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Meet  the  girl 
from  Dutch  John,  Utah 


Evelyn  Lamb  is  her  name.  She’d 
never  seen  a  big  city  in  all  her  27 
years.  But  she  ran  across  a  copy  of 
the  Chicago  Daily  News.  The  arti¬ 
cles  and  photographs  she  found  in 
it  made  her  feel  she  had  “briefly 
touched  another  world.”  So  she 
wrote  to  the  Daily  News’  Beeline 
column  to  say  thank  you. 

Evelyn’s  letter  touched  us.  So 
Beeline  whisked  her  off  to  a  dream- 
come-true  ...  a  gala  weekend  in 
Chicago.  We  went  all  out.  A  suite 
at  the  Palmer  House.  Private  maid. 
A  new  hairdo  by  Elizabeth  Arden. 
A  shopping  spree.  Grand  tour  of  the 
Big  City  with  a  handsome  young  es¬ 
cort.  And  to  top  it  off,  even  met 
THE  George  Hamilton. 

Evelyn  Lamb  will  never  forget 
that  weekend.  Neither  will  CDN 
readers  who  followed  her  story  with 
rapt  interest.  It’s  another  example 
of  the  kind  of  editorial  enterprise 
that  makes  the  Daily  News  “the  big 
new  friendly  one.” 


The  Chicago  Daily  News 
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When  you  think  of 
San  Francisco 
think  of  the  Examiner 


ivxiis:  'I  Wurh!  I/m/  With  Watfr' 


SaoFranfiirii  .Examinrr  SlTtt. 

RUSS  BOOST  N.  VIET  ARMS 


tilt*  Hi:!  liiino 


Now  in  its  103rd  year 
the  Examiner— 

Hearst’s  first  newspaper 
is  younger  and  brighter 
and  more  heipfui  than  ever. 


REACH 

THE  ROCHESTER 
SKILLionaire 
WITH 

SPECTACOLOR 


Starling  Fj'hriiary  1st,  the  SKlLLinnaires*  newspapers  — 
Kneliester's  Times-l  nion  and  Demoerat  &  ('hrnniele  —  w  ill  have 
Speetaeolnr  eapahilities. 

.Metrt»  Knehester's  321. (XK)  .SKlLLii»nair«*s  rely  on  their 
newspapers  when  deriding  how  to  earve  up  the  whopping 
$2.5  hillion  annual  payeheek  they  earn  in  Kocdiester's  pr«‘eision 
industries.  Nctw  you  can  maximize  tin*  impact  of  your 
ad  in  this  ricli  market  with  whatever  kind  of  color  you  choose  — 
KOP,  Hi-Fi.  or  Spectacolor.  And  you  <-an  do  it  economically 
with  our  one  rate  plan  for  all  advertisers. 

Ask  Kohert  \\  .  Fromm.  Manager.  (Jeneral  Advertising. 

Or  call  Story  and  Kelly-Smith. 


The  Times-Union  XSrmormt  aaa  (Clinttitrlf 

Rochester,  New  York  •  Members  of  the  pri/e-w inning  (lannett  Group 


Letterpress? 

Offset? 

Rotogravure? 

Should  your  corporate  planning  include  a  feasibility 
study  of  future  requirements,  an  expansion  of  your 
existing  plant  or  a  new  facility,  Lockwood  Greene’s 
nationwide  experience  in  the  newspaper  publishing 
and  printing  fields  can  be  of  real  value  to  you. 

Assignments  initiated  during  1967  included: 

Bulletin,  J^orwich,  Comm. 

Daily  T^ews,  j^ew  york,  Tv/,  y. 

Qazette,  Cellar  Rafjids,  Jowa 
Qazette,  Tiaverbill,  ^iass. 

Qlohe  !^tail,  Joronto,  Canada 
Jdearst  yjews()a()ers,  7^ew  york,  7^.  y. 

Herald,  Durham,  TvJ.  C. 

Herald-Leader,  Lexington,  Xy. 

Hudson  Dispatch,  Union  City,  H.  J. 

Journal  &  Constitution,  Atlanta,  Qa. 

T^tonitor  &  Hew  Hampshire  Patriot,  Concord,H.H 
Hew  England  Business  Service,  Jownsend,  Hfass. 
Hews,  Batavia,  H.  3’. 

Hews-Palladium,  Benton  Harbor,  7[tich. 
Observer  Hewspapers,  Plymouth,  Tltich. 

Post,  Hew  york,  H.  y. 

Record  Sc  Jimes  Record,  Jroy,  H.  y. 

Register,  Sandusky,  Ohio 
IPilliams  Press,  Jnc.,  Jllbany,  H.  y. 

May  we  send  you  our  new  brochure? 

LOCKWOOD  GREENE 
ENGINEERS,  INC. 

New  York,  N,  Y.  10017  •  200  Park  Ave.  »  Pan -Am  Building 
SPARTANBURG,  S.  C.  •  BOSTON,  MASS.  •  ATLANTA,  GA. 


EDITOR  &  PUBLISHER  CALENDAR 


JANUARY  I 

13-17 — International  Newspaper  Advertising  Executives.  Hotel  Jung.  New  . 
Orleans,  La.  I 

13-15 — Great  Lakes  Mechanical  Conference.  Statler  Hilton  Hotel,  Detroit.  * 

18-20 — Kentucky  Press  Association.  Continental  Inn.  Lexington. 

18-20 — North  Carolina  Press  Institute.  Carolina  Inn,  Chapel  Hill.  , 

18-21 — Wyoming  Press  Association.  Kamada  Inn.  Casper.  j 

18- 20 — Tennessee  Press  Association.  Winter  Convention  and  Press  Institute, 

Hotel  Hermitage,  Nashville.  i 

19- 20 — New  Mexico  Press  Association  convention.  El  Rancho  Hotel.  Gallup.  I 
New  Mexico. 

19-20 — Texas  Press  Association  Winter  Meeting.  Fairway  Motor  Hotel,  | 
McAllen,  lex. 

•  9-21 — Oklahoma  Press  Association.  Sheraton  Hotel,  Oklahoma  City.  1 

21-Feb.  2 — Seminar  for  Managing  Editors  and  News  Editors  (over  50.000 
circulation).  American  Press  Institute.  Columbia  University,  New  York. 

26- 27 — Arkansas  Press  Association.  Arlington  Hotel,  Hot  Springs. 

27- 28 — Louisiana-Mississippi  AP  Association.  Holiday  Inn,  Natchez,  Miss. 

28- 31 — Southern  Classified  Advertising  Managers  Association.  San  Carlos 
Hotel,  Pensacola.  Florida. 

31-Feb.  2 — Research  Committee,  International  Newspaper  Promotion  Asso-  { 
elation.  Blltmore  Hotel.  Phoenix,  Arizona.  I 


FEBRUARY 

I — California-Nevada  Associated  Press.  Century  Plaza  Hotel,  Los  Angeles. 

I- 4 — California  Newspaper  Publishers  Association.  Century  Plaza,  Los  An¬ 

geles. 

4-6 — New  York  State  Society  of  Newspaper  Editors.  Thruway  Motor  Inn, 
Albany,  N.Y. 

4- 6 — Pennsylvania  Editors'  seminar  on  "The  Constitutional  Convention." 

Holiday  Inn  Town,  Harrisburg. 

5- 7 — American  Advertising  Federation  Conference  on  Advertising/  Govern¬ 

ment  Relations.  Hilton  Hotel,  Washington. 

8-10 — New  York  Press  Association,  Hotel  Syracuse,  Syracuse,  N.Y. 

8-10 — Ohio  Newspaper  Association.  Sheraton  Motor  Hotel,  Columbus.  Ohio. 

8- 10 — South  Carolina  Press  Association.  Greenville. 

9- 11 — Mississippi  Valley  Classified  Advertising  Managers  Association.  La¬ 

Salle  Hotel,  Chicago. 

II- 23 — Seminar  on  New  Methods  of  Newspaper  Production.  American  Press 
Institute.  Columbia  University.  Now  York. 

12 —  New  York  Associated  Dailies.  Hilton  Hotel,  Buffalo. 

13- 14 — New  York  State  Publishers  Association  Winter  Convention.  Statler 
Hilton.  Buffalo. 

16-17 — Oregon  Press  Conference,  Eugene. 

18- 20 — Texas  Daily  Newspaper  Association.  Warwick  Hotel.  Houston. 

19- 20 — American  Bar  Association  House  of  Delegates.  Palmer  House,  Chi¬ 
cago. 

23-24— Texas  Press  Association  Mechanical  Conference.  Sam  Houston  State 
College,  Huntsville.  Texas. 

25-27 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

29-March  2 — Maryland-Delaware  Press  Association  Winter  Convention. 
Hotel  Dupont,  Wilmington,  Dela. 

25-March  8 — Seminar  for  Advertising  Executives  (under  75.000  circulation). 

American  Press  Institute,  Columbia  University,  New  York. 

29-March  2 — PNPA-IAMA  Display  Advertising  Conference.  Host  Farm 
Motel,  Lancaster,  Pa. 


MARCH 

1-2 — Newspaper  Advertising  Executives  Association  of  the  Carolines,  meet¬ 
ing.  Voyager  Inn,  Greensboro,  N.C. 

10-12 — SNPA  Mechanical  Conference  (Western  Division).  Commodore 
Perry  Hotel,  Austin,  Texas. 

14- 16 — National  Newspaper  Association.  Government  Relations  Workshop. 
Hotel  Washington,  Washington,  D.C. 

15- 16— Tennessee  Press  Association  advertising  conference.  Hotel 

Hermitage,  Nashville. 

15- 17 — Northwest  Mechanical  Conference.  Hilton  Hotel,  St.  Paul,  Minn. 

16 -  Oregon  Newspaper  Publishers  Association  circulation  conference. 
Marion  Motor  Hotel.  Salem.  Ore. 

17- 22 — Women's  Page  Workshop.  University  of  Missouri,  Columbia,  Mo. 
17-29 — Seminar  on  Newspaper  Promotion  and  Public  Relations.  American 

Press  Institute,  Columbia  University,  Now  York. 
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HE’S  A  SPECIALIST 
IN  PRODUCTION  CONTROL  SYSTEMS. 


AND  CONVEYORS. 
AND  STACKERS. 

AND  TYING  MACHINES. 
AND  SHRINK  WRAPPERS. 
AND  PALLETIZERS. 
AND  LABELERS. 

AND  COUNTER-KICKERS. 
AND  PILE  TURNERS. 


The  Man  From  MILGO/IDAB 


He  represents  a  new  one-company 
source  for  the  ultimate  in  production 
control  equipment  and  systems  for  the 
newspaper  and  graphic  arts  indus¬ 
tries.  The  man  from  Milgo  IDAB  is  a 
specialist  in  production  efficiency  — 
with  or  without  computers.  Whether 
you’re  interested  in  speeding  news¬ 
papers  from  the  press  to  distribution 
points  more  accurately  and  at  less 
cost,  or  in  just  discussing  future  plans, 
he’s  available. 

Write  for  brochure: 

“The  Systems  Approach 
to  Efficient  Newspaper  Production” 


THE  MILGO/IDAB  CORPORATION 

/■60I  N  W  3/'th  Avo..  Miami  F-la.  33147 
Phone  305  691-1222 
Long  Beach  Calif  Palisades  Park,  N.J. 
Park  Ridge.  Ml  Virginia  Beach,  Va, 


A  jointly  owned  subsidiary  of  Milgo  Electronic 
Corporation  and  Industrial  Developments  AB 
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no  YOU  KNOW 


Which  retail 
promotion  makes 
every  shopper 
awinner? 

It's  that  small  wonder  among  promotions: 
Trading  Stamps. 

They  are  saved  in  more  than  80  per  cent  of 
the  nation's  households.  And  here's  one  big  rea¬ 
son  they're  so  popular: 

Unlike  most  retail  promotions,  they  allow  a 
merchant  to  return  the  benefits  of  the  promotion 
to  all  his  customers  — and  in  direct  proportion  to 
their  patronage. 

Here  are  some  things  an  average  food  retailer 
doing  a  SI. 2  million  annual  business  might  use 
to  promote  sales  instead  of  giving  stamps: 

He  could  give  away,  by  chance  drawing,  only 
six  high-priced  cars. 

He  could  offer  phone  orders  and  free  delivery, 
provided  only  10  per  cent  of  his  customers  used 
the  service. 

He  could  offer  charge  accounts,  as  long  as  no 
more  than  one-third  of  the  business  was  done  on 
that  basis. 

In  each  of  these,  only  a  fraction  of  the  custom¬ 
ers  benefit.  With  trading  stamps,  every  shopper 
is  a  winner. 

That's  one  reason  why  S&H  Green  Stamps 
have  been  given  by  leading  American  retailers 
since  1896. 


The  Sperry  and  Hutchinson  Company 

An  American  way  of  thrift  since  1896 
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if  ir  if  ir  if  if 

ALI.KN  S  \l  NDKHS.  Toledo,  who  writes  two  popular  romie 
strips,  writes:  “In  following  \our  interesting  series  about 
personalized  auto  tags,  it  occurred  to  me  that  my  own  might 
he  of  interest.  For  many  years,  around  20.  I'd  judge,  my  Rolls 
has  carried  Ohio  plates  SR\.  for  'Steve  Roper.'  and  m\  wife's 
(juiet  little  Ford  has  worn  MW  \.  for  'Mary  W  orth.’  ”  .  .  .  . 
Incidentally,  when  she  is  hack  in  Gallipolis.  Ohio,  for  the 
summers,  the  two  Rolls-Royce  limousines  of  Mrs.  O.  O.  Me- 
Int>re.  w  idow  of  the  celebrated  New  ^  ork  columnist,  hear 

OOM  tags . The  L  PI  team  of  newsman  Merriman  Smith 

and  photographer  Frank  Cancellare  says  it  helps  to  he  “part 
bird"  if  you  plan  to  co\er  the  White  House  heat.  On  LBJ's 
rei’ent  world  swing  the\  covered  more  than  27.0<K)  miles.  Most 
of  the  meals  for  the  huge  travel  party  (nearly  -RK)  counting 
newsmen  I  were  ser\ed  at  ‘fO.OOO  feet  and  oid\  one  night  was 
spent  in  a  hotel. 


Credibility  Gap 

Kusli  of  words,  fleeting  iniufie  on  llie  screen 

Kadio  and  tv  d«»  llieir  daily  stint 

lint  when  John  Q.  wants  facts,  eonipleteness. 

He  demands  the  story  in  cold  print.  i 

Pressvisionally  >4»iirs, 

— W’.  I.owrie  Kay,  Tiiesim 

— Scott  Rafferty.  Chicago  Daily  \cus,  contributes:  “A  copy 
editor  is  w  hat  w  hen  you  wake  up  in  the  morning  to/ readable 
stories  there's/a  newsjtaper  with.''  He  adds:  “Looking  hack, 

I  think  the  greatest  headline  1  ever  wrote  was  one  that  didn't 
get  in  the  paper  because  I  thought  of  it  after  the  final  edition. 
Concerning  a  story  about  rain  dampening  the  annual  White 
House  Faster  egg  roll  for  children.  1  wrote.  'Soggy  egg  roll  fo' 
young.'  "  ....  Heady  head:  “Snow  Chance  of  Snow  Here 

Now" — Washington  Daily  !\etcs . Irwin  J.  Breslauer. 

sales  executive  of  the  Los  Angeles  Times  Syndicate  and  General 
Features  Corp.  at  the  .New  \  ork  office,  was  reading  his  E&P 
at  the  breakfast  table  (as  all  good  newsmen  and  true  should 
do)  when  his  eight-year-old  son,  Todd,  reading  over  his  shoulder, 
spotted  a  small  item  headed  “Heifers  Grow  On  Newspaper  Diet." 

The  son  asked  the  father  for  the  item  and  after  a  busy  few 
minutes  in  the  corner  of  the  dining  room  came  hack  with  this 
note  (with  the  E&P  story  attached  (  to  his  uncle,  a  farmer  at 
Rosebush.  Mich.,  near  Clare:  “Dear  I  tide  Ben  from  reading 
this  article  we  think  every  day  you  should  get  four  copys  of 
the  Clare  Sentinel  one  for  you  and  three  for  your  hogs.  Yours 
truly  Todd  L.  Breslauer."  Irwin  wonders:  “Do  you  think  we 
have  a  circulation  man  in  the  making?" 

— H.  Denny  Davis,  L  PI  newsman  in  Brazil  for  nearly  10 
years,  detailed  in  a  staff  memo  some  of  the  expense  problems 
involved  in  covering  a  country  bigger  than  all  the  4«>  contiguous 
stales  in  the  Lnited  Slates.  “()nce  1  flew  to  Belem,"  wrote  Davis. 

“to  cover  a  Venezuelan  ship  seized  by  Fain  fanatics.  The 
photographer,  tv  cameraman  and  I  chartered  a  Cessna  to  cross 
the  Amazon,  a  four-hour  flight  at  that  point.  Then  we  had  the 
hush  pilot  hold  his  plane  on  the  ground,  at  an  hourly  rate, 
while  we  disapjieared  into  the  jungle  for  a  couple  of  days  in 
a  hired  taxicab.  Finally,  we  had  the  cab  waiting,  loo,  since 
we  had  to  go  the  last  few  miles  by  canoe.  We  worried  about 
our  expense  accounting  on  everything  except  the  canoe.  'Llie 
native  charged  us  only  fifty  cents."  ....  Dr.  Peter  J.  Sleincrohn 
(  1  L'iO  Ancona  Ave.,  Coral  Gables.  Fla.  writer  of  the 

“Stop  Killing  Yourself'  health  column  for  the  Bell-McClure 
Syndicate  and  author  of  many  hooks,  is  writing  a  biography 
of  Charles  V.  McAdam,  president  of  the  McNaught  Syndicate 
and  a  pioneer  newspaper  syndicate  sales  executive.  The  author 
would  appreriale  receiving  anecdotes  about  McAdam. 
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BIBMINGHAM 


th 

LARGEST 
L.S. 

MARKET  / 


Birmingham 
is  Groiving! 

As  lh«‘  iialion's  I  llh  S.M.S.A.  ...  it  is 
noH  MOHK  nirOK  I  AM  than  ever  to 
advertisers! 

.\ith-.  I.  IS  ihv  **ltiniliinl  Uvliuimlihnt  Siuttsiiiiil 

If  IN 

Birmingham 
is  Busier! 

I'otal  retail  sales — 

'l.0:{0.*).>  7.000 

I  |i  siiie«‘  last  year! 

Birmingham 
can  buy  More! 

I  olal  s|><‘iidai)le  iiieoiiie — 

'  10.000 

I  |t  I7..‘{'j  siiie«“  last  year! 

Metro  l{iriiiin^liaiii  is  iiom  ov<‘r  three 
((iiarlers  of  a  inillioii  in  population! 

768,300 


Sell  Kusy  Kirmingham  and  its  prime  market  nhile  income  and 

employment  are  setting  siireessive  ne>«  records  and  buy  ing  pi»Ker  is  at 
a  peak!  Sell  it  thr«>ugh  The  Kirmingham  Neus  and  the  Kirmingham 
l*ost-llerald  reaching  .  .  . 


tt  nut  )•!'  i-xT)  III  li<Mii<-«  anil 
■»i‘r  hair  a  inilliiMi  ri'ailiT'.  in 
0i‘lrii|iolilan  Itirniin^hani 


•  l.>'(  of  all  liiMiir'  anil  oti-r  iiiir 

niilliiMi  rrailiT'  in  ihr  t  I 
riiiinl\  ri-lail  trailing  an-a 


(Soiirrr:  Salr«  ^lana^i-niriil  Siir\r>  of  ltii>in^  1‘iiwit.  Mil  \iiilit.  I  .S.  (!i-n<ii') 


(Hht  •  Birmingham  Post-Herald 

“•Alabama's  Most  I’oHcrfiil  Selling  Force" 

Morning  •  Kvening  •  Sunday 

.\aliiinal  l{l•nrl••.l•nlali»e>.;  Miiliiney.  Krgan  &  Srhniill 


editorial 


Analysis  of  the  Hayden  Bill 

licai  <»l  llic  Marl  ( aminiilur  on  llif  piopONCtl  Hayilcn  liill 
*  have  MiaNcd  afii  Id  al  linus  Iroin  tlic  original  pinpoNC  ol  llu‘  Ifgis- 
lalion.  as  was  anli(  ipalcd.  Aside  Iroin  that,  tlie  l)ill  w  liidi  would 
provide  limited  inodiln  al  ion  ol  the  antitrust  laws  allec  ling  joint  news¬ 
paper  operations  and  met  gets  has  (leateil  wiilespread  t  oniioNersx 
among  newspaper  piihlishers.  I  he  sjilit  in  the  ranks  ol  pnhlishers 
on  this  issue  can  he  generali/ed  as  metropolitan  versus  non-melio- 
politan  pnhlishers  and  small  \eisns  large. 

rile  anahsis  of  the  legislation  just  releaseil  hy  the  lederal  Laws 
Lonnniilee  ol  the  Ameritaii  News|)a|)er  I’nhlisheis  .\sso(  iai ion  is  a 
(aim  appraisal  ol  the  pros  and  (oiis. 

rite  (ommiitee  explains  what  the  hill  will  do  and  what  it  will  not 
do.  It  (onsideis  all  the  ohjedions  raised  hy  opponents  ol  the  legisla¬ 
tion  and  finds  no  jnsiific ation  lor  e\|)ressed  lears.  It  deserihes  aniend- 
ineiiis  being  (onsideied  to  pros  ide  linihei  salegnards  against  possible 
abuse.  It  gives  examples  ol  limited  exemptions  to  atiliirnst  laws  in 
other  auas. 

rite  hearings  ol  the  Hart  (onnniltee  are  sdicxhiled  to  resume  next 
month.  W'e  hope  that  all  prospedive  witnesses  and  all  the  senators  on 
the  (onnniltee  will  read  and  digest  the  .\.\1‘.\  (onnnillee  repoil  he- 
lore  then.  It  will  do  a  lot  to  keep  the  Senate  (onnniilee  and  the 
disiiission  on  the  ira(k. 


Travel  Tax 

¥  r  hasn't  been  spec  ified  what  w  ill  lie  done  but  President  Johnson 
-*■  has  said  something  has  to  be  done  to  tediue  travel  by  .Americans 
abroad  in  order  to  dit  the  I’.S.  balame-ol-paymenis  deficit.  It  is 
generally  believed  jnciposals  will  be  made  to  iin|>ose  an  exit  or  pass- 
pent  lax  or  a  per  diem  head  lax  to  discoiirage  I'.S.  citizens  Irom 
going  abroad. 

It  is  disheartening  to  think  that  the  great  "l.ancl  ol  the  I  ree" 
should  take  drastic  steps  to  keep  people  within  its  borcleis — a  “gold 
cintain.”  as  someone  has  named  it — but  it  is  intriging  to  speculate 
on  the  elloris  that  will  be  made  to  circtmivent  such  regulations. 

For  instance,  considei  the  |K)ssible  exemptions.  F.very  btisinessnian 
will  claim  his  legitimate  right  to  navel  on  urgent  business:  hasn’t 
Inteiiial  Revenue  Service  already  recognized  that  right?  .Mote  spe¬ 
cifically,  we  should  not  lax  a  news  reporter  or  correspondent  lor 
traveling  in  piirsiiil  ol  the  news.  II  that  exemption  is  observed, 
newspapers  laige  and  small  will  be  l.'csieged  by  xohinleeis  to  "repre¬ 
sent"  them  in  the  news  capitals  ol  the  world. 

I  he  travel  lax  idea  could  be  a  real  “can  of  worms.” 
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letters 


himself  in  the  ridiculous  position  of 
tagping  “conservative”’  letters  as  “nega¬ 
tive”  and  “liheral”  as  “positive”. 

Mr.  Kleinpner  can  obviously  meet  the 
requirements  to  he  a  propagandist  but  he 
can  hardly  be  identified  as  a  factual  re¬ 
porter. 

A.  I,.  Wilhoitf: 
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Tulsa,  Okla. 
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DIFFERENT  COLOR  .  .  . 

BUT  IT  FITS 

Donato,  Toronto  Telegram 

LETTER  WRITERS 

If  Dr.  Jack  B.  Haskin's  reporting  of  the 
doctoral  dissertation  by  John  Klein pner 
(Dec.  2)  was  an  accurate  account  of  the 
canditlale’s  conclusions  about  those  who 
write  letters  to  editors,  the  would-be 
doctor  should  qualify  for  a  degree  in  bias, 
“liberal”  bias,  that  is. 

It  might  not  be  a  good  idea  for  an  editor 
to  assume  that  those  who  write  letters  are 
a  fair  sample  of  his  readers.  He  can,  how¬ 
ever,  be  sure  that  tho>e  who  write  CAN 
and  DO  read.  On  the  other  hand,  there  is 
no  certainty  that  the  non-writer  is  even 
literate. 

Mr.  Klempner  may  know  the  way  to 
get  an  uncontested  Ph.  1).  but  he  will 
have  a  hard  time  proving  to  this  letter 
writer  that  all  “conservative”  letters  are 
“negative”  and  all  “liberal”  letters  are 
“positive”.  This  is  an  opinion  based  on 
“liberal”  bias,  not  on  factual  research.  It 
would  seem  that  the  student  has  been  lead 
astray  by  some  unscrupulous  professorial 
pre-conditioning.  Even  without  having  seen 
this  particular  dissertation  it  would  seem 
safe  to  conclude  that  Mr.  Klempner  con¬ 
fined  his  study  to  letters  printed  in 
“liberal”  newspapers.  Mr.  Klempner  had 
better  look  further  before  he  again  puts 

!iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiin^ 
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RE:  Editorial  “Wait  a  Minute”  (No¬ 
vember  11): 

That  Covernor  Rockefeller  waited  for 
the  tardy  television  crew  to  set  up  for  his 
election  post-mortem  was  hardly  an  in¬ 
dictment  of  a  publicity-hungry  public  of¬ 
ficial. 

Rather  than  ask,  as  your  editorial  did, 
“We  wonder  if  the  governor  or  any  other 
public  official  would  delay  the  start  of  a 
press  conference  while  a  newspaper  re¬ 
porter  tried  to  locale  his  pad  of  paper 
and  pencil?”  ask,  “Where  has  the  printed 
media  failed  so  that  television  coverage 
is  deemed  not  only  important,  but  neces¬ 
sary  to  the  dissemination  of  the  news?” 

Pai’l  W'ilkes 

The  Sun, 

Baltimore,  Md. 

*  *  « 

OBJECTIVITY 

1  feel  that  someone  should  express  the 
negative  side  after  two  letter  writers  have 
approved  of  election  to  City  Council  of 
reporters  covering  City  Hall.  These  re¬ 
porters,  I  understand,  will  continue  on  the 
same  heat. 

When  reporters  become  involved  as 
holders  of  legislative  or  administrative 
offices  they  at  once  become  less  objective 
and  soon  their  stories  must  reflect  this. 
Despite  their  best  efforts  to  remain 
“neutral”  in  writing,  their  opponents  on 
the  council  will  distrust  them.  It  will  be 
bad  tor  their  paper  and  bad  for  the  city 
council.  Reporters  had  best  remain  out 
of  politics.  It  is  difficult  enough  to  remain 
objective  without  holding  office. 

D.a\  L.  Beebe 

Editor-Publisher, 

Mercury-Register, 

Oroville,  Calif. 

*  «  * 

‘ETHICS  CODE' 

1  hope  all  lawmakers  who  have  over- 
zealous  tendencies  toward  the  news  media 
read  your  editorial  (Nov.  11)  about  Con¬ 
gressman  11  ungale's  suggested  “ethics 
code”  for  accredited  Congressional  re¬ 
porters. 

The  (piestion  lliingute  unknowingly 
raised  was  not  whether  reporters  should 
follow  an  ethics  code  (which  we  should, 
and  which  accredited  Hill  reporters  do), 
but  whether  Congress  has  authority  to 
apjily  such  a  code.  Hopefully,  thanks  to 
the  editorial  and  to  backlash  from  re¬ 
porters  jiresent  at  his  news  conference, 
1 1  ungate  now  has  a  clearer  grasp  of  w  hat 
the  Constitution  says  Congress  can  and 
can't  do  in  the  way  of  regulating  the  news 
media. 

There  is  yet  another  flaw  in  the  Con¬ 
gressman’s  suggestion  which  should  not 
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go  unnoticed:  The  press  release  he  gave 
out  dealt  heavily  with  news  media  ac¬ 
curacy,  yet  ironically  the  lontents  of  the 
release  and  some  of  his  answers  to  re¬ 
porters  we^e  examples  of  how  confused 
public  officials  can  contribute  to  “inac¬ 
curate  reporting.”’ 

.Although  Congressman  Hungale  appar¬ 
ently  struck  out  with  his  ethics  suggestion, 
at  least  he  (and  some  Members  who  an¬ 
swered  his  ipiestionnaire I  illustrated  why 
covering  some  Congressmen  must  he  an 
enigma  for  reporters  i-oncerned  with  ac- 
iiiracy. 

Rick  Thomas 

\A  ashinglon,  1).  C. 

(The  writer  is  ti  Fellow  at  the  tt  ashington 
journalism  Center) 

*  *  * 

E.NJDYABLE  RE.ADING 

Your  article  (Protest  Tabloids,  Nov. 
Ill  was  great!  I've  never  been  accurately 
quoted  before  and  1  really  enjoyed  read¬ 
ing  about  myself. 

love  &  light 
l.YNN  Fekak 

The  Oracle, 

.San  Francisco,  Cal. 

#  »  * 

MENCKEN  LETTERS 

1  am  compiling  a  census  of  H.  1.. 
.Mencken's  correspondence  and  winild  like 
to  receive  from  newspapers  any  letters 
they  have  from  him  in  their  files. 

Bkttv  .\i>i.kk 

Enoch  Pratt  Free  Library, 

Baltimore,  Md.  21201 
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Short  Takes 

Now  when  our  beautiful  winers  bring 
slippery  driveways  I  dump  my  fireplace 
ashes  on  the  drive. — \orwich  (Conn.) 
liulletin. 

• 

The  7-year-old  brother  of  the  groom 
carried  the  bride  and  groom,  Rick  ing 
rings. — Arlington  Heights  (III.)  Herald. 

• 

Punishment  for  a  violation  of  provi¬ 
sions  of  the  proposed  act  would  be  a 
felony. — .Atlanta  (Ga.)  Constitution. 

• 

They  settled  in  the  Flatbush  section 
of  Brooklyn  where  they  still  lie  with 
their  four  children.  —  Los  Angeles 
(Calif.)  Herald-Examiner. 

7 


J 


In  the  last  three 

months  of  1^7 

more  people  saw 
more  advertising 
inThe  New\t)r1< 
Times  than  ever 

Record  weekday  circulation: 

956,981 

Record  Sunday  circulation: 

1,600,860 

Record  advertising  linage: 

23,068,963 

(volume  for  year:  a  record  83,114,339  lines) 

Circulation  figures:  Publisher's  October-November-December  average 
Advertising  figures:  Media  Records 

The  New  York  Times  is  selling  more  these  days.  More  newspapers:  people  know  they 
can  rely  on  its  accurate,  complete  news  report.  More  of  its  advertisers’  products  and 
services:  it  reaches  families  who  buy  the  best  and  have  incomes  to  do  it.  Isn’t  it  time  you 
read  and  advertised  in  The  Times  regularly?  The  New  York  Times 

First  in  advertising  in  America’s  first  market 


Every  Saturday  Since  1 884 


January  13,  1968 


ANPA  Group  Okays  Bill 
For  Antitrust  Exemption 


22  of  23  Publishers  Endorse 
Amended  Version  of  Proposal 

Im',  ill  practice  the  liill  would  lie 


A  policy-niakiiiK’  committee  of 
tile  American  Newspaper  I’uli- 
lishers  Asswiation  lias  endorsed 
Senate  Hill  (the  so-called 

Failinj;  Newspajier  Act)  which 
would  extend  an  exemption  from 
antitrust  laws  to  joint  puhlish- 
iiiR  opt'rations  and  newsjiaper 
merpers. 

The  approval  of  the  jiroposed 
lepislation,  which  is  sponsored 
l>y  Senator  Carl  Hayden  of  Ari¬ 
zona  and  senators  from  other 
states  where  a  score  of  nc'ws- 
paper  apency  arranpenients  are 
in  operation,  was  <|ualified  only 
hy  the  amendments  which  indus¬ 
try  proponents  of  the  hill  have 
apreed  upon  since  the  puhlic 
hearinps  in  .luly  and  Aupust 
before  the  Hart  Committee. 

Copies  of  the  report  from  the 
Federal  Laws  Committee  went 
out  to  AN1*A  memlH'i's  this  we»>k 
with  a  letter  from  the  chairman, 
.lotiii  H.  Colhurii  of  the  U'ifhitn 
(Kans.)  Kar/lr  and  Wichita 
Ilttiroii,  which  noted  that  22 
memhers  of  the  committee  en¬ 
dorsed  the  peneral  principles  of 
a  limited  antitrust  exemjition 
for  newspapers  as  provided  in 
S.  1:H2. 

A  lone  dissent  was  expressed 
hy  Carter  Class  III.  Lnnchbitif/ 
(Va.)  A’cm’.s  and  .\<lranrc,  who 
was  unable  to  participate  in  the 
ctniimittee  meetiiips.  His  objec¬ 
tion  to  the  proposed  lepislation 
was  based  on  his  philosophy,  as 
a  lawy«‘r,  that  all  federal  anti¬ 
monopoly  lepislation  is  unconsti¬ 
tutional. 

*\lo>l  I'lil'orliiiiale* 

Colburn  adv'sed  .-W'l’.A  mem¬ 
bers  of  the  Lynchbui'p  pub- 
lishei-’s  comment  on  S.  1312. 
Class  said  he  had  read  a  preat 
ileal  about  the  measure,  in- 
cludiiip  testimony  before  the 
Senate  Antitrust  and  .Monopoly 
SulH-ommittee,  and  concluded 
that  he  “must  apree  with  the 
vast  majority  of  those  who 
testified  that  the  antitrust  ex¬ 
emption  would  be  most  unfor¬ 
tunate.” 

Class  added:  “However  noble 
the  motives  lK>hind  this  bill  mipht 


of  practical  application  only  to 
the  newspaper  chains  and  would 
result  in  further  removal  of  the 
hometown  newspapei's  from  the 
scene.” 

In  the  absence  of  lepi.slation 
for  I’epeal  of  the  Sherman  and 
Clayton  acts  and  other  antitrust 
statutes.  Class  said,  ii"  cannot 
apree  with  an  exemption  apply- 
inp  only  to  newspapers. 

ANP.\  Ceneral  Manaper 
Stanford  Smith  said  the  report 
of  the  F'ederal  Laws  Committee, 
which  analyzes  the  bill,  answers 
objections  to  it  and  supports  the 
amendments,  was  lieinp  distrib¬ 
uted  with  the  hope  that  it  would 
dispel  “considerable  misinforma¬ 
tion,  misinterpretation  and  con¬ 
fusion”  that  have  arisen  as  the 
result  of  the  testimony  and  pub¬ 
lic  discussion.  Memln'rs  were  in¬ 
vited  to  offer  comments  to  the 
Board  of  Directors,  which  will 
meet  February  6-8. 

N«-w  Hearinps  Scliediilrd 

Issuance  of  the  report  will  not 
cause  any  chanpe  in  the  plans 
of  Senator  Philip  A.  Hart's  sub¬ 
committee  to  resume  hearinps  on 
the  bill,  E&P  was  told  at  his 
office  in  Washinpton.  The  com¬ 
mittee  staff  had  not  yet  reetdved 
a  copy  of  the  .ANPA  committee 
report  and  thi'y  were  still  wait- 
inp  for  the  proposed  amend¬ 
ments. 

Jack  Blum,  of  the  committee’s 
U-pal  staff,  said  the  next  hear¬ 
inps  are  scheduled  for  February. 
Notices  received  by  some  pros¬ 
pective  witnes.ses  set  the  dates 
as  February  I'l  and  14,  16,  27 
and  28,  and  March  1.  It  was 
anticipated  that  Senator  Hay¬ 
den  mipht  otfer  the  amendments 
at  one  of  these  sessions. 

.Accordinp  to  the  .ANP.A  h'ed- 
eral  Laws  Committee,  the  key 
provision  of  the  amendment, 
from  the  standpoint  of  pub¬ 
lishers  who  opposed  S.  1312  in 
its  oripinal  form,  “establishes 
uneciui vocally  that  all  of  the 
prohibitions  of  the  antitrust 
laws  would  remain  api)licable 
«'.\cept,  as  those  laws  are  defined 


in  the  bill,  for  a  joint  or  merped 
operation.” 

KxeTuption  for  a  joint  or 
merped  operations  couUl  Iw  sanc¬ 
tioned,  on  a  case-by-case  basis, 
only  in  the  same  community, 
city  or  metropolitan  area. 

The  amended  version,  the  com¬ 
mittee  stated,  should  assure  op¬ 
ponents  that  the  lepislation 
would  not  authorize  unfair  or 
“predatory  practices”  and  would 
Jiot  exempt  conduct  (rate-set- 
tinp,  i>ricinp,  etc.)  by  a  news¬ 
paper  combination  or  joint  ar- 
ranpement  that  would  l»e  un¬ 
lawful  if  undei-taken  by  a  sinple 
firm. 

lu  General  F.x«-mplion 

The  committee  reiterated 
ANP.A  policy  that  opposes  a 
peneral  exemption  for  the  news¬ 
paper  industry  from  application 
of  antitrust  statutes  and  repula- 
tions.  Conpress  is  Ixdnp  asked 
only  to  recopnize  by  statute  the 
unique  position  of  newspapers 
and  the  cons«Hiuences  of  their 
economic  failure,  the  committee 
states. 

But,  the  proup  says,  “appli¬ 
cation  of  the  ‘failinp  company 
doctrine’  dot'sn’t  mean  news¬ 
papers  are  failinp.  Far  from  it. 
Today,  most  newspapers  are 
more  viable  than  ever.  What  is 
l)einp  proposed  would  maintain 
this  stability  and  assist  those 
responsible  foi-  administerinp 
our  antitrust  laws  to  puarantee 
healthy  competition— a  competi¬ 
tion  subject  always  to  the  more 
peneral,  far-reachinp  antitrust 
provisions  that  are  essential  to 
prohibit  unfair  competition.” 

Thirtt'en  of  the  23  memlH-rs 
of  the  Federal  Laws  Committee 
participated  in  a  review  of 
S.  1312  at  two  meetinps.  While 
Colburn  reported  that  22  mem- 
Ikm-s  “endorsed  peneral  prin¬ 
ciples,”  the  report  itself  states 
merely  that  “a  majority  of  the 
committee”  endorse  the  prin¬ 
ciples  of  S.  1312,  as  proposed  to 
1m'  amended,  and  only  one  mem- 
iM-r  (Glass)  has  exprt'ssed  op¬ 
position  to  the  lepislation. 

Four  memlx'rs  of  the  commit¬ 
tee — W.  H.  Cowles  of  Spokane, 
Harvey  L.  Lipton  of  Hearst 
News])ai)ers,  Helene  K.  Foellin- 
per  of  Fort  Wayne  an<l  T.  Eu- 
pene  Won-ell  of  Bristol,  Va. — 
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ANPA  Federal  Laws  Committee  will 
be  found  on  Pages  10-11. 


Tenn.,  have  direct  interest  in 
joint  o))eratinp  arranpenients 
where  newsjiaiiers  are  owned 
se)>arately  anil  edited  competi¬ 
tively  while  business  solicitation 
and  production  are  cai-ried  on 
by  an  apency  corjioration. 

Four  membiws — lioln'rt  B.  .At¬ 
wood  of  .Anchorape,  (the  late) 
Karl  A.  Enpel  of  Little  Rwk, 
John  H.  Kauffman  of  Washinp¬ 
ton,  1).  C.,  and  F'rancis  L.  Dale 
of  Cincinnati — publish  news¬ 
papers  which  have  local  compe¬ 
tition. 

Other  memliers,  lH*sides  Col¬ 
burn  and  Glass,  are:  James  M. 
Driscoll,  Connellsville,  Pa.;  Carl 
.A.  Jones,  Johnson  City,  Tenn.; 
F.  Ward  Just,  Waukegan,  Ill.; 
Dean  S.  Lesher,  Merced,  Calif.; 
David  Lindsay  Jr.,  Sarasota, 
Fla.;  F'rank  W.  Mayborn, 
Temple,  Tex.;  Roliert  I.  Mc¬ 
Cracken,  Norristown,  Pa.;  J. 
Edward  Murray,  Phoenix,  Ariz. ; 
Josejih  B.  Ridder,  San  Jose, 
Calif.;  H.  Lanp  Ropers.  Joplin, 
Mo.;  John  .A.  Scott,  Lafayette, 
Ind.;  Stanley  H.  Stauffer, 
Topeka,  Kans.;  and  Charles  H. 
Stout,  Reno,  Nev. 

(ioiirl  nil  Cniipre^s 

The  committee  expressed  a 
lielief  that  the  final  decision  on 
the  lepality  of  the  merper  of  the 
Tucson  newspajiers  was  lieinp 
delayed  by  the  court  until  Con- 
pre.ss  indicated  whether  it  might 
chanpe  the  puidelines. 

.At  the  Hart  committee  office 
.some  surprise  was  shown  in  the 
announcement  (E&P,  Jan.  6) 
that  the  Athens  (Ga.)  Herald- 
I'anncr  had  Iwupht  the  Athens 
Jtailj/  A'ews,  founded  less  than 
three  years  apo,  and  would  pub¬ 
lish  them  from  one  plant.  How¬ 
ever,  E&P  was  told,  this  merper 
did  not  fall  within  the  scope  of 
S.  1312. 

From  other  sources  it  was 
learned  that  the  sale  had  been 
consummated  without  any  ad¬ 
vance  notice  to  the  .Antitrust 
Division  of  the  Department  of 
Justice. 


Ketiirii!«  to  Vietnam 

Wilmington,  Del. 

William  P.  Frank,  Wilmivpton 
\ews-ji>urnal  reporter  and  col¬ 
umnist,  is  makinp  a  return  visit 
to  Delaware  area  GIs  in  Vietnam 
for  the  next  five  weeks.  He  was 
there  two  years  apo  on  a  similar 
assignment  with  Bill  Snead,  then 
a  News-Journal  photographer 
who  is  now  working  for  UPI. 
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KKI*(>RT  FROM  WPA  KKi)KRAI>  LAW  S  COMMI ITKE 

Congress  asked  to  recognize  unique  position  of  papers 


L'^ifislation  to  provirlo  limitod 
modification  of  federal  antitrust 
laws  affectinp  joint  newspaper 
opeiations  and  merpers  is  pend- 
inp  in  Conpress.  Introduced  on 
-March  1(1,  hy  Senator  Carl 

Hayden  of  .Xrizona  and  11  other 
I'nited  States  Senators,  Bill  S. 
1.S12  peiK'rated  widespread  dis¬ 
cussion  amonp  per.sons  interested 
in  newspaper  operations.  .-VNP.^ 
memlwrs  have  i-equested  clarifi¬ 
cation  of  various  issues  and 
arpuments  hroupht  out  durinp 
hearinps  in  July  and  Aupust. 
The  hearinps  were  desipned  to 
stimulate  discussion  in  order 
that  lepislation,  when  finally 
adopted,  would  protect  the  inter¬ 
ests  of  all  jiarties  concerned, 
especially  the  inter(‘sts  of  the 
public,  and  would  encourape 
competition  under  the  Freedom 
of  the  Press  con.stitutional  puar- 
anb'e.  Further  hearinps  on  S. 
1312,  and  certain  amendnu'iits 
propo.s<>d  thereto,  are  scheduled 
for  1!K>8.  i)rohahly  in  February. 

In  order  to  respond  to  mem- 
l»ers’  reque.sts.  the  .4X1’ .-X  Board 
of  Directors  asked  the  h'edeial 
Laws  Committee  to  r<'-examine 
S.  1312  in  the  lipht  of  the  pro¬ 
posed  amendments,  the  criticism 
of  the  lepislation,  aiul  to  as.se.ss 
arpuments  favorinp  a  limited 
exemption  to  antitrust  statutes 
atfectinp  joint  operations  and 
merpers. 

l’iir|MiM  of  I .cpi'lalitin 

The  purpose  of  the  lepislation, 
in  brief,  is- — 

1 —  To  preserve  newspaper 
competition  by  authorizinp  by 
statute  joint  (or  apency)  apree- 
ments  and  merpers  when  adverse 
economic  conditions  threaten  the 
complete  extinction  of  a  com- 
petinp  newspaper,  subject  to 
final  determination  in  tin*  federal 
courts  if  the  joint  arranpement 
or  merper  is  challenped ;  and 

2 —  To  i)ermit  the  continuance 
of  current  joint  operations  and 
merpers,  subject  always  to  their 
adherence  to  antitrust  acts  pro- 
hibitinp  unfair  or  predatory 
practices;  and 

3 —  To  recopnize  that  news¬ 
papers  are  uni<iu«*  institutions 
which  must  In*  financially  stable 
in  ord<‘r  to  carry  out  their  obli- 
pations  to  the  people  under  the 
h'iist  .Amendment. 

Backpr<>iiii<l  for  l.cpi^lalion 

On  the  verpe  of  bankru})tcy  in 
lb  Id,  the  Citizen,  Tucson,  made 
an  apnnmient  with  the  Arizona 
Star  to  form  a  third  corporation 
to  handle  printinp,  advertisinp 
and  circulation.  X'o  ((uestion  was 
rai.s<Hl  by  the  Department  of 
Ju.'Jtice  concerninp  this  arranpe¬ 


ment  until  IbCi").  By  tlien,  l)oth 
newspapers  wme  economically 
healthy.  However,  the  owner¬ 
ship  of  the  Star  decided  to  sell, 
and  the  Citizen  exercised  its 
option  to  buy.  umler  the  Ibid 
apreement,  althouph  an  outside 
buyer  was  available.  Then  the 
Department  of  Ju.stice  inter¬ 
vened,  challenpinp  the  lb(>.'>  sale 
and  the  joint  operatinp  arranpe- 
ments  under  the  Ibid  apreement. 
The  joint  (or  apency)  operatinp 
apreement  was  similar  to  2d  or 
more  others  pre.sently  existinp  in 
the  United  States.  The  merper, 
under  the  sale,  would  have  Im-cii 
similar  to  l.'>8  now  existinp. 

Not  a  Failinp 

However,  the  Department  of 
Justice  maintained  that  joint 
operations  violate  the  antitrust 
laws  by  their  very  existence. 
Such  contention.s — rathf'r  than 
the  oripinal  spirit  of  the  law-  - 
tend  to  become  lepal  princi|>les 
unless  specific  pui  delines  are 
provided  by  Conpress.  The  pur¬ 
pose  of  antitrust  statutes  is  to 
pi-otect  and  fosti'r  com|)etition. 
In  recent  years,  tin*  antitrust 
division  has  devoted  its  efforts 
to  bl(H-kinp  merpers  or  joint 
apreements,  repajvlless  of  their 
effect  on  actual  competition. 
Banks  and  other  concerns  have 
l)een  affected,  as  well  as  news¬ 
papers.  Thus,  per  se  rules  of 
antitrust  lepal ity  are  beinp  a))- 
[)lied  to  condemn  cejtain  tyjies 
of  apreements  iH'tween  competi¬ 
tors  no  matter  what  the  econ¬ 
omic,  social  or  (lublic  benefits 
that  may  U'  involved. 

The  Tucson  case  is  an  e.x- 
ample.  The  Federal  Court  said  it 
had  no  alternative  but  to  leturn 
a  summary  judpment  in  favor 
of  the  povernment  under  the 
present  rules.  The  publisher  of 
the  Tucson  Citizen,  William 
Small,  testified  liefore  the  Sen¬ 
ate  Sul>committee  considerinp 
S.  1312  that  the  only  remedy 
was  that  “in  effect  the  (.Anti¬ 
trust)  Division  has  directed  us 
to  addr<*ss  our  appeal  to  Con¬ 
press.”  Final  judpment  has  tw-en 
held  in  al)eyance,  presumably  to 
determine  whether  Conpress  will 
provide  new  puidelines.  The  key 
issue  is  whether  the  oripinal 
joint  apreement  can  lie  ju.stified 
under  the  judicial  (Un-trine 
known  as  the  “failinp  comf)any 
doctrine.” 

In  e.ssence,  S.  1312  asks  Con¬ 
press  to  recopnize  by  statute  the 
unique  position  of  newspapers 
and  the  conseciuences  of  their 
economic  failun*.  It  would  re¬ 
move,  its  proponents  say,  the 
pre.went  cloud  of  uncertainty, 
jirovide  corporate  sti’ucture 


flexibility — as  now  recopnized  by 
the  courts  under  the  “failinp 
company  doctrine” — and  would 
assist  in  punqtinp  new  blood  into 
the  com|M>titive  system. 

.Application  of  doctrine  doesn’t 
mean  newspapers  are  failinp. 
Far  from  it.  Today,  most  news- 
papei-s  an-  more  viable  than 
ever.  What  is  beinp  |»roposed 
would  maintain  this  stability  and 
assist  those  responsible  for  ad- 
ministerinp  our  antitrust  laws 
to  puarante(>  healthy  competi¬ 
tion — a  competition  subject 
always  to  th(>  more  pf-m-ral,  far- 
reachinp  antitrust  provisions 
that  are  ess('ntial  to  pi-ohibit  un¬ 
fair  competition. 

Questions  have  been  rai.sed  by 
publishers  and  some  of  their 
attorneys  as  to  wh('ther  the'  re- 
strictiv(‘  as|)(-cts  of  the  limit(*d 
exemption  would  in  the  future 
cuitail  transactions  that  an*  now 
possible.  Other  (|Uestions  have 
dealt  with  possibilities  not 
covered  by  framers  of  tht*  pro- 
po.sed  lepislation.  ’I’he  F(*deral 
Laws  Committee  took  the  view 
that  it  would  b<>  impossible  to 
fores*‘e  all  possibiliti(*s.  Th(*re- 
fore,  it  did  not  atti'mpt  to  ex¬ 
amine  such  aspects,  but  limited 
its  analysis  to  the  pc'iidinp  lepis¬ 
lation  and  the  proposed  ami'iid- 
m(*nts. 

rile  IteniciB  A\ail:iltle 

Memliers  of  the  .AX’I’.A  Fed¬ 
eral  Laws  Committee  have  held 
two  mei'tinps  to  analyze  the 
record  of  the  hearinps  on  S.  I.‘il2 
and  certain  pi-oposed  amend¬ 
ments.  .A  majority  of  the  23 
memlH'rs  jiarticipated  in  ri'view- 
inp  relevant  testimony  before 
the  Senate  .Antitrust  and  Mon¬ 
opoly  SulH'ommittee,  lu'adi'd  by 
Senator  Hart  of  Michipan.  ,A 
majority  of  the  committee  en- 
dors(*  the  jirincijiles  of  S.  1312, 
as  projio.sed  to  lie  amended,  and 
only  one  nii'inber  has  ex|)res.sed 
opposition  to  the  lepislation.  The 
committee  f(*els  that  this  sum¬ 
mary  will  assist  .AN’l’.A  members 
in  makinp  a  meaninpful  analysis 
of  statements  sent  to  them  pre- 
viousl.v  on  the  Subcommittee 
testimony. 

One  of  th(*  chii'f  characteris¬ 
tics  of  our  foim  of  povernment 
has  been  the  f1(*xibility  of  lepis¬ 
lation  to  adjust  to  chanpinp  con¬ 
ditions.  Our  system  is  desipned 
to  pive  the  lepislative  branch 
repulatory  power  that  can  be 
t«*sted  by  the  judicial  authority. 
Then*  is  one  scIkmiI  of  thoupht 
that  th(“re  should  In*  no  exemp¬ 
tions,  limited  or  p(*neral,  from 
antitru.st  lepislation.  Whether  or 
not  this  would  have  lieen  pood 

EDITOR  &.  PUI 


philosophy  for  Conpress  to  fol¬ 
low  in  the  past,  chanpinp  condi¬ 
tions  now  justify  ex(*m|)tions  if 
antitrust  laws  are  to  lie  m*on- 
ciled  with  contemporary  econ¬ 
omic  trends. 

Since  the  enactment  of  the 
basic  Sherman  .Act  in  18!>(l,  Con¬ 
press  has  ai)prov(*d  limit(*d  ex¬ 
emptions  to  meet  c<*rtain  prob¬ 
lems.  Some  of  them  are  in  the 
r(*pulated  industry  areas  (ob¬ 
viously  not  constitutionally  com- 
jiatible  with  the  First  .Amend¬ 
ment)  and  others  n^iuin*  aii- 
proval  of  s)i(*cific  actions  by  the 
Hx(*cutive  Branch  of  the  pov(*rn- 
mi'iit. 

A  Liniilcd  Kxeinptioii 

Limited  exemptions  should  not 
th*  confused  with  pt*neral  ex¬ 
emptions.  .AN'I’.A  r(*main.s  .st(*ad- 
fast  in  its  opposition  to  p(*neral 
t*X(*m))tions.  This  position  was 
taken  in  HM53  durinp  hearinps 
on  th(*  aiiplication  of  antitrust 
laws  to  the  newspapi*!-  business. 
Th(*y  W(*r(*  conduct(*d  by  the 
.Antitrust  Sutn'ornmittee  of  the 
House*  Judiciary  Committee, 
R(*presentativ(*  Ct*ller  of  X’ew 
A'ork,  Chairman. 

.AN'l’.A's  jiosition  at  that  timi* 
was — and  still  is — that  “chanpes 
in  the  structur**  of  the  news¬ 
paper  business  in  the  I'nited 
Stat(*s  have  b(*(*n  tin*  result  of 
natural  ('conomic,  social  and 
political  forces  in  a  fr(*e  soci- 
(*ty;”  that  there  is  “viporous 
comi)(*tition  in  the  dis.semination 
of  n(*ws  and  adv(*rtisinp,  both 
amonp  ni*ws  and  other  media” 
and  that  “newspap(*rs  neither 
seek  nor  want  any  subsidy  or 
sp(*cial  lepislation  from  pov(*rn- 
ment,  but  rath(*r  rely  on  the 
constitutional  puarante'e  of  free¬ 
dom  of  spe(*ch  and  the  press  as 
protectinp  the  (lublic  or  our  free 
S(K*iety  in  comiietition  with  any 
and  all  other  media  in  the  dis¬ 
semination  of  news  and  adver¬ 
tisinp.” 

How  could  this  position  Ih* 
reconciled  with  advocacy  of 
limit(*d  exemption? 

The  answer,  to  the  committee 
majority,  was  that  the  scope  of 
the  limited  (*xemption  is  ripidly 
defined  in  the  propo.sed  lepisla¬ 
tion.  It  does  not  prant  broad  im¬ 
munity  to  antitrust  acts  barrinp 
unfair  com|)(*tition.  The  jiurpose 
of  S.  1312,  as  defini'd  by  iiroiion- 
(>nts,  is  to  fo.ster,  rather  than 
stifle,  comjietition.  The  courts — 
not  someone  in  the  newspaper 
busin(*ss  or  in  the  executive 
branch  of  povernment — would 
make  the  final  decision  on  the 
basis  of  criteria  spelled  out  in 
the  lepislation.  The  lepislation 
would  prevent  ex(*<*utive  inter- 
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‘We  find  no  justification  for  fears  voiced  by  opponents’ 

pietation  from  liocominp  “law”  predatory  pricinp;  that  metro-  prieintr,  rate-settinp  or  what  the  has  soupht  to  manipulate  its 
on  the  basis  of  preeedent-settinR  politan  dailies  could  establish  opponents  term  other  “preda-  affairs  unlawfully. 


'crees.  non-i)rofitahle  .satellites  in  the  tory  practices”  and  none  is 

An  arpTument  can  l)e  made  suburbs,  then  absorb  them  as  soupht.  Nor  is  there  any  pro- 


IMiilosophiral  Objection 


that  special  lepislation  is  not  the  financial  failures  and  knock  out 
proper  remedy ;  that  what  really  local  competition;  or  that  spe- 
is  needed  is  a  better  understand-  cial-interest  newspaper  lepisla- 
inp  of  the  unitjue  realities  of  the  tion  could  open  the  way  for 
newspaper  business.  However,  povernment  operation  of  a  sub- 
the  responsibility  of  the  anti-  sidized  newspaper  in  a  one- 
trust  division  is  to  constantly  newspaper  community, 
test  statutes  to  see  if  thev  do  In  our  analysis  of  S  1."  12  and 


ancial  failures  and  knock  out  hibition  that  would  deter  entry  Some  newspaper  publishers 
al  competition;  or  that  spe-  "f  n  new  competitive  paper  in  philosophically  opposed  to 

d-interest  newspaper  lepisla-  area  where  a  joint  operation  any  effort  to  pain  special  favor- 

u  could  open  the  way  for  nierper  had  taken  place.  able  treatment  at  any  level  of 

vernment  operation  of  a  sub-  Proponents  of  the  bill  stress  the  fedei-al  povernment.  News- 
lized  newspaper  in  a  one-  that  the  entry  of  a  newspaper  papers  are  protected  from  pov- 
wspaper  community.  into  a  particular  market  is  deter-  ernment  interference,  either  as 

In  our  analysis  of  S  1."  12  and  mined  bv  natural  economic  fac-  to  favors  or  sanctions,  by  the 


the  job  intended  by  Conpress.  the  proposed  amendments  that  tors  at  work  in  that  market  and  First  .Amendment,  hut  inevitably 

Thus,  lepislation  is  the  pi-oper  have  been  drafted  by  spon.sors  that  tho.se  factors  are  not  altered  fears  arise  that  any  special 

I'Cmed.v  because  it  always  is  sul)-  -since  the  July-.Aupust  hearinps,  by  the  propo.sed  bill.  The  pri-  lepislation  would  tend  to  weaken 

ject  to  review  and  modification  "'e  find  no  justification  for  fears  mary  factors  that  determine  the  freedom  of  the  press,  which 


on  the  basis  of  experience. 

In  a  society  dedicated  to  the 


.such  as  those  expressed  by  whether  a  publisher  wants  to  would  be  intolerable. 


opponents. 


start  a  newspaper  in  a  new  mar- 


lepislatures  penerally 


exi.stence  of  a  free  and  viable  Hurinp  Sulx-ommittee  hear-  ket  are  the  potential  readership  have  recopnized  that  imposition 
press — a  society  accustomed  to  inps  on  the  proposed  lepislation,  and  advertisinp  demand  to  sup-  of  .sales  or  other  tax  on  adver- 


the  expression  of  diverpent 
newsjiaper  views,  (a>mmentary 
and  opinions — every  reasonable 
effort  to  continue  the  widest 


Senator  Hayden 
equivocally  that 


port  ani>ther  newspaper.  .As  a 
practical  matter,  if  the  market 


“.  .  .  it  is  not  the  intent  of  this  is  so  weak  that  one  newspaper 


Rill  to  condone  or  exempt  from  has 


of  .sales  or  other  tax  on  adver¬ 
tisinp  or  circulation  would  not 
Ik'  in  the  public  interest. 
Property,  income  and  other  tax 


economic  levies  are  applied  to  newspapers 


possible  diss«'mination  of  infor-  Ihe  laws  predatory  practices,  ca.sualty,  the  market  will  not  (he  same  as  anv  other  proup. 


mation  and  opinion  should  lie  which  are  anticompetitiv* 
encoui’apjsl.  Hostile  economic  means  or  ends.” 
forces  can  1h-  just  as  effective  in 

fru.stratinp  the  mandate  of  the  'mendmeni..  for  >afegiiar.l. 

First  -Amendment  as  would  ad-  In  order  to  e.stablish  su- 

verse  povernment  action.  .safepuanl.  nrononents  of 


In  order  to  establish  su<'h  a 
.safepuanl,  proponents  of  the 


support  another  newspaper, 
especially  where  there  is  in  ad¬ 
dition  a  well-established  elec¬ 
tronic  medium. 

Experience  in  the  newspaper 


Proponents  of  S.  l.‘U2,  an- 
swerinp  the  expres.sed  fears,  con¬ 
tend  that  Conpress  has  set  a 
precedent  by  prantinp  limited 
exemption  to  the  antitrust  laws 


publishinp  business  attests  to  under  specified  conditions;  that 


Other  busines.se.s  that  cannot  lepislation— newspapei'  publish-  the  reality  that  inescapable  j,ll  that  is  tnunp  soupht  now  is 
survive  the  hostile  economic  ers  and  attorneys — are  recom-  chanpinp  economic  factors  have  limited  exemption  for  the. 

forces  of  the  market  place  can  mendinp  .several  amendments  to  contributed  to  the  demise  of  upwspaper  bu.sine.ss — an  exemp- 
lie  salvapt'd  under  the  presently  make  the  exemption  limitation  newspa))ers  in  some  areas,  the  would  be  consistent 


operative  "failinp  company  doc¬ 
trine.”  What  S.  1.S12  proposes 
to  Conpress  is  that  before  a 


more  specific. 


dearth  of  new  entries  in  others 
provision  of  the  and  the  inauguration  and  un- 


with  the  purposes  arxl  applica¬ 
tion  of  the  antitrust  laws  to  pre¬ 


amendment,  from  the  standpoint  precedented  growth  of  new  en-  pprve  fair  competition. 


press  voice  is  silenced  by  total  of  publishers  who  oppo.sed  S.  tries  and  expansion  of  smaller  anotVier  fnetnr  that 

failure,  i.e.,  bankruptcy,  that  the  i;n2  in  its  original  form,  estab-  publications  in  communities  .^,.,,11  minfi  in  deal 

antitru.st  division  be  empowered  li.shes  unequivocally  that  all  of  ble.ssed  with  economic  affluence.  „i,;„„tions 

to  achieve  its  prime  purpose  to  the  prohibitions  of  the  antitrust  p.n.sent  antitrust  acts  that  ^  ^ H 

fo.ster  competition-  hrouph  a  laws  would  remain  applicable  prohibit  forced  rate  combina-  favo'rs  ”  Government  is  notan 

limiteil  exemption  (alwa^^^^  except,  as  those  laws  are  defined  [ions  or  sub.sidized  pricing  to  [nstTu^nSitr^^^^ 

.HC  o  coul  j*Me\\)  la  \\ou(  in  the  Bill,  for  a  joint  or  merged  achieve  a  competitive  advantage  jjather  it  is  the  in.strumenUilitv 

preserve  the  voice  of  editorial  opimation.  metropolitan  or  other  es  aWished  ln  th';  people  to  ad- 

markets  are  not  affected  in  any  ^iJ^^  Ihe'  decisLi's  of  the 
It  IS  .significant  that  couit.s  in  Senator  Hayden  and  his  co-spon-  ,vay  by  the  proposed  limited  peoples’  elected  representatives, 

the  past  have  recognized  that  a  .sors  ,n  the  Senate  will  sponsor  exemption.  Therefore  proponents  contend, 

monopoly  situation  may  develop  the  amended  version  in  order  to  inerciorc  pi  11  11  , 


failure,  i.e.,  bankruptcy,  that  the  i;n2  in  its  original  form,  estab-  publications  in  communities 
antitrust  division  be  empowered  lishes  uneciuivocally  that  all  of  tdessed  with  economic  affluence, 
to  achieve  its  prime  purpose— to  the  prohibitions  of'the  antitrust  Present  antitrust  acts  tha 
fo.ster  competition-through  a  laws  would  remain  applicable  prohibit  fo;c^^^^^ 
limited  exemption  (always  .sub-  except,  as  those  laws  are  defined  .iri^ino-  t 


liecause  of  resourceful,  fair  com¬ 
petition. 

I.imilalioii  on  Exemptions 


ly  by  the  proposed  limited  peoples’  elected  representatives, 
emption.  Therefore,  proponents  contend, 

V  W  r  C  .  II-..,  it  is  perfectly  logical  that  if  a 

.>0  .Sanclion  for  .Satellite  ..  '  ^  , 

limited  exemption  to  rules  and 

There  is  no  provision  in  the  regulations  liest  .serves  the  pub- 
oposed  lepislation  that  would  lie  welfare.  Congress  has  a  re¬ 


assure  opponents  that  the  lepis-  ."Ao  .Sanction  for  .Satellite 

lation  would  not  authorize  un-  .j-here  is  no  provision  in  the 

'in  f  tim  ,  Inf.)  proposed  lepislation  that  would 

and  to  make  clear  that  S.  i:il2  ' 


I’nless  there  is  satisfactory'  would  not  exempt  conduct  by  a 
evidence  that  a  newspaper  is  newspaper  combination  or  joint 
nearing  the  end  of  its  economic  arrangement  that  would  be  un¬ 
resources,  there  could  1m>  no  ex-  lawful  if  undertaken  by  a  single 
emption  under  S.  1.312.  Further  firm. 

the  specific  and  limited  exemp-  Exemption  for  joint  or  merged 
tion  applies  to  a  joint  operation  operations  could  lie  sanctioned 
or  a  merger  of  two  or  more  only  in  the  same  community,  city 
newspapers  only  if  not  more  or  metropolitan  area.  .An  anti- 
than  one  of  the  affected  news-  trust  suit  such  as  that  which 


1  i.  ‘  I  1  ”  ju.stifv  court  .sanction  for  any 

uou  d  not  exempt  comluct  by  a  ^  metropolitan 


justify  court  .sanction  for  any  sponsibility  to  consider  it  on 
effort  by  a  large  metropolitan  that  basis  alone — for  news¬ 
paper  to  establish  a  satellite  papers  or  any  other  businesses 


publication  in  the  suburbs,  then 
absorb  it  as  an  economic  liabil¬ 
ity  in  a  joint  operation  to  stifle 
local  competition  through  spe¬ 
cial  rate  practices. 


—  and  not  as  a  "favor”  to  any 
groun. 

brlnli.ilory  Regulation 
F  'UK-  publishers  are  appre- 


newspapers  onlv  if  not  more  or  metropolitan  area.  An  anti-  Is  there  a  precise  te.st  for  hensivr  that  enactment  of  a 
than  one  of  the  affected  news-  trust  suit  such  as  that  which  determining  the  economic,  stabil-  limited  exemption  would  inspire 
papers  is  operating  smccessfullv.  held  invalid  the  acquisition  of  ity  of  a  newspaper’.'  The  Sher-  proposals  for  stringent  regula- 
Opponents  of  S.  1312  contend  the  San  Bernardino,  California  man  and  Clayton  Acts  are  by  tion  of  newspapers.  Proponents 
that  the  legislation  would :  Cpen  new.spaper  by  the  /.o.s-  .In.^c/c.s-  nature  broad  in  general  .stand-  of  S.  131- no^  that  the  latitucle 
the  door  to  ruthless  competitive  7’iwc.s,  which  is  on  appeal,  would  ards.  This  is  necessary  because  guaranteed  the  press  under  le 
assault  by  large,  powerful  cor-  not  be  affected  in  any  way  by  the  each  situation  will  present  vari-  First  Amendment  would  inhibit 


nature  broad  in  general  stand-  of  S.  1312  note  that  the  latitude 
ards.  This  is  necessary  because  guaranteed  the  press  under  the 


assault  by  large,  powerful  cor-  not  be  affected  in  any  way  by  the  each  situation  will  present  vari-  First  Amendment  would  inhibit 
porations  on  small,  struggling  jiropos'^d  legislation.  .All  future  able  factors,  as  to  past  profits,  the  promulgation  of  reprisal  or 
ones;  that  chain  newspapers  newspaper  acquisitions  through-  losses,  projected  revenues,  costs,  discriminatory  legislation  an 
would  stifle  hometown  voices;  out  the  country  would  continue  etcetera.  By  applying  only  a  the  Committee  found  not  ing  in 
that  joint  or  merged  operations  to  lie  subject ‘to  the  antitrust  Rcneral  formula,  the  court  can  the  hearings  to  justify  the  ap- 


opens  the  possibilitv  of  forced  laws.  -  .  .  -  i  i  u  c  ino 

combination  ad  rates,  preferen-  There  is  no  immunity  under  has  met  policy  requirements  em-  would  tie  sparked  by 
tial  discounts  and  below-cost  the  proposal  for  predatory  bodied  in  the  law,  or  whether  it  ((  tnitnimti  on  pnijc  t  ) 
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determine  whether  a  newspaper  prehension  that  such  legislation 
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$36  Million  Dowry  In  Fairchild  Romance 


Fairchild  Publications  Inc., 
publisher  of  business  news- 
jtapers,  and  Capital  Cities 
Broadca.stinp  Corporation  are 
Roinp  steady,  according  to  word 
from  Wall  Street  this  week. 

If  the  dire<'tors  and  share¬ 
holders  of  both  companies  pive 
their  consent,  the  pri%'ately- 
owned  publishinp  firm  and  the 
publicly-held  broadcastinp  com¬ 
pany  will  plipht  their  troth. 

Capital  Cities  will  lx‘  head  of 
the  household,  when  the  $.36 
million  marriape  is  solemnized. 
The  actual  price  to  l>e  j)aid  by 
Capital  Cities  was  piven  as  $10'..5 
million  in  cash  })lus  60(1,(100 
shares  of  a  new  preferred  stock 
which  would  pay  an  annual  divi¬ 
dend  of  .'»0  cents  a  share  and 
would  be  convertible  on  a  share- 
for-share  basis  into  Capital 
Cities  common,  quoted  this  week 
at  Thus  the  stock  por¬ 

tion  of  the  transaction  would  be 
valued  at  about  $26.1  million. 

.*^ub->ifliary  to  He  F«»riiied 

Both  comj)anies  announced 
that  they  had  In^en  holdinp 
merper  talks  and  on  Monday 
apreement  was  r<‘ached  in  jn'in- 
ciple. 


If  the  merper  poes  throuph. 
a  new  .subsidiary  corporation 
called  Fairchild  Publications  Inc. 
will  be  created  and  the  Fairchild 
busine.ss  will  be  carried  on  as  at 
present. 

'  Fairchild  has  for  some  time 
considered  expandinp  into  tele¬ 
vision  and  l  adio.  Two  years  apo 
Fairchild  experimented  with  its 
own  business  and  fashion  news 
))ropram  over  a  coast-to-coast 
lineup  of  radio  stations. 

Capital  Cities  Broadcastinp 
operates  radio  or  Udevision  sta¬ 
tions  in  12  U.S.  cities.  In  the 
New  York  area  it  operates  radio 
.station  WPAT-.AM  and  FM.  In 
Los  .Anpeles  it  operates  KPOL 
radio. 

.3  Daily  Papers 

Its  television  stations  are  in 
Buffalo,  Houston,  Albany, 
Raleiph-Durham,  and  Huntinp- 
ton-Charleston.  Other  radio  out¬ 
lets  are  in  Detroit,  Buffalo, 
Providence,  Albany,  and  Hunt- 
inpton. 

Fairchild  publishes  three  daily 
newspapers  for  the  business 
community:  IFowew’.s  HVnr 

DnUit;  Daily  News  Record,  and 
Home  Fui'visliings  Daily.  It  also 


puldishes  five  weekly  papers: 
Electronic  News,  Sapennarket 
News,  Footwear  News,  Metal¬ 
working  News,  and  Drag  News 
Weekly.  Men's  Wear  mapazine, 
another  Fairchild  publication, 
appears  every  two  weeks.  A 
national  newsjiaper  directed  to 
women  has  l>een  projected. 

Fairchild  also  publishes  books 
and  directories  and  operates  list 
and  visuals  division. 

Total  net  paid  circulation  of 
the  nine  Fairchild  publications 
was  put  at  408,215  last  June. 

Women’s  Wear  Daily  has  a 
paid  circulation  of  more  than 
70,000.  WWD  also  syndicates  its 
editorial  material  to  newspapers 
in  the  U.S.  and  abroad. 

Fairchild  has  1,550  fulltime 
employes  plus  170  strinp  corre¬ 
spondents.  There  are  41  fully 
staffed  news  bureaus  in  this 
country  and  abroad  which  file 
news  exclusively  to  the  Fairchild 
newspaper  proup. 

John  B.  Fairchild,  president 
will  continue  as  chief  operatinp 
officer  of  Fairchild  Publications. 
Other  officers  will  also  remain 
the  same. 

In  1966  Capital  Cities  earned 


$5,785,000  on  $37  million  in  sales. 

Fairchild  sales  in  1967  were 
$29  million. 

A  ‘Romance  Kipht  OfT 

Fairchild  said  that  Capital 
Cities  had  indicated  its  intere.st 
in  the  publishinp  company  alxmt 
three  months  apo.  “It  was  a  | 
romance  ripht  off,”  he  said. 
“They  are  a  younp  company  who  , 
.seem  to  l)e  doinp  the  same  kind  1 
of  thinps  that  we  are.” 

Fairchild,  which  had  sales  of 
$29-million  in  1967,  was  founded 
at  the  turn  of  the  century  by  the 
late  Edmund  W.  Fairchild  in 
association  with  his  brother,  the 
late  Louis  K.  Fairchild.  The 
business  bepan  with  publication 
of  The  Chicapo  Apparel  Gazette. 

Edpar  W.  B.  Fairchild,  who  is 
now  chairman  of  the  company, 
is  a  son  of  Louis  E.  Fairchild. 
John  B.  Fairchild,  the  company’s 
president,  is  the  son  of  Louis  W. 
Fairchild,  the  retired  chairman 
of  the  company,  who  was  a  son 
of  Edmund  W,  Fairchild. 

Capital  Cities  was  founded  in 
1954  by  Frank  AI.  Smith  and  a 
proup  headed  by  Lowell  Thomas, 
the  writer  and  traveler.  Thomas 
S.  Murphy  is  i)resident. 


Crowell  Collier  May  Acquire  ‘This  Week’ 


A  niari‘ia.”«-  between  two  inib- 
lishinp  firms  that  have  been 
I'omancinp  each  other  for  more 
than  50  years  was  announced 
Januaiy  10. 

Criiwell  Collier  &  Macmillan, 
a  diversifie<l  l»ook  publishinp 
<-oncern.  and  Pul)lication  Coi-j)o- 
i:ition.  whose  wholly-owned  sub¬ 
sidiary.  United  Newspaper 
Mapazine  Corpoiation,  pub¬ 
lishes  This  U'ccA'  mapazine.  said 
they  have  apreed  in  principle 
on  a  merpei'. 

'I'he  merper  would  make  Pub¬ 
lication  Corp.  a  sul)sidiary  of 
Crowell  Collier. 

The  two  companies  have  beon 
linked  for  years.  Ilaymonil  C. 

11  a  pel.  chairman  of  Crowell 
Collier,  said  Publication  Cor)!, 
at  one  time  hehl  approximately 
24G  of  Crowell  Collier  shares. 
.At  pre.sent,  Puldication  Corp. 
owns  160,000  common  shares  or 
little  more  than  i  of  the  total 
outstandinp. 

Clarence  E.  Stouch,  chair¬ 
man  of  Publication  Coip.,  was 
jiresident  of  Crowell  Collier 
from  1951  to  l!(5.‘l  and  chair¬ 
man  in  1954  and  ]!»55.  He  cui‘- 
rently  is  director.  Anothei-  Pub¬ 
lication  officer  on  the  Ciowell 
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Colli(>r  board  is  Mrs.  Giles  Whit- 
inp. 

Publication  Cor|).  owns  six 
rotopravur*'  j)rintinp  ])lants. 
The  comjiany  prints  This  \V»*ek. 
Hook  Ri  riiir,  and  adveidisinp 
supplements  for  the  New  York 
Times,  and  Sunday  swtions  for 
the-  Washington  Star,  Rhila- 
delphia  Dalletin,  llaltimore  Sun, 
Des  .Moines  Register,  .Minnea¬ 
polis  Trihnne,  Los  .Angeles 
Times,  ('hieago  Trihnne  and 
others. 

.Another  subsidiary  p  r  i  n  t  s 
Scholastie  Roto,  a  publication 
•  iistributed  to  1.7  million  hiph 
.school  stud«mts  eipht  times  a 
year. 

Under  the  merper  apreement, 
Cr<)well  Colli<*r  will  acquire 
Publi<-ation  Corj».  for  stock 
valued  at  alxiut  $'‘>4  million. 
Crowell  Collier  would  •■xchanpe 
one  share  of  a  new  .$1.20  cumu¬ 
lative  pref«‘rred  st(H'k  for  each 
of  Publication  Corp.’s  912,756 
outstandinp  common  shares.  The 
merpt-r  is  subject  to  approval 
by  the  boards  of  din*ctors  and 
st(»ckholders  of  the  companies. 

\«»  KITecI  on  Newspapers 

Ben  G.  Wripht,  president  ami 


chairman  of  United  News])aper 
Mapazim*  Corp.,  said  the  merp¬ 
er  would  in  no  way  affect  the 
12  newsjjapers  that  distribute 
11.4  million  copies  of  This  Week 
('very  Sunday. 

“Oui'  contracts  with  distribut- 
inp  newsi)ap('is  are  an  individ¬ 
ual  ai'i’anpement  and  so  would 
have  no  bearinp  on  the  merper,” 
he  said. 

Wripht  said  This  W('('k’s  1967 
advertisinp  revenues  totaled  .$20 
million  which  would  i)ut  leve- 
nues  sliphtly  lower  than  those 
for  1966  when  This  Week  had 
.$21,281,921. 

Publication  Corp.  had  an  in¬ 
come  of  about  $42  million  in 
1967  with  (‘arninps  of  a)iproxi- 
mately  $2.5  million.  Crowell 
Colliei  sales  income  amounted 
to  approximately  $178  million  in 
1967. 

The  nu'i'per  would  put  Crow¬ 
ell  Collier  back  into  the  mapa¬ 
zine  business,  with  the  aciiuisi- 
tion  of  This  W('(*k.  Several 
yeais  apo,  in  a  time  of  financial 
pinch,  Crowell  Colliei-  dumped 
its  famous  mapazim's,  irowmx’.-i 
Home  ('ompanion,  .American, 
and  ('ollier’s.  'I'he  last  jiublisher 
of  American  was  .Arthur  H. 


(Ib'd)  Motley,  who  has  since 
lieen  llu'  puidinp  force  in  d(‘vel- 
opinp  Rarade  mapazine.  now  a 
Whitney  Communications  iirop- 
erty,  as  a  formidabh'  comjieti- 
tor  of  This  Wec'k. 

Crowc'll  Collier  mad('  its 
coiiK'back  in  ('ncycloi)t'dias  and 
other  books  and  now  is  (‘yeinp 
the  burpeoninp  marki-t  for  s])*-- 
cialized  periodicals  for  schools 
and  universities. 

The  late  Josi'ph  P.  Kna)>ii 
orpanized  Publication  Coi)!.  in 
ISftl  and  had  an  interest  in 
Crowc'll  Publishinp  Co. 

INeHcll  Selorlocl 
-As  Talioo  Piihlislit'r 

Tahoe,  Calif. 

Frank  H.  Newc-ll,  formerly 
advertisinp  director,  Provo 
(Utah)  Daily  Herald,  has  taken 
over  iK'w  duties  here  as  jnib- 
lisher  of  the  Tahoe  Ihtily  Trih- 
II  ne,  a  memlx'r  of  .Scrijips 
Leapue  Newspajiers. 

Newell  succeeds  Chaimian 
Wentworth,  iiuhlisher  for  the 
jiast  five  yc'ars,  who  has  taken 
a  leave  of  absence  to  obtain  a 
breather  and  to  exjilore  other 
business  opportunities. 
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DKTROIT  STILL  CLOSED 

S.F.  Papers  Stopped 
By  Pickets  from  L.A. 


Picketing  hy  a  dozen  visitors 
from  Los  Angeles,  followed  by 
a  walkout  of  union  inaileis, 
forced  the  S(in  Frnnrisrn  Chron- 
irlv  and  the  Snn  Fritncisco 
Fjrttminer  to  suspend  publica¬ 
tion  for  the  j)ast  wt'ek,  idling 
about  3,000  workers  at  the  San 
P’rancisco  Newspaper  Printing 
Co. 

In  Los  Angeles,  meanwhile, 
the  Hcrdhl-F.ratiiiner  continued 
to  i)ublish  editions  of  up  to  60 
pag<“s  and  distribution  was  re¬ 
ported  to  have  reached  600,000 
copies. 

The  Hearst  nt'wspaper  has 
been  produced  by  supervisoi-y 
employes  and  non-union  crafts¬ 
men  since  the  members  of  the 
Guild  struck  last  December  15 
ami  other  union  memlx'is  re- 
siiected  their  picket  line.  The 
Guild  sought  a  raise  from  $178 
to  .$20(1  a  week  to  match  the 
scale  at  other  iiapers  in  the 
area. 

A  court  order  limited  picket¬ 
ing  to  fewer  than  four  persons 
at  any  entrance  to  the  Herald- 
Lxaminer  jdant  and  at  15 
i>ranch  offices. 

Propo>al  III  lli-lroil 

Clo.sed  by  a  teamsters’  strike 
since  Novemlx'r  16,  the  Detroit 
Free  Frest;  and  the  Detroit  S’ewn 
were  still  shut  down.  The  De¬ 
troit  Council  of  Newspaper 
Cnions  made  a  proposal  to  the 
)>ublishers  this  week  but  it  acted 
on  U'half  of  only  10  of  the  11 
unions  with  which  the  publish¬ 
ers  bargain. 

statement  from  the  news¬ 
papers  characterized  the  council 
offer  as  “simply  another  heads-I- 
win,  tails-you-lose  proitosition’’ 
and  called  on  the  group  to  speak 
foi-  all  the  unions.  “We  pro- 
|)o.<e,”  the  managements  said, 
“that  the  teamsters  withdraw 
the  pickets  and  that  all  employes 
return  to  work  with  proper 
union  assurances  that  jiublica- 
tion  will  continue  uninterrupted 
while  the  contracts  are  settled.” 

I'nder  the  council  projiosals, 
each  union  would  lie  frw  to 
strike  on  either  economic  or 
non-economic  items  and  no 
union  would  lx*  Ixiund  to  accept 
any  cost  package  negotiated  by 
the  council. 

I’acis  \\  ilh  Iiileriiii 

Two  weeks  ago  the  teamsters 
employed  at  the  Free  Press  had 
reje<'ted  a  management  offer  of 
a  $27  package  increa.se  by  a 
vote  of  216  to  72  and  the  News’ 


teamsters  turned  it  down  by  a 
vote  of  12!)  to  60. 

The  News  laid  off  300  clerical 
workers  this  week  but  retained 
about  325  editorial  per.sonnel. 

Teamsters  union  President 
Clare  O’Connor  said  he  had  ob¬ 
tained  contracts  covering  union 
members  working  at  two  interim 
newspapers,  the  Daih/  /’rc.s-.s,  and 
the  F.rpre.'i.t.  He  said  the  firms 
distributing  and  printing  the 
papers  agreed  to  meet  all  terms 
of  the  contract  demanded  from 
the  News.  A  third  interim  pa- 
jier,  the  Dixi)atcli,  ceased  jiub- 
lication  to  effect  a  reorganiza¬ 
tion. 

Gary  D.  Stern,  publisher  of 
the  Press,  said  the  contract 
gives  drivers  a  wage  base  of 
$183  for  five  days.  With  fringe 
Ixmefits,  he  said,  the  scale  would 
bt‘  $235  weekly.  The  old  base 
rate  at  the  News  and  the  Free 
Press  was  $150  a  week. 

■S.F.  Mailers  W  alk  Oiil 

Guildsmen  and  others  spi'ead 
their  strike  from  Los  .Angeles  to 
San  Franci.sco  on  h'riday,  Jan¬ 
uary  5,  setting  uj»  an  “informa¬ 
tional”  jiicket  line  at  the  en¬ 
trances  to  the  agency  filant 
where  the  Chronicle  and  the  af¬ 
ternoon  Hearst  paper  are  ))ro- 
duced. 

.A  Guild  sj)okesman  said  the 
action  was  sjiarked  by  Hearst  of¬ 
ficials  in  Los  .Angeles  when  they 
I'ecommended  that  they  would 
grant  ‘•super-seniority”  to  the 
workers  who  had  Ix'en  hired 
since  the  strike  began. 

The  Herald-Examiner  man¬ 
agement  jietitioned  the  National 
Labor  Relations  Board  to  de¬ 
clare  the  San  Francisco  picket¬ 
ing  an  illegal  conspiracy  to  ef¬ 
fect  a  secondary  boycott. 

Within  a  few  hours  after  12 
to  11  jiersons  marched  at  the 
printing  company  plant,  mem- 
ix'rs  of  San  Francisco  mailers 
union  went  on  strike.  .A  union 
official  .said  bargaining  talks  had 
broken  off  on  Friday  and  the 
union  had  lx*en  without  a  con¬ 
tract  since  .March. 

The  visiting  pickets  left,  .some 
of  them  saying  they  were  go¬ 
ing  to  Seattle  where  Hearst  pub¬ 
lishes  the  PoKt-lHtellifieneer. 
They  left  there  on  W’ednestlay, 
without  taking  any  action. 

A  few  Chronicle  staffers  jiut 
together  a  miniature  edition  of 
six  |)ages  on  an  office  copying 
machine  to  maintain  the  un¬ 
broken  publishing  record  of  the 
l()3-year-old  daily,  but  the 


Hearst-owned  Examiner  was  un¬ 
able  to  produce  any  issues,  Ik‘- 
ginning  January  5.  Some  pre¬ 
date  copies  of  the  Sunday  paper 
were  circulated  without  main 
news  sections. 

Payroll  clerks  were  allowed  to 
return  to  the  plant  to  prepare 
weekly  che<'ks. 

CiiTulation  drivers  at  the  Onk- 
Uttnl  Tribune  invoke<l  a  contract 
clause  which  forbids  an  increase 
in  deliveries  to  San  Francisco 
during  a  strike. 

Ramparts  Magazine  Inc.  be¬ 
gan  publishing  a  daily  news¬ 
paper  for  San  Francisco,  hoping 
for  a  sale  of  40,000  copies  at 
10  cents  each. 

The  Chronich-  has  a  daily 
ciiTulation  of  490,000  and  the 
Examiner,  2‘20,000.  The  combined 
Sunday  sells  690,000  cojiies. 


By  Luther  .4.  Huston 

Washington 

Judge  .Alexander  Holtzoff,  in 
U.S.  District  Court,  has  under 
advi.sement  a  case  in  which  the 
point  to  be  decided  is  whether  a 
newspaperman  who  publishes  in¬ 
formation  obtained  from  stolen 
dcx'uments  is  guilty  of  a  crime. 
-After  hearing  arguments  (Janu¬ 
ary  9)  the  Judge  promised  a 
decision  in  “a  week  or  two.” 

The  case  is  the  suit  of  U.S. 
Senator  Thomas  J.  Dodd,  of  Con¬ 
necticut  against  Drew  Pearson 
and  Jack  Anderson,  columnists. 
Senator  Dcxld  is  asking  $1,000,- 
000  damages  for  alleged  wrong¬ 
ful  use  by  Pearson  and  Ander¬ 
son  of  material  taken  from  his 
office  files. 

John  F.  Sonnett,  attorney  for 
Dodd,  stated  during  arguments 
that  this  could  be  a  landmark 
ca.se  which  would  settle  where 
the  line  must  be  drawn  between 
the  right  of  privacy  and  the 
right  of  disclosure  in  the  public 
interest. 

Public  Dncumcnls? 

Judge  Holtzoff  commented 
that  the  right  of  privacy  does 
not  apply  to  matters  of  public 
interest  but  Sonnett  contended 
that  a  Senator,  as  a  public  offi¬ 
cial,  has  constitutional  protec¬ 
tion  from  unauthorized  disclos¬ 
ure  of  information  from  his 
office  files. 

.A  Senator’s  working  papers, 
the  documents  on  which  he 
makes  up  his  mind  how  he  is 


Denver  Post  Can  Buy 
Tv  Station  Permit 

Washington 

The  Federal  Communications 
Commission  approved,  by  a  vote 
of  4  to  3,  the  request  of  Har- 
court.  Brace  &  World  Inc.  to  sell 
its  UHF  television  construction 
permit  for  Denver  to  the  Den¬ 
ver  Pont  for  $12,371. 

Commissioners  Kenneth  A. 
Cox,  Robert  T.  Bartley  and 
Nicholas  Johnson  dissented. 
Johnson  made  no  comment,  Bart¬ 
ley  favored  a  hearing,  and  Cox 
objected  on  the  ground  that  S.  I. 
Newhouse,  who  owns  44%  of 
Newhouse  Broadcasting  Corp. 
has  a  minority  (18%)  interest 
in  the  Denver  Post.  Control  of 
the  Post  is  held  by  Bonfils  fam¬ 
ily  tru.sts. 


going  to  vote,  his  private  corre¬ 
spondence,  his  income  tax  re¬ 
turns,  and  similar  material  are 
not  public  documents,  Sonnett 
asserted. 

Over  a  period  of  alxiut  six 
months,  employes  of  Dodd  ab¬ 
stracted  from  his  files  several 
thousand  (Iwuments,  copied 
them,  gave  the  copies  to  .Ander¬ 
son,  and  returned  the  originals 
to  the  files.  In  an  affidavit,  .An¬ 
derson  denied  exact  knowledge 
of  how  the  copies  he  received 
were  obtained  and  also  denied 
conspiring  with  Dodd’s  employes 
to  rifle  the  Senator’s  files. 

John  Donovan,  representing 
Pearson  and  .Anderson,  asserted 
that  all  of  the  activities  of  a 
memlx'r  of  Congress  are  in  the 
public  domain.  The  right  of  pri¬ 
vacy,  he  said,  does  not  protect 
acts  of  officials  that  are  not  in 
the  public  interest. 

The  documents  used  by  Pear¬ 
son  and  .Anderson  were  public 
records  of  a  public  official,  Dono¬ 
van  declared,  and  the  public  had 
a  right  to  the  information  they 
disclosed.  Newspapers,  Donovan 
maintained,  have  a  right  to  re¬ 
port  what  public  officials  are 
doing  and  Pearson  and  Ander¬ 
son  were  justified  in  <lisclosing 
in  the  public  interest  activities 
of  Dodd  that  led  to  a  Senatorial 
investigation  and  censure  of  the 
Connecticut  Senator. 

Warren  Woo<ls,  of  coun.sel  for 
Pearson  and  .Anderson,  told 
(Continued  on  pape  78) 


PEARSON  CASE  ARCl’ED 


Are  Reporters  Free 
To  Use  Stolen  Data? 
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(  IKCl  LAIION  PKOHLK.MS 


Subscriber  Insurance 
Called  ‘A  Stabilizer’ 


HdSToN 

.\»*u'  Kti^rluiid  I'irrulators.  uii- 
by  harsh  wcathor.  niadf 
th<*ir  way  hen*  this  W(‘(*k  to  re¬ 
port  proldems  and  })roR-ress  in 
newspaper  circulation  depart- 
nie!its  from  Maine  to  ('onnecti- 
cut. 

The  openinp  session  of  the 
three-day  conference  of  th<‘  \ew 
Kiipland  AsscH-iation  of  Circula¬ 
tion  Manapers  made  no  attempt 
to  ilo  a  "snow  job”  on  the  prob¬ 
lems.  Xor  did  thos«*  takinp  part 
in  the  seminar-style  discussion 
fail  to  reflect  warminp  facts 
about  <iifliculties  overcome. 

Richard  H.  Gillespie,  Stmn- 
fonl  (t'onn.)  Adrorat)-.  dealt 
with  "Incentives  for  District 
Manapers.”  Havinp  re<ently 
undertaken  an  *‘int<‘nsive  three- 
day  course  at  the  Boston  Busi¬ 
ness  Sch<M)l,”  he  indicated  that 
circulators  should  take  serious 
note  of  the  late.st  t<*chnic)Ues  for 
inotivatinp  and  r«*cruitinp  per¬ 
sonnel.  “Money  alone,”  he  said, 
“is  not  pettinp  us,  or  keepinp. 
the  people  we  n(*«*d.’' 

Gillespie  admitt<‘(l,  however, 
that  manapement  consultants 
and  experts  in  the  field  of  em¬ 
ploye-relations  thoupht  that 
many  of  the  motivational  ap- 
pi'oaches  that  were  fruitful  in 
other  spheres  could  lx*  fiiflicult 
to  implement  “in  our  industry." 
They  s<*e  newspaper  |)ublishinp, 
he  said,  “as  a  touph  and  ripi<I 
business.” 

‘Brake  on  I’ropres-' 

.More  personally,  he  said  that 
while  circulation  pains  were 
Ix'inp  made  in  Stamford,  person¬ 
nel  jiroblems  in  key  areas  within 
the  newspaper  acted  as  a  brake 
on  pnipress  in  a  prowinp  city. 
A  shoitape  of  personnel  in  the 
composinp  room  was  a  factor  in 
f)uite  ofu-n  makinp  the  paper 
“late  off  the  presses.”  This  led 
to  carrier  discontent  and  conse- 
(|Uent  turnover,  and  it  kept  dis¬ 
trict  manapers  workinp  late. 

Rolxot  Shumway,  Wafrrhn rti 
( Conn.  (  Iit‘ituhliran-A  iiierirnti, 
a  man  who,  in  his  own  words, 
“inherited  a  successful  reader 
insurance  operation,”  told  the 
me<-tinp  that  he  could  not  there¬ 
fore  df.scrilx*  the  prowinp  [lains 
of  this  form  of  promotion,  only 
i-eport  that  it’s  “verv  success¬ 
ful.” 

Me  said  that  after  havinp 
worke.l  on  many  papers  which 
used  all  kinds  of  reader  and  <-ar- 
rier  incentives,  he  rated  insur- 
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ance  as  a  “territlic  asset  to  any 
newspaper.” 

“The  one  bip  difl'erence  !«■- 
tween  reader  insui-ance  and 
other  premiums  is  that  you  con¬ 
tinue  to  reap  the  Ix'neflts  from 
it  for  years  and  years.  If  there 
was  anythinp  phony  about  this 
pi-omotion  the  fiublic  would  have 
spotted  it  years  apo  and  it  would 
have  died  a  natural  death,”  he 
said. 

.17.000  Ib.licie.^ 

.More  spwifically  he  added: 
".After  eipht  years  of  phone 
room  cam|)aipns  we  were  able 
last  year  to  increas<*  our  policies 
by  over  l.bbO  to  an  all  time  hiph 
of  .'{T.bbd.  It  wouldn’t  surprise 
me  to  see  us  po  over  the  -IP, Odd 
mark  this  year.” 

I.ookinp  to  the  broad  pictui-e, 
he  continued:  “In  competitive 
cities  you  always  have  your 
•float’  people  with  no  loyalty  to 
one  paper  or  the  other,  like  poli¬ 
tical  independents,  and  rival  cir¬ 
culation  manapers  take  turns  in- 
ducinp  the.se  people  back  and 
forth. 

“In  .''an  Krancisco  they  say 
they  have  to  sell  .‘Idd.ddd  starts 
a  yea  I-  to  stay  <‘ven,  and  you  can 
imapine  the  incredible  amount  of 
money  that  .sales  effort  costs.  In 
Waterbury  last  year  we  paid  for 
8,'2.')7  new  orders  for  rouphly  a 
l,ddd  increase  on  the  daily 
papers  and  a  l,.'>dd  inci-ease  on 
.Sunday.” 

He  said  insuraiu-e  was  very 
u.seful  in  cuttinp  sub.scril)er 
turnover  and  listed  situations 
where  this  had  been  proven  the 
ca.se.  He  said  what  had  Ix'pun  as 
a  competitive  weapon  had  taken 
on  another  valu<*  to  newspapers 
usinp  it:  “It  has  a  stronp  .stabil- 
izinp  effect  on  theii-  circulations.” 

Rreiiiiiiiii  Bli'iiiess 

.SInimway  said  there  were 
people — “particularl.v  your  edi¬ 
torial  types”  —who  (lUestioned 
why  a  newspaper  should  be  in 
the  insurance  business. 

“We  are  in  circulation  promo¬ 
tion  and  that  rarely  makes  stui.se 
to  such  (jue.stioners  or  has  any 
kinship  to  our  primary  busi¬ 
ness,”  he  arpued.  “You  may  sell 
cook  books  or  records  which  do 
thidr  momentary  pood  and  have* 
the  thinnest  connection  with  the 
newspapei’  business.  Puzzles  and 
pames  and  stunts  cost  a  fortune 
and  add  some  fat  whi<di  utterly 
disappears  after  you  pive  away 
the  prize. 


“You  may  be  in  the  premium 
business,  as  many  of  us  have 
Ix-en.  (.'an  you  imapine  the  num¬ 
ber  of  blankets,  knife  sets,  elec- 
tiic  clocks  and  popo  sticks  we 
have  piven  away?  We  po  for  a 
numlx'r  of  thinps  that  have  ab¬ 
solutely  nothinp  to  do  with  the 
iK'wspaper  busijiess  but  have  a 
preat  deal  to  ilo  w  ith  the  sellinp 
business  which  we  are  definitely 
in. 

“What  makes  subscril)er  in- 
.su ranee  all  the  more  incredible, 
it  is  a  promotion  for  which  the 
.sul)scrilH*r  pays  himself.  He 
actually  buys  your  inducement. 
.And  it  can  make  you  a  substan¬ 
tial  profit  .  .  .  ours  has  prown 
each  year.” 

Fred  Tolx-y,  jMU'renre 

(.Mass.)  h'uf/h'-Trihunc,  urped 
circulators  not  to  neplect  the 
“imape  faettir”  in  their  (|uest 
for  carriers.  He  said  it  remained 
as  important  as  ever  to  promote 
both  in  the  community  and  with¬ 
in  the  paper  the  advantapes  of 
carrierlxiy  experience  in  build- 
inp  character.  However,  he 
found  that  many  of  the  appeals 
to  younpsters  popular  in  the  past 
failed  to  motivate  the  boys. 

Other  ciiculators  apreed  that 
this  was  b<‘cominp  an  increas- 
inply  difficult  problem.  Collw- 
tively,  they  reported  all  kinds  of 
pifts  were  txdnp  offered.  These 
ranped  fiom  color  tv  s«‘ts,  to 
stereo  tape  recorders,  cameras 


CniCA(;o 

Gary  Haynes,  Central  Divi¬ 
sion  luwvspicture  manaper  for 
United  Press  International,  says 
coverape  of  the  recent  National 
Football  Leapue  championship 
game  in  Green  Ba.v,  Wi.se.,  was 
“one  of  the  toughest  assign¬ 
ments  we’ve  had  for  a  long 
time.” 

Photopraphic  e<|uipment,  as 
well  as  photographers,  froze  in 
the  l.'l-lx'low-zero  weather  ac- 
companyinp  the  Packei-Los  .An- 
peles  Rams  action.  .Adding  to 
the  misery  was  a  raw  wind  which 
whipped  the  stadium  at  1!)  miles 
per  hour. 

“The  real  ‘game' — as  far  as 
we  were  concerned — was  trying 
to  kec'p  photopiaphers  thawed 
enough  to  focus  or  operab*  cam¬ 
eras  which  were  not  warm 
enough  to  run  anyway,”  said 
Haynes. 

All  UPI  iihotoprajihers  car¬ 
ried  fuel-filled  handwarmers  for 
use  on  fingertips  or  camera 
bodies.  But  the  hand-warmers 
kept  snuffing  out. 

Film  was  taken  out  of  its 
foil  wraiiper  and  kept  inside 
.several  layers  of  clothing  so  the 


and  radio  sets.  Some  said  that 
television  had  killed  a  lot  of 
inten*st  in  trips  to  baseball  and 
basketball  pames.  Others  re- 
port«*d  that  cash  was  now  the 
main  incentive  in  promotions 
they  ran. 

Paul  Wil.son,  .Vcw  fiavrti 
(Conn.)  /iefjister,  told  how  “We 
Went  to  10  cents  Home  De¬ 
livery.”  “There  were  few  prob¬ 
lems  as  a  rx'sult,”  he  said.  “The 
economy  is  such  that  jieople  «‘x- 
pect  to  |)ay  10  cents — or  even 
more  for  their  newspaper.” 

He  .said  that  j)art  of  the  in- 
crea.se  obtained  from  the  prici* 
hike  was  used  to  raise  the 
salaries  of  district  men.  Other 
circulators  joining  in  the  dis¬ 
cussion  apreed  that  district  men 
should  lx*  paid  comparable  rates 
to  personnel  employed  in  me¬ 
chanical  departments. 

• 

.41l-l\ews  Station 

Los  .Angki.ks 

KFWB,  the  Group  W  Radio 
Station  in  Los  .Angeles,  will 
change  its  programming  from 
music  and  news  to  all-news,  all 
the  time,  s<'ven  days  a  week, 
early  March,  it  was  announced 
by  Larry  H.  Israel,  president  of 
VV’estinphouse  Broadcasting  Sta¬ 
tion  Group.  Group  W  converted 
WINS,  New  York,  and  KYW, 
Philadelphia,  sister  stations  of 
KFWB,  to  the  all-news  format 
in  19(!‘>. 


staffer’s  Imdy  heat  would  k»*ep 
it  warm.  Kven  that  didn’t  work 
in  every  cas(‘.  In  the  short  trip 
from  under  the  clothing  to  the 
camera  the  film  was  chilled  to 
the  point  w  here  the  leader  would 
shattf*!-.  It  made  loading — nor¬ 
mally  the  simiilest  of  operations 
— an  ordeal. 

“We  kept  extra  Ixidies  and 
batteries  available  in  the  work¬ 
room  and  shuttled  them  to  the 
field,”  said  Haynes.  “But  tin* 
film  came  into  the  lab  .so 
chilled  that  we  extended  de¬ 
velopments  by  up  to  a  minute  to 
compensate  for  the  cold  effect  on 
HC-11  at  first  contact.” 

Wherever  a  |)hotoprapher  held 
his  hand  on  a  Nikon  camera, 
the  moisture  caused  frost — 
white  .snowy  frost— to  build  up. 
Focusing  was  a  chore.  Om*  cam¬ 
era  piled  up  S€*ven  frames.  .An¬ 
other  shot  half-frames  lx*cau.se 
the  shutter  was  so  chilled. 

“Ironically,  our  ‘inside’  crew 
suffered  from  th(*  heat,”  said 
Haynes.  Thret*  I’nipress  labm(*n 
worked  in  8.7  depr(*es  because  of 
their  proximity  to  a  boil(*r  room. 
But  they  didn’t  complain.  They 
knew  how  it  was  on  the  outside.” 
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Grid  Cameramen  Claim 
Frostbite  Championship 


EYE  ON  AI)VERTiSl>G 

Call  to  Cut  Travel 
Could  Curtail  Ads 

Hv  ’Ponv  Brenna 


The  cry  of  “Yankee  Go  Home” 
— (luite  often  heard  abroad  in 
the  last  year  or  so — prew  thin 
on  foreipn  lips  last  week  when 
it  was  learned  that  the  Presi¬ 
dent,  anxious  to  cut  tourist 
spendinp,  was  mountinp  a 
“Yankee,  St<ui  Home!”  cam- 
l)aipn  in  an  attempt  to  closf' 
the  “travel  paj)”  by  $i>()0  mil¬ 
lion. 

However,  while  there  were 
moans  abroad  over  possible 
conse(|uences  of  proimsals  (still 
undefined)  to  cut  the  U.S.  bal- 
an(«‘-of-))ayments  deficit,  there 
was  also  anxiety  at  home  amonp 
media  men  who  look  to  the  ad- 
vertisinp  and  marketinp  efforts 
of  foreipn  lesort  and  travel  pro¬ 
moters  for  a  healthy  hunk  of 
revenue. 

\ewsi)a))ers  and  mapazines 
aie  hiph  on  the  list  for  airline, 
crui.s<‘,  and  international  tour¬ 
ist  resort  exi)enditure  which  in 
1  !•(■)(> — the  most  recent  year  for 
which  fipures  are  available — 
was  used  to  lure  .S, 000, 000 
Americans  overseas. 

I  be  Itiiniors 

Prom  the  President’s  care- 
full'.  cho.sen  words  it  was  con- 
jecttired  that  there  could  be  a 
.•SKH)  exit  visa  or  pa.ssport  tax, 
a  $5  jjer  vacation  day  head  tax, 
eui'bs  on  the  number  of  dollars 
that  can  be  taken  out  of  the 
country.  -4 part  from  the  ap- 
)»eals  to  patriotism,  such  sanc¬ 
tions,  if  enacted,  would  un¬ 
doubtedly  curb  the  American 
a|)))etite  for  exotic  places. 

.41onp  Madison  Avenue  where 
lonp-term  jilanninp  is  the  order 
of  the  day  there  is  ferment, 
mainly  iK'cau.se  work  on  1968 
campaipns — Iwth  for  domestic 
and  international  clients — is 
eitiier  com))lete  or  nearinp  com- 
)detiot). 

.At  l-'oole.  (.'one  &  Beldinp, 
apents  for  Trans  World  Air¬ 
lines,  many  aspects  of  the  1968 
carapaipn  will  remain  problem¬ 
atical  until  the  povemment 
spells  out  its  proposals  which, 
eveti  then,  may  be  rejected  or 
amended  by  Conpress. 

Hut  TW.A,  with  both  domestic 
and  international  routes,  has 
more  ))liability  than  its  rival. 
Pan  -American  .Ainvay'S,  essen¬ 
tially  an  overseas  carrier. 
Should  the  necessity  arise,  TWA 
could  switch  heavy  advertisinp 
emphasis  to  repional  .American 
tra\el. 


The  first  sipn  of  a  chanpe  in 
coi)y  a))i)ioach  came  in  full  pap«‘ 
newspaper  ads  on  Wednesday 
placed  by  TWA.  Under  a  line 
drawinp  of  a  pold  inpot,  busi¬ 
nessmen  were  urped  to  fly  by 
•American  carriers — “TWA —  or 
our  friends  at  Pan  -Am.” 

Tbe  TW.A  ad,  |)re|)ared  in  a 
hurry  by  FCR,  jjlaced  all  the 
emphasis  on  business  travel, 
not  even  mentioninp  tourism. 
Pan  -Am,  which  has  close  work- 
inp  arranpements  with  foreipn 
carriers,  is  known  to  have  de¬ 
cided  not  to  “knock  them”  in 
this  particular  way.  In  fact,  a 
s|)okesman  for  the  line  said  the 
first  they  knew  of  the  TWA 
theme,  which  says  “We’re  all 
in  this  topether”,  was  the  aj)- 
pearance  of  the  new  coi)y.  He 
apreed  that  I’an  Am,  in  the 
lipht  of  develojunents,  had 
droi)i)ed  several  television  com¬ 
mercials  which  were  “too  se¬ 
ductive  in  terms  of  European 
travel.” 

Pan  -Am,  handled  by  the  J. 
Walter  Thompson  Co.,  is  re¬ 
ported  to  be  undertakinp  a  com¬ 
plete  review  of  its  1968  adver¬ 
tisinp  plans,  most  of  which 
were  already  mapped  out.  The 
round-the-world  carrier,  tradi¬ 
tionally  in  accord  with  povem¬ 
ment  |)olicy,  is  dee|)ly  concerned 
about  the  President’s  travel  curb 
recommendations.  The  airline, 
theoretically,  could  be  put  into 
a  position  whereby  it  was  spend- 
inp  millions  of  dollars  urpinp 
the  public  to  po  abroad  while 
the  administration  pleaded,  “See 
America  First.”  Current  promo¬ 
tion  notes:  “We  go  to  121  cities 
in  84  lands  on  (>  continents 
’round  the  world.  And  anytime 
you  want  to  fly  the  U.S.  flag, 
we’re  with  you.  .  .” 

\irliiie.«t  Promote  I'.  S. 

Both  TW.A  and  Pan  Am 
spoke.'imen  point  out  that  the 
airlines  have  si)ent  millions 
abroad  ftromoting  travel  to  the 
U.S.  The  U.S.  Travel  Sendee, 
established  in  196.'5,  has  been 
able  to  get  no  more  than  I.S 
million  a  year  from  Congress 
for  its  work.  Pan  Am,  re- 
(tortedly,  has  spent  $40  million 
abroad  since  1965  advertisinp 
and  ))romotinp  it.self  and  the 
U.S. 

-Also  bothered  by  the  latest 
developments  are  the  foreign 
gf'vernments  (and  the  agencies 
which  handle  their  advertising 


policy  as  it  ai)|)ears  to  be  shap- 
here)  because  they  feel  U.S. 
inp  up  will  do  much  to  blunt 
the  effectiveness  of  their  adver¬ 
tisinp.  Collectively  they  spend 
.$.‘50  million  annually  to  promote 
the  |)lusses  of  travel  and  vaca¬ 
tioning  in  their  respective  coun¬ 
tries.  Some  say  they  will  delay 
approval  of  this  year’s  adver¬ 
tisinp  until  they  know  more 
about  what  is  intended  in  curb¬ 
ing  overseas  travel. 

Among  the  biggest  such  ad¬ 
vertisers  are  Great  Britain, 
Greece,  Italy,  France,  Holland 
and  Spain.  Top  U.S.  agencies — 
i.e.  Opivly  &  Mather,  Doyle 
Dane  Bernbach — are  involved 
in  creating  foreipn  tourist  ad¬ 
vertisinp. 

Within  the  travel  industry 
there  is  a  widely  expressed  hope 
that  in  an  election  year  the 
president’s  proposed  curbs  will 
be  scuttled  (or  watered  down) 
by  both  external  and  internal 
j)ressures.  Frequently  cited  is 
the  damage  that  would  result 
to  the  economy  if  foreipn  air¬ 
lines  decided  to  cancel  orders 
for  -American  aircraft  so  widely 
used  to  service  international 
routes. 

The  magazine  industry,  re¬ 
sentful  of  the  threat  to  a  stead¬ 
ily  developing  advertisinp  cate¬ 
gory,  ha(l  declared  itself  bit¬ 
terly  oppo.sed  to  curbs  on  travel. 
However,  at  the  same  time 
-spokesmen  indicated  that  they 
did  not  think  revenues  would  be 
affected,  a  drop  from  one  sector 
being  compensated  for  by  in¬ 
creased  expenditure  in  another. 

.'^iime  In  *(>.'> 

A  spokesman  for  Kelly.  N'a- 
.soii  Inc.,  an  agency  well  known 
for  its  work  in  the  travel  field, 
said  that  he  did  not  think  that 
the  povemment — once  it  was  ac¬ 
quainted  with  all  the  fact.s — 
w^ould  push  for  the  “extreme 
measures”  currently  the  subject 
of  conjecture.  “We  had  the 
same  sort  of  situation  in  1965,” 
he  said,  “but  the  government 
finally  listened  to  all  points  of 
view  and  acted  in  moderate 
fashion.” 

Spokesmen  for  International 
airlines — they’  spend  nearly  $10 
million  in  newspapers  annually’ 
— indicated  that  this  year’s  ex¬ 
penditure  was  unlikely  to  de¬ 
crease.  1  fomestic  carriers, 
spending  nearly  $.‘50  million  in 
newspapers  annually,  could  in 
the  pre.sent  climate  of  opinion 
conceivably  increase  their  ap¬ 
propriations. 

According  to  the  Bureau  of 
Advertising,  ANP.A,  Transpor¬ 
tation  advertisinp  in  newspapers 
duiinp  1966 — and  this  includes 
every  form  of  transportation — 
amounted  to  $fi4,9.‘5.‘5,000. 

Resort  advej-tisinp,  including 
foreign  resorts,  totaled  $26,6.S8,- 
000.  -According  to  Travel  Re¬ 


search  International,  foreipn 
governments  contributed  $.’5,880,- 
000  to  the  newspaper  total,  the 
latter  fipuie  not  including  Can¬ 
ada  which  spent  another  $4,320,- 
000  in  U.S.  newspapers.  The  re¬ 
mainder  of  the  expenditure 
came  from  the  domestic  states 
and  other  hotel  and  resort 
-sources. 

Seems  as  though  there’s  al¬ 
ready  a  lot  of  |)ressure  to  keej) 
us  on  this  Continent  I 


‘BIG  (  Hir  PLAY 

From  Maine  to  W'a.shington. 
I).C.,  General  Foods  will  be  al¬ 
locating  dollars — they  don’t  say 
how  many — to  a  “substantial  ad 
campaign  which  w’ill  be  the  first 
step  in  making  Maxim  Freeze- 
Dried  Coffee  a  national  brand. 

We  heard  details  of  the  pro¬ 
motion  last  w’eek  from  Arthur 
E.  Larkin,  Jr.,  president  of 
General  Foods,  who,  attending 
his  first  press  conference  for 
the  coi'iMiration  he  heads,  said: 
“We’ve  l)een  rolling  for  some 
pretty  big  chips — at  least  in  our 
kind  of  business.  F'irst,  techni¬ 
cal  development  chips.  Then 
ca))ital  chips — one  of  the  major 
capital  projects  ever  under¬ 
taken  by  GF.  -And  now,  mar¬ 
keting  chips.” 

Larkin  explained  that  Maxim 
had  been  successfully  on  test  in 
Ohio.  Now,  moving  into  the 
East,  a  full  program  of  news¬ 
paper,  magazine,  spot  TV  and 
radio  advertising,  supplemented 
by’  outdoor  and  transit  adver¬ 
tising  will  be  used  to  gain  con¬ 
sumer  acceptance.  Ogiivy  & 
Mather  is  the  Maxim  agency. 

Also  out  to  gain  wider  atten¬ 
tion  is  Diners  Clul) — through 
\.  W.  -Ayer — pitching  the  theme 
“The  Diners  Club  Card  is  for 
men  who  know  how  to  spend 
money’,”  in  ads  running  via 
newspapers  and  magazines  in 
top  metropolitan  markets. 
Among  the  newspapers  sched¬ 
uled:  The  Xeir  York  Tittwa, 
Wall  Street  Journal,  Chicago 
Tribune,  Losf  Angelas  Tiniest, 
Washington  Post,  Poston  fllohe, 
Philadelphia  Keening  Bulletin, 
Houston  Post,  San  Francisco 
Chronicle  and  Cleveland  Plain 
Dealer. 


FOLEY  PROMOTED 

Paul  Foley,  one-time  newspa¬ 
perman,  is  making  it  bigger  all 
the  time  at  .McCann- Erick.soii, 
his  latest  elevation  being  to  the 
very  top  slot:  president  and 
chief  executive  officer.  A  former 
reporter  and  foreign  corres¬ 
pondent,  Foley,  already  chair¬ 
man  of  the  McCann  board,  al.so 
assumes  the  title  held  by’ 
Amando  M.  Sarmento. 

Sarmento  has  joined  the  par- 
{('ontinued  on  page  6!>) 
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For  the  Record 


ily  Jerry  \\  alk»*r.  Jr. 

Spokosnien  for  the  newspaper  industry  uni'olled  a  liolt  of  in¬ 
formational  yard  poods  for  inspection  by  the  nation’s  storekeei)ers 
this  week.  The  r>7th  annual  convention  of  the  National  Retail  Mer¬ 
chants  .■\ss<K'iation  pave  them  a  double  oi)j)ortunity  to  tell  their 
story  the  way  they  see  it — at  an  all-day  sales  i)romotion  session 
and  at  a  concurrent  meetinp  of  the  independent  stores  division 
where  publicity  and  relations  with  the  news  desk  were  the  chief 
items  on  the  counter.  .  .  .  Richard  Car))enter,  Pliilndclphin  liidlc- 
liti  advertisinp  director,  airanped  the  meetinp  of  newsi)apermen 
and  retailers  in  his  role  as  chairman  of  the  Retail  .A<ivertisers 
Relations  Committee  of  the  Inteiiiational  News])aper  .\dvertisinp 
Kxecutives.  .  .  . 

Not  only  «lid  advertisinp  matiapers,  but  j)ro<iuction  manapers, 
busiiK'ss  manapers,  marketinp-research  manapers  and  manapinp 
editors  of  newspai)ers  had  their  say  dui'inp  the  i)anel  discussions. 
Frontline  speaker  .41vah  H.  Chainnan  Jr.,  peneral  manaper  of  the 
Miami  Herald  I’ublishinp  Company,  In'pan  l)y  sayinp  to  the  mer¬ 
chants:  “1  want  to  chanpe  an  imape”  and  he  jjroceeded  to  show 
how  newspapers  were  “livinp  up  to  their  part  of  the  barpain”  in 
the  partnership  with  retailers  by  keei)inp  abreast  of  technolopical 
cdianpes  with  an  investment  of  more  than  half  a  billion  dollars  in 
new  )(rintinp  facilities  over  the  last  five  years.  .  .  .  The  attendance 
at  the  session  mipht  l»e  de.scribed  as  si)ar.se,  in  contrast  with  the 
larpe  audienc(‘S  at  other  confei-ences  around  the  New  York  Hilton 
on  such  toj)ics  as  comi)Uteriz«>d  ticketinp,  barpain  basement  i)rotits, 
fashion  merchandisinp  and  inventory  controls.  Few  retailers 
ask«>«l  any  (piestions  but  those  who  were  there  perked  uj)  notice¬ 
ably  when  Chapman  j)redicted  the  day  is  not  fai-  off  when  retailers 
wouhl  have  “a  little  i)lack  box  sittinp  nearby  inejiarinp  text  tape 
for  tiansmission  to  the  composinp  room  of  your  friendly  news- 
papei'."  As  a  matter  of  fact,  he  a<lded,  this  will  j)!‘obably  lx*  the 
only  way  a  retailer  may  learn  to  use  television  to  his  advan- 
tape.  .  .  . 

Chapman  may  have  piven  some  food  for  thoupht  to  publishers 
when  he  clicked  off  the  names  «>f  1(1  bip-city  newspapers  that  have 
folded  in  recent  years  and  noted  they  had  one  thinp  in  common: 
None  had  ever  sent  a  top-rankinp  executive  to  the  manapement 
seminars  of  the  .\merican  Press  Institute.  “No  newspa|)er  that 
has  participated  steadily  in  this  industry  self-impr<)vement  pro¬ 
pram  since  H<4(i  has  fail(‘d.''  said  ('hapman.  .  .  . 

From  Allen  H.  Neuharth,  executive  vicepresident  of  the  (Ian- 
nett  Newspapers,  the  merchants  pained  a  .stronp  impression  that 
th<‘  newsi)ai)er  business  isn’t  about  to  collai)se.  He  told  them  they’ve 
Ix'en  heaiinp  “humbup”  about  fadinp  newsi)ai)er.s — “peddled 
mainly  by  i).seu<lo-ci  itics  who  can’t  see  across  the  Hud.son  or  Fast 
l  ivers.”  He  reeled  off  the  impressive  circulation  tipures  of  exist- 
inp  papers  in  the  New  York  area  and  threw  in  a  plup  for 
Cowles’  new  Suffolk  Skh  on  Lonp  Island  and  proudly  he  boasted 
of  Gannett’s  Todoii  in  Florida.  .  .  .  “The  newsjiaper  busine.ss,” 
Neuharth  .said,  “is  thrivinp  liecau.s**  it  is  poinp  where  the  readeis 
are — into  the  new,  rich,  excitinp,  prowinp  markets,  and  by  poinp 
after  new,  affluent,  responsive  readers  in  existinp  markets.”  .  .  . 

Rolxu-f  .1.  .\kander,  advertisinp  manaper  of  the  Knipht  News- 
pajiers  in  Charlotte,  N.C.,  u.sed  some  Bureau  of  .\dvertisinp  tools 
and  materials  to  fashion  a  look-see  and  take-home  jiackape  of 
ideas  called  “.\dvertisinp  Innovations  by  Retailers.”  These  were 
the  five  basics  in  the  presentation : 

1.  Take  full  advantape  of  the  new  technolopy  of  newspapers 
and  consider  how  newspaper  ROI*  color  can  sell  for  your  store. 

2.  .Ask  for  telephone  and  mail  orders  in  your  newsjiaper  ads 
and  make  every  subscidlier  of  your  local  newsjiajier  an  immediate 
lirosjiect — whether  she  lives  across  town  or  across  the  county. 

.‘5.  .Add  romance  and  a  conUunjiorary  flair  to  your  merchandise. 
There's  nothinp  newer  than  today’s  newspajier — and  today’s  news- 
jiajier  reader  is  more  uji-to-date  than  ever  liefore. 

4.  Keej)  in  mind  that  jieojile  are  forever  readinp  newsjiajier  ads 
— whether  they’re  immediate  jirosjiects  for  an  item  or  just  read¬ 
inp  f<ir  enjoyment.  Build  your  store  imape  with  a  memorable  con¬ 
tinuity  of  advertisinp. 


o.  Remember  that  bip  stores  will  never  have  a  monojioly  on  ex¬ 
citinp,  creative  advertisinp  so  lonp  as  there’s  an  indejiendent 
retailer  with  merchandise  on  his  shelves  and  a  twinkle  in  his  eye. 

.More  about  the  interestinp  dialopue  between  retailers  and  edi¬ 
tors  on  .store  news  will  lie  found  on  Pape  18  (this  issue  of  K&P) 
liut  the  keynote  was  piven  by  J.  VV’arren  McClure,  jiublisher  of 
the  Iliirliuiifon  (Vt.)  Free  Presi^  and  Chanihcrxhiir;/  (Pa.)  Public 
Opiuiou,  when  he  stressed:  “Newsjiajiers  should  helji  you  to  pet 
the  ripht  messape  and  you  should  pive  it  over  and  over  apain  in 
the  ripht  ways,  at  the  ripht  times,  in  the  ripht  jilaces — and  then 
watch  the  jiublicity  rub-off  you’ll  pet,  on  a  continuinp  basis.” 
.Newsjiajieis,  he  added,  should  helji  the  merchant  to  “ride  with 
the  news”  for  maximum  public  relations  lienefit.  It  was  McClure’s 
understandinp  that  newsjiajiers  should  helji  merchants  find  news 
and  stories  and  jihotoprajihs  of  interest  “ripht  in  your  own  store”. 

If  the  W  u-  York  Xcicii  manapement  decides  to  launch  Xcu- 
York  Toduji,  the  afternoon  newsjiajier  which  has  been  on  the 
dummy  boards  for  .some  time,  it  will  find  most  of  the  hiph-style 
d<*jiartment  and  sjiecialty  stores  ready  to  jumji  in  with  advertis¬ 
inp.  This  word  comes  from  a  Fifth  Avenue  merchant  who  says 
his  .sah's  jieojiIe  waxed  enthusiastic  over  the  standard-size  six- 
column  format.  .  .  .  Toji  sales  executive  of  a  major  distillery  com- 
jilains  that  media  time  and  sjiace  rate  increasf's  take  a  10' I  bite 
out  of  his  $2:{  million  advertisinp  budpet.  .All  schedules  are  beinp 
reajijiniised  to  pet  the  most  for  the  money.  .  .  .  Cab  drivers  who 
know  the  Madison  Avenue  jieojile  will  tell  you  that  Bert  Powers, 
the  militant  leader  of  the  jirinters’  union,  is  an  active  candidate 
for  the  jiresiilency  of  the  m^w  taxi  ilrivers'  union  now  that  his 
jiath  to  the  jiresidency  of  the  International  Ty jioprajihical  Union 
has  bi'en  blocked. 

^CanH  Afford  Bad  Ad 
In  Fat  Newspapers^ 

CniC.AGii  tional  trend.  The  newsj  r  in 
"Fatter”  newspajiei’s  require  your  city  is  fattei-,  too. 
a  merchant  to  lx*  more  “in-  "Just  incidentally,  most  jieojile 
tripuinp”  with  his  advertisinp  buy  a  newsjiajier  jirimarily  for 
cojiy,  says  June  R.  Thursh,  sales  the  news.  The  news  alone  in  a 
jiromotion  manaper  of  the  Trea.s-  iXI-jiape  issue  of  the  Tinu’s  adds 
ure  Island  I  fivision,  J.  C.  Penney  uji  to  Ki.-i.UdO  words,  or  the 
Comjiany.  eijuivalent  of  a  (>(M)-jiape  book. 

In  an  address  jirejiared  for  That’s  a  lot  of  reailinp  for  a 
delivery  January  14  at  the  Re-  sinple  day — a  workday  at  that, 
tail  .Advertisinp  Conference  There’s  more  on  Sunday,  and 
here.  Miss  Thursh  said  more  of  course,  more  advertisinp.  .Ad- 
and  more  advertisinp  is  poinp  vertisinp  that’s  even  more  costly, 
into  fewer  and  fewer  news-  “Nobody  reads  it  all.  Havt*  you 
jiajiers.  Her  jirescrijition  was:  ever  stojijied  to  think  that  no- 
“Print  ads  should  lx*  so  in-  body  has  to  read  your  atlver- 
tripuinp  that  readers  are  lured  tisinp?  Then  what’s  the  jioint  in 
into  readinp  Ix'fore  they  realize  spendinp  all  that  money’.* 
what’s  hajijiened.”  “.As  of  Sejit«>mber  .’Id,  this 

Miss  Thursh  built  her  ca.s*'  for  jiast  year,  the  Times  had  ac- 
more  effective  retail  cojiy  on  a  cepted  all  the  advertisinp  their 
review  of  the  Xcw  York  Timci^,  jires.ses  could  accommodate  for 
which  “has  built  its  aveiape  the  year  IfKiT. 
weekday  edition  from  .'id  jiapes  “It  is  a  simjile  fact  of  life 
to  5>(i  papes  in  the  past  ’20  years”  that  more  and  more  advertisinp 
while  the  “amount  of  news  is  poinp  into  fewer  and  fewer 
matt(*r  has  not  chanped  one  newsjiajx'rs.  .And  more  of  these 
iota.”  newsjiajiers  are  reachinp  their 

The  news  content  still  aver-  jieak  niwhanical  cajiacity  at  the 
apes  out  to  about  2.j  jiapes,  she  time  when  it’s  most  imjiortant 
.said,  and  this  means  that  Times  for  you  to  advertise, 
advertisinp  content  has  pone  “This  means  that,  whether  or 
from  some  2o  jiapes  to  some  71  not  you  have  the  dollars  to 
Jiapes — "almost  three  times  as  sjiend,  you  won’t  always  lx>  able 
much.”  to  sjiend  them  on  space.  .  .  . 

She  asked  retailers,  “Have  you  “You  can’t  afford  bad  adver- 
counted  the  jiapes  in  youi-  home-  tisinp,  or  mediocre  advertisinp, 
town  jiajier  today?  Those  fipures  or  ev'en  advertisinp  that’s  just 
(on  the  Times)  represent  a  na-  as  po<xl  as  last  year’s.” 

EDIIOR  &  PUBLISHER  for  January  13.  1968 


16 


r 

Newspapers’  research  file  makes 
I  them  ‘partners’  with  retailers 


l  What  does  tho  retailer  want 
in  the  way  of  market  research? 

Generally,  he  asks  for  a  lot 
and  he  pets  it — from  the  hxal 
news|)a|)er  or  newsi)a|)ers. 

This  testimonial  to  newsi)ai)er- 
retailer  j)artnership  was  piven 
hy  Richard  B.  Schlesinper  of 
Carson  Pirie  Scott  and  Com¬ 
pany,  at  a  sales  promotion  ses¬ 
sion  of  the  National  Retail  Mer- 
..  chants  Association’s  oTth  annual 
'  convention  this  week  in  New 
York. 

“We’re  j)rivy  to  some  of  the 
,  l)est  newsj)aper  market  research 
in  the  country,  and  it  has  l)een 
of  inestimable  help  in  the  chart- 
inp  of  our  retail  business,’’  said 
Schlesinper,  who  is  vicepresi¬ 
dent-sales  promotion  for  the  hip 
Chicapo  department  store. 

IPartiripnIr  in  Plaiiiiiiip 

Before  detailinp  the  kind  of 
research  obtainable  from  the 
I  newspapers,  Schlesinper  paid 
'  further  tribute  to  the  Chicapo 
"partners”  in  .<ellinp  by  report- 
inp: 

1.  They  have  employed  .staffs 
of  every  competent  researchers 
to  do  surveys  to  measure  the 
character  of  the  market. 

2.  They  have  conducted  and 
piven  us  the  results  of  interest- 
inp  and  helpful  motivational 
studies  of  shoppers. 

3.  They  tell  us  the  scope  and 
depth  of  the  entire  market  in 
our  area,  and  the  extent  of  our 
penetration  of  that  market. 

“The  importance,  the  reliabil¬ 
ity,  indeed  the  indispensability 
of  these  sers'ices,”  Schlesinper 
added,  “may  liecome  a  little 
clearer  when  1  tell  you  that  at 
Carson’s  we  often  invite  top- 
level  newspaper  personnel  to  key 
meetinps  at  which  basic  |)lans 
are  made. 

More  Than  .Normal  Service 

“These  men  are  familiar  with 
our  stores  and  with  all  of  the 
!  various  sui^’eys  and  analyses 
which  the  papers  have  con¬ 
ducted. 

“Further,  it  is  not  unu.sual 
when  we  are  infoiminp  the 
financial  community  of  our  prop¬ 
ress  and  prospects  to  brinp  alonp 
one  of  those  newspaper  adver- 
tisinp  experts  so  highly  regarded 
is  their  knowledge  of  the 
Chicapoland  market  and  their 
'  opinions.” 

Schlesinper  said  he  could  re¬ 
port  on  many  instances  where 
“this  unique  partnership  has 


worked  to  our  l)enefit  and  where 
this  special  conpetency  has  been 
provided  up  and  l)eyond  what  is 
normally  considered  service  to 
the  account.” 

He  observed  that  the  Chicapo 
Tribune  Market  Research  De¬ 
partment  has  a  staff  of  92  spe¬ 
cialists.  .A  new  study  .soon  to  be 
leleased,  “Chicapo  Imprint,” 
will  contain  information  about 
the  shon|)inp  jiatterns  of  major 
j)laza  shoppers  and  purchase  in¬ 
formation  by  individual  .stores. 

Car.son’s  sales  promotion  chief 
also  spoke  highly  of  the  Chicapo 
Tribune’s  study,  based  on  2000 
inter\-iews,  which  showed 
changing  patterns  of  customer 
shopping  habit.s. 

IK  eallli  of  Iiiforinalinn 

To  descril)e  the  wealth  of  in¬ 
formation  on  which  retailers  can 
draw,  Schlesinper  pave  NRM.A 
memlters  this  bibliography  from 
the  libi-ary  of  one  Chicapo  news- 
jniper: 

Market  and  Media  Data 

1.  T>i(iesit  of  Cliieaf/n  Market 
Da  ta 

Profiles  the  Chicapo  Standard 
and  Chicapo  Consolidated  Metro¬ 
politan  area  in  terms  of  popula¬ 
tion,  housing,  retail  .sales,  fi¬ 
nance.  transportation,  industry', 
emplojTnent  and  income  and 
other  vital  statistics. 

2.  Direetory  of  Metropolitnv 
Chieaao  Shoppinp  Arean,  Plazai^ 
avd  rtuMnean  Dixtriet^ 

Name,  location,  numl)er  of 
stores,  parking  spaces,  estimated 
total  square  footage  of  retail 
.selling  space,  date  of  opening 
and  principal  tenants. 

3.  City  of  the  Big  Shoaldem — 
Chieago  Media  'Market,  1967 
Chicago’s  people,  economy,  re¬ 
tailing,  industry,  transportation, 
and  other  market  information. 
Its  newspaper  circulation,  adver¬ 
tising  linage  and  expenditures, 
and  the  Chicapo  Tribune  Adver¬ 
tising  services  and  advertising 
packages. 

4.  Dhenu.yit  Storeiy 
Examines  the  discount  store 
shopper  in  these  directions: 

VV’hat  the  discount  store  means 
to  the  consumers? 

What  does  the  discount  store 
signify  in  terms  of  competition 
with  other  retailers? 

Who  do  the  discount  stores  .see 
as  their  competition? 


,1.  Ch-ieago  Imprint:  A  Study 
of  Xewyypaper  and  Magazine/t 
In  2  volumes,  this  a  study  done 
by  W.  R.  Simmons  &  Associates 
of  the  Metropolitan  Chicapo 
readers  of  daily  and  Sunday 
newspapers,  newspaper  maga¬ 
zines,  and  selected  national  mag¬ 
azines. 

Motivational,  Attitude  and 
Opinion  Studies 

A rPAREL 

1.  HoU’  Women  Buy  Shoe:t 
What  prompts  women  to  buy 
shoes;  how  does  she  buy  them; 
how  does  she  choose  a  shoe  store ; 
how  do  new  styles  l>ecome 
known?  All  these  questions  are 
answered  in  depth  in  the  above 
study. 

2.  Jl’omen’.t  Attitudes  Toward 
Furs 

Buying  motives  and  attitudes 
toward  furs.  Evaluation  of  cur¬ 
rent  advertising  themes.  Syn¬ 
thesis  from  V\’ omen’s  Clothing 
Study  and  other  studies. 

3.  Men's  Clothing  Survey 
Chicago  men’s  attitudes  toward 
apparel  shopping,  psychological 
appeals  of  clothing,  role  of  ad¬ 
vertising  media. 

Al'TOMOTIVK 

1.  Automobdes:  What  They 
Mean  to  Ameriean.s 

A  probing  into  the  underlying 
meanings  of  cars,  why  people 
buy  cars  and  the  psychological 
meanings  attached  to  particular 
makes. 

2.  (Insoline,  Gasoline  Com¬ 
panies  and  Their  Symbols 
Role  of  Company  image,  station 
appeai-ance,  l)ehavior  of  station 
attendants  in  determining  brand 
selection.  Public  attitudes  to¬ 
ward  trademark  symlwls  of  gaso¬ 
line  companies. 

THE  COXSl'MER 

1.  Hou'  Chieago  Shops 
•An  intensive  examination  of 
traffic  patterns,  shopping  habits 
and  physical  characteristics  of 
Metropolitan  Chicago  retail  cus¬ 
tomers.  Measures  primary  and 
secondary  traffic  zones,  scatter 
traffic  lines  and  cross  pull  be¬ 
tween  shopping  centers.  Details 
demographic  characteristics  and 
shopping  goals  of  customers  at 
37  major  shopping  centers.  Port¬ 
folio  consists  of  .37  individual 
shopping  center  studies  with 


maps  and  total  traffic  zone 
delineation. 

2.  H(rw  Chicago  Shops — 
Changing  Patterns  of  Customer 
Shopping  Habits 

Prolies  the  shopper  behavior  in 
terms  of  statistics,  attitudes  and 
implications  for  the  retailer 
located  in  the  Central  Business 
di.strict,  or  a  neighborhootl  shop¬ 
ping  center  or  a  plaza  center. 
Explores  the  increase  in  mail 
order,  catalog  and  phone  order¬ 
ing.  Presents  a  picture  of  the 
“Mobile  Shopper”  who  repre¬ 
sents  one  half  the  market. 

3.  How  Chieago  Shops — The 
Changing  Retail  Market 
Establishes  a  profile  of  the 
“.Mobile  Shopper”  and  the  effects 
of  increased  shopping  mobility 
on  retail  trade.  liiscusses  the 
role  of  media  on  the  expanding 
retail  market  plus  some  implica- 
cations  for  the  retailer  on  store 
loyalty,  pricing  and  convenience 
of  location. 

4.  The  Woman  and  Her  Food 
Stores 

Examines  the  three  very  differ¬ 
ent  type  of  women  food  shoppers 
and  the  personal  influence  of 
her  food  store’s  advertising  on 
her  shopping. 

How  Women  Look  at  Food 
Stores 

How  the  woman  shopper  chooses 
a  food  store,  and  what  elements 
influence  this  choice. 

(>.  Consumer  Attitudes  To¬ 
wards  Banks  and  Savings  and 
Loan  Associations 
Determines  underlying  feelings 
and  attitudes  toward  banks  and 
savings  and  loan  associations 
and  delineates  personality  pro¬ 
files  for  these  institutions. 

7.  Xew  Perspectives  for  the 
Building  Material  and  Do-It- 
Yourself  Market 

Motives  responsible  for  the 
growth  of  do-it-yourself,  and  its 
effects  on  different  social  classes. 
Special  attention  to  women’s 
role  in  home  projects. 

8.  Cigarettes:  Their  Role  and 
Funetioti 

Motives  relating  to  smoking, 
s>Tnbolism  involved  in  act  of 
smoking.  Determination  of  dis¬ 
tinctive  personalities  of  brands. 

9.  How  Wom-en  Shop  for 
Draperies 

When,  How,  Where  women  shop 
for  draperies,  and  what  they 
look  for  when  shopping  for  this 
important  home  furnishing. 

(('ontinued  on  page  20) 
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What  is  good  publicity  for  a  retail  store? 


Merchant  &  media 
must  meld,  says 

THE  RETAILER 

“Since  K*«>d  publicity  is  based 
on  ‘hanl’  news,  a  jjood  fashion¬ 
able  store  which  plays  a  domin¬ 
ant  role  in  its  community  can 
1k‘  ‘har<r  news  and  thus  emin¬ 
ently  j)ublicizable.” 

On  this  premise,  the  mer¬ 
chant’s  view  of  store  publicity 
was  expounded  by  Rol)ert  L. 
(lur-Arie,  executive  director  of 
the  Boys’  and  V’ounp  Men’s  A]i- 
jtarel  Manufacturers  Associa¬ 
tion.  He  continued: 

The  effective  retail  public  rela¬ 
tions  practioner,  whether  he  is 
a  memlK>r  of  toj)  or  middle  man¬ 
agement,  and  leadership  can 
come  from  l^rth  sectors,  knows 
that  merely  “existing”  as  a  store 
frets  no  one  the  front  pages  of 
any  newspaper.  .Also,  the  good 
reporter  knows  that  retailers 
are  excellent  sources  of  interest¬ 
ing  news  stories — either  human 
interest,  fashion  or  seasonal. 

The  simple  and  inexpensive 
.secret  for  getting  })ublicity-- 
flespite  all  the  money  spent  on 
costly  fiublic  relations  campaigns 
— is  this:  Merchants  and  media 
must  meld. 

You,  the  retailer,  once  you 
know  what  is  newsworthy,  mu.st 
bring  potential  news  to  the  at¬ 
tention  of  the  creative  reporter. 
.Merchant  and  reporb^r  should 
know  and  learn  from  each  other. 
'I'hey  should  and  can  meld  into 
a  "news’’  team. 

The  refK>rter’s  world  is  one  of 
facts :  Who-VVhat-When-VVhere- 
Why? 

If  you  want  good  local  pub¬ 
licity  ask  the.se  same  questions 
of  yourself  U'fore  you  reach  for 
a  telephotie  to  call  your  lo<-al 
paper. 

One — WHO  am  1? 

Is  my  promotional  buclget 
so  limited  that  I  must  ask  for 
free  advertising?  Or,  am  I  a 
merchandising  innovator  who 
has  introduced  new  style,  new 
fashions,  new  flair  to  the  com¬ 
munity  and  thus  can  make 
news. 

Two — WHAT  is  my  store? 

Is  its  imag<'  well  defined?  Is 
my  store  a  functioning  part  of 
the  community  involved  with 
f)rogj-ams  that  will  improve 
the  common  good  as  well  as 
store  profits. 

'I'hree — H7//-,'.\  should  1  seek 
publicity? 
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This  <lialogu€'  on  ncMs  values  and  piihlic  rela¬ 
tions  in  the  field  of  retailing  enlivened  a  session 
for  Independent  Stores  at  the  annual  eonvention 
(»f  the  iNational  Retail  Merehants  .\ssoeiatinn  Jan- 
uarv  8  in  !Neu  Y  ork  (]itv. 


Timing  is  all  important  for 
effective  publicity.  Prepare 
news  stories  in  advance, 
wherever  possible,  to  capital¬ 
ize  on  special  or  seasonal  pro¬ 
motions.  But,  if  “newsworthy” 
merchandi.se  captures  the  pub¬ 
lic’s  attention,  such  as  the 
current  menswear  turtleneck 
craze,  then  the  l)est  timing  is 
NOW.  News  should  l>e  made 
at  the  height  of  attention. 
Four — WHERE  should  i)ublic- 
ity  Is'  sent? 

The  fir.st  place  it  shouldn’t 
go  is  to  the  advertising  depart¬ 
ment.  The  editor  of  your  local 
paper  is  your  l)est  friend. 
Oon’t  insult  his  integrity  by 
addressing  a  news  story  to  the 
department  that  can  least  ap- 
pieciate  its  effectiveness. 
Know  your  editors.  And  don’t 
.stop  at  newspapers  onlv.  Re- 
meml)er  that  the  news  depart¬ 
ments  of  your  local  radio  and 
television  stations  are  also 
looking  for  g(K)d  newsworthy 
stories.  Meet  with  their  news 
editors,  know  their  names  and 
rememlter  them  when  you  hav’e 
something  interesting  to  say. 
Five — WHES  should  I  publi¬ 
cize? 

.As  often  as  possible  if  you 
have  something  interesting  to 
say.  .An  editor’s  time  is  valu¬ 
able.  He  is  on  constant  dead¬ 
line.  his  reporters  are  over¬ 
worked  and  ov’er-extended. 
I)on’t  waste  his  most  nrecious 
commodity — time.  .Also,  be 
helpful.  Put  it  in  writing.  You 


don't  have  to  write  like  Hem¬ 
ingway — just  a  straight  fact¬ 
ual  description  of  the  news 
event  you  feel  is  of  interest. 
And  don’t  expect  this  busy, 
overworked  editor  to  print 
ev’erything  you  hand  him.  You 
are  not  the  only  smart  “public 
relations”  man  around.  Com¬ 
peting  for  that  same  small 
piece  of  editorial  space  is 
everyone  fi  om  the  local  banker 
to  President  Johnson.  But  a 
continuous  flow  of  good  news¬ 
worthy  information  will  real¬ 
ize  an  awful  lot  of  publicity. 
These  rules  are  simple  to 
follow.  But,  if  you  desire  to  go 
l)eyond  publicity  to  true  public 
relations  then  evaluate  your 
store’s  role  in  the  community. 
.Are  you  .satisfied  with  Ixdng  a 
handsome,  well  fixtured  “push¬ 
cart”  stuffed  with  all  the  latest 
merchandise  our  swiety  has  to 
offer.  Or,  are  you  inv’oK'ed  with 
the  h-’alth  and  j)rogress  of  the 
community  you  daily  serve.  Have 
you  provided  leadership  to  re¬ 
solve  a  cultural  lag  or  eradicate 
urban  blight.  .Are  you  utilizing 
the  services  of  your  store  to  ad¬ 
vance  the  career  interests  of 
youth,  to  ])rovide  insight  into 
new  breakthroughs  in  science 
and  medicine,  to  forestall  or  re¬ 
direct  school  drop-outs? 

Other  merchants  have.  .And 
they  became  newsworthy.  Pub¬ 
licity  is  in  the  eye  of  the  be¬ 
holder.  But  it  first  must  l)e  news 
— and  the  l)est  kind  of  news  is 
that  of  involvom-mt. 


Merchant  Finds  Fault 
With  His  Local  Paper 


.‘'ome  giievances  against  his 
local  newspa))er  were  aired  by 
D.  I>.  Williams,  chairman  of  the 
board  of  Ziesel’s,  Elkhart,  In¬ 
diana,  during  the  publicity  panel 
session  at  the  National  Retail 
Merchants  .Association  conven¬ 
tion. 

“Many  pa|)ers  in  our  size  com¬ 
munity  are  rigid  and  not  pro¬ 
gressive  in  their  thinking,”  Wil¬ 
liams  said,  with  a  direct  refer¬ 
ence  to  the  Elkhart  Truth. 

Ziesel’s,  he  said,  has  been  try¬ 
ing  to  get  the  paper  to  acce])t 
steji-down  ads  and  eliminate 


column  rules  for  the  past  year 
but  to  date  it  has  been  unsuc¬ 
cessful.  The  only  reason  given, 
he  .said,  is  that  “it’s  never  been 
done  that  way.” 

Williams  also  mentioned  the 
lack  of  a  Sunday  paper,  while 
expressing  appreciation  for  the 
Truth  management’s  efforts  to 
build  a  Saturday  edition  strong 
enough  to  carry  the  entire 
weekend. 

F'ailure  to  provide  the  mer¬ 
chant  with  an  advance  sche<lule 

(  ('iiat i nurd  <in  jiai/r  ‘2b) 


Let’s  start  thinking, 
about  news,  says 

THE  EDITOR 

The  editor  wages  a  constant' 
battle  for  space — “to  get  in  all' 
the  news  we  want  to  get  in” — 
said  Randall  E.  Shew,  managing 
editor  of  the  Ithaca  (N.  Y.) 
.Journal,  addressing  himself  to 
the  discussion  of  retail  store 
news. 

F'ir.st  of  all.  Shew  continued, 
let’s  start  thinking  of  “news” 
and  not  of  “publicity.” 

There  probably  is  very  little 
distinction  between  the  two  in 
your  minds,  but  there  is  a  very 
large  one  in  mine.  News  has  a 
ring  of  legitimacy  alwut  it.  Pub¬ 
licity  always  rings  phony  and 
reminds  me  of  some  line  of 
baloney  being  peddled  to  me  by 
a  high-pressure  tulvthumper  for 
some  questionable  outfit.  You’re 
all  legit  in  this  room,  and  your 
.stores  are  legit,  so  let’s  start 
thinking  legit — think  “news”. 

Let’s  look  at  some  of  the 
things  news  is,  and  some  of  the 
things  it  is  not. 

When  I  <liscuss  these  things,  it 
will  Ik*  from  the  standpoint  of  a 
newspaper  serving  a  small  city 
— a  local  newspaper. 

News  is  not  a  new  line  of 
lingerie,  but  news  is  the  opening 
of  a  new  department  which  will 
expand  your  business. 

News  is  not  a  new  sales  clerk 
in  perfumes  and  cosmetics,  but 
it  is  a  new  man  in  a  supervisory 
position. 

News  is  not  that  a  new  vege¬ 
table  chopper-dicer-slicer  has  in¬ 
creased  sales  in  the  kitchen 
equipment  department,  but  it  is 
that  general  sales  volume  is  up 
20  percen*^,  and  that  as  a  result 
the  store’s  work  force  has  l)een 
increased  by  eight  persons 
during  the  past  year. 

Single  store  puff  (or  promo¬ 
tion)  is  not  news,  unless  the  gim¬ 
mick  is  n-ally  outstanding.  Let’s 
face  it,  an  interesting  gimmick 
is  an  interesting  gimmick.  But 
when  a  whole  community  of  mer¬ 
chants  get  together  to  attract 
.shoppers  to  the  local  shopping 
area,  in  an  effort  from  which  all 
benefit,  that’s  news. 

Newspapers  are  interes'^ed  in 
the  business  growth  of  their 
communities,  in  the  ups  and 
downs  of  their  economy. 

Shoi)lifting  is  a  plague.  .A 
story  on  how  your  store  is  fitting 
up  to  deal  with  it  is  a  legitimate 
news  story  that  may  have  the 
((’antinard  an  innir  20) 


EDITOR  (Si  PUBLISHER  for  J.inui\ry  1 3,  1968 


"HkbcAt  B«a0 


Research  File 

{Continued  from  ]>n;ie  17) 


TRAVEL  AXD  TRAXSPOR- 
TA  770.V 

1.  .liV  Travel  from  Tu'o  I’iVw- 
j loin  tit 

Underlying  feelings  and  atti¬ 
tudes  toward  air  travel  as  com¬ 
pared  to  other  means  of  trans¬ 
portation,  particularly  railroads. 

2.  .1  hepth  Studij  of  the  Menn- 
ini/  of  Air  T rai'el  in  the  Jet  Aqe 
Traveler  reaction  to  jet  equip¬ 
ment  in  terms  of  comfort,  serv¬ 
ice.  tensions,  etc.  Study  is 
divided  into  four  areas;  findings 
of  the  research,  policy  implica¬ 
tions  and  trends,  promotional 
implications  and  exploitation 
and  jtrofiles  of  airlines. 

.2.  Chiraffoanx  On.  The  (in 
The  past  expei-iences  and  future 
travel  plans  of  a  .stratified  prob¬ 
ability  sample  of  Metroi^olitan 
Chicago  households.  The  study 
examines  where  they  went,  what 
transportation  was  u.sed  on  jtast 
trips  and  what  their  future 
I)lans  ai-e.  .Also  what  influences 
their  travel  planning. 

MlSCEIJ.AXEOl’S 

Attitnilex  Toward  Color 
Adrertixin;/ 

Qualitative  effects  of  UOI*  Color 
advertising  on  products. 


THE  QUAD-CITIES 

MHISUMD  HOIINE  UST  HOUNE  ttVENPOIT 

omYoimo 
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IN  POPUUTION 
IN  BUYING  POWER 

IN  RETAIL  SALES 

ILLINOIS- 
IOWA’S 
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_  OVER  40%  OF  ALL 
9UAD-CITIANS 
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LoCaI  Theme  gtore  News 
Renewed  in  {Continued  from  page  18) 


Ad  Plans 

PniL.VDKLPlIIA 

The  old  newspaper  advertis¬ 
ing  .sales  slogan,  “All  Business 
is  Local",  was  given  a  new 
lease  on  life  by  the  director  of 
adveitising  for  the  Campbell 
Soup  Company. 

.At  the  monthly  meeting 
(.Jan.  4)  of  the  Philadelphia 
Chai)tt“r  of  the  .American  .Asso¬ 
ciation  of  Newspaper  R<*pre- 
.sentatives,  William  P.  MacFar- 
land  di.sclosed  that  marketing 
areas  for  his  comirany’s  prod¬ 
ucts  are  now  being  set  up  ac¬ 
cording  to  media  coverage 
rather  than  by  Nielsen  areas 
which  were  found  to  be  “too 
arbitrary.” 

AlacKarland,  who  over.sees 
Cami)beirs  .^"4  million  advertis¬ 
ing  outlay,  said  more  and  more 
of  the  bigger  companies  are 
moving  in  the  same  dii-ection. 

In  discussing  this  marketing 
on  a  local  liasis  concept,  he  ad¬ 
vised  newspai»er  publishers  to 
stop  worrying  about  trying  to 
compete  with  national  and  net¬ 
work  int'dia  and  demographics 
and  to  pay  more  attention  to 
developing  newspapers  that  are 
“aggressively  local  in  their  out¬ 
look.” 

“If  I  owned  a  newsiiaper,  I 
would  try  to  seek  ways  to  ful¬ 
fill  the  needs  and  wants  of  my 
community  so  well  that  other 
media  would  have  to  worry 
about  me,”  he  told  a  grouj)  of 
l.'jO  newsjiaper  rejjre.sentatives 
attending  the  meeting. 

MacFarland  said  the  more 
jirovincial  the  newspaper  was 
the  better  it  would  be  since  it 
helped  to  create  a  Iretter  climate 
for  local  advertising.  He  called 
attention  to  the  Chicago  Trib¬ 
une  of  .Januaiy  .2  which  he  said 
had  only  local  news  on  jiage  1. 

“1  think,”  said  MacFarland, 
“they  are  on  the  right  track.” 


added  fringe  benefit  of  giving 
the  potential  thief  second 
thoughts  al)out  trying  to  lift 
stuff  from  your  place. 

In  small  cities,  people  are 
news.  Most  newspapers  trj-  to 
establish  policies  about  when  an 
appointment  deser\'es  a  story, 
when  it  rates  a  picture,  and  so 
forth.  The  way  to  find  out  what’s 
what  along  these  lines  is  to  sit 
down  with  your  editor — maybe 
even  have  lunch  with  the  old 
curmudgeon. 

Editors  are  individuals,  just 
as  proprietors  of  independent 
stores  are  individuals,  and  you 
aren’t  going  to  get  all  editors  to 
agree  on  what  is  and  what  isn’t 
news  in  their  communities.  Com¬ 
munities  are  individuals,  too. 

I  know  that  on  occasion  you’ll 
find  a  newspaper  where  the  edi¬ 
tor  will  print  anything  that’s 
handed  to  him,  whether  it’s  an 
obvious  bit  of  commercial  puf¬ 
fery  or  not.  Well,  you  show  me 
such  a  news|iaiier,  and  I’ll  show 
you  a  iK'wspaper  that’s  a  disas- 
t<‘r  just  waiting  to  happen. 
Mayln-  it  hasn’t  hapiiened  yet, 
but  it  will. 

The  greate.st  thing  a  news¬ 
paper  has  to  give  to  its  reader 
is  its  unflagging  reputation  for 
accuracy,  dependability  and  be- 
lievability.  Whenever  you  sully 
that  rej)utation  with  something 
that  is  a  little  less  than  believ¬ 
able,  you  lose  a  little  of  your 
mo.st  valuable  asset.  Keep  chip¬ 
ping  away  at  that  asset,  and 
eventually  you  will  lose  your 
readers.  Lose  your  readers  and 
your  advertisers  will  lose  inter¬ 
est  in  you.  It’s  as  simple  as  that. 

That’s  why,  fiom  the  editor’s 
standpoint,  it’s  so  important  to 
have  a  clear  understanding  of 
what  is  and  what  isn’t  news,  so 
that  the  newspaper’s  news  col¬ 
umns  are  always  lielievable.  .And, 
in  the  long  haul,  it’s  veiy  im- 
poi'tant  for  the  advertiser,  too. 
As  long  as  a  newsjiaper  main¬ 


tains  a  reputation  for  honestj; 
and  integrity,  its  readers  will 
transfer  that  reputation  to  its 
leading  advertisers,  too. 

Sure,  your  stores  make  news 
all  the  time.  You’re  probably 
just  too  busy  l)eing  a  good  inde¬ 
pendent  retailer  to  recognize  it., 
But  a  good  talk  with  your  editor  I 
could  help  you  to  spot  it  morel 
quickly.  So,  how  about  it?  Take; 
an  editor  to  lunch.  i 


Complaints 

{Continued  from  page  18) 


of  promotion  .sections  wa.s 
another  point  made  by  Williams, 
who  admitted  his  store  en- , 
courages  the  hasty  promotion  ’ 
by  quickly  whipping  up  an  ad  ' 
which  doe.sn’t  do  justice  to  the  , 
section,  nor  to  the  .store’s  image. 

Williams  strongly  urged  the 
local  f)ai)er  to  provide  color  ad- 
vei'tising.  He  noted  that  news-  i 
papers  are  faceil  with  rather 
stiff  competition  from  the  lively 
medium  of  color  television, 
though  this  comjietition  could 
not  hurt  the  local  paper  because 
it  owns  one  tv  station  and  one 
radio  station. 

“I  believe  in  color  advertising  ! 
in  the  newspaper;  I  believe  in  j 
color  advertising  on  television,” 
Williams  said.  “Most  of  us  op-  I 
erate  with  a  promotional  budget 
as  high  as  we  feel  we  possibly 
can  put  it.  If  we  switch  sub-  j 
stantial  dollars  into  television, 
it  must  come  out  of  newspafier  I 
advertising  because  this  is  the  i 
largest  single  promotional  ex-  ! 
jienditure  we  have.”  I 

Williams  complained  that  | 
newsi)apers  too  often  spell  peo- 
l)le’s  names  incorrectly,  despite 
the  availability  of  a  city  direc¬ 
tory  or  pbone  book  for  checking. 

.Above  all,  he  said,  he  would 
prefer  a  local  newspaper  to  j 
“stay  local,”  and  leave  the  ; 
world  news  to  the  big-city  pa-  i 
})ers  which  come  into  the  com-  j 
munity*.  j 

“I  believe,”  Williams  de-  j 
dared,  “that  most  papers  in  our  i 
size  community’  should  get  off  } 
the  intemational  bandwagon. 
People  buy  a  local  newspaper 
to  read  local  news.” 

Williams  ma<le  two  other  | 
points  of  criticism  of  papers 
generally:  1.  Top  management 
neglects  to  call  on  an  advertiser 
and  thank  him  for  his  business; 

2.  Newspaper  ad  salesmen  are 
not  trained  to  advise  a  merchant 
on  his  advertising  needs. 

• 

Editor  Buys  Motel 

Roy  Marsh,  editor  of  the 
Coolidge  (.Ariz.)  Examiner  and 
the  Florence  Blade  Tribune,  and 
his  wife  have  purchased  the 
Grande  Vista  Motel,  Ciwlidge. 
Mrs.  Marsh  will  Ik*  manager. 


Everything  in  Baltimore  revolves  around  The  Sun 

. . .  that’s  why  Baltimore 
Department  Stores  place 
76%  of  their  newspaper 
advertising  in  The  Snnpapers! 

THE  SUNPAPERS 

MORNING  •  EVENING  •  SUNDAY 

National  Raprasantativaa:  Crasmar,  Woodward,  O'Mara  A  Ormsbaa 
New  York.  San  Francisco  Lot  Angeles  Chicago  Delroit.  Atlanta.  Philadelphia.  Minneapolis 
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For  Information  About  The  Philadelphia  Market-Talk  To  The  Bulletin 


What  do  you  want  to  know  about  Philadelphia? 

...how  many  womGn  do  8  washloads  awook? 
...how  many  adults  own  2  cars? 

...how  many  mon  arc  botwoon  25  and  34? 

-and  which  Philadelphia  dailies  they  read? 


Need  documented  evidence  that  can  help  you  make  informed  decisions  about 
advertising  and  selling  in  Philadelphia?  □  All  you  have  to  do  is  ask  us.  □  You’ll  get 
the  new,  192-page  research  report:  Philadelphia  Market/Newspaper  Profile,  which 
was  conducted  by  W.  R.  Simmons  and  Associates  Research,  Inc.,  in  consultation 
with  the  Advfcr  Rising  Research  Foundation.  □  It  contains  the  facts  you  want  to  know 
about  adults  in  the  Philadelphia  market— men,  women,  homemakers  and  their 
personal  and  household  characteristics,  quantitatively  and  qualitatively.  □  There’s 
a  copy  waiting  for  you.  Send  for  it.  □  Contact  William  F.  Carr,  national  advertising 
manager  of  The  Philadelphia  Bulletin,  or  your  nearest  Million  Market  Newspaper 
office  in  New  York,  Chicago,  Detroit,  Los  Angeles  or  San  Francisco.  In  Miami,  The 
Leonard  Company.  In  Toronto,  American  Pi'L  .she. s’  Representatives. 


Do  It  now  before  you  put  down  what  you  are  reading 


In  Philadelphia  nearly  everybody  reads  THE  BULLETIN 


Newspapers  Bring  Up 
Solid  ‘Black  Velvet’ 


Tor(int<» 

Kecont  Pxpori!npiitr.l  work  in¬ 
volving  tho  production  depart¬ 
ments  of  Canadian  daily  news¬ 
papers  has  maile  it  possible  to 
lun  a  really  “solid”  Idack  ink 
hackpround  for  newspaper  ad¬ 
vertisements.  through  combina¬ 
tions  of  special  inks,  portable 
ink  fountains,  and  the  use  of  a 
solid  plate  which  d(M‘s  not  have 
the  “trapping  dots"  which  are 
normally  considered  nt'cessary. 

A  special  reason  to  work  out 
new  t«H'hni<|Ues  was  provided  by 
the  Toronto  office  (^f  C(K‘kfield, 
Krown  &  Company  Limited, 
when  the  apency  developed  a 
l.iMHt-line,  four-column  adver¬ 
tisement  for  (lillx-y's  “Black 
Velvet”  whisky,  in  which  it 
wanted  the  reverse  black  to  l)e 
comph'tely  solid— an  effect  which 
had  not  l)een  easy  to  achieve  in 
newspapers. 

Initially.  Co<-kfield  production 
people  discus.s<“d  the  problem 
with  representatives  of  the 
Toi-onto  enpravinpr  firm  of  Rapid 
drip  &  Batten  Ltd.,  which  under¬ 
took  to  |)roduce  a  series  of  ex¬ 
perimental  plates  in  various 
“trappintr  dots",  includinjj  2b(l- 
line  piavure  screen,  ami  also  to 
produce  plates  without  the  dots. 

AriiK'd  with  the  plates.  Cock- 
field  next  went  to  the  produc¬ 
tion  Staff  of  the  Toni)ito  fllohe 
(itxl  Mail  (one  of  the  i)apers  in 
which  the  ad  was  to  l>e  j)laced) 
and  the  (Bol>e  und<*rtook  to  try 
exi)erimental  runs  on  its  pres.ses 
to  develop  a  satisfactory  tech- 
ni(iue. 


Borlalile  Foiinlaiii 


tions  in  tlie  (IIoIm-,  the  Tmuvln 

Tcirfiniiii.  Sinrtator, 

l.omloii  F  nr  /’re-s-.s,  Wuntijn'ii 
Tribune,  and  llrnmlou  ,'>un. 

When  the  London  Free  I’ress 
received  tlie  ad,  that  paper  also 
decided  to  ti'y  .some  experimental 
work  of  its  own,  in  order  to  pet 
the  den.sest  j)ossible  black.  Part 
of  its  answer  was  to  add  an  off- 
.s«‘t  black  ink  and,  in  effect,  mix 
it  with  a  letterpress  black,  ripht 
on  the  plate.  Tin*  Free  Press 
also  broupht  a  poidable  foun¬ 
tain  into  use  for  tin*  job. 


The  answer  the  jiaper  came 
up  with  was  to  treat  the  black 
plab*  as  a  .sej)arat<‘  color,  and 
run  it  on  a  .separate  cylinder.  In 
addition,  the  dlotx*  u.s<*d  a  spe- 
<-ial  and  more  intense  black  ink 
and,  t<*  obtain  maximum  ink 
co\  crape,  added  a  Capco  port¬ 
able  ink  fountain  for  the  black 
plate. 

The  results  of  the  experiment 
were  evaluated  by  the  apency, 
the  GIoIm'  and  Mail  pro<luction 
.staff,  and  Hai-ry  Templar  of  the 
Canadian  Daily  Newspaper  Pub¬ 
lishers  .-Xs.sociation.  Both  the 
GIoIm*  production  i)eo))le  and 
Templar  favored  the  use  of  a 
trappinp  dot  plate,  hut  the 
apency  favonnl  the  r(*sults  ob¬ 
tained  with  the  solid  plate,  and 
the  client  accepted  the  latter 
choice. 


DATm-I  Ink 


For  th<‘  Ixmefit  of  other  <iaily 
newspaper  ])roduction  staffs. 
Free  Press  production  manaper 
Uoln’i't  Turnl)ull  reported  in 
.some  detail  on  the  London  ex¬ 
periments  and  their  success.  In 
a  letter  to  the  CDNP.A,  he  ex¬ 
plained  it  this  way: 


"We  .started  to  run  usinp  an 
off.set  black  ink.  We  quickly 
found  the  ink  was  too  preasy 
and  slippery  to  pet  the  drum 
roller  to  move  fast  enouph  to 
pet  <mouph  ink  up  onto  the  plate. 
We  tried  thinninp  the  ink,  which 
improved  the  results  a  hit,  hut 
we  were  still  not  entirely  .satis¬ 
fied.  The  ink  set  beautifully,  and 
ruh-off  was  no  problem,  hut  we 
just  couldn’t  pet  enouph  ink 
onto  the  paper. 

“For  our  next  edition  run,  we 
ran  a  i)ortable  fountain  with  the 
thinned  offset  ink  on  a  repular 
unit.  I'ather  than  on  a  color 
cylinder,  and  also  ran  our  repu¬ 
lar  black  letteri)res.s  ink  in  the 
unit  fountain — so  that  we  were 
really  mixinp  offset  black  and 
letterpress  black  inks  lipht  on 
the  plate.” 

Turnbull  said  the  idea  of  run- 
ninp  the  two  fountains,  with  the 
two  different  inks,  “certainly 
pave  us  a  sj)ectacular  job.” 

In  eff«*ct,  the  answer  to  pet- 
tinp  a  .stronp  solid  black  in  the 
case  of  the  Black  Velvet  ad  was 
to  use  solid  plates  and  make  it  a 
thr(*e-color  jolv— two  blacks  plus 
the  yellow  which  was  us<*d  on 
the  “BV”  Black  Velvet  lopo. 


Director 


Tin*  advertisement  was  then 
.scheduh'd  for  a  .seides  of  inser- 


Hackkn.saok,  N..L 
Ted  Bohack  has  joined  the 
licconl  ainl  the  Muruhiq  Call 
as  I’urchasinp  l)i lector,  it  was 
announced  by  Raymond  Mitch¬ 
ell,  business  manaper  of  the  two 
newsiiapers.  Bohack  was  for¬ 
merly  jiurchasinp  apent  of  Mars 
Metal  Products  Cor)). 
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Visit  to 

By  llul  Tax€  l 


another  world 


ad  agency 


Kt'causo  many  in'\vsi)ai)«‘i-  advertisinj;  (Inpartmonts  tend  to 
l>e  insular,  salesmen  fail  to  acquire  a  clear  i)icture  of  the 
advertising  afrency,  and  the  functions  of  advertising  ajrency 
jM'ople.  The  other  media  rej)i<>sentatives  work  primarily  with 
au<‘ncies.  Thus,  they  tend  to  have  a  clearer  umlerstanding;,  a 
more  reasonahle  ))erception  of  the  inner  woikinps  of  the  ad¬ 
vertising  afiency,  atid  a  more  lealistic  view  of  apency  people. 

Many  newspai)er  sales  i)eo])le — I  am  referriiiK  to  the  sales¬ 
men  in  all  d«-partments — fi>;uratively  walk  on  ep^s  and  lit<'r- 
ally  tiplo«*  around  when  it  comes  to  workinp  with  advertisiii}; 
ajjencies.  For  examph',  ivorkinn  iritli,  at  some  ))oint  requires 
fijrhtinjr  against.  There  is  nothin;!  remarkable  in  this  since  in 
the  life  of  every  salesman,  the  huyei-  Roes  in  an  opposite  di¬ 
rection  which  lequires  the  salesman  (liRRiiiR  in  and  tiRlitiiiR 
for  his  product.  Howev*>r,  too  often  agency  determination  is 
taken  as  Rospel,  a  frustrating  edict  which  Roes  unchalleiiRed. 

N'othinR  here  infeis  any  criticism  of  aRency  ))eoj)le.  They 
<lo  what  comes  naturally  to  them.  Rather,  I  am  addressiiiR 
my.self  to  the  conditions  within  the  newsj)ap«>r  industry  that 
fail  to  expo.s**  our  people  to  the  aRenci(‘s.  By  virtue  of  this 
condition,  our  sales  people  view  the  aRency  world  as  an  ex¬ 
istential  heaven  populatt'd  by  super  heroes  cai)able  of  walk- 
iiiR  on  water. 

In  a  word,  thouRh  jirof<“ssional  media  ))eoiile  who  should 
know  lK‘tter,  we  seem  to  believe  the  soap  oj)ei-a  clai»  rcRuril- 
iuR  the  aRency  world;  that  dynamos  populate  its  hallowed 
halls.  The  healthy  cynicism  that  jti'evails  in  our  industry  has 
failed  to  protect  US  from  a  fjintasy  that  we  are  dealiiiR  with 
exotic  creatures. 

Kvery  newspaperman  should  have  the  opportunity  to  walk 
throURh  the  New  York  (tflices  of  BBIK),  .1.  Walter  Thompson, 
and  Youiir  &  Uuldcam.  Behind  row  after  row  of  crowded 
tlesks,  in  their  shirt  sleeves  or  wrinkled  dres.ses,  the  yeomen 
perform  a  hard  day’s  labor  like  the  rest  of  us.  In  cubbyholes 
off  unpainted  hallways  work  the  coi)y  wiiters  and  artists. 
XothiiiR  ••lal>orate.  Kvei-ythiiiR  sinqile  and  economical.  Just 
enouRh  space,  j)encils  and  paper  to  i»erform  a  day’s  work, 
('ertainly  there  an*  executive  suites,  but  really  no  more  or 
less  than  is  true  for  any  other  r«‘a.sonable  busine.ss  with  a 
trianRular  oiRanizational  .structure. 

The  averaRe  ))rofessional  aRency  ))er.son,  like  the  averaRC 
proff'ssional  newspaper  advertisiiiR  rejjre.sentative,  is  a  hard- 
workiiiR  per.son  opiu'essed  by  details.  KcdurniiiR  home  at 
niRht  he,  too,  is  tired  and  frustrated  and  is  confionted  by 
yelliiiR  kids,  an  irritable  wife,  ami  not  enouRh  money. 

l!i  short,  .iu.st  like  you  and  me. 

Why  all  of  this?  V<‘ry  simply  to  ])oint  out  that  we  realize 
that  the  pontificates  of  the  tiRency  world  should  Ix'  viewed 
as  men,  as  bioloRical  as  you  and  I,  who  are  influenced  by 
the  forcH's,  (tressuies  and  fa<ls  of  their  worbl. 


[bout  distribution  in  the  ERIE.  Pa.  AREA? 

Over  60%  of  Erie's  food  sales  volume  arrives 
through  Buffalo  area  distribution  centers.  This  60 
million  dollar  "bread-box"  makes  Erie,  Pa.  a  very 
integral  part  of  western  New  York.  Erie's  con¬ 
sumer  spendable  income  is  nearly  600  million  with 
over  375  million  of  this  in  retail  sales,  26%  of  this 
volume*  ($98,000,000)  is  spent  on  food. 

You  can  whet  the  appetites  of  Erie  buyers  through 
the  Erie  newspapers,  for  94%  of  the  households 
subscribe  to  the  ERIE  MORNING  NEWS,  EVENING 
TIMES  and  the  SUNDAY  TIMES-NEWS.  Erie  will 
get  your  message  and  respond  when  it  appears  in 
these  3  great  newspapers. 

Ask  us  for  a  distribution  check  on  your  products 
. . ,  Know  where  they  are  sold. 

Daily  C'lculataii  o«ef  79.000  Sunday  ciiculalion  over  90.000 
MORNING  ■  EVENING  ■  SUNDAY 

TIMES  PUBLISHING  C0.,erie.  pa. 

REPRESENTED  BY  THE  KATZ  AGENCY  INC. 


(.Another  in  a  scric.s  of  articic.s  discussiiiR  problems  in 
new.spaper  nianaRcment.  The  writer  is  vicepresident-sales  of 
the  F\pr«‘ss  I'uhlishiiiR  Company,  .San  Antonio,  Texas.) 


There  i.s  no  muRic  inherent  in  their  not  buyiiiR  of  news¬ 
papers.  They  are  not  party  to  some  privileRed  information 
that  enables  them  to  perceive  that  to  which  we  are  blind.  Men 
are  makinR  these  decisions  that  we  struRRle  aRain.st  seem- 
iiiRly  in  vain.  .And  these  men  must  be  viewed  as  makiiiR  Rood 
and  bad  decisions.  These  men  certainly  are  not  inviolate. 

I  do  not  Indieve  we  should  l>e  overwhelmed  by  their  deci- 
sion-makiiiR  process.  Rather,  we  should  try  to  understand, 
of  many  thinRs,  that  the  aRency  business  which  n<l  hoc  means 
aRency  jieojyle  are  jyrovincial  in  their  thinkiiiR.  Their  exist¬ 
ence  is  cloistei’ed,  detached  from  the  dynamic  Americana. 
Their  laiiRuaRe  is  often  incom|)rehensible  but  we  should  be 
no  mor<‘  intimidated  than  we  are  by  hippie  talk. 

The  moral  is  that  the  aRency  business  is  another  world, 
not  a  Ix'ttei-  world.  It  is  pojyulated  by  people  influenced  to 
behave  in  a  certain  way,  not  a  Ixdter  way. 


Coloring  Game  Salvages  Ad 
And  Doubles  Store’s  Linage 


G.m.vk.ston,  Texas 

Sometimes  adverti.sers  learn 
the  haiil  way  about  the  pullinp 
l)ower  of  newspaper  advei'ti.s- 

inR. 

Take'  the  case  of  .Schreiber  & 
Miller  Furniture  Store  here 
when  its  owners  Rot  a  call  from 
the  Xrirx  that  a  breakdown  in 
the  ])ress  i-ooin  would  jirevent 
them  from  iiublishiiiR  color  in  a 
full-paRe  advertiseinent. 

The  |iresident  of  the  firm. 
Jack  Miller,  called  Les  DauRh- 
try,  editor  and  publisher  of  the 
(lalveston  County  I’liblishiiiR 

('.hi.  Tribune  Hits 
Retail  if  I  Hi  fib 

Cuir.vGo 

The  ('hicaffo  Trihunc  carried 
more  retail  advertisiiiR  than  at 
any  time  in  the  newspaper’s 
120-year  history. 

Edward  1).  Corhoy,  Tribune 
advertisinR  director,  nqiorti'd  a 
Rain  of  more  than  :i0(l,0(K)  aRate 
lines  over  lOOT,  for  a  total  of 
over  11  million  lines.  Sunday 
MaRazine  and  NeiRhlKirhood  ail- 
vertisinR  both  scored  substan¬ 
tial  Rains  which  contributed  to 
the  overall  retail  increase. 

The  Tribune’s  1067  total  ad¬ 
vertisinR  exceeded  70  million 
lines,  the  s<‘cond  laiRest  volume 
in  its  hi.story.  .AlthouRh  dis|)lay 
advertisinR  reached  an  all-time 
hiRh,  the  total  volume  was  two 
percent  l>elow  the  1066  record. 
This  was  attributed  to  a  dwline 
in  classified  help  wanU'd  and 
automotive  advertisinR,  both  the 
if'sult  of  industry  conditions. 


Comiiany,  and  jokiiiRly  sur- 
Rested  that  the  ad  be  run  in 
black-and-white  and  turned  into 
a  coloriiiR  contest. 

"After  thinkiiiR  it  over,’’  re¬ 
ports  DauRhtry,  “I  realized  that 
he  had  a  Rreat  idea  and  so  we 
ran  the  ad  in  black-and-white 
and  in  a  front  paRe  box  we  ex- 
jilained  our  problem  and  told 
about  the  contest.” 

The  contest,  open  to  children 
12  and  undei’,  offered  a  record 
lilayer,  portable  ladio  ami  table 
radio  as  jyrizes  for  the  Ix^st  col- 
oriiiR  of  the  ad. 

“By  deadline  time  (Dec.  Kl), 
2M1  childi-en  had  colore<l  the 
ad,”  DauR-htry  said.  On  toj)  of 
this,  tin*  ad  had  aroused  com¬ 
ments  all  over  town  he  said. 
“In  fact  I  think  it  did  him  more 
Rood  since  we  had  these  prob¬ 
lems,”  he  remaike<l. 

On  the  followiiiR  Wedne.sday 
(Dec.  2(1)  the  same  ad  was  run 
with  color. 

“Needless  to  say,  we  now  have 
a  hap))y  adverti.ser  who  has  been 
shown  the  novel  way  news|)a- 
|)ers  can  be  utilized  in  an 
emei-Rt'iicy  situation,”  declared 
I  lauRlitry. 

• 

Volf*  for  I'liiou 

Brunswick,  Maine 

Employes  in  the  production 
shops  at  the  Brunswick  Publish- 
iiiR  Company  (Hath-Uriinitieick 
Tinies-Kccord)  voted  to  have 
the  Intel-national  TypoRiajihical 
Union  reinesent  them  for  col¬ 
lective  barRainiiiR.  The  vote  was 
26  to  .‘1,  wiln  !)  blank  ballots. 
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SUFFOLK;»SUN 


Their  women’s  pages  are  winners! 


T 


LAKELAND 


FLORIDA 


Cowles  Communications  needed  just  one  more  newspaper  to  win 
all  three  First  Prizes  for  Best  Women’s  Pages  (daily  newspapers) 
in  the  1967  Penney-Missouri  Awards  Competition. 

Our  newspaper  in  Lakeland,  Fla.,  THE  LEDGER,  won  for  news¬ 
papers  under  25,000  circulation.**  Our  newspaper  in  Suffolk 
County,  New  York,  THE  SUFFOLK  SUN,  won  for  newspapers  with 
circulations  between  25,000  and  100,000. 

We  didn’t  even  come  close  to  winning  in  the  newspapers  over 
100,000  circulation  category . . .  couldn’t ...  we  don’t  have  a  news¬ 
paper  that  big  .  .  .  yet.  (Keep  your  eyes  on  THE  SUFFOLK  SUN, 
barely  over  one-year-old  and  with  a  net  paid  circulation  of  70,000.) 


Needless  to  say,  we  are  extremely  proud  to  have  two  of  our  news¬ 
papers  receive  these  prestigious  Awards,  which  were  established 
under  a  grant  from  the  J  C.  Penney  Company  to  the  University  of 
Missouri  to  encourage  excellence  in  the  women’s  pages  of  news¬ 
papers. 


And.  we  congratulate  our  women’s  pages  editors,  the  honored  in- 
dividual  writers  and  photographers  on  other 
Jr  pages,  and  the  editors  of  The  Houston  Chronicle 

M  M  (winner  in  the  100,000  plus  category)  on  their  skill 

^  and  success  in  ’’contributing  to  the  total  read- 
ability  and  impact  of  today’s  newspapers." 


PUBLICATIONS  OF  COWLES 

COMMUNICATIONS 

INC. 


THE  LEDGER  will  no  longer  be  eligible  for  the  below  25,000  category;  its  booming  circulation  has  (happily)  disqualified  it. 


One  day  in  19??  the  first  newspaper  will  roll  off  a  computerized  press  and  history  will  be  made. 

What  will  be  the  news  of  the  day?  Who  will  publish  it?  Only  time  will  tell.  But  one  thing  we  ^ 
know.  The  press  that  prints  that  edition  will  not  be  radically  different  from  the  Hoe  Colormatic 
printing  system  of  today.  Because  we’ve  built  this  system  with  tomorrow  in  mind.  It  incorporates 
engineering  concepts  which  are  already  compatible  with  the  pushbutton  operations  of  the  future. 

The  relationship  between  Hoe  engineering  and  computerization  compatibility  is  reflected 
in  all  three  basic  units:  the  Hoe  reel  room,  the  printing  unit  and  the  3:2  folder. 

For  example,  the  inking  system  on  the  Colormatic  printing  unit  is  pushbutton  right  now, 
providing  the  ultimate  in  control  and  flexibility.  It  is  as  close  to  being  computerized  as 
anything  in  today’s  pressroom. 

On  the  threshold  of  computerization,  the  newspaper  industry  looks  to  Hoe  for  continued 
engineering  leadership.  For  one  day,  in  the  pressroom  of  19??,  a  button  will  be  pushed 
and  history  will  be  made.  The  name  on  the  button  will  be  Hoe. 


R.  Hoe  &  Co.,  Inc.,  910  East  138th  St.,  New  York,  N.Y.  10454 


Fashion  Editors 
Receive  Golden 
Slipper  Awards 

Nina  fasliion  (Miitor  of 

the  (DC.)  niiihi 

\  ,  ir.<.  'I'oi  ry  l-'lottrii-h.  women's 
editor  of  Station  WliSU-'I'X. 
Channel  •!,  New  (M'leans,  and 
Catherine  Meacliam.  fasliion 
e<liior  <d'  tile  .!/»  (K/i/o's  (’I'enn.) 
/’/•(  .s-s-.S'r/»i</Nir,  ll  a  V  e  been 
named  the  tliree  top  pri/.e  wiii- 
neis  in  till-  Natinnal  Footwear 
Institute's  11th  semiannual 
(lolden  Slipper  Awards. 

'I'he  Colden  slipper  Awards 
are  presented  every  six  months 
to  the  newspaper  lashion  editor 
and  the  television  oi'  radio 
hroadraslor  who  have  contrih- 
nted  the  best  and  most  eonipre- 

hensive  eoverafie  of  footwear 
news  dorinjr  tin-  past  six 
months. 

.An  additional  award  for  ex¬ 
cellence  in  the  reporting;  of 
men's  footwear  was  made  for 
the  first  time  last  .Inly  and  is 
included  in  the  current  conii>e- 
tition.  Mrs.  .Meacliam  was  the 
recipient. 

The  prizes  were  pre.sented  by 
Stephen  Heller,  vicepresident  of 
William  Hahn  &  Com|iany.  and 
chairman  of  the  Board  of  the 
National  Footwe-ar  Institute  at 
the  conclusion  of  NFI's  .Amer¬ 
ican  l>esi^;ner  Showings  in  New 
York  this  week. 

The  winners  each  received  a 
round-trip  Hiaht  tii-kel  from 
.New  ^'ork  to  London  and  I’aris, 
a  Jeroboam  of  champagne  and 
a  pair  of  eolden  slippers. 

'I'he  following;-  lunners-up  re¬ 
ceived  a  maitnum  of  chantpa>ine 
anil  a  pair  of  oolden  slippers. 
They  are: 

l.illian  Teta.  WTN.  Albanv. 
N.Y. 

.lean  Colbert.  W'lIC,  Hart¬ 
ford. 

I’aitte  Palmer,  ir/-.'ir.s',  Cleve¬ 
land. 


Pejr  Zweeker,  ('//d-ni/n  Ihiilif 
.Vcic.s-. 

Evelyn  Livintistone.  i'hirtujii 
Trihu  nr. 

Ivubye  (iraliam.  1‘liUiidrl iihin 
In  (III  in  r. 

E.sther  Walker.  Sun  ./ns-i 
( Calif. )  Ml  l•rn rii-S'i  ir.<. 

Beverly  Maurice.  H  n  n  s  t  «  n 
( 'll  mnirli . 

.lune  Wells  I  dll.  Ciilii inline 
I  linjtlllfll. 

.Marian  Christy.  I!ii.<fiin  (llnhr. 

Till*  L'dli  (iolden  Slipper 
.Awards,  for  which  all  newspa¬ 
per  fashion  editors  are  eligible, 
are  now  open.  Winners  will  be 
announced  at  the  National  Foot- 
w.-ar  Institute  show  next  .Inly. 

• 

Geo.  McCue  Cited 
For  His  Articles 

On  Architecture 

Lewis  Mumford.  of  .Ameida, 
New  York,  and  (ieorj>e  McCue. 
of  St.  l-ouis.  have  lH>en  named 
the  winners  of  the  .American 
Institute  of  .Architects’  newly 
established  awards  for  archi¬ 
tectural  critics. 

Mumford  is  the  recipient  of 
the  Institute's  .Architectural 
Critic's  Medal,  awarded  on  the 
basis  of  a  distinmiished  career 
devoted  to  ai'chitectural  criti¬ 
cism. 

.McCue.  art  and  urban  critic 
for  the  .S’L  /.on/.s-  I’iikI-I iLijnilrh, 
received  the  .A ri-hitectural  Crit¬ 
ic’s  Citation,  awarded  on  the 
basis  of  excelleiu-e  in  :i  single 
work  in  the  same  area. 

McCue,  ."iT,  art  and  urban  de- 
sijjn  »-iitii-  fill-  the  Post-1  dspati-h 
for  mori*  than  a  decade,  was 
born  in  Lipscomb,  Texas.  He 
was  awarded  the  Critic's  Cita¬ 
tion  for  a  .series  of  articles  writ¬ 
ten  to  increase  the  public’s  vis¬ 
ual  perception  of  the  St.  Louis 
envii’onment. 

The  Medal  will  be  pre.sent«‘d 
to  the  recipients  durintr  the 
.ALA  convention  in  Portland, 
(•lejion,  .lune 


faot 
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111  Prizes 
For  Astronomy 
^  Physics  News 

.A  new  awai-il  for  scieni-e  writ- 

'  ^  has  been  established  by  the 

.American  Institute  of  Physics 
^  U'dted  States  Steel 

I'oundation. 

§  Hr.  H.  William  Koch,  ilirec- 

toi-  of  the  Institute,  announced 
creation  of  a  prize  of  .'i;i,.")U(i 
which  will  be  awarded  “for 
i  noteworthy  writinn',  broadcast- 

j  intr,  or  televising'  about  physics 

Jean  Sprain  Wilson  ><>"<'">.V  in  the  nie.lia  of 

mass  communications. 

I'iP'llioil  K4‘|IOI'l(‘rs  •  award  will  be  con- 

11  ,  •  4  I  ferred  for  material  published  or 

Kl•l■l•n|.  AuanU 

Seven  fashion  writers  received  from  .January  1,  l!t(!7  throufih 
the  first  FILA.NY  awards  at  a  Heceniber  .“I,  P.XIT.  The  deadline 
dinner  in  New  'I’ork  recently,  for  submission  of  material  for 
The  La.-iliion  Keporteis  .Award —  the  award  is  I-'ebruary  1. 

New  A'ork  \\  as  olfered  by  leaders  The  prize  will  be  conferred 
in  the  fashion  industry.  at  the  meetinti  of  the  Washinu- 

The  winner  in  the  .syndicated  ton  (iroup.  National  .Association 
fashion  writing  catefrory  was  of  Science  Writers,  at  the  time 
.lean  Sprain  Wilson  of  the  .As-  of  tic-  S)ninu'  meetings  of  the 
sociated  Press.  Other  award  re-  .American  Physical  Society  and 
cipients  were:  .Ann  ('oniior,  the  National  .Academy  of  Sci- 
Fliiiiilii  I'iniix  I'ninn:  Ituth  ences. 

Quint,  .\ci<-  Hiinn  h'l  nish  r :  mati-rial  must  have  been 

Betty  .laycox.  Ahrmi  Itriirnn  printed  or  broadcast  in  any 
.Innriiiil:  .Marian  Christy,  linn-  recojinized  international,  na- 
tiin  (iIiiIk  ;  Edna^  Bartlett,  tional,  or  local  medium  of  com- 
\\  EL.M,  Elmira,  N.  :ind  nninication  such  as  newspapers, 

.M  ildred  .Alexander.  \\  I. AIL  Nor-  nia>>azines,  television  or  radio, 
folk,  \  .1.  .Another  important  l  eipiire- 

*  ^  nient  is  that  the  media  of  coni- 

10  l)(‘U(lliii«‘  nninication  u.sed  should  nor- 

Kor  ()!*(]  Klltru'!*  mally  be  available  to  and  in¬ 

tended  for  the  ji'eiieral  iniblic. 
Nomination.s  tor  awards  by  Purely  scientific,  technical,  and 
the  Overseas  Press  (  lull  for  the  tiud,.  publications  are  excluded. 

best  journalistic  work  during  |..  .  ,  ii  i  i  •  i- 

Entry  blanks  and  informa- 

P.Mi,  have  opened,  the  deadline  •  .1  1 

„  .-11  .  -1  tion  concerninu'  the  award  niav 

for  entries  has  been  set  tor  mid-  .  n  i  i-  i.  i  ' 

.  he  obtained  troni:  Public  Uela- 

mjrht.  lebruarv  in.  Pre.seiita-  i,:  •  •  »  i  .■ 

..  .  .1  ■  I  ..  lions  Division.  .American  Jnsti- 

tions  to  the  w  inners  in  each  cif  ,,  . 

,  Of.  .1  HBe  <d  Physics,  .!.!:>  East  Aotli 

in  categories  wil  feature  the  y.  .  ,  V  V  1  V  I 

II.  .  1  ,,  .street,  .New  1  ork.  New  A  ork 

Clubs  .Awards  Dinner  -April 

at  the  New  A’ork  Hilton.  '  ^ 

Kathleen  .McLaughlin.  Xiw  ...  . 

)'iirl:  7'/(iic.s-.  is  chairman  of  the  AA  ills  I  ri/l* 

P.iCS  :iwards  committee.  Fiir  His  FirsI  !\4)\<“l 

Individuals  or  media  execu-  ,,  ,, 

tives  w  ishing  to  make  nomina-  ,  .  ...  vli  IIMONH,  C  alif, 

tions  mav  obtain  the  blanks  from  Kislmjr.  city  editor  of  the 

the  OPC  ('lubhou.se.  .-,1  We.st  !  n,F,,r  mhni ,  wa.s 

inth  Street,  .N.-w  York  innis.  «'lvvr  medal 

^  awarded  b.v  the  (  ommonwealth 

,,  I  Club  of  California  for  his  fir.st 

l*rrss  l.liili  (Hlirrrs  „ovel.  “The  Crow  Flies 

Los  .Amiki.ks  Crooked.’’ 

•John  Low  ry  of  I'nited  Piess  Kislinfj,  former  state  editor  of 
International  has  been  elected  the  Ihiilji  Sriifinrl  published  in 
president  of  the  (Heater  Los  (Hand  .Junction,  Colorado,  found 
.AiiRcles  Press  Club  for  1!»(18.  the  foundation  for  his  (dot  in  a 
William  Pinui-  of  the  Hi  rnhl  .^L.A  million  bean  scandal  in 
h’xiniiinrr  was  elected  vicepresi-  we.stern  C^olorado,  which  he 
dent.  Charles  Hillintjer  of  the  covered  as  a  reporter.  Kislintr’s 
TiinrK  was  chosen  secretar.v  and  first  book,  an  “irreverent  comedy 
(Jene  Biailword  of  the  Urnihl-  of  adult  delimnn-ncy  in  the  (^olo- 
Kxiiiniiirr  was  re-eli-cted  treas-  rtnlo  liockies”,  was  published  by 

David  McKa.v  Co.,  Inc. 

1:1)1  r  O  R  dk  PI  B  I.  I  S  H  F  K  for  J.inu.iry  1  >,  IU68 
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Plenty!  When  you  want  zoned  advertising 
in  a  market  of  5.7  million  people. 


The  Inquirer  offers  full-run  coverage  balanced  to  the 
market.  You  know  that.  But  did  you  also  know  that  The 
Inquirer  offers  three  zoned  editions  to  help  match  xhe 
market  to  your  particular  marketing  problems?  Well,  we 
do— every  Thursday  and  Sunday.  Take  your  pick  of  any 
one  or  all  three  of  these  regions: 

North/West  Delaware  Valley.  Area  includes  the  prosper¬ 
ous  Main  Line  and  Chestnut  Hill  sections;  much  of  rich, 
suburban  Montgomery  County.  Inquirer  distribution: 
Thursday— 148,000;  Sunday— 232,000. 

Northeast  Delaware  Valley.  A  rapidly  growing  suburban 
market  where  population  grew  37%  between  the  1950 
and  1960  census.  Includes  Northeast  Philadelphia  and 
much  of  historic,  bustling.  Lower  Bucks  County.  Inquirer 


distribution:  Thursday— 135,000;  Sunday— 213,000. 

New  Jersey  Section.  The  Inquirer’s  distribution  is  con¬ 
centrated  in  these  thriving  South  Jersey  counties: 
Mercer,  Burlington,  Camden,  Gloucester,  Salem,  Cum¬ 
berland,  Atlantic  and  Cape  May.  Inquirer  distribution: 
Thursday— 103,000;  Sunday— 204,000. 

For  full  run  or  zoned  editions,  you  can  depend  on  The 
Inquirer  to  provide  versatile,  effective  coverage  of 
America’s  fourth  largest  market.  Any  Inquirer  repre¬ 
sentative  can  give  you  the  full  details. 


linqutrer 

The  Newspaper  with  Buying  Power 


HemisFair’s 
Press  Center 
Opens  Jan.  15 

San  Antkxio,  Texas 

Newsmen  eovering  the  oflieial 
1968  worltl's  fair  here  will  lind 
the  jn’ess  facilities  to  be  a 
delightful  blend  of  the  ohi  and 
the  new. 

The  new  will  be  a  j;2o0,000 
press  center  oj)ening  January 
15  on  the  92.6-acre  site  of 
HeniisFaii’68.  The  center  faces 
one  of  the  many  tree-shaded 
l)lazas  in  the  fair’s  colorful 
governmental  area,  and  only  a 
few  steps  from  two  of  the  main 
gates. 

Acro.ss  the  jdaza,  within  .‘10 
yards  of  the  press  center,  will 
be  the  HemisFair  Press  Club, 
located  on  the  .second  floor  of  a 
75-year-old  house,  one  of  27  that 
have  been  restored  on  the  fair¬ 
grounds  for  use  as  restaurants. 
On  the  first  floor  will  be  a 
German  restaurant.  The  Hou.se 
of  Sir  John  Falstaff,  open  to  the 
public,  but  only  accredited  mem¬ 
bers  of  the  press  will  be  per¬ 
mitted  upstairs. 

HemisFair’68  is  the  first  of¬ 


ficial  world’s  fair  in  the  United 
States  since  Seattle’s  Century 
21  Exposition  in  1962.  The  fair 
site  is  the  heart  of  downtown 
San  .Antonio,  just  two  blocks 
from  the  historic  .Alamo.  More 
than  7  million  visitors  are  ex¬ 
pected  to  attend  this  fiesta- 
flavored  fair  between  opening 
day,  April  6,  and  the  closing 
184  days  later  on  October  6. 

The  press  center,  covering 
14,000  square  feet,  will  have 
desks,  phones  and  tyi)ewriters 
for  40  permanent  news  reine- 
sentatives,  facilities  for  Western 
Union  and  the  wire  services, 
sound-proof  radio  and  television 
rooms  for  interxiews  and  a 
photo  and  information  libraiy. 
There  will  be  a  darkroom,  hut  it 
will  be  used  by  HemisFair  staff 
only.  .Arrangements  will  be 
made  off-site  for  those  in  need 
of  quick  photo  processing. 

A  small  snack  lounge  will  he 
adjacent  to  the  news  room 
where  beverages,  soups,  sand¬ 
wiches,  candy  and  cigarettes 
will  l)e  available  from  machines. 
Full-course  meals,  as  well  as 
mixed  drinks,  will  be  sened  in 
the  Press  Club. 

Accreditation  of  news  media 
will  begin  in  late  January,  ac¬ 
cording  to  Ir\’  Weinman,  direc¬ 
tor  of  public  relations  for 
HemisFair.  Temporary'  passes 


will  be  issued  for  “Opening 
Week.”  Those  members  of  the 
press  remaining  in  San  Antonio 
for  a  longer  period  or  coming 
after  opening  week  will  be 

issued  pennanent  passes  which 
will  include  a  color  photo  of 

the  applicant  taken  free  of 

charge  at  the  HemisFair  press 
center  upon  arrival. 

There  are  three  outlets  for 
press  accreditation.  News  repre¬ 
sentatives  from  Texas,  Arkan¬ 
sas,  Oklahoma,  Ix)uisiana  and 
New  Mexico  may  api)ly  thiough 
Reed-Poland,  412  Mutual 
Savings  Building,  Austin,  Texas 
78704.  Foreign  correspondents 
and  all  other  national  media 

representatives  may  apply' 
through  Kenneth  Koyen,  INP'O- 
PLAN,  605  Third  Avenue,  New 
York,  New  York  10016.  Or  write 
direct  to  Pi’ess  .Accreditation 
Department,  HemisF'air’68,  P.O. 
Box  1968,  San  .Antonio,  'Texas 
78206. 

.Mayor  Takes  Queries 
On  .4etioii  Line  Phone 

Paterson,  N.  J. 

Two  recent  reader-serA'ice  in¬ 
novations  bjought  hundreds  of 
phone  calls  to  the  .Morninff  Call 
as  the  first  anniversary  of  the 
newspaper’s  “action-line”  col¬ 
umn  approached. 

.A  few  weeks  ago,  the  Mayor 
of  Paterson,  Lawrence  F. 
Kramer,  agreed  to  spend  four 
hours  as  guest  editor  of  Call 
P'or  .Action,  which  runs  daily  on 
the  front  page. 

Just  before  Christmas  a  deep¬ 
voiced  reportf-r  l>ecame  Santa 
Claus,  three  other  reporters  be¬ 
came  elves,  and  children  called 
the  “action”  numlier  for  two 
hours  telling  what  they  wanted 
for  Christmas. 

.About  200  residents  called  the 
.Mayor  with  their  problems.  He 
fielded  most  questions  immedi¬ 
ately,  and  reporters  were  sitting 
nearby  to  record  promises  re¬ 
quiring  follow-up  action  on  his 
part. 

The  Call  ran  two  extended 
“action”  columns — more  than  20 
items  —  based  on  May'or 
Kramer’s  answers. 


Pressman  Buys  Papers 

Pretty  Prairie,  Kans. 

Rex  Turner,  a  pressman  in  a 
commercial  printing  shop  for  17 
years,  is  moving  here  from  Win¬ 
field,  Kansas,  to  lx*  publisher  of 
the  Pretty  Prairie  Times  and  the 
Arlington  Enterprise.  He  and 
.Mrs.  Turner  purchased  the 
properties  from  the  .Mandrell 
family  in  a  transaction  handled 
by  Kolx'rt  N.  Rolitho  of  the 
Bailey-Krehbiel  Newspaper 
Service. 


Lawmakers  Name 
2  Weeklies  for 
Official  Notices 

.Albany,  N.Y. 

.Albany  County  Democrats, 
the  majority  on  the  new  County 
Legislature,  switched  official 
Mewsiiai)ers  for  the  county  by 
a  party  vote,  at  the  organiza¬ 
tion  meeting.  'The  Altaniont 
(N.A'.)  Enterprise,  a  weekly, 
was  drojiped  and  the  Waterrliet 
(N.Y.)  Tribune  and  linvena 
(N.Y.)  \eies  Herald,  also 
weekl.v  newsi»apers,  were  desig- 
naU‘d  “official  newsi)ai)ers”  for 
the  jiublication  of  laws  and  offi¬ 
cial  notices. 

'The  Altamont  Enterprise  has 
been  the  official  county  newsiia- 
per  since  1!>62,  when  the  Knick- 
erboeker  Seies  and  Albany 
Times-l’nion  were  dropj)ed.  'The 
Republican  minority  in  the 
County  Legislature,  designated 
the  Knickerbockei-  News  as  the 
official  newsjiaiier  for  the  publi¬ 
cation  of  concurrent  resolutions 
and  election  notices  issued  by 
the  New  York  State  secretar.v 
of  state. 

The  action  of  the  County  Leg¬ 
islature  drew  criticism  from 
Raljjh  Robinson  of  Cohoes,  who 
said:  “It’s  a  political  vendetta 
against  Albany’s  newspapers. 
The  .Albany  newspapei-s  have 
the  circulation  ami  that’s  where 
the  notices  should  go,  so  a  larger 
percentage  of  the  public  may 
read  them.” 

Joseph  Harris,  a  Democrat, 
defended  the  resolution,  saying, 
“I  understand  it’s  for  financial 
reasons,  for  economic  reasons. 
This  saves  us  and  the  county 
taxpayers  $50,(»()0  a  year.  In  the 
last  four  years  I  understand  we 
have  saved  .$2((0,0()0.” 

Harris  noted  that  the  .Albany 
newspapers  report  i)roceedings 
of  the  county  government  as  a 
“public  ser\’ice”,  and  that  desig¬ 
nation  of  the  two  smaller  new.s- 
papers  fulfills  the  requirements 
of  the  state  law. 

• 

Press  Club  Scholar 

Syraci’se,  N.  Y. 

Judy  Sokol,  a  junior  major¬ 
ing  in  journalism  and  .American 
studies,  has  b«»en  awarded  the 
first  $500  scholarship  offered  by 
the  Women’s  Press  (ilub  of  New 
York  State  Inc.,  at  Syracuse' 
University.  .Miss  Sokol  has 
worked  for  the  Albany  Thnes- 
I'nion  during  the  past  three 
.summers  and  holidays,  first  as 
a  copygirl  and  then  as  a  gen¬ 
eral  repoi  ter.  She  is  the  Uni¬ 
versity  stringer  for  United  Press 
International  and  public  affairs 
director  of  the  campus  radio 
station,  W.AER. 


in  talaria*  the  t  is  small,  but . . . 

Teletype 


in 


it’s  always  a  cap... 


because  Teletype  is  a  registered  trademark 
identifying  Teletype  Corporation  products— 
and  used  correctly  only  as  an  adjective,  as 
in:  “Send  it  on  the  Teletype  machine."  It  is  f  ’ 
never  used  as  a  noun  or  verb,  as  in:  “Send  it  j 

on  the  Teletype,”  or  “Teletype  it." 
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ik^COMPARISON  IN  ADVERTISING  PAGES,  ACCOUNTS,  REVENUE  AND  EXCLUSIVE 
ADVERTISERS  BETWEEN  AMERICAN  NEWSPAPER  MARKETS' CIRCULATION '67  AND 
STANDARD  RATE  &  DATA  SERVICE'S  NEWSPAPER  CIRCULATION  ANALYSIS,  1967-68 


CIRCULATION  ’68  WILL  BE  THE  BEST  YET!!! 
CLOSING  IS  MARCH  15-SEND  SPACE  RESERVATION  TO 


AMERICAN  NEWSPAPER 
MARKETS.  INC. 


P.O.  BOX  182  •  NORTHFIELD,  ILLINOIS  60093 
PHONE  (312)  446  6200 
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I  $149,040.00 

/ 

I  $58,080.00 _ 

I  215 

1  39 

PAGES 

1  45 

PAGES  1 

1  51 

PAGES 

1  46 

PAGES  1 

1  44 

(0 

UJ 

O 

< 

Q. 

Winter  Olympics 
Press  Center  Ready 


Hy  Jumps  Mnntupips 

(iRKNOBLE.  P' ranee 

Tress  and  eoinniunieation 
facilities  for  coverage  of  the 
forthcoming  (February  G-181 
Winter  Olympics  here  and  in  the 
nearby  mountains,  were  almost 
completed  wheii  this  reporter 
visited  the  ai-ea  the  wt-ek  U“fore 
Christmas.  There  will  1m*  128 
United  States  and  12  Canadian 
newspaper  and  mafrazine  re¬ 
porters  in  addition  to  tho.se  from 
other  countries,  while  scores  of 
broadcast  reporters  have  iM'eji 
a.ssi>rn«‘d  space  in  the  various 
press  centers. 

Besides  the  main  press  center 
at  01ymi)ic  Village  in  the  heart 
of  mountain-surrounded  Gren¬ 
oble.  there  are  .satellite  press 
buildings  at  each  of  the  five 
main  events  sites.  The.se  do  not 
include  living  (luarters,  but  con- 
fer<*nce  i-ooms,  desks  ami  type¬ 
writers.  telephone  facilities  and 
teletype  eiiuipment  to  the  main 
communication  head(|Uarters  at 
Grenoble.  .Mountain  jieaks  are 
covered  with  microwave  dishes. 


tt'levision  transmi.ssion  antennae 
and  telephone  radio  relay  towers. 
The.v  are  placed  so  as  not  to  Im* 
in  the  way  of  plea.sure  skiers 
atul  competitors  using  the  snow- 
covered  slopes  for  jiractice. 

Main  press  center  at  Gren¬ 
oble  consists  of  five  residential 
high-rise  buildings,  two  for  Eng¬ 
lish-language  repoi  ters,  one  eacli 
for  French,  Gi'rman  and  Hus- 
sian-language  [iress  and  broad¬ 
cast  p**rsonnel.  Tlu*  lower  doors 
of  the.se  residential  buildings 
consist  of  confer<*nce  i-ooms,  tele¬ 
vision  viewing  rooms,  type¬ 
writer,  mail  and  telephone 
rooms. 

I.ow  Cost  Iloiisilig 

The  buildings  are  all  braml 
new  and  fully  furnished.  They 
will  1m*  turned  over  for  low  cost 
family  rental  after  the  games 
are  finished.  Each  room  is  fur¬ 
nished  with  a  comfortable  In'd, 
dress«*r.  chairs  and  other  con- 
v«*niences.  There  are  single 
riMims  and  two,  three  and  four 


beilroom  suites  with  living  room 
and  kitchen.  Then*  an*  centrally 
located  restaurants  and  bars  in 
the  [iress  complex  for  those  who 
do  not  want  to  cook  their  own 
meals.  .Most  rooms  had  already 
iM'en  assigned  when  I  was  shown 
through  the  buildings,  and  all 
have  outside  views.  The  Olymjiic 
Games  commi.ssion  has  even  ar¬ 
ranged  for  dail.v  maid  service  to 
the  rooms  and  flats. 

'I'here  is  a  separate  residential 
building  for  the  broadcast  press, 
without  language  gioupings. 
.\lso  an  admini.stration  building 
and  photo  library.  There  are 
sejiarate  three-story  buildings 
for  black-and-white  television 
and  color  television,  and  another 
liuilding  for  radio  broadcast 
reporting. 


Interestingly,  much  of  the 
e(|uipment  is  supplied  free  by 
large  companies,  thus  Inter¬ 
national  Business  Machines  sup¬ 
plies  the  data  processing  facili¬ 
ties,  Olivetti  the  tyiiewriters, 
Gestetner  the  duplicating  ma¬ 
chines.  When  shown  the  Ru.ssian- 
language  press  center,  I  noticed 
that  above  each  tyjjewriter  table, 
fittwl  with  an  Olivetti  machine, 
was  a  larg»*  display  card  of  the 
Olivetti  plant  and  its  name  in 
large  letters. 

'I'he  IB.M  data  processing  cen¬ 


ter  will  l)e  connected  with  each 
of  the  events  sites  and  public 
score  Iniards.  Some  100,000  lines 
have  lM*en  installed  to  feed  into 
and  out  of  the  data  center  to 
international  press  agencies  with 
punched  tape,  to  television  cam¬ 
eras,  to  tai)e  jirinters  for  news¬ 
papers  to  the  various  language 
centers.  I'here  are  150  people 
employed  at  the  data  processing 
center.  Its  memory  discs  have 
complete  data  on  all  athletes, 
available  at  the  touch  of  a  but¬ 
ton. 

Results  will  lx*  distributed 
simultaneously  to  all  the  press 
centers  and  sub-centers  in  thi* 
form  of  partial,  provisional,  un¬ 
official  and  official  documents. 
Each  of  the  sub-centers  will  have 
a  teiininal  operating  system  to 
send  results  and  news  to  the 
l)r<*ss  center.  At  the  Villard  de 
Fans  .satellite  center  (where  the 
toboggan  events  will  lie  held)  a 
duplicate  of  the  Grenoble  center 
has  been  installed,  and  is  lM*ing 
.staffed  with  peoiile  speaking 
Russian,  Swedish,  English,  Nor¬ 
wegian.  Finnish,  German  and 
French. 

Kodak  has  installed  labora¬ 
tories  in  the  photograjihic  build¬ 
ing  with  develo|)ment  of  black- 
and-white  film  by  automatic 
process  in  six  minutes,  including 
drying.  Films  can  be  enlarged 
and  printed  from  the  negative 


in  less  than  15  seconds  on  special 
Ektamatic  Kodak  paper.  The 
color  photography  rooms  will 
develop  most  types  of  Kodak 
color  film  and  will  be  able  to  look 
after  the,  selection  of  photo¬ 
graphs  for  daily  transmission  by 
telephoto  to  newspapers.  The 
labs  will  also  have  available 
stocks  of  sensitized  papers  and 
chemicals. 

Passes  and  Armbands 

In  the  ice  stadium  at  (iien- 
ohle,  where  the  hockey  games 
will  be  held,  there  will  l)e  a 
press  sub-center  and  telephones 
can  be  installed  at  desks. 

Passes  and  various  colored 
armbands  will  permit  reporters 
to  use  facilities  not  open  to  the 
general  public,  and  provide 
entr>’  to  press  spectator  places 
at  the  various  events  sites  at 
Chamrousse,  .Alpe  d’Huez, 
Autrans,  Villard  de  bans,  Saint- 
.\izier,  and  at  Grenoble’s  vari¬ 
ous  .stadia. 

A  customs  agency  has  been 
set  up  in  the  press  complex  at 
Grenoble  to  look  after  the  im¬ 
portation  and  export  of  equip¬ 
ment  brought  in  by  journalists 
from  foreign  countries.  The 
•Moiroud  .Agency  will  be  open 
from  2  to  7  p.m.  daily  till  Feb¬ 
ruary  (i  and  from  then  on  during 
the  games  from  8  a.m.  to  mid¬ 
night.  It  has  connections  with 


One  of  the  press  center  buildings 
at  the  Olympic  Village  at  Gre¬ 
noble,  France. 

important  forwarders  and  .Amer¬ 
ican  Express  offices  in  the 
United  States.  There  is  now 
through  plane  service — .same 
plane — flaily  by  .Air  France  from 
.Mexico  City-New  York-Paris  to 
Lyons,  nearest  major  city  to 
G  renoble. 


Appoilitnieiits  .Made 
In  Sales  Departments 

Hakrisbi  rc,,  Pa. 

The  Patriot-News  Company 
has  announced  the  ai)i)ointments 
of  Ftichard  F.  VVehrle  as  .sales- 
ser\ice  director  and  .lames  A. 
Shoop  as  national  advertising 
manager. 

Wehrle,  former  national  ad 
manager  for  the  newspapers. 


joined  the  advertising  staff  in 
and  .served  as  an  account 
executive  in  the  advertising  de¬ 
partments  prior  to  becoming 
national  advertising  manager  in 
lOfi.'L 

Shoop,  former  assistant  na¬ 
tional  advertising  manager, 
joined  the  Newhouse  newspa¬ 
pers  here  in  1954  as  a  salesman 
in  the  retail  advertising  depai’t- 
ment. 


If  you  are  going 
to  buy 
a  computer 
for  typesetting- 

Keep  it  simple. 


Not  necessarily  a  simple  machine.  Keep  the  operating  simple.  Worry  about 
typography  —  not  computers. 

Nothing  more  than  normal  typing  skills  are  needed  to  operate  Digital’s 
PDP-8  Computer  Typesetting  System.  Everything  —  including  the  instruc¬ 
tions  to  the  computer  —  go  right  on  the  paper  tape.  Fewer  keystrokes,  set 
type  face,  line  length  and  size  than  the  other  well  known  computer  for  type¬ 
setting. 

For  example  —  typing  one  number  is  generally  all  that  is  needed  to  select 
most  measures,  type  sizes  and  fonts. 

Then  the  text.  Straight-forward  typing  of  the  punched  paper  tape.  No  end 
of  line  decisions.  No  hyphenation  decisions.  Just  typing. 

And,  of  course,  what  comes  out  is  hyphenated  tape,  justified  for  the  tightest 
lines  that  are  mathematically  possible  without  damage  to  the  matrices  — 
at  a  cool  12,000  lines  per  hour. 

DIGITAL’S  PDP-8  Computer  Typesetting  System  is  the  lowest  cost  available 
anywhere,  if  you  count  throughput,  if  you  count  dollars  per  line  per  hour. 
Over  seventy  newspapers  have  purchased  PDP-8  typesetting  systems. 
They’ve  gotten  together  in  a  “users”  group  to  talk  to  one  another  and  ex¬ 
change  ideas.  Join  up. 

I - 1 

I  "Straight  talk  about  Computer  Typesetting”  is  available  free.  We’ll  | 
j  also  send  you  our  bi-monthly  Typesetting  Newsletter  on  request,  j 
L _ 1 - J 


COMPUTEHS  -  MODULES 

DIGITAL  EOL'IPMENT  CORPORATION,  Maynard.  Massachusetts  01754.  Telephone:  (6171  897-8821  • 
Cambridge,  Mass.  •  Nevi.  Haven  •  Washington,  D  C  •  Parsippany,  N.J.  •  Princeton,  N.J  ■  Rochester, 
N.Y  •  Long  Island,  N.Y.  •  Philadelphia  •  Huntsville  •  Pittsburgh  •  Chicago  •  Denver  •  Ann  Arbor  • 
Houston  •  Albuquerque  •  Los  Angeles  •  Palo  Alto  •  Seattle.  INTERNATIONAL,  Carleton  Place  and 
Toronto.  Ont.  •  Montreal,  Quebec  •  Reading  and  Manchester,  England  •  Paris,  France  •  Munich 
and  Cologne,  Germany  •  Oslo.  Norway  •  Stockholm,  Sweden  ♦  Sydney  and  West  Perth,  Australia  • 
Modules  distributed  also  through  Allied  Radio 


NE\^  SPAPKK  RESEARCH 


Words  and  fuzzy  pic 

Ity  Jack  It.  liaskiiiH.  Pli.l). 

PoUyauna  ff  (Ui  Kight 

Kvory  wi’itor  has  a  choice  of  (iifTt'rcnt  \voi-<ls  to  express  the 
same  concept,  lanjiinn'  from  a  i)leasant  to  an  uni)leasant  way 
of  ex|iressin>r  it.  From  the  reader’s  standi)oint,  is  it  lH‘tt«‘r  to 
iis«*  the  ))l<‘a.sant  or  the  unpleasant  foini?  Should  we  de.scrihe 
.someone  as  proud  oi-  ario^ant,  firm  or  I'ijjid.  coojjerative  or 
l)ootlickin>>?  ( .A.ssumiiif;',  of  coui'.se,  an  objective  report  is 
what  you  want). 

.A  recent  .study  by  Aloshe  .Anisfeld  ami  Wallace  Lambert 
(in  Jill) nut!  of  Vtrluil  Lvonihui  nod  Verhol  licloirior)  shows 
that  the  plea.sant  version  is  suiierior,  i)articularly  in  the  case 
of  learninn  new  ideas,  toi)ic.s.  concei>ts,  etc.  Word  i)leasantness 
made  little  or  no  ditfei’ence  in  the  case  of  familiar  topics. 

*  *  * 

I  Picture  Wttrlli  (hily  .'i67  ff  ords? 

You  think  the  French  are  imj)ractical  roTiianticists?  Alais 
non,  monsieur.  Their  aftinity  for  l*e(laulb‘  notwith.standinn, 
a  i-ecent  stmly  on  iiicture  i)r<‘ferences  shows  them  to  be  highly 
realistic.  .American  studies  show  the  .same  thinp:.  And  this  has 
imidications  for  jiictui'e  editors  of  imblications. 

-A  study  of  jn-eferencH’s  for  ijaintinjrs  by  Rol)ert  Frances 
and  Huffuette  Voilluame  (in  Pxycliolotjir  Franrniac)  shows 
cleaily  that  the  mor«*  reali.stic  a  pictorial  rei)ie.s«mtation  is, 
the  more  intei-e.stinn’  it  is  to  the  Ixdiobier.  Furtln'i-more,  this 
is  true  for  all  a);e  groups — and  for  all  kinds  of  subject-matt<'r 
and  for  various  occui)ational  Hi'oups  inchnlinj;-  artists.  The 
only  exc«‘pt ion :  aidistic  painters  i)refer  non-repre.sentational 
renditions  of  women's  ))ortraits. 


Special  World  Almanac 

CENTENNIAL  OFFER! 

Order  your  "first  century"  collection  now, 
on  either  35mm  microfilm  or  microfiche. 
You  will  receive  a  free  Duopage  copy  of 
the  historical  first  edition  of  this  publica¬ 
tion  w/hich  has  grown  from  108  pgs.  in  1868 
to  a  volume  of  896  fact-filled  pages  in  1966. 

WORLD  ILMIINIIC ’S 
"HRSI CENIORY" 
NOW  in  MICROFORM 


•  66,000  pages  of  text  now  in  easy  reference  form 

•  a  valuable  teaching  supplement  for  school  and 
college  courses 

•  each  edition  indexed  ...  a  ready  reference  for  use 
by  writers  and  researchers. 

Publishers  of  the  Almanac,  Newspaper  Enterprise  Association, 
and  Micro  Photo  Division  of  Bell  &  Howell  Company  are  making 
these  first  100  years  of  the  famous  World  Almanac  available  in 
microform  as  part  of  the  Centennial  Celebration  of  America's 
most  distinguished  single  volume  reference  annual. 

Order  the  World  Almanac  in  either  35mm  roll 
microfilm  or  microfiche  from; 


1868  1876.  1886  1966 
ON  35MM  MICROFILM 
OR  MICROFICHE- 
S500.00.  Continuing 
substiiplion  prices 
in  miciolorni  quoled 
on  lequest 


miCRO  PHOTO  Division 

1700  SHAW  AVE.  CLEVELAND.  OHIO  44112 


BellbHdujell 


Lest  you  think  this  is  a  foreigii  idiosyncrasy,  let  me  men¬ 
tion  a  coujile  of  similar  studies  in  which  I  had  a  hand,  A 
national  maj>azine  conducted  a  split-i*un  study  with  the  same 
article  illustrated  in  two  different  ways — a  photojrraph  of  the 
harbor  at  Rio  de  .Janeiro  vs.  an  oil  painting  of  the  same 
.scene;  a  sub.seriuent  readership  study  showed  jjreater  atten¬ 
tion  paid  to  the  iihotonrairh. 

.Anothei':  an  article  was  illustrated  in  two  different  ways — 
one  with  a  fuzzy  “mood”  photograph,  the  other  with  a  clear 
sharp  ))hotograiih  of  the  .same  .scene;  much  greater  reader 
lireference  was  expiessed  for  the  clear  version.  Both  tests, 
incidentally,  were  on  readers  of  a  fairly  arty  high-status  slick 
magazine.  (I’uzzlitig  footnote:  the  magazine  is  still  using 
mostly  artwork  rather  than  photogra|)hs,  mood  shots  rather 
than  reali.stic.) 

Subjective  comments  by  readei's  show  that  their  highest 
accolade  for  an>  picture  is,  “It  looks  just  like  a  jihotograiih”. 

*  *  * 

.1  \eivsiKiper  by  Auy  Other  \anie 

Have  you  ever  wished  there  was  a  single  <iesk-side  source 
of  valid  information  on  editing  and  inihlishing  questions — 
one  you  could  turn  to  and  at  a  moment’s  notice  get  the  facts 
to  hel|)  you  make  either  a  weighty  or  a  minor  decision? 

Ca.se  in  ))oint:  I  was  asked  recently  by  an  editor  to  find  out 
if  the  name  of  a  newspapei- — or  a  change  in  names — has  an.v 
effect  on  circulation,  readership  and  so  forth.  An  intensive 
two-week  .search  of  .some  standard  .sources — Psjicholor/ical  Ah- 
ntmetn,  Joiiftinli'tni  Qiirirtcrhf,  etc. — failed  to  turn  uj)  any¬ 
thing  directly  pertinent.  With  the  help  of  a  com()uterized 
search  and  retrieval  sy.stem,  I  could  have  found  this  out  in 
minutes. 

Many  universities,  including  Syracuse  University,  are  now 
develojiing  "instant  search”  systems  to  answer  questions  of 
that  kind.  .A  year  from  now,  when  such  a  question  comes  uj) 
from  an  editor,  iniblisher  or  jirofessor,  I  hojie  to  be  able  to 
switch  on  a  desk-side  gadget,  ask  it  to  give  me  the  references 
to  any  le.search  on  newsiiajier  names  (or  any  other  topic), 
and  get  those  references  immediately, 

h'or  the  moment,  however,  I  mu.st  ask:  Does  anylKxly  any¬ 
where  know  of  any  I'esearch  on  the  effect  of  newspaper 
names?  Woubl,  for  exanqile,  the  Piuitrirn-tiph  smell  sw<>eter 
by  another  name? 


(Dr.  Haskins  is  the  John  Ben  Snow  I’rofessor  of  News¬ 
paper  Research  at  the  School  of  Journalism,  Syracuse  Uni¬ 
versity.  His  reports  and  comments  on  current  research  topics 
appear  in  K&l’  every  other  week.  This  is  So,  4.) 


Prof essor  Advorates 
A  Ri^lit  of  Privacy 

AfSTi.N,  Texas 

.A  college  jiresident  who  is  well 
known  as  a  legal  scholar,  speak¬ 
ing  (Deceml)er  8)  at  the  Uni¬ 
versity  of  Texas,  voiced  his  con¬ 
cern  about  newsjiapers  which 
turn  private  lives  into  public 
spectacles. 

Dr.  Edward  J.  Bloustein  of 
Bennington  College,  a  liberal 
arts  college  for  women  in  Ver¬ 
mont,  appeared  in  the  UT  Law 
School’s  sixth  annual  Law  and 
Free  Society  Lectures. 

Dr.  Bloustein,  who  was  a  law 
professor  at  New  York  Univer- 
.sity  from  Ififil  until  accepting 
the  Bennington  presidency  in 
196.'),  said  he  believes  there  is  “a 
very  fundamental  right  at  issue” 
which  is  being  threatened  “when 
a  newspaper  turns  a  private  life 
into  a  public  spectacle.” 

“.Although  the  legal  protection 
of  this  right  involves  some  diffi- 

EDITOR  ac  PU 


culty,  we  must  pursue  it,”  he 
added. 

Dr.  Bloustein  explained  that, 
in  his  opinion,  there  would  be  no 
violation  of  the  First  .Amend¬ 
ment  to  the  U.S.  Constitution 
“in  prohibiting  a  publisher  to 
make  a  public  spectacle  out  of 
a  private  life  when  the  material 
published  has  no  relevance  to 
the  public  knowledge  which  is 
necessary  for  self-government.” 


Copley  .Anniversaries 

San  Diego 
The  Snn  Diego  Union  is  pre¬ 
paring  special  events  to  cele¬ 
brate  its  100th  anniversary 
October  10.  This  year  also  marks 
the  40th  anniversary  of  the 
founding  of  the  Copley  Press 
Inc.  by  Col  Ira  C.  Copley.  And 
in  19()9,  San  Diego  will  observe 
it  200th  anniversary  with 
James  S.  Copley,  publisher  of 
the  Union,  as  honorary  chair¬ 
man  for  the  civic  events. 
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Two  More  “Think  Products”  from  WPE 
^  for  profit-minded  printers 


WPE  STACKER 


This  precision  engineered,  fully  automatic 
machine  arranges  folded  signatures  in 
precision  jogged  bundles 

With  the  Web  Press  Engineering  Stacker,  precision 
designed  for  years  of  satisfactory  service,  the  number 
of  copies  per  bundle  may 
be  varied  to  meet 
operational  requirements. 

Bundles  are  compressed 
before  they  are  taken  out 
of  the  machine,  thus 
saving  up  to  40%  on  space. 

Requires  only  one  man  to 
operate.  Uses  the  principle 
of  rotating  spindles  and 
compressions. 


The  only  fully  automatic  web  splicer 
with  guaranteed  performance 
up  to  1600  f.p.m. 

Many  offset  printers  have  proved  that  they  can  significantly 
increase  production  and  reduce  spoilage  through  the  use  of 

the  WPE  Flying  Paster. 

This  is  the  only  paster 
with  3  way  control  that 
may  be  operated  manually, 
semi-automatically  or 
automatically.  Low 
installation  cost  and  low 
maintenance  cost.  Operates 
completely  independent 
of  press  drive.  Tension 
automatically  controlled. 


Write  today  for  descriptive  literature 


59  Industrial  Road 
Addison,  Illinois  60101 

PHONE:  312  543-6000 
TELEGRAM:  WEBPRESS  ADDISON 
TELEX:  25-4490 


DAVID  8/15  NX 


BY  LOUIS  CASSSLS 

SOCOH,  PALESTINE#  AUG.  15#  1 0i?0  B.C.  (UPI>--rH£  ISRAELI 
ARMY  UNDER  CO.-INANO  OF  KING  SAUL  WON  A  SMASHING  VICTORY 
OVER  INVADING  PHILISTINE  FORCES  TODAY  AFTER  A  SHEPHERD  ROY 
FELLED  THE  PillLISTINE  MILITARY  HERO#  GENERAL  GOLIATH#  WITH 
A  SINGLE  WELL-AIMED  SHOT  FR  0  «1  A  SLING. 

THE  SHEPHERD  ROT#  A  BEARDLESS  TEEN-AGER  IDENTIFIED  AS 
DAVID  PAR-. JESSE  OF  BETHLEHEM.  MODESTLY  TURNED  ASIDE  CREDIT 
FOR  THE  INCREDIBLE  FEAT#  EXPLAINING  TO  REPORTERS  THAT  "THE 
VICTORY  IS  THE  LORO’S." 

GENERAL  GOLIATH#  A  GIANT  OF  A  MAN#  FOR  DAYS  HAD  BEEN 
INTIMIDATING  THE  ISRAELI  AR NY  BY  CHALLENGING  ANY  OF  ITS 
SOLDIERS  TO  MEET  HIM  IN  MAN-TO-MAN  COMBAT.  NO  ONE 
RESPONDED  TO  HIS  TAUNTS  SINCE  IT  WAS  WIDELY  REPORTED  IN 
ISRAELI  RANKS  THAT  GOLIATH  WAS  TEN  FEET  TALL. 

DAVID  ARRIVED  TODAY  FROM  HIS  FATHER’S  FARM#  BRINGING 
RATIONS  FOR  HIS  THREE  OLDER  BROTHERS#  ALL  OF  WHOM  ARE 
SOLDIERS  IN  KING  SAUL’S  SERVICE.  THE  YOUTH  WAS  APPALLED 
TO  FIND  NONE  OF  HIS  COMPATRIOTS  WILLING  TO  TAKE  ON  GOLIATH. 

"WHO  IS  THIS  IJNCIRCUMCISED  PHILISTINE  THAT  HE  SHOULD 
DEFY  THE  ARMIES  OF  THE  LIVING  GOO?"  DAVID  SAID  IN  DISGUST. 
HE  WENT  TO  THE  KING  AND  VOLUNTEERED  TO  DO  BATTLE  WITH 
GOLIATH. 

KING  SAUL  OFFERED  DAVID  HIS  OWN  SHIELD  AND  SPEAR.  BUT 
DAVID  SAID  HE  WAS  UNACCUSTOMED  TO  SUCH  WEAPONRY  AND  WOULD 
RELY  ON  HIS  SLINGSHOT.  HE  CHOSE  FIVE  SMOOTH  STONES  FROM  A 
BROOK#  PUT  THEM  IN  HIS  SHEPHERD’S  BAG#  AND  WITH  SLING  IN 
HAND  ADVANCED  TOWARD  THE  PHILISTINE  LINES. 

GOLIATH  WAS  HIGHLY  AMUSED  AT  RECEIVING  A  CHALLENGE  FROM 
SUCH  A  POORLY- ARMED  BOY.  "COME  TO  ME#"  HE  SAID  TO  DAVID# 
"AND  I  WILL  GIVE  YOUR  FLESH  TO  THE  BU//ARDS.’’ 

UNRUFFLED#  DAVID  FETCHED  A  STONE  FROM  HIS  BAG#  FITTED 
IT  INTO  THE  SLING#  AND  LET  FLY. 

IT  STRUCK  GOLIATH  IN  THE  FOREHEAD  AND  HE  FELL  ON  HIS 
FACE  TO  THE  GROUND.  THEN  DAVID  RAN  AND  STOOD  OVER  THE 
PHILISTINE.  USING  GOLIATH’S  OWN  SWORD  TO  CUT  OFF  HIS  HEAD. 

WHEN  THE  PHILISTINES  SAW  THAT  THEIR  CHAMPION  WAS  DEAD# 
THEY  FLED  FROM  THE  BATTLEFIELD  IN  TERROR.  THE  ISRAELITES 
ROSE  WITH  A  SHOUT  AND  GAVE  CHASE#  HARASSING  THE  DISORDERLY 
PHILISTINE  RETREAT  AS  FAR  AS  THE  CITY  OF  GATH. 

1020  AED 


Anyone  care  to 
challenge  this  kind 
of  reporting? 

Then  cast  the  first  stone  at 
Lou  Cassels  author  of  four 
books  on  religion,  winner 
of  a  half-dozen  major  awards, 
a  UPI  veteran  of  25  years. 

And  if  you  don’t  want  to  O 
fight,  we  suggest  you  join 
more  than  6,500  subscribers 
around-the-world  who 
count  on  UPI  to  cover  the 
history-making  events  of 
today — and  tomorrow. 

Wayne  Sargent, 

Vice  President  for  Sales, 
will  be  happy  to  discuss 
the  subject  anytime. 

At  your  desk. 

At  your  convenience. 


UPI 

United  Press  International 
220  East  42nd  Street,  Ne*  York.  N.V.  100-17 
212  MU  2-0400 


Notson  Named 
As  Publisher 

Portland,  Oie. 

U(»b<‘rt  r.  Xotsori,  oxocutive 
otlitor  of  tho  Orr()»nian,  was 
appointed  puhlishor  January  1 
by  Micha«>I  J.  Frey,  many  years 
head  of  the  1  IT-year-ohl  news¬ 
paper  in  the  Xewhouse  proup. 

Frey,  who  has  l>een  ])resident 
and  publishei-,  will  continue  as 
president  of  Oregonian  Publish¬ 
ing  Company  which  |)ublishes 
the  Oregonian  and  ()rv(/oti  Joiir- 
niil. 

Notson  will  retain  his  respon¬ 
sibilities  as  extM-utive  editor.  .\s- 
sociated  with  the  Oreponian 
since  he  has  l>een  reporter, 

nipht  city  editor,  manapinp  edi¬ 
tor  for  21  years.  He  is  a  past 
president  of  the  American  Soci¬ 
ety  of  Newspap<‘r  Kditors. 

Fred  Stickel  will  assume 
full  duties  as  peneral  manaper. 
He  came  to  the  Oreponian  in 
September  after  22  years  in 
newspaper  work  in  Jersey  City, 
N.  J.  He  was  named  publisher 
of  the  Jerfic)/  Journal  in  liibb 
and  held  that  position  until 
cominp  to  Portland. 

Notson  announced  the  retire¬ 
ment  of  Louis  J.  Cascadden,  70, 
circulation  manaper  of  the  Ore¬ 
ponian  Publishinp  Co.  and  the 
appointment  of  (leoipe  J.  Va- 
nelli  as  circulation  director. 

Cascadden  joined  the  Orepon¬ 
ian  in  102'). 

Vanelli  joined  the  Oreponian 
in  l!L‘b>  as  branch  manaper  and 
became  Ca.scadden’s  assistant  in 
IPOO. 

*  *  4: 

JosEi’H  A.  Frazer  Jr. — from 
the  Sntunloj/  Evening  Poxt  to 
•Army  Times  Publishinp  Co.  as 
midwestern  manaper. 

■in  if.  if 

Kyle  Orifkin — from  sports 
news  editor  to  sports  editor  of 
the  Memphis  (Tenn.)  Connner- 
rial  Appeal.  David  Bloom — now 
sports  editor  emeritus. 


Robert  C.  Notson 


Proiiiolioiis  ft>r  H 
On  .’Mirhi^uii  Daily 

Ln  uoi.;,  .Mich. 

Harold  S.  Prinple,  editor,  pub¬ 
lisher  and  owner  of  the  Sturpis 
Journal,  has  announced  the  fol- 
lowinp  chanpt's  in  executive 
assipnments; 

Mrs.  .Alice  Kedmond — from 
news  editor  to  manapinp  editor. 
Prior  to  newspaper  «‘xperience 
she  had  been  a  librarian. 

Douplas  J.  Bullock-  from  city 
editor  to  vdcepresident  and  edi¬ 
tor. 

A.  Scott  Mills — from  adver- 
tisinp  manaper  to  vicepresident 
and  advertisinp  dirccto:'. 

Jo.sEi’H  Marsh — from  .Million 
Market  Newspap:‘rs  to  the 
Waithinptan  (1).  C.)  Eveninp 
Star  as  national  advertisinp 
manaper. 

*  *  * 

.Anne  C.  S.  .Annarel  has  suc¬ 
ceeded  Hyacinth  Maple  Bac- 
.MANN  as  fashion  editor  of  the 
Clerelantl  (Ohio)  Plain  Dealer. 
She  has  worked  on  the  women’s 
staff  of  the  .Vcm'  York  Journal 
.Anrei'iran,  in  the  fashion  dejiart- 
ment  of  the  \eu-  York  World 
Telegram  <Sr  Sun,  and  for 
Women’.'t  H’cor  Dailg.  Mrs. 
Baumann  has  retired. 


news 

KoohU'r  .\|>|i4»iiit4Ml 
F'4>r  .\I*  P4‘rs4»iiiiel 

General  Manaper  Wes  Gallap- 
her  has  announced  the  ajipoint- 
ment  of  John  C.  Kwliler  as  a 
peneral  executive  in  the  person¬ 
nel  and  newsfeatures  depart¬ 
ments  of  the  .Associated  Press. 

Gallapher  said  Koehler  will  be 
deputy  to  -Assistant  General 
-Manaper  Keith  Fuller  in  the 
administration  of  the  per.sonnel 
department,  includinp  industrial 
relations,  the  .AP  Newsfeatures 
department  and  the  book  divi¬ 
sion. 

Koehler  has  Ix'en  assipned  to 
the  personnel  department  since 
.May,  1!>()7,  after  servinp  18 
months  as  chief  of  bureau  for 
New  Jersey. 

Koehler,  a  native  of  Germany, 
joined  .AP  in  1{).'>7.  He  had 
worked  as  a  reporter  and  editor 
for  lieuters,  the  Canadian  Press 
and  I'nited  Press,  as  well  as  the 
.Xnarorten  (Wash.)  .American, 
before  servinp  in  the  U.S.  .Army 
for  three  and  a  half  years. 

♦  *  ♦ 

HnmARD  Keavy,  retired  .AP 
bureau  chief  at  Los  .Anpeles — 
now  executive  editor  of  the  La¬ 
guna  Ileaeli  (Calif.)  Xeivx-Poi^t, 
a  twice-w(*ekly. 

«  ♦  ♦ 

E.  W.  Pendley — from  San 
.Antonio  (Tex.)  Express  staff  to 
San  .Antonio  Light. 

*  *  * 

Tony  Pranger,  circulation 
manaper  since  .Aupust  lOfi.') — 
named  assistant  to  the  peneral 
manaper  of  the  Yakima  (Wash.) 
.Morning  Herald  and  Dailg  Re- 
])ul)lir.  Leland  Lee — promoted 
to  circulation  manaper.  Stewart 
Watt — from  auditor  to  comp¬ 
troller. 

*  ♦  ♦ 

Fraser  Kent,  formerly  medi¬ 
cal  editor  of  Convention  News 
Seiwice,  Chicapo — to  the  Cleve¬ 
land  (Ohio)  Plain  Dealer  as 

medical  science  writer.  He  has 
worked  for  newspapers  in  Can¬ 
aria. 

if  m  * 

Jack  Harmon,  feature-photo 
editor  of  the  Encinitas  (Calif.) 
('oast  Dispatch,  has  been  elected 
president  of  the  North  San 

Diepo  County  Press  Club. 

«  *  « 

.Avdkey  D.  Wertiieim,  a  for¬ 
mer  assistant  to  Ipor  (Cholly 
Knickerbocker)  Cassini,  society 
columnist,  resipned  as  women’s 
editor  in  .ABC’s  press  relations 
department  to  join  Dayton 
Mitchell  .Associates,  New  York 
promotion  firm. 


-people 


MORRISON  KRUS,  news  and 
audio  reporter  for  United  Press 
International  in  New  York,  re¬ 
ceived  a  certificate  of  commenda¬ 
tion  from  Howard  R.  Leary,  police 
commissioner  of  New  York  City, 
for  bravery  in  assisting  police,  for 
fighting  through  a  hostile  crowd 
last  June  I,  to  help  rescue  a  young 
woman  who  had  been  forcibly  dis¬ 
robed  by  several  of  the  crowd  and 
who  was  being  threatened  with 
physical  violence. 

EditfFr  in  Vieliiaiii 

Troy,  Ohio 

The  T roy  Daily  Xews  has  sent 
its  editor.  Associate  Publisher 
Tom  Pew,  to  Vietnam  to  inter¬ 
view  and  photopraph  local 
soldiers  servdnp  there.  .After  a 
month  in  Vietnam,  Pew  will  con¬ 
tinue  around  the  world,  spend- 
inp  a  week  in  Greece,  In'fore 
returning  to  Troy. 

if  if  if. 

Joe  .M.  Bi  tler,  sports  editor 
of  the  .S’cruKfoN  (Pa.)  Times  for 
'So  years — retired. 

»  ♦  ♦ 

Leonard  B.  Moore,  onetime 
Hartford  (Conn.)  Courant  re- 
jiorter — now  vicepresident  in 
charge  of  New  York  operations 
of  Hank  Meyer  Associates,  PR 
firm,  and  director  of  the  .Aruba 
Information  Center. 

*  *  * 

Pavl  W,  Bvrton,  former 
newspaperman  in  the  South — 
assistant  public  relations  man¬ 
aper  for  Sikorsky  .Aircraft  divi¬ 
sion  of  United  .Aircraft  Corp. 

♦  ♦  ♦ 

Abner  Sideman,  retired  from 
Look  magazine,  now  circulation 
director  of  Xew  York  magazine 
project. 

if  if  if 

Howard  F.  Blomberg,  edito¬ 
rial  writer  for  the  Rockford 
(Ill.)  Morning  Star  and  Regis- 
ter-Repuhlic.  since  1952 — retired, 
after  42  years  in  newspaper 
work.  Doi’glas  E.  .Adams,  re¬ 
porter  and  copy  reader — named 
an  editorial  writer. 

January  1  >,  1968 


The  Issues  Facing  Congress 

— pros— cons — history — pressure; — politics— outlook — fully  explained  in 


Congressional  Quarterly  Service 
1735  K.  St.,  N.W.,  Washington,  D.  C.  20006  202  296-6800 
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Hiiinphrey  Retires 

Knoxville,  Tenn. 

Steve  F.  Humphrey,  assoeiate 
editor  of  the  Knoxville  Joiirnnl 
for  the  past  20  years  and  a  poli¬ 
tical  reporter  for  10  years  l)efore 
that,  has  retired  at  the  age  of 
(J7.  In  the  early  part  of  his  42- 
year  career  he  'vorked  on  news¬ 
papers  in  Topeka,  Lincoln,  Little 
Ihx-k,  Memphis  and  Oklahoma 
City.  He  was  horn  on  a  farm  in 
Kansas. 


L.A.  Times  Shifts 
2  Ktireaii  Chiefs 

Lo.s  Angeles 

Tom  Goff,  Los  Angeles 
County  bureau  chief,  has  been 
named  to  head  the  Lo.s  Anpele>t 
Times'  bureau  in  Sacramento, 
Calif.,  and  Kay  Zeman,  state 
capital  bureau  chief  for  the  past 
two  years,  has  been  shifted  here 
to  succeed  Goff. 

The  Times  announced  also  the 
assignment  of  Robert  Fairbanks, 
metropolitan  staffer  here,  to 
Sacramento  and  the  assignment 
of  Jerrj’  Gillam,  a  key  Sacra¬ 
mento  bureau  meml)er,  to  addi¬ 
tional  duties  in  covering  caj)ital 
news  of  special  inU're.st  to 
Orange  County. 

Goff  joined  the  Times  in  llhVl 
from  editorship  of  the  Hiuitin;/- 
ton  Pnrk  (Calif.)  Sif/yntl.  I’re- 
viou.sly  he  was  in  the  capital  for 
1 1  years,  working  on  the  Sacra- 
7nento  Union  and  with  UPI 
there.  Zeman,  a  31-year  Times 
veteran,  was  assistant  city  editor 
and  then  Los  Angeles  County 
bureau  chief  t)efore  his  Sacra¬ 
mento  assignment  two  yt>ars  ago. 


Adams 


Reeves 


Rob  Warden — appointed  as- 
si.stant  financial  editor  of  the 
('liirttffo  DoiUj  Sews,  succeeding 
D.we  Pally  who  moved  to  the 
sports  copy  desk. 


Warren  A.  Logelin,  director  present  title 

of  public  relations  and  adver-  retail  advertising 

tising  for  Amsted  Industries  In-  ^*;;®9er.  H.Wmg  C.  Peterson  and 

corporated— elected  president  of  eolation  director  and  public  rela¬ 
the  Chicago  Chapter  of  the  Pub-  fions  director,  respectively, 

lie  Relations  Society  of  America. 

C.  R.  Evans— from  city  editor 
to  managing  editor  of  the  Knox¬ 
ville  (Tenn.)  Journnl,  where  he 
started  as  a  copy  lioy.  Charles 
H.  Sweeten — promoted  to  city 
editor.  Rei  ben  Smith,  editorial 
assistant;  Kali’II  E.  Grikkith, 
jiolitical  editor;  Di  dley  BrewI':r, 

PETt:R  French,  a  managing 
editor  of  Ilnsiness  HVefr,  has 
Ix'en  named  chief  of  correspond¬ 
ents  at  Business  Week. 

Lewis  H.  Yoi  ng — from  chief  *  ♦  * 

editor  of  Kleel ronirs  to  man-  WILLIAM  Wylie— from  Sun¬ 
aging  editor  of  Hivsiness  BVcA'.  day  news  editor  to  real  estate 

*  *  *  editor  of  the  Pittsburgh  (Pa.) 

George  Bliss,  labor  editor  of  succeeding  the  late  David 

the  Chicdgo  Tribune,  has  taken  Rgllinger  .  .  .  JAMES  Rose  Callaway  Bitkley,  former 
a  job  as  investigator  for  the  from  copy  desk  to  Sunday  news  managing  editor  of  the  Altus 
Better  Government  Association,  editor  ...  Lee  \V .  Collins  Jr.  (Okla.)  Democrat — now  execu- 
Chicago-based  group  which  in-  Promoted  to  night  news  editor,  editor  of  the  I>uncnn 

vestigates  the  performance  and  ♦  *  ♦  Panner. 

activities  of  government  agen-  Arvid  Morken,  marine  re-  ♦  *  * 

cies  on  a  state  and  local  basis,  porter  of  the  Duluth  (Minn.)  Warren  L.  Leri  de — to  man- 
Bliss  had  Ix'en  with  the  Tribune  Herald  and  Sews-Tribune,  has  aging  editor  of  the  Reno  (Nev.) 
since  1!U2.  lieen  made  an  honorary  member  Evening  (iazette  after  three 

*  ♦  *  of  the  Port  of  Duluth-Superior  years  as  news  e<litor. 

SiG  Gissler — from  executive  chapter  of  the  Propeller  Club  of  ♦  ♦  * 

editor  of  the  Waukegan  (111.)  the  United  States  in  recognition  Robert  Rigler — from  produc- 
Sews-,Sun  to  editorial  page  staff  of  his  weekly  “Port  Beams”  col-  tion  manager  to  business  man- 
of  the  Milwaukee  (Wi.s.)  Jour-  umn  and  other  reporting  of  ship-  ager  of  the  (Carson  City) 
nal.  ping  and  harbor  activity.  Sevada  Appeal. 


CHARLES  GRAASKAMP,  34.  has 
been  appointed  general  manager 
of  the  Eau  Claire  Press  Company, 
publisher  of  the  Eau  Claire  (Wis.) 
Leader  (morning)  and  Eau  Claire 
Daily  Telegram  (evening).  He  suc¬ 
ceeds  Bruce  J.  Nelson,  business 
manager  since  1947,  who  retired. 
Advertising  director  of  the  two 
papers  before  advancing  to  gen¬ 
eral  manager.  Graaskamp  has  been 
with  the  firm  since  1959. 


Max  V.vnzi  of  the  United 
Press  International  news  desk  in 
'Pokyo  has  lieen  transferred  to 
Hong  Kong.  Vanzi  replaces  Eli 
Enzer  who  completed  a  fellow¬ 
ship  assignment. 


Arnim  H.  SniROEDER,  vice- 
president  and  advertising  direc¬ 
tor  of  the  Fond  dn  Lae  (Wis.) 
Commonwealth  Reporter  —  re¬ 
tired,  ending  oO-year  career  with 
the  paper.  He  started  in  the  cir¬ 
culation  department. 


Gi  .ST  Carlson — named  retail 
advertising  manager  of  the  Eau 
('laire  (Wis.)  Press  and  Tele¬ 
gram.  Charles  Alexander — 
national  ailvertising  manager. 


Charles  W.  Kelly — from 
managing  editor  of  the  Ogdens- 
burg  (N.  Y.)  .Journal  to  general 
manager  of  the  Ogdensbui-g 
properties  of  N’orthern  New 
New  York  Publishing  Co. 


Gerald  R.  Ringhofer — from 
editor  of  the  Itanning-lleaumont 
(Calif.)  Reeord-Gazette  to  e.x- 
♦‘cutive  editor  of  the  Owatonna 
(Minn.)  Daily  I^eople's  I'ress. 


^  AND  COMPANY 


Norman  Mevu’s,  chief  photog¬ 
rapher  of  the  Philadelphia  11  ul- 
letin — retired,  after  47  years  in 
the  business. 


SCIENCE  FOR  YOU 


NEWSPAPER 

SALES 

PURCHASES 


William  Lee,  education  editor 
— to  associate  editor,  Yakima 
(Wash.)  Herald  and  Republic, 
with  Donald  S.  Carter  his  suc¬ 
cessor  and  Charles  Lamb  to 
agricultural  reporting  post. 


Bob  Brown  describes  a  simple  experiment  to  be  per¬ 
formed  with  everyday  materials  to  illustrate  a  basic 
scientific  law.  Copy  and  art  fully  matted  for  weekend 
release. 


Tfmp/e  3-3018 
PALEIGH.  N.  C. 

1807  McDonald  lane 
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Stanton  H.  Patty,  fisheries 
editor,  Seattle  (Wash.)  Times — 
on  leave  to  accept  appointment 
at  .Alaska’s  State  Director  of 
Foreign  Fisheries. 
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All  DiriTlor  -NanuMl 

Dai.i.as 

John  A.  Roctor  lias  Ih-cii  pro¬ 
moted  to  advertising  director  of 
the  IhilliiK  Morninf/  .Vcws  to 
succeed  Cy  A.  Warner,  who  has 
r*‘tirf*<l.  R**ctor  Ix-pan  workinjr  at 
the  News  in  1!M7  as  an  ad  sales¬ 
man.  The  n«*w  manager  of  gen¬ 
eral  advertisintr  is  James  L. 
Fernamlez,  who  replaces  Leland 
H.  Renfro,  who  al.so  has  retired. 
Kenneth  (Iray  moves  up  to  as¬ 
sistant  manajrer  of  general  ad- 
vertisinu  and  ('lyde  1  (ooley  is 
assi.stant  manager  in  <-harK.‘  of 
sales  for  classified  advei'tising. 

*  »  * 

'I'lM  .\NI)KK.S(»N — from  sports 
•  ■(iitor  of  the  (Reno)  .Vccodo 
Stutr  Jounml  to  sports  editor  of 
the  (('arson  City)  .Vccof/n  .1//- 

♦  ♦  » 

Rav  Zkman — from  Sacramen¬ 
to  bureau  chief  to  Los  .\ngeles 
('ounty  bun-au  chief  for  the  /,(».<? 
AHffcIt’x  Timt’K.  Tom  (Jokf 
from  county  chief  to  Sacramen¬ 
to.  RoHtJtT  Fairba.nks— from 
metro  staff  to  Sacramento. 

♦  *  ♦ 

Tiieoimirk  Jomx.sox,  who  in  41 
years  rose  from  reporter  to  edi¬ 
tor  of  the  Pumtnm  (Calif.) 
Prog nsH-li h llcti n,  ret i  red. 


JOHN  A.  RECTOR,  a  member  of 
♦he  advertising  staff  since  1947, 
has  been  appointed  advertising 
director  of  the  Dallas  )s4orning 
News.  He  succeeds  Cy  A.  Wag¬ 
ner,  who  retired.  Rector  Is  a 
native  of  Peldmont,  OUa.  and  a 
graduate  of  the  University  of 
Oklahoma. 

«  «  « 

Jonx  WooKRi  RV.  lately  free 
lancing  in  Hong  Kong  and  with 
-Michigan  newsiiaper  ex|M'rience 
— to  wire  editor,  Walla  Walla 
(Wash.)  I 'aioH-PullcIhi,  .'suc¬ 
ceeding  .Mrs,  Lii.i.iax  Nkwbv, 
who  is  returning  to  Oklahoma. 
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Hitt  IVaiiie  on  Soliool 

Flint,  Mich. 

The  new  Donald  K.  Johnson 
.Vhool.  one  unit  in  the  .l!4(l  mil¬ 
lion  cultural  comjtlex  here,  is 
named  foi-  a  Michigan  journalist 
and  advi'i  tising  man.  Johnson,  a 
former  rt'iiorter,  was  a  co¬ 
founder  of  the  fi  rcru  villi- 
(Mich.)  Dailg  -Vcrc.s  in  the  l'J40s 
and  |)ublish<>d  the*  Flint  iVcm'.s*- 
A(lvrrli.n-r  from  1!).‘!.S  to  1957. 
He  is  president  of  .Advertisers 
Press  Inc. 

*  *  * 

J.AMEs  M.  Ki.aiix,  recently  of 
the  Peace  ('orps  in  India — to 
police  Ix'at,  Walla  Walla 
(Wash.)  ( 'nion-Iiulli’tin,  suc¬ 
ceeding  Jim  B.alcii — to  Mofo-otv 
(  Idaho)  lilahnniav. 

»  ♦  * 

Dwk'.iit  Hoi.dex,  former  cir¬ 
culation  director,  \'i’ntara 
(Calif.)  Star-Free  Prexs,  is  now 
sales  rejiresentative  for  Berkley- 
Small  Inc.  a  circulation  supply 
service  in  California,  Nevada 
:iml  .Arizona. 

*  ♦  * 

Don  Throe,  busint'ss  manager 
of  the  (lletiilale  (Calif.)  .Vcmv- 
PrenK — named  finance  director. 
Terry  Doxxei.i.y — business  and 
oiterations  manager.  JoilX 
Watts — from  managing  editor 
to  executivt*  editor.  Jl.M  HfsllAW 

from  news  editor  to  managing 
editor.  FreI)  CoRXEI.I, — protluc- 
tion  manager  and  building  super¬ 
intendent. 

I)ir«*rtor  <>f 

Kelly,  Nason,  Inc.  has  an¬ 
nounced  that  Ken  Keoughan  has 
joined  that  agency  as  a  vice- 
president  and  the  dii’ector  of 
media.  He  has  been  media  direc¬ 
tor  at  (lardner  .Advertising 
where  he  developed  and  supei- 
vis»-d  the  execution  of  media 
plans  for  Bristol-.Myers,  .Ameri¬ 
can  Tobacco  ('<).,  Brown- Forman 
Distillers  and  others.  .At  Benton 
&  Bowles  he  had  major  media 
responsibilities  on  all  three  divi¬ 
sions  of  Procter  &  (lamble. 


PARK 

ROW 

NEWS  SERVICE 


T.  HAROLD  FORBES  JR.  has 
been  appointed  editorial  promo¬ 
tion  manager  of  the  New  York 
News.  He  succeeds  W.  R.  Friti- 
Inger,  who  retired.  Forbes  will  di¬ 
rect  special  events  sponsored  by 
the  News,  including  Golden 
Gloves,  Harvest  Moon  Ball, 
School  Science  Fair,  High  School 
Concert  and  New  York  Relays. 
With  the  News  since  1935,  he  has 
been  assistant  promotion  manager 
since  1947. 


Clliiiia  Post  Kditor 
.SiimUps  for 

Carbondai.e.  111. 

George  Chu,  city  editor  of  the 
Kngli.sh-language  daily  ('liina 
Post  of  Taipei,  Taiwan,  has  ar¬ 
rived  here  to  study  toward  a 
master’s  degree  in  journalism  at 
Southern  Illinois  University, 
(diu,  who  joined  the  ('^hina  Post 
in  19(il  as  a  rejiorter,  had  pre¬ 
viously  silent  six  years  as  an 
oflicei-  in  the  Nationalist  Chin- 
esf'  Navy. 

'File  relationship  lK*twe<>n  the 
China  Post  and  Southern  Illi¬ 
nois  University  dates  from  19.5H 
when  Howard  R.  Long,  chair¬ 
man  of  the  SIU  department  of 
journalism,  .served  f<n-  a  ye:n- 
as  guest  editor  of  th:it  publir'a- 
tion  while  teaching  journalism 
at  Chenchi  University  in  Taipi-i. 
.Another  memlx'r  of  the  SIU 
journalism  facult,v,  Charles  C. 
Cla.vton,  al.so  has  .served  :is 
guest  editor  of  the  p;iper.  The 
present  editor-in-chief  of  the 
China  Post.  Joe  Hung,  received 
his  master’s  degi-ee  in  jouriuil 
ism  from  SIU  in  19(>.">. 

• 

I'liblislior's 

Norwich,  ('onn, 

'File  Unitt'd  Fund  and  .Service." 
of  Southeastern  ConniH-ticut  has 
Ix'en  named  recipient  of  a  be- 
(|U«‘.st  valued  at  $2(’i.()17  by  the 
late  Paul  S.  Walcott,  one-time 
a.ssistant  city  editor.  \eu'  Lov- 
lion  I  tag,  and  lat«*r  publisher. 
(treenfiehl  (Ma.ss.)  Rerorder- 
(iazette.  Walcott  died  in  Febru¬ 
ary,  1!)()7,  leaving  bulk  of  his 
estate  to  his  widow,  .Anna. 
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In  six  iniruitCN.  the  Kodnk  \  i  ks\\i\i  I  ilm 
I’ruccssor  s\stcm  ilclivors  compIctcK  priK'- 
cssoil  nci;;iti\os-ilr\  aiul  rcaiK  lo  print.  It 
cxtctuls  mcchani/cil  lilni-pKKCssitijj  hcnclits 
ti'  newspapers  with  less-than-j’iant  \oliinie. 
I  he  \  iRs\\i\i  I’roeessor  inereases  \i>iir 
piivessint;  eapaeitx,  frees  people  fi'r  othei 
wotk-inore  initput. 

Here's  a  s\stem  that  takes  eare  of  itself— 
anil  \oii.  It  inininii/es  ileniamls  on  \oiir 
ilarkrooni  staff  aiul  photopraphers.  Siistaineil 
operation  cuts  eost  In  minimi/inp  tips  ami 
ilovMis.  Preeision  sohition-nieterinp  uses 
eheniieals  ami  water  most  ellieientK.  I’re- 
ilietahle  nepative  results  mean  less  printinp 
time,  less  waste.  Maintenaiiec  is  minittial. 

I  he  K()i)\is  \  tRs\\i\t  I’roeessor.  Model 

requires  less  than  nine  square  feet  of 
sp.iee.  Operator  neeils  onl\  knowleilpc  of 
film  t\pe  ami  si/c  to  he  proeessed.  Reasons: 


aiitomatie  timinp  ami  replenishment.  Tem- 
perature  ami  apit.ition  are  eompleteK  under 
emitri'l -absolute  minimum  of  personal  su¬ 
pers  ision  requiteil.  Nepatise  eonsistencs  is 
exeeptional.  Adds  Ilexihility  ami  eapahilitv 
to  \our  newsp.iper's  produetion. 

I  he  K()|)\k  \  irs\xi\i  1  ilm  Proeessor  is 
one  of  a  series  of  Koilak  maehine-haseil  s\s- 
tems.  .Ml  ean  help  \ou  publish  a  better  news¬ 
paper  more  prolitablx ;  Kodvk  I'kisximk 
Sxstem  lor  fast  blaek-aml-w hitc  prints. 
K»)I)\k  (,)-Ptoeessor  sxstem  lor  rapid  proof- 
inp  of  pape  nepatixes.  Kodak  Kapiil  Color 
Proeessor  sxstem  for  fast  eolor  prints. 

N'our  Koilak  icehnical  .Sales  Kepre- 
sent.itixe  xxill  help  xou  pet  ae- 
quainted  xxith  these  s\ stems. 

Call  him.  Or  xxritc  I  astm.m 
Koil.ik  Companx.  Roeh- 
ester.  N.S  .  1 46.S(). 


31  at  Seminar 
On  Circulation 

Thirty-one  newspaper  execu¬ 
tives  are  takinj>-  pait  in  a  two- 
week  Seminar  for  Circulation 
Manajjers  at  the  American 
Press  Institute,  Columbia  Uni¬ 
versity. 

The  members  are: 

James  -Alexander,  Senttle 
(Wash.)  Thncs. 

F>ic  C.  Brenninp,  Ottaivn 
(Ont.)  Citizen. 

Rol»ert  F.  Brun.jes,  Sew  York 
.Vctcs. 

Jack  Butcher,  Tampa  (Fla.) 
Tnhiine  and  Time.^. 

George  E.  Coffield,  Sidney 
(Ohio)  Daily  Sews. 

.\rmand  I.  Coutu,  .Vcu’  Bed- 
ioi-d  (Mass.)  Standard-Times. 

Stuart  E.  Cushman,  Oneonfa 
(\.Y.)  Star. 

James  W.  Dillon,  Scranton 
(I’a.)  Times. 

Dale  Downing,  Oakland 
(Calif.)  Tribune. 

Thomas  A.  Gallagher,  .VI- 
agara  Falls  (X.Y.)  Gazette. 

James  D.  Hall,  Roanoke 
Rafrids  (N.C.)  Herald. 

Edward  J.  Heist,  Allentown 
(I’a.)  Call-Chronicle. 

Richard  M.  Hull,  Torranee 
(Calif.)  South  Bay  Daily 
Breeze.  Torrance,  Calif. 


WANT  TO  GET 
AHEAD  IN 
CIRCULATION? 

AN  UNUSUAL  OPPORTUNITY 
FOR  AGGRESSIVE  CIRCULATION 
PEOPLE  1$  beinq  offered  by  CIR¬ 
CULATION  CAREER  PLANNING 
INSTITUTE  in  e  complete  moil 
course  covering  these  subjects: 

•  Getting  a  Prof^.otlon  •  Writing 
a  Letter  of  Application  •  Etfec- 
t  ve  E&P  Ad>  •  Audit  Bureau  of 
Circulation  R'jle*  •  Circulation 
Promotion  •  Postal  Regulat’ons 

•  Labor  Union  Dealings  •  Super- 
visow  Manaoement  •  Preparing 
a  Resume  •  Field  Selling  Tips 

Be  the  fl-st  In  your  o'^ganizaticn  to 
taie  advantage  of  this  course— 
the  on'y  one  liice  it  offered  In  this 

country. 

SPECIAL  INTRODUCTORY  PRICE— 
on:v  $20.00  ^or  complete  course. 
Don’t  N/  ss  Out — mail  your  check 
O'’  money  O'aer  today: 


CIRCULATION  CAREER 
PLANNING  INSTITUTE 
"HOW  TO  GET  AHEAD 
IN  CIRCULATION" 

2IU  Fifth  Avenue.  N  Y..  N  Y.  lOtIO 

Name  .  .  .  . 

Address . 

City .  State  ...  Zip 

(Be  sure  to  Include  your  oaymenti 


James  E.  Kavanagh,  Muske¬ 
gon  (Mich.)  Chroniele. 

Robert  J.  Kelly,  Trenton 
(N.J.)  Times. 

Mrs.  Alice  R.  Kline,  Harrison- 
hurg  (Va. )  Daily  Seics-Record. 

William  E.  Miller,  Riverside 
(Calif. )  Press-Knterprise. 

Robert  J.  Noga,  Ypsilanti 
(Mich.)  Press. 

Philip  A.  Prager,  Detrait 
(Mich.)  Free  Press. 

Robert  M.  Rea,  .4fro-.\mer- 
ican  Newspapers,  Baltimore. 

Robert  Rowley,  Geneva 
(Ohio)  Free  Press. 

Bruce  Rubino,  Red.  Bank 
(N.J.)  Register. 

John  D.  Seibert,  San  Diego 
(Calif.)  Cvinn  and  Keening 
Tribune. 

Arthur  Sherman,  Sew  York 
T  inics. 

Frank  L.  Sherman,  Des 
Moines  (la.)  Register  and  Trib¬ 
une. 

John  Silveria,  Waterbttry 
(Conn.)  Republican  and  .\mcri- 
iean. 

Gary  C.  Snyder,  Camden 
(N.J.)  Courier-Post. 

William  D.  Wagner,  Sew 
Brunswick  (N.J.)  Daily  Home 
Sews. 

William  H.  Wahl  Jr.,  Miami 
(Fla.)  Herald  and  Miami  Seics. 

Jack  W.  Wilson,  Quiney 
(Mass.)  Patriot  Ledger. 

Leonard  P.  Yaeche,  Milwau¬ 
kee  (Wis.)  Joumval  and  Sen¬ 
tinel. 

• 

INen  Siipp  PreseiiUMl 
With  Giant  Ballyhoo 

London,  Ont. 

The  Canadian  Magazine  was 
introduced  to  l.")(),0(Kt  homes  in 
Southwestern  Ontario  by  the 
London  Free  Press  in  a  distri¬ 
bution  sysUmi  which  placed  the 
news|)aper  and  its  new  Saturday 
supplement  into  20,000  extra 
homes. 

.4s  ifart  of  a  12-week  “What’s 
III  It  F'or  Me?”  readership  pro¬ 
motion,  the  Free  Pre.ss  luoduced 
20,000  extra  coies  of  its  Satur¬ 
day  edition  which  were  deliv¬ 
ered  to  non-subscriliers  in  47 
communities. 

Introduction  of  the  Canadian 
climaxed  a  readershij)  promo¬ 
tion  camiiaign  which  included 
lb  billboards  located  in  19  com¬ 
munities,  10  radio  commercials 
)ier  week  on  seven  area  stations, 
14  television  commercials  in 
color,  distribution  of  .30,000 
match  folders,  .'>,000  la]iel  but¬ 
tons  and  2,000  hum|)er  stickers. 
• 

Laii^toii  Moves  Up 

San  Francisco 

James  F.  Langton,  since  1962, 
director  of  public  relations  for 
Rank  of  .AnuMdca,  has  lieen  pro¬ 
moted  to  vicepresident  in  the 
Rank’s  San  Francisco  head  office. 


Editors’  Duties 
Are  Realigned; 
Editions  Reduced 

Charlotte,  N.  C. 

The  position  tif  assistant  man¬ 
aging  editor — for  administration 
and  production — has  been  cre¬ 
ated  at  the  Ciiarlotle  Ohseri'er, 
with  the  appointment  of  Carlos 
Kumpe. 

M.  S.  Van  Heeke  has  been 
appointed  news  editor,  directly 
in  charge  of  the  editing  and 
production  of  the  |)a|>er. 

Jack  Claiborne  has  been  a|i- 
(Kfinted  city  editor.  His  assist¬ 
ants  are  Pat  Carter,  Bob  Conn, 
Dan  Wallace  and  .Marsha  Can- 
field. 

Dale  ,411en  has  been  a|)pointed 
Carolinas  editor.  His  assistant 
is  Joe  Doster.  Mack  Hill  con¬ 
tinues  his  work  in  make-up  and 
)iroduction  of  Carolinas  (lages. 

Earl  Heffner  will  continue  to 
direct  the  Sunday  (laper  opera¬ 
tions. 

Buzz  .Merritt  continues  in  the 
recentl.v-created  position  of  na¬ 
tional  editor. 

Four  ProK  Buns 

.4  new  edition  schedule  also 
has  been  put  into  effect  for  the 
Observer,  a  morning  paper.  On 
weekdays  there  are  four  press 
runs— at  9:30,  11:30,  1:00  and 
1 :30.  F’or  Sunday  the  first  of  the 
four  press  runs  is  at  9:00  p.m. 

Zone  pages  are  t>eing  elimin¬ 
ated  and  there  will  be  fewer 
makeovers. 

.4dvising  the  .staff  of  the 
changes,  Flditor  C.  .4.  .McKnight 
and  Managing  Flditor  Tom 
F'esperman  stated:  “We  will 
publish  what  we  believe  will  be 
the  South’s  best  general-interest 
new.spajier.  The  space  will  be 
devoted  to  North  Carolina  and 
South  Carolina  stories  that,  be¬ 
cause  of  their  subject  matter 
and  quality,  can  qualify  for  all 
the  editons.  Space  won’t  be 
available  for  stories  that  are  of 
interest  to  only  one  community 
oi-  one  small  section.” 

• 

Piiblisli«*r>i’  Eslalo 
Worlli  S4  Million 

Hartford,  Conn. 

Flveiett  C.  Willson,  a  former 
president  and  publisher  of  the 
Hartford  Times,  left  an  estate 
worth  $4  million  dollars,  accord¬ 
ing  to  an  invmitory  submitted 
to  Probate  Court.  Willson  died 
.May  18  at  age  !(7.  He  was  pub¬ 
lisher  of  the  Times  until  1928, 
when  the  newspajier  was  .sold  to 
the  Gannett  Group  and  he  re¬ 
tired.  The  hulk  of  the  estate  goes 
to  his  son,  F’rancis,  of  West 
Hartford. 


Statewide  Title 
For  Sunday  Paper 

Portland,  Maine 

The  Portland  Sunday  Tele¬ 
gram  changed  its  name  to  the 
Maine  Sunday  Telegram  on 
January  7. 

Mrs.  Jean  Gannett  Arnzen, 
publisher,  in  reporting  the  name 
change  said,  “It  will  provide  a 
more  accurate  descrijition  of  the 
kind  of  news))aper  we  have  Ik*- 
come.  The  Telegram  is  Maine’s 
only  state  newspaper  and 
Maine’s  only  Sunday  newsiia- 
per.” 

F’ounded  in  1888  as  a  four- 
|)age  weekly,  the  Telegram  cir¬ 
culation  has  expanded  from  a 
few  hundifd  to  more  than  119,- 
00(t. 

The  Telegram  goes  into  at 
least  20  percent  of  the  homes 
in  13  of  Maine’s  16  counties, 
Mrs.  Arnzen  said. 

“Movement  of  the  Telegram 
from  Portland  into  and  through¬ 
out  Maine  has  been  going  on  for 
many  years,”  Mrs.  .4rnzen  .said. 
“The  Telegram  stopped  Ixdng 
just  a  Portland  jiaiier  and  be¬ 
came  a  Maine  jiaper  many  years 
ago.” 

The  Telegram  has  been  the 
property  of  the  Guy  Gannett 
Publishing  Co.  since  1925  when 
it  was  combined  with  the  Sun¬ 
day  edition  of  the  Portland 
Press  Herald. 

• 

IIPI  Begins  Report 
On  Sports  .4broatl 

United  Press  International 
has  liegun  a  weekly  siiorts  fea¬ 
ture  called  “Sports  Internation¬ 
al”  for  use  in  Sunday  news- 
pa))ers  and  thereafter. 

John  G.  Griffin,  UPI  execu¬ 
tive  si)orts  editor,  said  the  new 
feature  will  concern  sjiorts  in 
lands  other  than  the  United 
Stall's  but  will  he  written  sjie- 
citically  for  the  American 
reader. 

Scheduled  for  Jan.  14  release 
is  a  report  from  Frankfurt, 
Germany,  that  six-day  bike  races 
are  not  as  tough  as  they  used  to 
be  but  the  l>eer-drinking  that 
goes  with  them  is  as  two-fisted 
as  ever. 

Arbitration  Pact 
Renewal  .Approved 

Another  five-year  extension  of 
the  arbitration  agreement  l)e- 
tween  the  American  Newspaper 
Publishers  Association  and  the 
International  Printing  Press¬ 
men  and  .4ssistants’  Union  of 
North  .America  became  effective 
January  1.  In  the  balloting  on 
the  jiroposition,  7,602  members 
of  the  union  voted  for  it;  3,292 
were  against  it. 
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Years  of  Resea  rch 
Now  Delivers 


1911. 


EVEN  GREATER  WOOD  SUPER  FLONGS! 


m, 


^  WITH  GREATER  SHRINKAGE 

These  WOOD  SUPER  FLONGS,  with  increased  shrinkage 
hut  no  increase  in  moisture,  will  reduce  your  newsprint  costs 
.  .  ,  plus  giving  you  unequalled  production  quality. 

WITH  LESS  MOISTURE 

These  WOOD  SUPER  FLONGS,  with  less  moisture,  will  pro¬ 
vide  the  same  shrinkage  you  now  require  plus  giving  you 
more  space  depth  .  .  .  reduced  drying  time  .  .  .  increased 
scorcher  productivity. 


WOOD  FLONG  CORPORATION 

HOOSICK  FALLS,  NEW  YORK  New  York  OHice:  S5t  Fifth  Ave.,  Phone;  MU  7>2950 


SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 


The  Weekly  Editor 


'Gonna  Find  Out  Who'sNaughty  or  Nice' 


CHRISTMAS  FIIT: 


Ky  Rit'k  Friedman 

As  in  previous  years,  here’s 
a  sin-vey  of  wliat  weekly  news¬ 
papers  <li<i  in  I'.KiT  to  make  their 
Christmas  editions  more  inter¬ 
esting  and  in  some  cases  more 
lucrative. 

The  lielhvne  (Wash.)  Amer- 
irnn  in  suhurhan  Seattle  picked 
up  an  idea  that  has  l)een  used 
successfully  in  other  places.  The 
front  pape  was  turned  over  to 
the  Christmas  story  as  told  in 
modern  newspaper  headlines, 
text  and  layout.  Headlines  read: 
“Birth  of  Wonder-Child  Stirs 
World”;  “  Housing.  Taxes 
Flafrue  Citizens”;  “Unidentified 
Object  Sighted  in  Skies." 

The  front  pape  editorial  sup- 
pested  the  arrival  of  the  Christ 
Child  could  endanper  the  shaky 
i-eipn  of  Kinp  Herod. 

There  was  also  an  interview 
with  Casj)ar,  Melchior  and  Bal¬ 
thazar,  the  Three  Wise  Men. 

Pictures  taken  by  .staff  pho- 
toprapher  Steve  Copley  showed 
the  1'hree  Wise  Men  in  fi-ont 
of  the  manper  and  shepherds 
hasteninp  to  |)ay  homape  to  the 
Chri.st  Child. 

The  front  jiape  flap  was 
chanped  to  read :  “The  Bethle¬ 
hem  Messenper.  Bepinninp  the 
Year  of  ()ui‘  Lord  One.  Special 
Christmas  Edition  of  the  Belle¬ 
vue  Amei’ican.” 

Flflilorinl  C.art<M»n 

A  number  of  tabloid  weeklies 
lireamed  u|)  intei-estinp  front 
papes.  . 


\fiTiy  Christ ttuif  from  ll.v  cU 

rUH  CABINHT  PRl-SS 


The  Milford  (N.H.)  Cabinet,  published  in  a  former  schoolhouse 
sent  Christmas  greetings  through  an  editorial  page  cartoon  by 
Sue  Holcombe. 


The  ('aril)ou  (Me.)  Aroostook 
RepohUrnn  ran  a  Christmas- 
theme  editorial  cartoon  by  Huph 
Haynie,  one  of  the  syndicated 
cartoonists  it  carries. 

The  Springfield  (Ill.)  Sun 
lan  a  five-column  picture  of  a 
local  family  with  a  new-born 
!)aby  named  Xo«d,  the  sister 
“they  wanted  for  Christmas.” 

The  W  a  rreyis  hur  g  (N.Y.) 
I.akr  (ieorge  \eus  ran  a  four- 
color  j)aintinp  of  the  area  by 
local  artist  Jack  Binder.  They 
sold  the  back  pape  to  a  local 
commeicial  photoprapher  who 
advertised  his  mes.sape  with  a 
four-color  iricture  of  the  area. 

Some  weeklies  put  preetinps 
from  their  staffs  on  the  front 
pape.  The  most  interestinp  was 
that  of  the  Reading  (Pa.) 
llerks  Countg  Record.  Its  tab¬ 
loid  front  j)ape  consisted  of  an 
arty  sketch  of  a  reindeer  with 
Christmas  balls  hanpinp  from 
its  antlers.  Insiile  each  Chri.st- 
mas  ball  was  a  headshot  of  some 
member  of  the  staff. 

The  (ireen  Valletj  (.Ariz.) 
S'eies  ran  a  1  .l-cpiestion  Christ¬ 
mas  (juiz  on  its  front  i)ape,  with 
the  answers  on  an  inside  pape. 
(Questions  and  answers  such 
as:  Who  i)opularized  the  Christ¬ 
mas  carol  as  we  know  it?  St. 
Fiancis  of  .Assisi  first  led 
proups  of  ])eople  in  the  sinpinp 
of  soups  jiraisinp  the  Christ 
Child.  Who  .stmt  the  first  Christ¬ 
mas  card?  It  is  said  the  first 
Chri.stmas  cai-d  as  we  think  of 


vy3'i£)lL 


The  Massapequa  (N.Y.)  Post  localized  Santa  Claus  through  an 
editorial  page  cartoon  by  George  Thune. 


it  today  was  sent  in  1845  by 
W.  C.  Dobson,  one  of  Queen 
Victoria’s  favorite  i)ainters.) 

The  News  also  ran  an  inter¬ 
estinp  feature  j)i'ojectinp  what 
the  world  would  be  like  if 
Christmas  had  never  existed, 
l)ointinp  out  books  that  would 
never  have  bemi  written,  i)aint- 
inps  that  would  never  have  Iteen 
jiainted,  music  that  would  never 
have  been  written,  etc. 

This  was  one  of  many  offl)eat 
Christmas-anple  stories  that 
l)opj)ed  u))  in  weekly  newspa- 
jiers. 

Gerry  Walsh,  Paddock  Publi¬ 
cations.  Arlinpton  Heiphts,  Ill., 
related  what  Christmas  was  like 
today  for  trans))lanted  suburb- 
aniU's.  She  pointed  out  that  far 
from  conforminp  to  each  other 
th(*y  broupht  their  individual 
cultural  traditicuis  with  them  to 
the  suburbs  and  celebrated  the 
season  in  ways  they  had  l)een 
doinp  l>efore  movinp  there. 

Hi  story  of  Toys 

Mrs.  W.  B.  Ni.slK't  Jr.,  writ- 
inp  in  the  (treat  Harrington 
(Mass.)  Ilerkshire  Courier,  de- 
•scribed  the  evolution  of  Christ¬ 
mas  toys  in  America  from  the 
whistles  of  pre-Revolutionary 
days  to  Santa  Claus  astride  a 
rocket  today.  The  })ape  carried 
12  pictures  of  toys  from  the  last 
century  and  early  part  of  this 
century:  Civil  War  cavalry 
man;  fireman  on  i)umper;  doc¬ 
tor’s  buppy;  hansom  cab;  circus 
wapon;  horse-drawn  car;  etc. 

The  Chicngo  (Ill.)  Sunday 
Star  pave  prominent  si>ace  on 
its  front  i)ape  to  “,A  New  View 
of  Christ.”  Pointinp  out  that 
nowhere  in  the  Roman  records 
or  in  the  Books  of  the  Ai)ostles 
was  Jesus  described  physically, 
the  weekly  sp(>culate(l  from 
known  historical  data  of  the 
))eriod  what  he  mipht  have 


looked  like:  Five  feet,  three  in¬ 
ches  tall;  brown  eyes;  muscular 
upi)er  arms  ami  probably  a 
well-dev’eloj)ed  chest;  thin, 
stronp  leps;  thin  frame. 

From  biblical  and  historical 
writinps  about  him,  it  concluded 
he  was  the  meekest  of  men, 
jjolite  to  a  fault,  modest,  sweet 
natured,  forpivinp,  witty,  logi¬ 
cal  and  ))ossessinp  a  (juiet  sense 
of  humor.  He  probably  spoke 
Hebrew,  Aramaic  and  Greek, 
with  a  workinp  knowledpe  of 
Latin.  And  what  he  preached 
would  today  l)e  considered  lib¬ 
eral  fundamentali.sm. 

Tlu*  Itelhnore-.Merrick  (N.A'.) 
Home  \eirs  ran  “The  Meaninp 
of  Chri.stmas”  and  “'I’he  Mean¬ 
inp  of  Hanukkah,”  written  by 
two  local  ch'i'pymen. 

The  ('  I  a  r  k  s  V  i  1 1  e  (Tenn.) 
Montgomery  County  ,V  c  m*  « 
turned  four  of  its  eipht  papes 
over  to  A  Christmas  Basket 
Propram.  Listed  on  the  four 
pages  by  way  of  donor  ads 
were  businesses  in  the  area  who 
contribute<l  to  the  program. 

Children'#  Art 

The  tabloid  Lake  Zurich  (Ill.) 
Frontier  Enterprise  sponsored 
a  “What  Christmas  means  to 
me  .  .  .”  contest.  Local  mer¬ 
chants  donated  $5  prizes  for 
winning  letters  from  children. 
The  Enterprise  ran  the  letters 
under  the  names  of  the.  spon¬ 
soring  merchants. 

The  contest  was  part  of  a 
special  12-i)ape  Christmas  sup¬ 
plement  which  covered  such 
topics  as  the  origin  of  caroling; 
how  the  season  is  celebrated  in 
Russia  and  Poland,  and  legends 
of  Christmas  in  Ireland. 

All  advertising  in  this  sup¬ 
plement  was  geared  to  Christ¬ 
mas. 

There  apjieai'ed  to  be  in- 
{('ontinued  on  }>agc  (j.‘5) 
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Cottrell  V-22 


...the  newspaper 
press  that’s 
making  news. 


This  offset  press  has  many 
of  the  automated  features 
usually  found  only  in  larger 
presses.  Which  is  why  you  find 
it  in  the  pressrooms  of  so  many 
medium-size  dailies  and  large- 
circulation  weeklies. 

Built  by  the  Cottrell  division 
of  Harris-Intertype,  the  model 
V-22  produces  22,000  papers 
per  hour.  Papers  with  dramatic 
photos  and  exciting  color.  And 
it  does  it  economically. 


This  eight-unit  Cottrell  V-22  with  a 
jaw  folder  and  48-page  folder 
produces  the  Niles  Daily  Star, 
Niles,  Michigan. 


Features?  Let’s  look  at  them. 
The  horizontal  arrangement 
of  printing  units  allows  a  short 
I  web  lead  between  printing 
£  units  for  consistently  accurate 
^  register  when  running  more 
than  one  color.  A  push-button 
^  control  panel  for  each  printing 
g  unit  lets  your  pressman 
I  engage/disengage  the  inking 
^  and  dampening  systems  as 
f  well  as  impression.  In-line  roll 
stands  make  paper  changes  an 
;  easy  one-man  job. 

I  A  semi-automatic  braking 
i  system  assures  proper 
f  web  tension.  Lateral  and 
^  circumferential  adjustments 
I  allow  “on-the-run"  color 
^  register.  Spring-loaded  plate 
f  cylinder  lockup  permits  rapid 
change  of  single-  or  double¬ 
page  with  equal  ease. 


A  choice  of  three  folders 
rounds  out  the  model  V-22’s 
production  features.  For 
straight  runs,  it’s  a  heavy-duty 
jaw  folder  that  handles  up  to 
six  webs  at  top  press  speeds, 
makes  half  and  quarter  folds 
with  equal  ease.  Fora 
two-section  paper,  an  optional 
upper  former-folder  is 
available.  And  for  maximum 
productivity,  there’s  a  48-page 
folder  that  can  produce  a 
four-section  newspaper. 

See  the  Cottrell  V-22  in 
action.  Or  write  for  literature. 


V-22's  optional  upper  former- 
folder  allows  production  of  a 
two-section  newspaper. 


COTTRELL  DIVISION 


kVfSrCAl  Y.  RHOOt  tSlANO 


‘Unique  Blend  of  AH’, 
Recruiting  Book  Says 

\\  ill 


lliiw  (ill  you  (Ii'liiic  a  promo¬ 
tion  manayor? 

.A  liriiilit.  now  lirorliuro.  <io- 
sii;no(l  to  i-ociiiit  now  uraduatos 
to  work  on  nowspapors  opoi'atod 
Iiy  I'odoiatod  1‘ulilioations,  Inc.. 
“Kindiiii;  \our  futurt'."  si)olls 
out  tlio  promotion  man’.s  jo!>  as 
well  as  wo'vo  ovoi-  .<0011  aimin' 
with  other  newspaper  johs. 

Al'ti  r  tellinu  aliout  tlie  re- 
portei'.  retail  salesman,  rlassi- 
fieii  adnuiM.  national  salesman. 
(■opy-la\out  man.  :ind  cdiriihi- 
timi  lep.  the  hroehure  di'.scrihes 
the  promotion  man  ;is  “a  uniiiue 
hlelld  of  till." 

"If  \aiiet\'  is  tile  siiiee  of 
life."  the  ropy  eoiitinues,  ‘■then 
eertaiiil.v  the  Promotion  Man 
holds  down  a  most  tantali/.inn' 
jol)  in  the  news|iaper.  For  he 
must  lie  an  iiupiisitive  newsman, 
a  li\'ely  copywriter,  a  layout  art¬ 
ist.  a  typoe lapher.  an  ornanizer 
and  piiiilic  speaker,  .''ome  days 
more. 

•'I'hi-  Promotion  Man  is  able 
to  discuss  ever\'  operation  within 
the  newspaper  plant  .  .  .  intel- 
lineiith'  ami  informatively.  He 
alisorlis  and  cretites  new  ideas, 
often  suuyests  changes.  He  lias 
a  l.nowledee  of  typography  and 
familiarity  with  the  printing 
pro(e.<s.  a  hiyh  decree  of  plan¬ 
ning  aliility  and  follow-throujrh 
on  detail. 

“He  works  Well  under  the 
pre.-i.-mres  of  (piick  chan, ye  and 
fast-iireakiim  deadlines. 

■‘.A  tlair  for  creative  writiii};. 
coiniiineil  with  a  yood  .scn.se  of 
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salesmanship,  enables  him  to 
write  coiivinciii}:  and  pm'suasive 
copy.  Courses  ill  journalism, 
.salesmanship,  creativi'  writing, 
ps.vcliolo^y.  histor.v  and  litera¬ 
ture  helped  polish  his  nativi* 
abilitx . 

“He’s  an  inveteriite  jieoph*- 
watcher.  a  diplomat  and  ac¬ 
complished  host.  Communication 
is  the  most  ini|iortant  coitcerti 
of  his  da\'.“ 

lleally  hits  the  nail  mi  tlu‘ 
head.  Must  have  b(‘en  written 
by  a  promotion  man  who  knows 
his  own  job. 

t  .liii lienee  tMI'ercd 

In  addition  to  detinitijr  the 
various  newspaper  jobs,  the 
booklet  also  presents  .some  tell- 
inu'  points  in  siijiucstiiifi'  a 
journalism  career  to  the  urad- 
uate. 

.An  opeiiinii'  sitread  sums  up 
the  place  of  the  news|)aper  in 
our  societv  under  the  headiii)>. 
“What  is  a  newspaper?” 

A  chart,  “findiiiji'  your  place.’’ 
lists  various  cmir.ses  of  study 
su.nuested  for  academic  back- 
.urouiid  for  eii;ht  dilfereiit  news- 
pa|)er  departments. 

Following  the  next  ei)iht 
spi'cads  mi  major  newspaper 
jobs,  two  panes  headed  “News- 
pajiers  Cover  the  World”  sum¬ 
marizes  the  importance  of  the 
iiewsi»:iper  in  jirovidinn  news 
and  .Serving  as  an  advertising 
marketplace. 

Th<‘  booklet  (•oiicludes  with 
panes  devoted  to  tellinn  of  the 
newspapers  in  the  Federated 
(ii'oup- - .''’to/(  Jiiiirtidl,  (  Lati- 
siiin  -Mich. I  ;  l!ni.<,  (Idaho) 


"YOU  STOLE 
MY  IDEA!' 

It  can't  happen  to  you  ? 
Oh,  but  it  can.  And  the 
in  money  and  pres- 
tigre  can  be  tremendous 
—  UNLESS  you  have 
Employers  Special  Ex¬ 
cess  Insurance. 

on  a  certain  amount 
you  aitree  to  cover.  Let,  us  handle  the 
excess.  Thus,  you  place  a  limit  on  your 
possible  loss. 

ASK  FOR  FULL  FACTS:  No  obli- 
(ration.  We  provide  economical  protec¬ 
tion  against  loss  due  to  libel,  slander, 
piracy,  plagiarism,  invasion  of  privacy, 
copyright  violation.  Rates  are  surpris¬ 
ingly  low.  and  may  save  you  thousands 
of  dollars  plus  unpleasant  publicity. 
Phone  or  write: 


EMPLOYERS  REINSURANCE  CORP. 
21  West  10th.  Kansas  City,  Mo.  64105 

New  York.  Ill  John:  Snn  F>«iici«co,  2Si0  Montcomerr 
Chicnffo.  176  W.  JnckMo;  AUnoU.  M  Penchtroe.  N.i^ 


t  It  tv  .s-  tn  It  n  ;  Iliitflv  Creek 
(Mich.)  Kmiiiirer  and  .Vcic.-i; 
l.iiliijivltv  (liid.)  Jintrmil  and 
Coil  rive;  Morion  (Ind.)  Cliroti- 
irlv  -  Trihiiiii  :  I!  v  I  I  i  n  !l  h  il  m 
(Wa."ih.)  Hi  rohl;  and  Ohjmpio 
(Wa.<h.)  Ihiilji  Oliiiiipion. 

“Your  future  may  be  here,” 
!.><  the  clincher  mi  the  inside  of 
the  back  cover. 

With  an  absolute  minimum  of 
chaiiiie.  till'  book  would  (irovide 
the  basis  for  an  outstandin>>' 
trade  pajier,  direct  mail  or  in- 
(laper  campaiii'ii — u  11  d  e  r  the 
aejiis  and  sponsorship  of  any 
newspaiier  association  or  jiroup, 
or  most  any  individual  news|)a- 
per. 

Louis  Weil  .Ir..  iiresident  of 
Fedi'iated  I’ublications,  Inc.,  d('- 
serves  a  salute  for  sponsorship 
of  this  outstandiii}:'  i)iec“,  with 
siiecial  kudos  to  the  staffers 
who  produced  the  booklet. 

AOC.ATIOX.A  I,  —  “Schooling 
for  .''kills.”  a  21-pane  reprint 
booklet  containing’  an  iii-deiith 
report  on  vocatimuil  education 
in  the  U.S.  and  Canada  has 
been  produced  and  distributed 
by  th('  Ch rl.'il Ion  Seivnev  Moni¬ 
tor.  Fdiicatioii  writer  Cynthia 
I’arsons  is  author  of  the  si'ries. 

IH'.AL  .AWA!H).'<—  William 
-A.  McHonnell.  banker,  civic 
leader  and  humanitarian,  and 
.lames  .S.  McHonnell.  eiinim’er. 
space  scientist,  imiust rialist  and 
philanthropist,  were  honored  as 
l!Mi7  “Men  of  the  A'ear”  by  the 
St,  l.oni.'i  ( llolii -I it  niorri't.  Kn- 
yr:ived  silver  bowls  were  iire- 
sellted  to  the  two  men.  described 
as  “a  In  other  team  uni(|ue  in 
fst.  Louis  history”  by  (L  Hun- 
c:ui  Haumati,  (llobe- Democrat 
publisher.  .About  2illl  relatives, 
friends,  business  and  civic  lead¬ 
ers  and  associates  of  the  hmi- 
orees  attended  the  award  cere¬ 
monies  in  the  (iaylord  (lynina- 
siuni-.Auditorium  of  the  Herbert 
Hoover  Hoys’  Club  of  St.  Louis. 

•All  but  one  of  the  12  pre¬ 
vious  recipi<>nts  of  the  award 
wen’  present  at  the  ceremony, 
as  was  Mayor  .Alfonso  .1.  Cerv¬ 
antes. 

* 

(.LAKHKX  HOOK— The  llMlcS 
edition  of  th(‘  Wonhinijton 
(D.C.)  .S’/n/' (ianh’ii  Hook  marks 
the  silver  anniversary  of  ]mbli- 
cation.  Since  1114.!,  the  Star’s 
jrarden  editor,  Wilbur  H. 
A’oununian  has  jireiiarc’d  th«‘ 
hook.  Tin’  ori.i’inal  Star  jnibli- 
cation  was  “Victory  Oardens” — 
a  manual  to  (’ncouraue  and  lu’lp 
local  residents  yrow  food  in  the 
area  during  wartime.  'I’he  new 
issue  is  completf’ly  illustrated, 
with  a  new  chajiter  on  the  many 
diffi’rent  shrubs  and  tr<’es  for 
landsca))inn-.  Copii’s  are  avail¬ 
able  at  .'i'2..7(l  (’ach. 


CHRISTM.AS  .ART  AVR.AR- 
IT  For  the  fifth  con.secutive 
year,  the  .Montrvol  (lozvtte  con¬ 
ducted  a  Children’s  Christmas 
Coloring'  Contest  for  childn’ii 
uiuh’r  12.  This  yeai-,  however, 
the  contest  was  uiven  a  ditfer- 
(’iit  twist.  Xo  i)ictures  were  i>ub- 
lished  in  the  newsiiaiu’r  for  the 
child r<’n  to  color.  (Traditionally, 
black-and-white  ((ictures  ap- 
pi’ai'ed  in  the  classified  section). 
Instiuctions  were  provided  for 
kids  to  (irovide  a  pictun’  in  any 
nu’<lium  dei»ictinu’  hat  Christ¬ 
mas  means  to  me.”  '1  he  contest 
was  bi(ik«’n  down  into  four  an*’ 
nroui)s,  with  a  ni'iunl  priz*’  w  in- 
iK’r  from  any  an*’  nr«'ui»  nmttii'ir 
a  priz*’  d*’liv*’r*’d  b*’for*’ 

Christmas. 

M*>r*’  than  U'lMi  *’ntri*>s  wer*’ 
]*’ceiv*’*l.  and  wimu’rs  wer*’  r*’- 
pr*>tluc*’d  in  full  c*)l*»r  on  a  br*'ak 
pan*’  in  Christmas  editions, 
ahinn  with  ph*>t*is  of  th*’  chil- 
di'*’n  who  pr*>duc*’*l  th*’m. 

Subs*’*|u*-ntly,  winninn  I'i*'- 
tur*’s.  al*>nn'  with  2ti  runners-up. 
w*’i(’  *lisitlay*’*l  in  th*’  lobby  of 
on*’  of  Aiontr*’ars  larnrest  ollic*’ 
buildinn>^- 

Th*’  Coxnoiv  fl  I  ro  I  d  -  S' V  IV  !< 
publish*’*!  in  full-color  *>n  th*’ 
front  pan*‘  *’xami)l*’s  of  Christ¬ 
mas  art  drawn  l>y  childr*’n 
froiii  ar*’a  schools.  al*»nn  with 
*’ssays  for  the  s*’ason. 

Th*’  Cdnionton  (.Alta.)  Jonr- 
nol  and  lloniior  (Me.)  Svivii 
used  winin’i's  of  n*’wsi>ap*’r- 
sponsor*’*!  aid  comp*’titi*ms  on 
their  lltCiT  Christmas  cards. 

• 

ACCO.MI’LISHMFXT  Th*’ 
St.  /.en/.s  ( ilohi'-l ivniocriit  us*’d 
its  *’dit*)rial  pan*’  *'n  D*’c.  2(>. 
I'.MiT.  to  *l*’taii  a  ‘‘(h’cade  of  ac- 
complishnn’iit  f*)r  St.  L*nns  and 
Mis.souri.”  Iiu’lud*’*!  in  th*’  list 
of  s*’rvic*’s  f*)r  tin*  n’nion 
claim*’*!  liy  th*’  (Jlobe-I)*’mocrat 
ar*‘:  impr*>v*’*l  air  s*’rvic*’,  a  fr*’*’ 
bridne  across  th*’  Mississipiti. 
c*)!ni>leti*>n  *)f  th*’  Gat*’way 
.Arch,  im)tr*>v*’m*’nts  in  nu’iital 
lu'alth  faciliti*’s,  conflict-of-in- 
t*’r*’st  l*’nislati*m.  revitalized 
railroa*ls,  non-partisan  c*)urt 
plan.  imiir*)V*’*l  public  e<lucati*>n, 
air  and  wat*’r  iiolluti*)n  confr*)ls. 
*lrunk  driv*’r  law,  stat*;  incom*’ 
tax  withh*)l*linn.  m*)*lel  roominn 
hou.s*’  law,  an*l  oth*’r  lepislativ*’ 
an*l  civic  impr*n<’m*’nts. 

ZIl’  COHK  —  'I'll*’  .Mvridon 
(Miss.)  Slur  publish*’*!  a  4S- 
jiane  Zip  Co*l*’  I)ir*’ctory  suii- 
plenu’iit,  in  tabhiid  siz*’.  Th*’ 
front  pan*’,  in  tw*>  colors,  car- 
lie*!  a  m*’ssan«‘  from  th*’  city’s 
p*)stnia.st*’r.  Mor*’  than 
c*ipi*’s  *)f  the  tabloid  wer*’  s*)l*l 
at  ■)(•  cents  each.  Ran*’  mats  <’on- 
taininn'  the  Zip  Code  infornia- 
ti*)n  are  available  throunh  H.  P. 
S*’lf.  n'l’iK'ial  nianan*’!'  *)f  th*’ 
Star. 
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^Better  Ideas  Now 


We’ve  accepted  the  challenge  to  present  a  daily  newspaper  in  complete  tune  with  today’s 
social,  scientific,  political,  industrial  development  and  projections.  That’s  why  so  many  of 
our  readers  are  so  loyal.  We  keep  them  informed.  We  watch,  listen  and  report  the  news  in 
every  edition  and  we  are  continually  fitting  new  ideas  in  the  way  we  ’package’  the  total  for 
them.  With  us  “Better  Ideas  Now’’  has  been  and  will  be  our  guide  to  better  newspapering. 


Everyone  liilk>  of  youth  niarkri.  An^wr^: 
Sprrial  paften  rvrry  Tur>day  and  Friday 
for  school,  rollcftr  aruup.  plus  full  sports 
roveraitc. 


Find  people's  partiripatinit  sports  interest 
in  our  area.  Answer:  An  outstanding  (>olf 
Section. 


(Career  Women  are  increasina  in  our  area, 
need  home  economics  help.  .Answer: 
.Annual  Cooking  School  d.Tccted  to  them. 


SpectaColor  for  medium  size  local  news¬ 
paper  and  advertisers.  Answer:  Develop¬ 
ment  with  Safran  Printing  Co.  of  off-set 
method  well  in  price  range  for  practicality. 


A  better  idea  for  your  advertising 

In  Michigan’s  concentrated  market-within-a-market.  The  Pontiac  Press  delivers  the 
customers!  Get  our  full  story  about  the  advertising  investment  so  exceptional  you'll  get 
the  idea,  too  .  .  .  there  IS  more  business  for  you  here  in  Pontiac. 


The  Pontiac  Press  — Represented  by  Sawyer,  Ferguson,  Walker  Co. 
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Transparencies  Ready 


In  1  Hour, 

Color  j)hotoKraphy  and  UOP 
color  reproduction  in  news¬ 
papers  have  been  around  many 
years  but  only  recently  have 
improved  materials  and  tech- 
niciues  in  the  ))hotoKraphic, 
I)hoto-mechanical  and  production 
departments  made  possible  to¬ 
day’s  faster  and  better  I’esults. 

While  many  suitable  methods 
are  currently  in  use,  the  one 
most  often  used  at  the  San 
l>ief/o  Vnion  and  Evenhiq  Trib¬ 
une  is  that  of  photopraphinp  the 
subject  on  a  transparency  (or 
positive)  type  of  color  film  which 
is  then  developed  for  selection 
and  subsequent  elfH.‘tronic  en- 
Rravinp. 

A  wide  assoi'tment  of  modern 
cameras,  lenses  and  related 
e(]uipment  is  available  to  the  18 
photojrrai)hers.  Each  man  is  is¬ 
sued  a  2(4  X  2)4  twin-lens 
•Mamiyaflex  camera  with  fi.lmm 
wide-angle  and  ISOmni  tele|)hoto 
lenses  and  electronic  flash  units. 
Also  available  are  Hasselblads, 
N'ikons  and  1  x  Speed  (Iraphics 
with  interchangeable  lenses. 
-Many  color  assignments  are 
taken  with  lx.j  cameras  and  an 
interesting  use  is  made  of  Polar¬ 
oid’s  "picture-in-a-minute”  color 
film,  “Polacolor,”  to  givt'  a  ([Uick 
proof  of  exposure,  color-balance 
and  composition  piior  to  actual 
(‘xposure  onto  Ektachrome  film. 

In  1  !)<)(!  it  was  decided  that 
color  processing  facilities  should 
l>e  acciuired  to  avoid  the  delays 
of  I’elying  on  commercial  finish¬ 
ing  laboratories. 

New  Device 

Stan  Griffin,  director  of  pho¬ 
tography,  saw  great  possibilities 
in  a  new  color-processing  device, 
the  Hyrotube,  capable,  using 
floor-space  of  2x3  feet,  of  de- 
veloi)ing  color  tilm  to  exacting 
.standards.  Unlike  typical  tank 
and  hanger  type  installations 
with  chemical  replenishment 
problems  and  space  require¬ 
ments,  the  Hyrotul)e  utilizes  a 
1  rotating  tube  princi|)al  which 
uses  a  minimum  quantity  of 
fresh  color-developing  chemical 
only  once  l)efore  iK'ing  discarded. 

“With  the  uniformity  achieved 
by  the  Hyrotube,’’  Stan  says, 
“true  custom-quality  i)rocessing 
is  obtained  along  with  great 
savings  in  both  sj)ace  and  cost. 


(This  report  on  color  photog¬ 
raphy  was  written  for  the  Cop¬ 
ley  Press,  employes’  magazine, 
by  .\l  Sund,  a  cobtr  photogra¬ 
pher  at  the  Copley  newspapers 
in  San  Diego.) 

EDITOR  Si  PUBLISHER 


15  Minutes 

At  $3,000  it  easily  does  the  work 
of  an  $8,000  conventional  lab.’’ 
Within  one  hour  15  minutes 
after  a  i)hotogiapher  returns, 
the  transparencies  are  fully 
processed  and  ready  for  editing 
and  engraving. 

A  Klischograph  (electronic 
scanning-type  machine)  then 
produces  a  set  of  three  ( red, 
blue  and  yellow)  balanced  and 
color-corrected  engravings.  Ex¬ 
cellent  as  its  results  are,  one 
limitation  of  the  “Klisch”  is  that 
it  will  not  enlarge  the  original 
over  four  times  which  necessi¬ 
tates  using  bulky  1  x  5  cameras 
where  color  is  to  l)e  u.sed  over 
four  columns.  Many  color  as¬ 
signments  could  l)e  l)etter  han¬ 
dled  using  smaller  2U  x  2’4  or 
35mm  cameras  with  larger  film 
capacity  and  greater  mobility. 

Duplicate  Maiir 

A  method  had  to  l)e  devi.sed  to 
permit  the  smaller  films  to  l)e 
engraved  Iteyond  the  four 
diameter  enlargement  limit.  The 
answer  was  to  make  enlarged 
duplicate  transparencies.  A 
.standard  Polaroid  MP-3  vertical 
cojty  camera,  normally  u.sed  for 
copying  reflection  art  work,  was 
in.stalled  with  an  a.c.-powered 
electronic  flash  unit  under  a  hole 
cut  into  the  easel. 

Condensing  lenses,  color-bal¬ 
ancing  filters  and  a  focusing 
lamp  were  placed  above  the  flash 
unit  to  achieve  a  brilliant  and 
color-corrected  illumination  at 
the  copying  plane. 

A  low-contrast  color  duplicat¬ 
ing  film  is  used,  which,  in  many 
instances,  can  produce  duplicates 
that  are  l)etter  than  the  original 
in  terms  of  density,  color-balance 
and  contrast.  In  this  mannei- 
high-(iuality  enlarged  duplicates 
are  made  up  to  2.r)  times  the 
size  of  the  original  color  film 
which  in  turn  can  l>e  engraved 
up  to  four  times  larger  on  the 
Klischograph. 

.Meml)ers  of  photographic,  en¬ 
graving,  production,  stereo  and 
pressroom  meet  each  Monday 
with  Luther  .Alexander,  color- 
coordinator,  to  evaluate  the  pre¬ 
vious  week’s  work  and  to  discuss 
means  of  improving  quality. 

• 

Offset  ('on version 

AIis.soi  la,  .Mont. 

Full  offset  operation  of  the 
Miaaoiila  Mittnoulian  is  scheduled 
for  June,  announces  Lloyd  G. 
Schermer,  publisher.  A  five-unit 
Goss  Urbanite  press  is  on  order. 

for  J.inu.iry  13,  1968 


UP  TO  128  CODES  for  computerized  typesetting  are  made  possible 
by  this  8-level  paper  tape  keyboard  which  was  manufactured  by 
Navigation  Computer  Corporation  according  to  Miami  Herald 
specifications. 


Plant  *  Equipment 


8-Level  Tape  Keyboard 
Tested  at  Miami  Herald 


.Miami,  Fla. 

The  Miami  Herald  recently 
accepted  delivery  of  a  TTS  key¬ 
board  that  punches  8-level  paper 
tape.  Navigation  Computer  Cor¬ 
poration  of  Norristown,  Penn¬ 
sylvania  designed  and  manufac¬ 
tured  the  keyboard  according  to 
Herald  specifications. 

The  new  keyboard  offers  a 
radical  deiiarture  from  the  tra¬ 
ditional  (i-level  iiaper  tape  used 
by  the  newspaper  industry. 

The  keyboard  is  designed  to 
input  text  into  the  Herabl’s  IBM 
S/360  computer  for  typesetting. 
By  utilizing  8-level  tape,  128 
codes  (ASC!II)  are  available 
(the  8th  bit  is  used  for  parity 
check  purjioses).  This  is  a  vast 
improvement  over  the  64  codes 
useil  in  the  standard  6-level  pa¬ 
per  tape. 

The.se  aiblitional  codes  allow 
computer  commands,  i.e.  column 
measure,  type  font,  etc.  to  be 
represented  on  the  keyboard  by 
sjiecial  function  keys  which  are 
labeled  in  English.  Thus,  the 
traditional  “Dollar  Sign’’  com¬ 
puter  codes  have  been  com¬ 
pletely  eliminated. 

The  major  advantages  of  this 
change  will  be  a  simplification 
of  operator  training  and  an  in- 
crea.se  in  jiroiluctivity  due  to  a 
reduction  of  keystrokes  re¬ 
quired. 

The  first  version  of  the  key¬ 
board  is  configurated  for  hot 
metal  typesetting  of  news  and 
classifietl  ads.  However,  a  sec¬ 
ond  model  has  been  designed  for 
photocomposition.  Again,  the 
computer  command  keys  are 


labeled  in  English  and  the  old 
“Super  Shift  Codes’’  have  been 
eliminated. 

The  Navcor  keyboard  incor¬ 
porates  magnetic  reed  switches 
and  sol  ill  state  coding  and  logic 
to  achieve  extremely  fast  key¬ 
ing  response.  The  design  per¬ 
mits  easy  loading  of  tape  and 
obviates  any  requirement  to 
thread  tape  thru  the  punch 
block. 

Jim  Keeley,  re.search  director, 
said  the  Herald  is  field-testing 
two  prototypes  of  the  hot  type 
key  board  and  expects  to  be  in 
full  production  by  the  end  of 
this  year. 

• 

Joins  Sales  Staff 

Star  Parts  Company  has  an¬ 
nounced  the  appointment  of 
James  Haslam  as  sales  repre- 
.sentative  for  New  York  state, 
except  New  York  City  and  the 
lower  Hudson  valley.  For  the 
past  six  years  Haslam  has  lieen 
president  and  mechanical  super¬ 
intendent  of  Milburn-Summit 
Printers  Inc.  of  Summit,  New 
Jersey. 

• 

Eii^raviii^  Foreman 

Francis  Earl  Reidy  has  been 
appointed  general  foreman  of 
the  Wasliinytoti  Pont  engraving 
department,  succeeding  John  L. 
Caswell,  who  has  retired.  Cas¬ 
well  has  been  engraver  for  the 
Post  since  1!)21).  Reidy  ajipren- 
ticed  under  Caswell  from  1937- 
41. 
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Second  Plant  Nearly  Ready 


Los  Ancjki.ks 

<>I)<*rati()n  of  a  stH'oml  /.ox 
An</eUs  Timea  plant  (jrovidinp: 
full  production  and  service  facil¬ 
ities  for  an  adjacent  county  is 
scheduled  to  l)*’R-in  March  18. 

Kciuipment  installations  are 
now  undei-  way  in  a  virtually 
completed  huililins'  in  Costa 
Mesa.  These  includ<“  20  new  Hoe 
presses  which  will  produce  1(M,- 
00(1  coj)ies  of  the  Times  daily. 

Two  .sepai-ate  one-story  huild- 
injrs  linked  with  a  covered  walk¬ 
way  provide  what  is  de.scrilted  as 
a  com|)lelely  self-suflicient  news¬ 
paper  plant. 

I  wo  Itiiildiiij:' 

The  production  area  ctintains 
indt‘pendent  erifTfavinj;:,  com¬ 
posing  atifl  stej-eotyping  depart¬ 
ments  as  well  as  the  [nessiooni 
they  serve.  Becau.se  of  the  pi-ess 
in.stallations,  the  single-stoiy 
production  structure  rises  to  a 
height  e<iual  to  four  stories. 

The  adjacent  office  building 
will  house  editoiial,  circulation, 
classified  and  di.splay  advertising 
offices. 

While  the  plant  is  equipped 
to  pnnluce  the  entire  Times, 
mats  of  all  full-run  ))ages  will 
U*  trucked  from  Los  .Angeles 
nightly  for  casting.  Main  news 
replating  will  lx*  performed  in 
Costa  Mesa.  All  Orange  County 
pages  will  l)e  compos<*d,  made  up 
and  matted  in  the  new  facility. 

The  plant  is  so  <lesigned  that 
capacity  can  lx*  doubled  futurely 
with  a  minimum  of  wall  removal 
and  siU‘  prt^paration  activities. 
Sf)ur  track  facilities  permit 
newsprint  shiftments  dinx-t  to 
the  plant. 

'Vaiiied 

James  Grider,  now  dayside 
pr<xluction  manager  of  the 
'I'intes,  will  IxH'ome  production 
manager  at  the  satellite  instal¬ 
lation. 

Ted  W«x'gar,  assistatit  man¬ 
aging  editor,  will  lx*  in  charge 


of  the  editorial  operation,  head- 
mg  a  staff  which  will  cover  the 
entire  county. 

Wayne  Welmon  and  Robert 
Christy,  division  managers  in 
the  Times’  classified  and  display 
ad  departments,  resjtectively, 
will  head  the  Oiange  County 
sales  organization.  .A1  Monson 
will  IxH'ome  circulation  manager 
for  Orangt*  County. 

Lake  .Menhinick,  Times’  retail 
ad  manager,  will  be  on  special 
assignment  to  assist  Christy  in 
organizing  tin*  advertising  de¬ 
partment  at  the  stitellite. 

The  mwv  production  facilities 
were  planned  by  a  management 
group  headed  by  Otis  Booth, 
j'imes’  operations  manager,  and 
Charles  C.  Cha.se,  production 
manager. 

• 

(^‘riiiaii  Tyiiijj  Marhiiie 
.\vailahle  Here 

'Fhe  Milgo/ID.AB  Corporation, 
newly  formed  subsidiary  of  Mil- 
go  Klectionic  Corporation  and 
Indu.strial  Developments  .AB  of 
Sweden,  announces  availability 
of  a  line  of  tying  machines  for 
distribution  in  the  U.S.  and 
Canada.  The  tying  equipment  is 
built  by  Freudling  and  Co. 
G.MBH,  an  established  German 
manufacturing  firm. 

Freudling  Tying  Machines 
aie  available  in  several  models, 
providing  fully  automatic  tying 
of  newspapers  in  Ixdh  standard 
and  cross-tied  format.  The  ma¬ 
chines  can  accommodate  a  vari¬ 
ety  of  tying  materials  .such  as, 
sisal,  paper,  or  plastic  twine  in 
various  thicknes.ses. 


.A^iiiHortli  Promoted 

PL.MNFIEI.I),  \.  J. 

Karl  H.  .Ashworth  has  lx‘en 
promoted  from  foreman  of  the 
composing  room  to  mechanical 
superintendent  of  the  Vourier- 
Xeu'.t.  He  has  lx*en  with  the 
newspaper  for  40  years. 


SATELLITE  installation  will  provide  the  Los  Angeles  Tinnes  with 
complete  Orange  County  facilities  which  will  provide  full  advertis¬ 
ing,  editorial  and  circulation  services  as  well  as  facilities  to  print 
160,000  newspapers  daily.  Office  building  In  front  and  production 
center  with  20  press  units  at  rear  as  shown  in  architect's  drawing 
are  scheduled  to  go  into  operation  March  18.  The  plant  was  de¬ 
signed  by  William  L.  Pereira  &  Associates. 


Offset  Newspapers  ’  Plant 
Requires  New  7- Unit  Press 


Five  years  ago,  the  first  Goss 
I’rbanite  web  offset  press  ever 
built  was  installed  at  Suburban 
Newspapers  Inc.,  in  Hopkins, 
Alinnesota. 

.At  that  time  Suburban  News¬ 
papers,  covering  i)arts  of  the 
Twin  Cities  area  of  St.  Paul- 
Minneapolis,  published  nine 
weekly  and  semi-weekly  news¬ 
papers  with  a  total  circulation 
of  ()2,(HI(».  In  addition,  the  3-unit 
I’rbanite  press  was  used  to  print 
seven  city  direct(n*ies  and  other 
commercial  printing.  Capacity  of 
the  Urbanite  press  at  that  time 
was  30,(HKI  papers  per  hour. 

.A  year  later.  Suburban  New.s- 
papers  had  outgrown  the  3-unit 
I’rbanite  and  two  additional 
units  were  ordered  from  the 
Goss  Comi)any,  division  of 
Miehle-Goss-Dexter,  Inc. 

Now,  five  years  later.  Sub¬ 
urban  Newspapers  is  building  a 
large  plant  in  Bbxjmington, 
.Minnesota.  The  company  pub¬ 
lishes  2G  weekly  and  semi-w<*ekly 
suburban  newspapers,  a  dozen 
shoppers  and  additional  commer¬ 
cial  work.  Total  circulation  has 
grown  to  more  than  3(10,000. 

In  order  to  handle  the  produc¬ 
tion  increase.  Suburban  News¬ 
papers  has  placed  another  order 
with  Goss,  this  time  for  a  7-unit 
Urbanite  web  offset  j)re.ss,  in¬ 
cluding  one  ,‘VColor  unit,  two 
folders  and  one  upper  former. 
The  capacity  of  the  Urbanite 
has  IxH*!!  increased  since  the  first 
installation  at  Suburban  News¬ 
papers,  from  30,000  to  40,000 
l)apers  per  hour. 

Suburban  Newspapers’  new 
plant  will  lx*  on  a  five-acre  tract 
ix>tween  Bush  Lake  Road  and 


County  Highway  18.  In  the  en¬ 
larged  new  (juarters.  Suburban 
Newsi)apers  will  be  consolidating 
its  various  operations  into  one 
centralized  facility. 

• 

(xiMMikiii  ax  ('4>ul<‘r 
Has  N«‘h  Features 

iKVINGTOX,  N.  J. 

Modifications  in  its  Wax 
Coater  liave  Ix'en  announced  by 
the  M.  P.  Goodkin  Company, 
manufacturers  of  Graphic  and 
Commercial  .Art  Cameras  and 
.Accessory  Equipment.  New 
models  are  equipped  with  a  wax 
level  indicator  which  permits 
the  operator  to  know  when  the 
supply  of  the  wax  should  lx- 
replenished.  .Also,  newly  designed 
aiiju.stable  fingers  have  two  ad- 
vantage.s.  They  assure  the 
smooth  processing  of  materials 
to  lx*  coated  through  the  wax¬ 
coating  rollers  and  they  can  be 
repositioned  to  handle  very  small 
sizes. 

.An  improved  interior  design 
now  finds  all  electrical  parts  in¬ 
cluding  the  motor  and  belt  drive 
coveied  to  protect  the  operator 
from  any  possible  contact. 

• 

('oiiip  Fureinaii  Named 

Camden,  N.  J. 

Publisher  William  .A.  Stretch 
has  announced  promotions  for 
two  composing  rtM>m  employes  at 
the  Camdi'n  Couner-l^ont.  Ed¬ 
ward  .A.  Godshalk  has  lx*en 
named  day  foreman,  replacing 
Krne.st  1.  McLaughlin  Sr.,  who 
retired.  John  J.  Tischner  3d 
moves  up  to  Go<lshalk’s  post  as 
night  foreman. 


a.  ruDLisiicK  lor  January 


We  mold 
more  mats 
every  day 

than  9  out  of  10 
newspapers 

...  and  that's  only  part  of  our  testing  and  research  program 


MORE  U.S.  NEWSPAPERS  USE  BURGESS  MATS  THAN  ANY  OTHER  KIND 


Huge  Display 
Of  Machinery 
Set  for  June 


('^rsoii  Appointed 
Prod  not  ion  Manager 

Nkw  Haven,  Conn. 

Rol>ort  A.  Hunter,  with  the 
.\Vu'  Hdcfv  .Vew-'t/iu/zers  since 
most  recently  servinp  as 
production  manager,  has  retired. 
He  is  succee<i«‘d  hy  KuRene  L. 
Carson,  who  was  promoted  to 
assistant  production  nianafrer  in 
Xovemlx'r,  Iflfifi. 

Prior  to  joininfr  the  New 
Haven  Newspapers  (morninp 
Jiiurddl-C'onrirr  and  afternoon 
and  Sioultin  livc/iater) ,  Hunter 
was  production  manager  for 
Fairchild  Publications,  New 
York,  and,  [)reviously,  assistant 
business  manager  of  the  Wall 


Street  Jintrmil,  New  York. 

Carson  joined  the  New  Haven 
Newspapers  in  as  j)ersonnel 
manaper.  He  was  previously 
with  the  .Vcic  Vork  Worhl-Telr- 
ffrnm  <t-  Suv,  Detroit  Free  Prcua 
and  St.  I*eter!shurrj  (Fla.)  Timea. 
• 

On  Sla-Hi  Staff 

The  apj)ointnient  of  two  new 
menib.-*rs  of  the  field  technical 
staff  has  U-en  announced  by  Don¬ 
ald  V.  \VelH>r,  president.  Sta-Hi 
Cor()oration.  Ralph  Scott  has 
lK>en  named  technical  represent¬ 
ative  foi-  the  Kastern  Repion 
and  Donald  R.  Durfey  has  been 
named  technical  representative 
for  the  East-Central  repional 
office. 


Prendergast  Heads 
Dual  ANPA  Dept. 

Two  departments  at  headquar¬ 
ters  of  the  American  Newspaper 
Publishers  Association — traffic 
and  newsiirint — have  l>een  com¬ 
bined,  with  .Josei)h  F'.  Premier- 
past  Jr.  as  manaper. 

(leneral  Manaper  Stanford 
Smith  made  the  new  arranpe- 
ment  effective  with  the  retire¬ 
ment  of  Fred  J.  Harnett,  who 
had  been  manaper  of  the  news¬ 
print  department. 

Prenderpast  joined  the  AN  PA 
staff  September  1,  lf)(i(>.  He  is 
licen.si'd  to  practice  InTore  the 
Interstate  Commerce  Commis¬ 
sion. 


The  larpest  display  of  news¬ 
paper  production  e()uipment  ever 
a.ssembled  in  the  U.S.A.  is  prom¬ 
ised  at  PRINT  (58,  praphic  arts 
machinery  and  supplies  show,  at 
Chicapo,  June  20-26. 

The  280,000  S(iuare-foot  expo¬ 
sition  of  penei-al  and  specialized 
printinp  and  newspaper  e<iuip- 
ment  will  fill  international 
.Amphitheatre,  wcupyinp  five 
interconnectinp  pavilions.  It  is 
s|)onsored  by  NPE.A  Exhibits 
Inc.,  e(juipment  builder  trade 
group,  and  managed  by  the  Show 
Comj)any. 

Web  offset  newspajjer  press<>s 
will  I)e  shown,  running,  by  the 
C  ott  roll  Co.  (Ha  ir  i  s- 1  n  t  e  r  t  ype 
Corp.)  ;  Chandler  &  Price; 
Fairchild  Graphic  E(iui()ment; 
Gazt'tte- Americana  Corp.;  Geo. 
Hantscho  Co.;  M(‘rpenthaler 
Linotype  Co.;  Miehle-Go.s.s- Dex¬ 
ter,  Inc.;  and  Western  (Jear 
Corp. 

The  latest  developments  in 
computerized  typesetting  equip¬ 
ment  and  in  tap<'-actuated  hot 
metal  and  (diotopraphic  news¬ 
paper  composition  equipment 
will  be  displayed  by  Fairchild, 
Harris-Interty|)e,  Ludlow,  .Mer- 
penthalei'.  Photon,  RC.A  and 
others,  including  all  of  the 
smaller  devices  for  composing 
headlines  and  advertising  dis¬ 
play  co|)y  photographically. 

So  called  “direct-imape" 
(typewriter  keyl)oard)  machines 
for  tyj)inp  ju.stified  copy  onto 
[laste-up  pa))er  will  1k’  exhibited 
and  demon.strated  by  American 
Typefounders,  I  nternational 
Business  .Machines,  Varipra{)h, 
Inc.,  and  others. 

Scores  of  companies  will  ex¬ 
hibit  f)hot<M*npravers  and  lithop- 
raj)hers’  cameras,  Intth  hori¬ 
zontal  and  vertical;  film  proces- 
.sors  and  strip|)inp  and  light 
tables;  developing  tanks,  etc. 

Composing  room  paste-up  and 
metal  as.sembly  t‘(|ui|)ment ;  jtress 
drives;  conv'eyors;  wrapping 
and  tying  machines;  inserting 
machines:  and  mailing  and  ad- 
<lressing  ecjuipment  will  be 
shown  by  many  companies. 

The  (■xhibitors  are  antici¬ 
pating  a  large  attendance  by 
tiewspaper  <'xecutiv«‘s.  many  of 
whom  will  go  on  to  Chicago  after 
particij)ating  in  the  ANPA  Kt'- 
search  Institute’s  Production 
Management  Conference  in 
Washington.  The  usual  large  ex¬ 
hibit  of  machiner.v  will  l>e  a  f(>a- 
ture  of  that  gathering,  accord¬ 
ing  to  W.  D.  Rinehart,  assistant 
geiunal  manager  of  .ANPA. 


“This  Nolan  AutoMold  is  the  most 
trouble -free  piece  of  new  equipment  we 
ever  bought,”  says  Herbert  E.  Cox  Ir., 
Wilmington  News-Journal  production  director. 


“The  quality  of  the  pigs,  its  speeci  and  ease  of  opera¬ 
tion  have  exceeded  our  expectations.”  AutoMold  has 
reduced  casting  time  from  42  hours  +  overtime  to  35 
hours  without  overtime  —  a  20%  saving!  The  News- 
Journal  installation  also  includes  Nolan’s  2-ton  elec¬ 
tric  Remelter  and  Meltevator  automatic  loader.  Sound 
good?  You  bet!  Ask  your  Nolan  Man  for  all  the  facts. 
You’ll  like  his  money-saving  answers! 

Rome,  New  York 
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“Our  Elektron  II  has  proven  itself  more 
efficient  than  any  other  iinecaster” 


JaiiK's  R.  Kistlcr,  Composin’^  Room  Foreman 
Kli/alu-tli  ( NVw  Jrrsi'v)  Daily  Journal 


“We  lia\('  lomul  Eli'ktron  to  lu'  a  \  t’iy  ollicicnt  spi'ocl  niacliiiu'.  At  tlio 
pri'sont  tiino.  wi*  aro  proclniini^  a  contiimons  How  of  t\po  with  ininininin 
tlow  iitimo. 

“I  woiiKl  also  liki'  to  stato  tliat  our  mauualK  opcratotl  lour-iua|4a/iiu‘  Klcktrou 
II  has  provi'u  itsoH  to  he  more  I'llic  ii'iit  than  auv  othor  liiiocastcr,  w  itli  pfator 
spord  iuul  luoro  \  »'rsatilit\ .  Ktjuippotl  with  a  saw  aiul  a  six-mold  disk,  wi*  an* 
ahit*  to  olimiuato  two  luacliiui’s  tor  out',  and  this,  in  au\  hod\  s  hook,  is  a  sound 
iuvi'stuu'ut!’ 

For  manual  or  tape  operation,  fall  maeliine  antomalion,  hi^li-sjwed  mixing  or 
sin<ile  magazine  haeknp  there's  an  elfieient  Elektron  lineeaster  for  i/onr  eom- 
posin>^  room.  Ask  t/onr  Mer<ient haler  representatice  for  eomplete  information. 


Mergenthaler  Linotype  Company,  Mergenthaler  Drive,  Plainview,  N,  Y. 


Mergenthaler 


s«>rve  subscril>ers  of  the  Mid-  newspaper  is  reproduced  from 
west  edition  in  Missouri,  Tennes-  j)ictures  of  each  pape  trans- 
see,  Illinois  and  Kansas.  Circu-  niitt<‘d  by  facsimile  from  the 
lation  of  this  edition,  one  of  four  Palo  Alto  plant, 
published,  averajred  308,569  • 

copies  daily  as  of  Sept  30  1967,  Bliv 

an  increase  of  about  28,000  since  ‘ 

the  Highland  plant  opened  in  r^xpansioil  ^lle 

Phoenix,  .Ariz. 

Total  national  circulation  of  Eugene  C.  Pulliam  has  an- 
the  Wall  Str»*et  Journal  has  nounced  purchase  for  future  ex- 
ivached  1,100,000  copies  each  pansion  by  Pho«'nix  Newspa|)ers 
weekday.  Inc.,  of  the  half-block  west  of  its 

1  he  Highland  plant,  under  the  present  building.  The  firm  pub- 
dants  in  which  direction  of  Wayne  Perry,  pro-  lishes  the  Arizona  h‘ci>nblir  and 
is  produced  by  duction  manager,  and  William  the  Phoenix  (iuzette. 

1  and  olTs«-t  Uansdell,  news  prmluction  editor,  sit^  currentlv  used  bv 

>.  It  .shar.'s  pro-  is  linked  with  the  company’s  Western  Greyhound  Lines’ t«n-m‘- 
Mi<iwe.st  edition  national  communication  network  jnal  is  Iwunded  bv  Van  Buren, 

11  hot  metal  com-  originating  in  editing  head-  First  and  Polk  Streets.  The 
terpress  opera-  <iuartt‘rs  in  XewAorkCity.  Per-  existing  newspaper  building  o<'- 
'  and  Cleveland,  forated  tape,  received  at  a  rate  rupies  the  other  half  of  the 
re  f(M)t  addition  of  1,000  words  a  minute,  acti-  block. 

to  the  exi.sting  vates  com|)ut«*rized  photocompo-  « 

•ot  structure.  It  sition  eiiuipment  at  Highland, 

four-unit  Goss  In  turn,  news  columns  are  pro-  ■  *-  «*  • 

ress  capable  of  duc«‘d  on  photographic  film,  A  series  of  Offset  Seminars 

12  pages  of  the  justified  and  ready  for  paste-up.  planned  to  cover  all  phases  of 

•nal  at  a  rate  of  The  })ages,  complete  with  news  offset  printing  have  l)een  intro- 
r  hour.  and  advertisements,  are  photo-  duced  by  Abitibi  Paper  Company 

the  projwt  aie  graj)hed  and  printed  by  the  off-  Ltd.  “The  sessions  are  designed 
tic.  set  method.  for  both  management  and  press- 

1  plant,  experi-  In  addition  to  Highland,  Chi-  room  ftersonnel,”  said  George 
S  was  conceived  cago  and  Cleveland,  the  Wall  Brawata,  an  Abitibi  research 
3ved  service  for  Stretd  Journal  is  printed  also  technician  who  is  the  Seminar 
rnal  sub.scribers  in  Chicopw’,  Mass.;  Silver  dii’ector.  Recent  sessions  have 
s  and  Southern  Spring,  Md.;  Dallas,  Texas;  lieen  held  at  Bristol  Printing 
Palo  Alto  and  Riverside,  Calif.  Co.,  Levittown,  Pa.  and  .Vcu’ 
1  cajiacity  will  At  the  last  named  location,  the  Castle  Sews,  New  Castle,  Pa. 


WSJ  Plant 
Enlarged  for 
Offset  Press 


LOUIS  FRANCONERI,  a  gradu¬ 
ate  of  the  Rochester  Institute  of 
Technology,  has  been  appointed 
as  assistant  to  the  director  (Peter 
P.  Romano)  of  the  Production  De. 
partment,  ANPA  Research  Insti¬ 
tute.  On  the  staff  since  June  1965, 
he  has  been  working  on  computer 
and  teleprocessing  standards. 


see  a 

BEVERIDGE 

V.I.D.' 


the  latest 
on  mat 
performance 


Beveridge  Mats  are  continually  being  im¬ 
proved  through  research  and  higher  quality 
control  standards.  That's  \«hy  1967 
Beveridge  Mats  give  a  mat  performance 
worth  watching.  See  them  in  action  at  a 
Beveridge  Visual  In-Plant  Demonstration. 
See  for  yourself— deeper  molds— cleaner, 
sharper  highlights— freedom  from  distor¬ 
tion  and  greatly  improved  reproductions. 
Only  a  Beveridge  V.I.D.  can  give  you  the 
latest  on  mat  performance.  Arrange  now 
for  your  demonstration. 


visual 

in-plant 

demonstration 


For  b 
Newspapers 

Beveridge 
Auto-Pack 

Beveridge 
High  Speed 

Beveridge  |  |  Beveridge 

Multi  cast  Premium  Bake  '  ^ 

New  Products  Division  ''' 

BEVERIDGE  PAPER  COMPANY 

705  W.  Washington  Street  •  Indianapolis,  Indiana  46204  •  Phone  Code  (317)  635-4391 


Beveridge 
'500  "  Syndicate 

Beveridge 
Color  Pack 
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JUSTAPE  JR.,  the  Compugraphic 
Corporation's  new  low-priced  com¬ 
puter  typesetting  system  will  be 
seen  at  the  Great  Lakes  Mechan¬ 
ical  Conference  in  Detroit,  Jan. 

12-15. 


New  Type  Computer 
Prieed  Below  SI 0,00(1 

fully  field-tested  model  of 
Justape  Jr,  a  typesetting  com¬ 
puter  designed  to  sell  for  less 
than  $10,000,  will  be  displayed 
by  Compugraphic  Corporation 
at  the  Great  Lakes  Mt'chanical 
Conference,  January  I'J-lo,  in 
Detroit. 

From  unjustified  tape  input, 
.Iustai>e  Jr  jnoduces  hyphenated 
and  Justified  tape  capable  of 
driving  any  hot  metal  or  photo¬ 
typesetting  machine  controlled 
by  six-level  TTS  coiled  tape. 
Wired  })rograms  provide  for  left 
margin,  both  margin,  or  hang¬ 
ing  idention  and  automatically 
calculates  the  leaders  or  blank 
quads  requiied  for  flush  left- 
right  lines. 

Justape  Jr  processes  tape  at  a 
rate  of  3,000  newspaper  lines 
per  hour  for  unit  count  faces 
in  line  lengths  up  to  I,")  picas. 
Sufficient  capacity  is  inherent  to 
the  Justape  Jr  system  to  ac¬ 
commodate  three  or  more  perfo¬ 
rator  operators  producing  (iOd  or 
more  lines  per  hour. 

t  Times  Buys  Interest  incorrect  copy,  automatically 

I  «  •  •  '  correcting  the  tape, 

h  III  1  rilltin^  C-ompaiiy  When  the  typing  is  comjileted, 

^  The  New  York  Times  an-  she  “plays  out”  the  tape  at 

nounced  this  week  that  it  had  speeds  of  up  to  loO  words  per 
'■  agreed  to  purchase  a  Til  jiercent  minute.  This  creates  error-free 

interest  in  -Arno  Press  Inc.,  a  “hard  copies”  on  both  her  Ml 
New  York-based  printing  and  ST  und  that  machine  at  the  re¬ 
publishing  company  specializing  mote  location.  In  addition,  a 
in  the  reproduction  of  out-of-  duplicate  corrected  tape  is  re¬ 
print  reference  works  and  clas-  pioduced  at  the  receiving  loca- 
sics.  tion. 

The  announcement  was  made  the  receiving  location, 

by  Ivan  Veit,  vicepresident  of  documents  are  “played  out”  ex- 
the  Times  in  charge  of  the  com-  a^tly  as  they  are  typed,  with  the 
pany’s  development  program.  same  indentations,  spacing  and 

Arno  Press  was  founded  in  overall  appearance  as  the  orig- 
1962  by  .Arnold  Zohn,  its  43-  inah 

year-old  president.  It  recently  Controls  on  the  telephone  data 
announced  publication,  jointly  set  permit  operators  to  hold 
with  the  New  York  Times,  of  telephone  conversations,  ex- 
“ Eyewitness  .Accounts  of  the  changing  instructions  or  other 
American  Revolution.”  The.se  information.  They  also  allow 
consistof  34  volumes  of  journals,  documents  to  l)e  communicated 
letters  and  documents  of  soldiers,  automatically  when  there  is  no 
farmers,  spies,  prisoners,  operator  in  attendance. 

I  travelers  and  others  who  partici¬ 

pated  in  or  witnessed  the  .Ameri- 
t  can  Revolution. 

I  • 

.Automatic  Typewriters 
i  '’Talk'’  to  Each  Other 

IBM  has  announced  a  Remote 
I  Recording  feature  for  its  Mag¬ 

netic  Tape  Selectric  Typewriter. 

The  device  enables  one  AIT/ ST 
to  send  tyi)ewritten  information 
to  another  MT  ST  at  any  Iwa- 
tion  over  a  telephone  line. 

When  the  original  copy  is 
typed  on  the  AIT  ST,  all  charac¬ 
ters,  punctuation  marks  and 
spacing  are  automatically  re¬ 
corded  on  magnetic  tape.  If  the 
operator  makes  a  mistake,  she 
backspaces  and  types  over  the 
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When  the  news 
hits  the  street 


BUNN  Machine  Tying 
delivers  it  intact. 

(thanks  to  the  strength  of  Bunn  Nylon  Twine) 


Super-tough  BUNN  Nylon  Tying 
Machine  Twines  have  what  it 
takes  to  deliver  heavy  bundles 
safely  to  their  destinations— p/us 
-knife-opening  ease  and  no 
hazardous  or  nuisance-creating 
disposal. 

Circulation-rated  tying.  Whether 
your  circulation  is  5,000,  50,000, 
500,000  or  more... BUNN  has  a 
Newspaper  Tying  Machine  more 
than  equal  to  your  printing  and 
handling  pace. 

For  manual  or  conveyorized 
systems.  From  single  rolled 
papers  to  20  "  high  stacks  are 
tied  securely  on  standard  BUNN 
Tying  Machines. 


More  than  reduced  handling 
costs.  Economics  favor  BUNN 
Machine  Tying,  with  goodwill  as 
a  bonus... with  your  own 
handlers... the  newsstand  on  the 
corner. ..the  buyer  of  a 
non-mangled  newspaper... and 
the  advertiser  who  helps  meet 
your  payroll. 

Send  for  free  Bulletin  200.  Learn 
how  BUNN  Newspaper  Tying 
Machines  help 
publishers  to  a 
newsbeat . . .  prevent 
beat  news.  They 
save  time  and 
money,  too. 
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PACKAGE  TYING  MACHINES 


THIS  SLIP-PROOF.  Ifl)  TAMPER  PROOF  KNOT  ALWAYS  SAYS:  '  TIED  BY  BUNN  ' 

B.  H.  BUNN  COMPANY 

7605  Vincennes  Avenue,  Dept.  EP  •  Chicago,  Illinois  60620 
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New  Makeup  AHire? — Aprons  have  been  standard  equipment  in 
composing  rooms  for  many  years.  Most,  however,  are  not  as  frilly 
as  the  one  worn  by  Harry  West,  right,  women's  page  editor  of  the 
Plain  Dealer,  Cleveland.  The  smock  (which  is  pink)  worn  by  Janet 
McCue,  left,  assistant  women's  page  editor,  is  the  newest  style  for 
women  doing  makeup  work.  West  borrowed  the  apron  from  the 
home  economics  department. 


Wood’s  Line 
For  Printing 
Work  Grows 

A  lino  nf  K’"iphir 

arts  hroujrht  about  a 

fhantfo  in  nanu*  for  Wood  Nows- 
papor  -Marhinory  Corporation 
rocontly. 

'rhis  lonjr-o.ctalili.'iliod  nianu- 
factun-r  of  no\vspap<‘r  pr<*ss<>s 
and  storootypo  o<]uipm«‘nt  has 
iMHonu*  Wood  Indu.stries  Inr., 
with  its  h*‘ad(|Uartors  at  IMain- 
fiold.  X.  J. 

'I’ho  company’s  president, 
Itaniel  McColley,  de.sci’ihed  the 
reasons  for  the  channe  when  he 
spoke  to  the  jrroup  of  Kuropean 
publishers  and  production  extH-u- 
tives  during  their  visit  to  Miami 
in  \oveml)«M'. 

McColley  .stressed  the  fact 
that  Wood  now  otfer.s  "prac¬ 
tically  a  comirlete  line  of  graphic 
arts  e(|uipment  for  the  entire 
printing  industry,  not  just  for 
the  newspaper  industry,  as  well 
as  complementary  lines,  such  as 
rewinders,  slitters,  etc.” 

Through  as.sociation  with 
Baker  I’erkins  Ltd.  of  Enpland, 
Wood  offers  a  full  line  of  Halley 
Aller  offset  ]>resses.  In  turn. 
Baker  I’erkins  repres<'nts  Wood 
in  th<“  foreipn  markets  for  its 
line  of  Scott  pres.ses.  Scott 
<'ame  into  the  Wood  family  in 
liCiT  with  the  acquisition  of  the 
Walter  Scott  I’rintinp  I’re.ss  Co. 

other  aspects  of  Wood  Indus¬ 
tries  were  touched  on  by  .McCol- 
l<“y  in  his  talk,  part  of  which 
follows : 

"1  would  lik<“  to  iM'lieve  that 
ea<  h  one  of  you  is  most  familiar 
with  Wood  stereotypinp  nia- 
<diin<'ry  and  Wood  reels,  tensions 
and  pasters.  We  have  l)een  and 
continue  to  1h>  the  world’s  leader 
in  lK)th  of  the.se  liiK's,  havinjj 
broujrht  the  first  automatic  ca.st- 
iTijr  machines  on  the  market  back 
in  th.-  early  I'.MMi's  ami  having 


today  the  fully  automatic  cast¬ 
ing  machine,  the  Supermatic. 
Linotype  and  Machinery 
Limited,  of  .Altrincham,  Enp- 
land,  represent  us  in  the  Euro¬ 
pean  markets  with  the  Super¬ 
matic,  known  as  Seniormatic 
over  there. 

“Wood  holds  the  original 
patemts  as  well  as  many  con¬ 
tinuing  patents  on  tensions  and 
|)asters,  which  date  back  to  the 
l!>2(t’s.  .Again  in  England,  our 
reels,  tensions  and  pasters  aie 
offered  for  world  markets  by  the 
Witton-.Iames  Division  of  the 
British  (omeral  Electric  Co. 

IHTm-I  I’ress  in  Florida 

"Our  Wo<m1  letterpre.ss  ma¬ 
chines  can  l»e  found  in  nununous 
hnations  in  the  United  States, 
but  probably  the  area  where  we 
can  point  to  the  greatest  cover¬ 
age  is  in  (lermany,  where  the 
.Axel  S|)ringei-  newspaper  plants 
print  almost  exclusivelv  on 
W  <M)d-.AllM>rt  pres.ses.  These  are 
Wood  presses  made  by  our  as.so- 
ciat<‘S,  .AllK-rt  &  Cie,  in  F’l  anken- 
thal,  (lermany.  The  W(M)d  .Met¬ 
ropolitan  Press  and  the  Wood 
Cu.stom  To,  which  is  our  latest 
letterpress  machine,  are  now 
available  in  Europe  through  thf? 
.Alb«>rt  company,  and  in  the 
l'nit<“d  Kingdom  through  Baker 
I’erkins. 

“The  fir.st  off.set  pr«‘ss  designed 
and  manufactured  by  Wood  is 
printing  the  Itaiftomi  Itidrh 
(Florida)  Xiira-JoinHdl.  We 
feel  that  the  fine.st  offset  print¬ 
ing  in  full  color  today  is  iMung 
done  on  this  pre.ss  on  ordinary 
newsprint  st<H‘k.  This  Wood 
pr<*ss  was  completely  and  fully 
d«“signed  for  offset  printing  only 
ami  is  not  a  conversion  of  a 
lettei  jne.ss  unit. 

"S('veral  years  ago,  we  en¬ 
tered  into  tlu?  web  control  and 
converting  etiuipment  field 
through  the  purchase  of  the 
Stanford  Enginwring  Com|)any 
in  Salem,  Illinois.  With  this  line 
of  e(iuii)ment  we  handle  most 
any  film,  foil,  paper  or  other 
materials  through  tin*  convert¬ 
ing  prfK'esses.  In  this  field  we 


can  beast  of  such  customers  as 
IB.M,  I’olaroid,  Keynolds  .Metals, 
Eastman  Kodak,  Celane.s<',  (len- 
eral  .Aniline,  Moort  Business 
Forms,  and  many  others. 

In  conjunction  with  the  .A.XI’.A 
He.-jearch  Institute  and  lieich- 
hold  Ch<*micals  Inc.,  we  have 
introduced  the  I’oly-.Autoplate 
Sy.stem  for  ca.sting  plastic  plates 
for  (juality  printing  and  long 
plate  lif(*.  We  also  offer  th<“ 
finest  machine  available  foi’ 
mounting  plates  in  perfect  regi.s- 
ter  on  our  new  pla.stic  saddles 
which  weigh  but  six  |)oundseach. 
Our  j)lastic  plate  weighs  in  at 
om*  pound  which  affords  great 
ease  of  handling  when  com))ared 
with  stereos. 

"Our  Scott  matrix  rollers 
have  b<‘en  acc(‘pted  in  the  Euro- 
))ean  and  .African  markets.  Our 
matrix  toasters  and  formers  are 
now  .setting  a  .standard  in  the 
.American  markets  and  we  hop<> 
will  soon  be  introduced  in  the 
European  markets.” 

• 

K<mi  Frlkloy  IVaiiiod 
-Mail  Kooiii  Foroiiian 

Dayton,  Ohio 

Kenneth  F'elkley  has  lH>en 
named  general  foreman  of  the 
mail  room  for  Dayton  News- 
|)apers  Inc.  He  succ»*eds  Ralph 
Zimmeiman,  wlu)  retired  after 
1!)  years,  including  to  as  mail 
room  foreman.  F'elkley  has  lK>en 
with  Dayton  Xewspap(>rs  since 

.At  the  time  Zimmerman 
started  work,  the  mail  room  was 
handling  37,0(Hf  daily  news- 
pa|)er.s  and  2fi,(HI0  on  Sundays. 
That  amounted  to  2r)2,0()0  per 


week.  Today,  more  than  2T.'>,0()0 
papers  go  thi'ough  on  a  week 
day. 

Zimmerman  said  some  of  his 
most  satisfying  memories  are  of 
"the  many  I'niversity  of  Dayton 
students  who  worked  as  part- 
time  mail  room  helpers  and  wi>nt 
on  to  Ix'come  lawyers,  doctors 
and  successful  men.” 

• 

Digital  Pro^ruiii  Gives 
Type  .>Iix  in  a  Line 

Havwaki),  Calif. 

.A  comput<-rized  typeset'Jng 
program  for  mixing  point  sizes 
and  type  faces  within  the  same 
liiu'  on  a  I’hoton  ofiO  was  stai  ted 
up  recently  at  the  Diiili/  lieridr 
here. 

The  new  program,  installed 
and  operating  in  less  than  a 
week,  uses  a  Digital  E<|uipment 
Coiporation  l’Dl’-8  com))uter 
and  a  Photon  .">(>0  photo  unit. 

“The  uni(|ue  software  package 
is  the  key  to  this  capability,” 
said  Marv  FI.  Cothian,  Digital’s 
(Iraphic  .Arts  Marketing  .Man¬ 
ager.  “Oui'  software  allows  users 
to  set  display  ad  composition 
through  normal  TTS  perfora¬ 
tors,  processing  the  tape  through 
the  computer  and  receiving  a 
mixed  (lisplay  ad  ready  for 
[la.ste-up  from  the  I’hoton  ."ifiO.” 

The  Daily  Review,  with  a  .'!!),- 
000  daily  circulation,  installed  a 
I’DP-8  compub'r  hot  metal  type¬ 
setting  system  for  straight 
matter  last  May.  News,  tv  logs 
and  classified  ads  were  the  first 
functions  to  be  put  on  the  sys¬ 
tem. 

The  Photon  .')60  was  recently 
ailded  to  the  200  system. 
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CAPCO 

For  Efficitnt  Newspaper  Operation 

CAPCO  Portable  Ink  Fountain 
CAPCO  Color  Separator 
CAPCO  Roller  Grinder 
CAPCO  Rewinder 
CAPCO  Core  Stripper 
CAPCO  Face-O-Type  Machine 
CAPCO  Plate  Gauge 

Capital  Tool  &  Mfg.  Co.,  Inc. 

5000  Calvert  Road  •  College  Park.  Md. 
Phone  864-7677 
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There’s  a 

brand  new  zinc  etchant, 
for  heavy  volume 
photoengraving, 
that  cuts  machine  time 

in  half! 


WV  call  it  Ili-Spccd  Etchant  for  Micro-Metal 
and  believe  it  to  be  the  most  significant 
platemaking  development  since  the  intro¬ 
duction  of  zinc  powderless  etching.  For 
a  demonstration,  call  your  Rolled  Plate 
representative. 


HOr^I.KI)  Pf.ATE  MET.M.  COMI’.ANY 


Diesel  vs.  Gas  On  Delivery  Truck  Fleet 


By  Robert  L.  .Moyer 

l*r<Nlu('lion  Muiiugrr.  Tren 

If  a  newspaper  owns  and 
operates  its  own  fleet  of  delivery 
trucks,  one  of  the  fre(iuent  deci¬ 
sions  to  Ih‘  niad(‘  is  what  type  of 
vehicle  to  purchase.  I'm  not  re¬ 
ferring  to  just  the  manufacture 
hut  to  the  type  of  engine  and 
body. 

Bill  Moore,  circulation  direc¬ 
tor  at  the  Trrntou  Tiincif,  has  a 
delivery  fleet  total injr  27  trucks. 
Two  trucks  in  this  flefd  are 
diesels.  On  the  basis  of  their 
llb)7  performance,  three  more 
have  lHH*n  ordered  for  1968. 

('.osl  AlltM-alion 

•Moore  e.xplained  that  his  co.st 
allocation  for  the  fl<“et  includes; 

“.All  oj)eratinjr  expenses  for 
maintaining  the  fleet.  These  ex¬ 
penses  are  charjted  to  the  indi¬ 
vidual  truck  with  the  exception 
of  the  monthly  allocation  for 
tires  and  insurance.  These  two 
expen.ses  are  the  same  for  all 
trucks.  Depreciation  rate  is 
bas<“d  on  the  same  number  of 


i»ii  Time?.  Newspaper* 

pen.ses  for  each  truck  are  re- 
cortled  on  a  separate  report. 

When  the  monthly  report  is 
finished,  it  is  combined  with  the 
previous  two  months  and  an 
average  cost  per  truck  is  calcu¬ 
lated  for  these  three  preceding 
months.  The  monthly  report,  the 
three-month  summary,  repair 
statements  and  the  machinists’ 
foreca.st  of  future  maintenance 
needs  for  each  truck  are  used  for 
determininp  when  to  order  a 
replacement  truck. 

In  order  to  make  a  fair  com¬ 
parison  between  the  two  diesels 
|)urchased  in  1967  and  jtasoline 
trucks,  I  went  back  through 
M(M>re’s  rwords  to  find  a  month 
when  the  two  new  ita-soline 
trucks  had  similar  mileage. 

Table  Two  demonstrates  this 
comparison. 

The  average  cost  of  each  pair 
per  mile  can  be  computed  by: 

Diesel  3t\= 

(.073)  (16,698)=$1218.9.7 

Diesel  #2= 


(lasoline  #2= 

(.116)  (  9,728)=  1128.4.7 
Total  26,193  miles= 

$3.76.7.27  Expenses 
.Average  Gasoline  cost  per  mile 
=  .$3.76.7.27  -f-  26193  miles  = 
13.61  cents  jier  mile. 

Diesel  truck  #2,  with  the 
higher  cost  per  mile,  is  u.sed  on 
shorter  runs  than  Diesel  #1. 
This  merely  confirms  what  diesel 
users  have  known  for  some  time, 
fuel  economy  is  more  api)arent 
over  long  distances. 

Belter  4>rad<‘  of  Fuel 

Regarding  maintenance  of 
diesels  versus  gasoline,  at  first 
there  seemed  to  be  a  problem 
with  the  fuel  injectors.  This  was 
overcome  by  switching  to  a 
iH'tter  grade  of  fuel  oil.  Since 
this  change  in  fuel,  the  diesels 
have  had  considerably  less  main¬ 
tenance  hours  per  mile  than  the 
average  gasoline  truck. 

Some  of  you  mechanically  in¬ 
clined  individuals  unfamiliar 
with  flie.sels  might  be  intereste<l 

TABU 


in  the  manufacturers’  i*ecom- 
mended  “tune  up  chart.” 

Piesel  Tune  Up  Operations 

1 )  Adjust  exhaust  valve  clea  r- 
ance. 

2)  Time  fuel  injectors. 

3)  Adjust  governor  gap. 

4)  Position  injector  rack  con¬ 
trol  levers. 

.7)  Adjust  maximum  no-load 
speed. 

6)  .Adjust  idle  speed. 

7)  .Adjust  buffer  screw. 

.A  major  tune  up  will  take 
longer  than  a  comparable  one 
for  a  gasoline  engine,  but  the 
frequency  of  major  tune  ups  is 
higher  for  gasoline  engines. 

In  summary,  Moore  com¬ 
mented:  “There  is  a  100,000- 
mile  guarantee  on  the  motor  with 
the  exception  of  the  injectors. 
Because  of  the  longevity  of  the 
diesel,  we  are  getting  all  of  our 
new  trucks  equipped  with  Boyer- 
town  bodies.  If  there  is  a  fault 
with  the  standard  diesels,  it  is 
that  the  motor  la.sts  longer  than 
the  body.” 

■  TWO 


months  (estimated  life  of  truck) 

(.123)  (  9,032)=  1110.94 

Re  led 

Cost 

for  all  vehicles.  Since  the  diesels 

Total  2.7,730  miles= 

Capacity 

Total 
Miles  On 

Miles 

Per 

Cost  Per 
Mile  Y-R 

8t*ll  for  ai)i)roximat<dy  $1,000 

$2329.89  Expenses 

Gross 

Vehicle 

Miles 

This 

Per  Gal 
This 

Mile 

This 

more  per  truck,  their  monthly 

.Average  Diesel  cost  per  mile= 

Weight 

Month 

Truck 

Month 

Month 

To  Date 

depreciation  rate  is  higher.” 

.$2329.89  2.7730  miles  =  9.0.7 

1  Diesel 

Diesel 

10,000 

2,574 

16,698 

13.5 

.074 

.073 

Table  One  is  a  sample  of  the 

cents  ))er  mile. 

2  Diesel 

Diesel 

10.000 

2,119 

9,032 

12.7 

.088 

.123 

monthly  transportation  sum- 

Gasoline  3rl= 

1  Gasoline 

Gasoline 

10.000 

1,152 

16,465 

6.5 

.125 

.133 

maiy  repmt.  The  operating  ex- 

(.148)  (1 6,46.7 )  =$2436.82 

2  Gasoline 

Gasoline 

10,000 

1,374 

9,728 

7.0 

.127 

.1 16 

TABI.K  0\K 

in ANSPORTATION  REP< )RT 

—MONTH 

OF 

1967  AM) 

VKAR  TO 

DATK 

RATED  capacity  MILES 

TOTAL 

MILES 

COST  PER 

COST  PER 

COST  PER 

DATE  OF 

truck 

GROSS  VEHICLE 

THIS 

MILES  ON 

PER  GAL 

MILE  THIS 

MILE  Y-R 

MILE  LIFE 

aquisition 

NO. 

MAKE 

WEIGHT 

MONTH 

TRUCK 

THIS  MONTH 

MONTH 

TO  DATE 

OF  TRUCK 

6-  3-66 

1 

1966  JEEP 

8,000 

1,658 

33.266 

7.9 

.160 

.210 

.129 

12-10-65 

2 

1966  GMC 

8,000 

2,642 

41,395 

9.0 

.069 

.096 

.104 

12-  6  63 

3 

1964  DODGE 

10,000 

1,061 

53,058 

5.5 

.137 

.175 

.146 

4-24-64 

4 

1964  DODGE 

8,000 

1,727 

73,816 

1 1.3 

.423 

.166 

.097 

5-  8-64 

5 

1964  DODGE 

8,000 

2,280 

56.887 

8.1 

.081 

.107 

.1  19 

4-20-67 

6  (DIESEL) 

1967  GMC 

10,000 

2,574 

16,698 

13.5 

.074 

.073 

.073 

7-  1-64 

7 

1964  DODGE 

8,000 

2,120 

68,321 

10.4 

.075 

.128 

.091 

1 1-25-63 

8 

1964  CHEV. 

5,000 

1,318 

85,038 

8.8 

.088 

.071 

.073 

6-  3-66 

9 

1966  GMC 

10,000 

1,673 

22,889 

7.0 

.167 

.169 

.146 

4-21-66 

10 

1966  GMC 

10.000 

2,684 

52,740 

8.6 

.105 

.1  10 

.085 

5-  5-67 

II  (DIESEL) 

1967  CHEV. 

10,000 

2,1 19 

9.032 

12.7 

.088 

.123 

.123 

12-23-64 

14 

1965  INT'L 

10,000 

1,406 

44,814 

6.4 

.1 17 

.149 

.121 

1-  5-65 

15 

1965  CHEV. 

10,000 

1,967 

55,108 

7.8 

.086 

.102 

.103 

8-13-65 

16 

1965  GMC 

10,000 

932 

50,394 

4.4 

.250 

.143 

.1 12 

2-11-66 

17 

1966  GMC 

10,000 

1,555 

30,068 

7.7 

.134 

.131 

.136 

7-16-65 

18 

1965  GMC 

10,000 

2,374 

60,503 

10.0 

.138 

.098 

.100 

6-30-66 

19 

1966  GMC 

10,000 

2,316 

34,092 

8.8 

.099 

.104 

.091 

4-13-65 

21 

1965  GMC 

10.000 

1,387 

47,774 

6.6 

.136 

.115 

.110 

5-20-65 

22 

1965  GMC 

10,000 

1,870 

53.970 

9.1 

.091 

084 

.099 

6-  7-65 

23 

1965  DODGE 

10,000 

1,016 

39,278 

9.5 

.130 

.154 

.140 

9-17-65 

24 

1965  GMC 

10,000 

2,799 

48,924 

9.9 

.063 

.082 

.087 

10-19-65 

25 

1966  GMC 

10,000 

2,502 

36,532 

7.1 

.077 

.094 

.1 18 

10-19-65 

26 

1966  GMC 

10,000 

1,522 

50,287 

6.8 

.104 

.109 

.091 

2-15-66 

27 

1966  GMC 

145,000 

627 

20,626 

7.9 

.470 

.249 

.209 

4-21-66 

28 

1966  GMC 

10,000 

1,987 

38,527 

8.4 

.1 16 

.101 

.090 

5-  2-66 

29 

1966  GMC 

10.000 

2,389 

43,322 

9.7 

.093 

.087 

.081 

48,505 

8.6 

.137 

.124 

.1 1 1 

OUR 

COST  PER 

MILE  FOR  1966 

WAS 

.1 13 

OUR 

COST  PER 

MILE  FOR  1965 

WAS 

.1 19 

EDITOR  Sl  PITBI  I.SHER  fot  J.mu.iry  13,  1968 


There’s  no  faster  way  to  go  from 
manuscript  to  cold  type. 


Rash  claim?  Decide  for  yourself.  Here  are  some 
average  times  for  setting  justified  cold  type 
with  JUSTOWRITER*  automatic  composing 
machine  by  Friden: 

Newspaper  column,  18"  deep  18  minutes 
Textbook  page,  6"  x  9"  7  minutes 

House  organ  page,  8"  x  10"  9  minutes 

Booklet  page,  4"  x  6"  4  minutes 

In  each  case,  the  operator  was  typing  at  a 
normal  speed  on  the  machine  at  the  left.  That 
produced  a  visual  proof,  plus  a  punched  tape 


containing  all  characters  and  required  spacing 
along  with  a  justification  code  for  each  line. 

The  operator  then  put  the  tape  into  the  machine 
on  the  right,  and  touched  a  single  key.  The 
copy  was  automatically  typed  and  justified  on 
a  repro  proof  (or  a  direct  image  plate)  at  100 
words  per  minute — without  any  monitoring. 

The  jet  set  can  bring  greater  economy  to  any 
offset  operation.  To  see  it  in  action,  call  your 
nearest  Friden  representative.  Or  write  Friden, 
Inc.,  San  Leandro,  California  94577.  Sales  and 
service  throughout  the  world. 

Friden 

DIVISION  OF  SINGER 


i['(MARK  or  fRlDCN.  INC. 


BOOKS  IN  RKVIKW 


Marie  Smith  Covers 
White  House  Parties 


By  Kay  Krwiii 

KNTKHTAIMNC;  IN  THK  WHITK 
IIOi’SK.  Hy  Mario  Smith.  Acropolis 
J100  ITth  St..  N.W..  Wash- 
in^rtori,  I».  paired. 

ilhistrations  I''  (<»l«'r  plates.  l‘*l 

an<i  i\*<  i|H  s. 

Th<*  White  House.  Those  three 
simple  words,  when  comliimHl  to 
form  the  acc»‘pted  name  for  The 
P^xecutive  Mansion,  convey  a 
mapical  .sens<‘  of  palatial  resi¬ 
dence  and  political  power  to  all 
Americans — and  to  all  people 
everywhere  in  the  world.  The 
Whit«‘  Hou.se  is  our  palace  (it 
was  called  the  President’s 
Palace)  ;  its  wcupant  is  our  com¬ 
bined  head  of  state  and  prime 
minister. 

Patriolisin  and  Pride 

There  is  romance,  tradition, 
intripue,  history  and  |)ride  in 
the  simple  de.s<‘riptive  name  ap- 
|)lied  to  the  President's  Hou.se. 
( It  had  to  Im‘  |>ainted  white  after 
the  British  burm'd  it  and  left 
its  walls  blackened).  'I'he  name 
itself  conjures  patriotism  and 
|)er.sonal  (iride. 

.Almost  anythinp  written  about 
the  White  H()u.s<“,  therefoi'e,  com¬ 
mands  instant  and  int<*rested 
read<‘rship.  Pew  are  as  well 
((ualified  by  experience  and 
talent  to  write  about  it  as  .Marie 
Smith,  who  attended  her  first 
Whit<‘  House  reception  durinp 
the  Tiuman  .Administration  and 
who  has  covered  it  for  the  IPo.sA- 
(I).  C.)  durinp  the 

Kisenhower,  Kennedy  and  John- 
.son  .Administrations. 

.Miss  Smith’s  newspaper 
stories  have  Ix-en  syndicated  to 
news[>apers  throuphout  the 
world  and  she  has  won  many 
awards.  She  is  the  author  of 
"The  President’s  I.ady:  .An  In¬ 
timate  Biopraphy  of  .Mrs.  Lyn¬ 
don  B.  .Johnson’’  (Handom 
Hou.se)  and  co-author  of  "Whip* 
Hou.se  Britles”  (.Acro|ioli.s 
Books). 

200  Menus,  Reripes 

Women’s  editors  and  food  edi¬ 
tors  of  newspa|)ers  will  lie  inter- 
e.sted,  especially,  in  2<K)  menus 
and  recijtes  of  the  White  House 
throuph  the  years.  Most  of  these 
never  have  been  publicized  be¬ 
fore. 

.As  |)i(|uant  literary  desserts, 
consider  these  delicacies  selected 
at  random  from  this  deliphtful 
delineator: 

•  The  averape  cost  of  a  dinner 
pue.st  at  the  White  Hou.se  is  $20, 
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paid  by  the  taxpay<>r,  with  the 
exception  of  strictly  |tersonal 
pue.sts  of  the  Presidential  fam- 
ily. 

•  .JefTer.son  installed  a  Pr«mch 
chef  in  the  White  House  and 
they  have  predominated  throuph 
the  years.  He  also  introduced 
ice  cream  at  the  White  Hou.se, 
spent  the  substantial  sum  of 
$11,000  on  wines  alone  durinp 
his  Whip*  House  tenure,  enter¬ 
tained  P2  and  11  puests  at  dinner 
almost  crcri/  day. 

•  Durinp  the  polden  era  when 
Dolley  .Madison,  one  of  the  White 
Houses’  most  famous  hostesses, 
reipned  there,  the  fashionable 
dinni'r  hour  was  1  ji.m.  I'lach 
)’U(*st  had  his  own  personal 
waiti'r,  and  the  staff  of  thirty 
was  aupmented,  when  necessary, 
by  extia  servants  hired  at  3oc 
for  the  eveninp. 

Bip  (dieeso  Feast 

•  .Andrew  .Jackson  presented 
the  public  with  a  1,100  pound 
cheese  and  invited  all  of  Wash- 
inpton  to  share  it.  They  came 
and  demolished  it  in  two  hours, 
with  the  aroma  linperinp  on  in 
the  main  hallway  for  some  time 
to  come. 

•  I’resident  William  Henr>- 
Harrison  personally  took  the 
White  Hou.se  market  basket  on 
his  arm  and  went  to  the  procery 
store,  pettinp  drfmched  by  a 
shower  in  the  process,  result inp 
in  pneumonia  and  his  death  a 
month  after  takinp  office. 

•  .Accordinp  to  a  story  handed 
down  throuph  the  years  in  the 
famil.v  of  I’resident  T.vler,  he 
was  the  pracious  host  who  ilrank 
from  his  own  finperbowl  after  a 
Senator-puest  had  committed 
this  faux  pas,  and  the  other 
puests  followed  the  pallant  lead 
of  thc'ir  host. 

•  Knockwurst  and  .sauerkraut 
were  favorite  foods  served  by 
.Mr.s.  Warren  (1.  Hardinp  to  her 
husband’s  poker-jilayinp  friends, 
for  whom  she  also  served  as  bar¬ 
tender  durinp  I^rohibition. 

•  Mrs.  William  McKinley’s 
own  dinner  fare,  even  at  State 
Dinners,  consisted  of  crackers 
which  she  nibbled  becau.se  of 
poor  health. 

Amiisinp  Anecdolrs 

The  .social  history  is  laced 
with  amusinp  anecdotes,  many 
told  for  the  first  time,  about 
parties  piven  by  Presidents  and 


KITCHEN  CABINET— Marie  Smith 
presents  an  autographed  copy  of 
her  "Entertaining  in  The  White 
House"  in  the  White  House  kitch¬ 
en  to  Henri  Haller,  White  House 
chef. 

about  their  puests,  some  of  whom 
suffered  embarrassinp  mishaps 
instead  of  anticipated  social  suc¬ 
cess  at  the  First  Hou.se  of  the 
Land. 

One  chief  of  stab*  liecamc  .so 
intoxicated  at  a  dinner  piven  for 
him  by  President  Kenned,v  that 
he  hail  to  be  .secretly  spirited 
away  and  carried  back  to  Blair 
House  to  sleep  it  off.  A  foreipn 
diplomat  had  the  .seat  of  his 
trousers  ripiied  out  by  a  White 
House  dop  while  he  was  bowinp 
over  the  hand  of  .Mrs.  Kleanor 
Boo.sevelt  in  a  receivinp  line. 

Hostesses  everywhere,  thanks 
to  .Miss  Smith’s  perception  and 
persistence,  now  can  model  their 
own  parties,  simple  or  elaborate, 
on  White  House  culinary  stand¬ 
ards. 

lllllllllllllllllllllllllllllllUllllilllllllllllllllllllll^ 

Books  Of,  By 
Or  For  Newsmen 

iiiiiiiiiiiiiiiiiiiiiiiii!i:iiiii:iiiiiiiiiiiii;iiiiiiiiiiM^ 

The  university  of  (Jeorpia  Bul¬ 
letin  has  issued  “.A  Forward 
I.ook  for  Communications”  (201 
papes),  edited  b,v  Dean  .John  K. 
Drewr,v.  Henr,v  W.  (Jrady 
School  of  .Journalism,  L’niversity 
of  (leorpia,  .Athens.  This  is  the 
20th  volume  in  a  series  of  iiubli- 
cations  prowinp  out  of  in.stitutes, 
conferences  and  special  occa¬ 
sions  of  the  Henry  W.  Grad.v 
School  of  .Journalism.  .Amonp 
the  many  addi'es.ses  and  articles 
reproduced  is  “The  Chanpinp 
.American  Press”  (Don  Ji.  .Mel- 
lett  .Memorial  Lecture)  by  Itob- 
ert  L'.  Brown,  publisher  and 
editor  of  Fpitok  &  PriIl.lSHKR. 

T.  (leorpe  Harris,  a  .senior 
editor  of  Look,  has  written 
“Romney’s  Way:  .A  .Man  and  .An 
Idea”  (Prentice-Hall.  Jan.  n. 
288  papes.  $.-).f).j). 

The  National  Industrial  Con¬ 
ference  Board  has  published  its 
“Economic  .Almanac  —  IDfiT- 
lf)(>8”  ( I’aul  Biederman,  Editor. 
Macmillan  Co.  fiC).")  papes.  I’aper- 
hack),  a  business  factbook  with 
hundreds  of  statistical  tables. 


Peter  (llenn  Publications  (145 
E.  .b.lrd  St.,  New  York,  N.  Y. 
10022)  has  published  thri'e  1!)()8 
books  of  ))articular  interest  to 
advertisinp  and  public  relations 
men.  They  are  “JIadison  Avenue 
Handbook”  $5.95),  “Art  Direc¬ 
tors  Handbook — Euro|)e”  ($6.95) , 
“.Madison  Avenue  Datebook 
($4),  the  latter  with  astrologi¬ 
cal  ilelineations. 

A  jiractical  apjiroach  to  the 
))ersuasive  writinp  technliiues 
vital  to  jiersonal  and  profession¬ 
al  success  is  provided  in  “The 
.Art  of  Successful  Communica¬ 
tion”  (McGraw-Hill.  By  Nor¬ 
man  G.  Shidle.  267  papes.  $6.95). 

William  H.  .A.  Carr,  who  for 
20  years  was  assiH'iated  with 
New  A’ork  and  Chicapo  lu'ws- 
papers  and  author  of  1 1  books, 
has  written  “Perils  Named  and 
I'nnamed”  (.McGraw-Hill.  421 
p.apes.  $6.95).  It  is  a  dramatic 
profile  of  the  175-year-old  Insur¬ 
ance  Company  of  North  .Amer¬ 
ica,  the  first  stock  fire  and 
marine  insurance  company  in 
.America.  The  company  now  has 
as.sets  of  close  to  two  billions. 

Edward  Stephens,  professor 
at  the  Medill  School  of  Journal- 
i.sm.  Northwestern  University, 
has  written  a  novel,  his  fifth  in 
10  years,  about  the  life  and 
times  of  the  warred-upon  pener- 
ation.  It  is  “.A  Turn  in  the  Dark 
Wood”  (Doubleday).  The  author 
commented.  “It’s  about  you  and 
me  and  everybody  in  the  middle 
of  their  life  who  wakes  up  and 
finds  that  all  the  thinps  that 
were  poinp  to  happen  in  the 
plitterinp  future  had  not  haj)- 
pened  and  were  not  ever  poinp 
to  happen.  .And  panic  sets  in.” 

The  drama,  drudpery  and  ex¬ 
citement  that  attended  the  <le- 
velopment  of  jihotopraphy  are 
recorded  in  “Latent  Imape:  The 
Discovery  of  I’hotopraphy” 
(Doubleday.  160  papes.  $1.25 
paperback;  $4.95  hardcover).  It 
is  by  Beaumont  Newhall,  curator 
of  the  Georpe  Eastman  House, 
Rochester,  N.  Y. 

A  pood  arpument  settler  for  a 
newspaper  is  “(Juinness  Rook  of 
World  Records”  ( Benjamin  Co., 
485  Madison  .Ave.,  New  A’ork, 
N.  Y.  10022.  Papi'rback.  402 
papes.)  It  answ(*rs  ((uestions 
about  natural  wonders,  spectac¬ 
ular  achievements,  man-made 
phenomena  and  every  world 
record.  Here  are  fascinatinp  an¬ 
swers  concerninp  the  smallest 
fish  ever  caupht,  the  most  ex|)en- 
sive  wine,  the  larpe.st  diamond, 
the  oldest  man,  the  fattest 
woman,  the  lonpest  river  in  the 
world.  The  book  is  by  Norris  and 
Ross  .MeWhirter,  twin  brothers 
who  write  a  column  for  the 
Liimlon  Observer. 


EDITOR  A;  PUBLISHER  for  Jiiiiu.irv  H.  1068 


Here’s  the  easy  way  to  take  the  bother  out 
of  running  pre-prints,  re-prints  and  proofs  in 
the  pressroom:  Run  clean,  sharp  copies 
or  proofs  of  full-page  ads  on  slick  stock  with 
an  MGD-22  offset  unit. 

Why  an  MGD-22?  Start  with  fast  make-ready 
(about  eight  minutes).  Then  run  full-page 
reprints  on  sheets  up  to  17V2x22V2.  Finish  with 
the  Model  22  running  wide  open  at  8000  iph. 

Give  us  ten  minutes  of  your  day  and  we’ll 
show  you  ways  to  cut  costs  and  make  profits 
in  the  pressroom  with  an  MGD-22. 


THE  MGD  SALES  COMPANY 
<:^ImIEHLE-GOSS-DEXTER.  INC. 

2011  Hastings  •  Chicago,  Illinois  60608 

Yes.  I  would  like  to  see  an  MGD-22  in  action. 

Please  call  me  for  a  demonstration. 

Name _ _  -  - 

Company.  - - — - - 

Address- - - 

City _  _ —  State  _ 

Telephone _ -  —  Zip  - 


y  Plain  talk 
about  pre-prints 
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LAYOl  T  AM)  DESIGN 


Bright?  Make  it  brighter 


Yakima  Morning  Herald 


Yakima  Morning  Herald 


I  Meat  control  bill 
goes  to  President 


Suicide  Tops  Skydiving  Toll 


Firepower  Rings 
Marine  Fortress 


Transplant 
try  fails 


ffompaging  Rio  Grartde 
Topples  Another  Dam 


Stratoiets  climax 
massive  air  raids 


Horror  mafler  of  hittory 


Creditors  approve 
sole  oi  cemetery 


Queen  Solutes 
tttUitng  Queen 


Vhis  is  from  hrinht  to  hri>rhtor. 

W.  H.  (Tod)  Rohoitson,  oxocutive  viceprosi- 
dont  and  puhlishoi-  of  lli<>  Yakiinn  (Wash.) 
Morriitifi  Hernlrf,  already  had  a  shininp,  func¬ 
tional  offset  ne\vsj)apei'.  Its  sister  paper,  the 
Yakitiifi  Ihtifif  licpiihlic,  p.ni.,  also  sparkled. 

But  RolK-rtson  wished  even  further  simpli¬ 
fication  in  format,  climinatiii);  non-functional 
devices  in  the  txdief  they  imjiede  readability 
instead  of  enhancing  it. 

Thus  last  fall  the  MornitiR:  Herald  made  re¬ 
visions  in  its  desifrn. 

I'p/H'r  left,  liefore.  I'pper  right,  after. 

The  average  reader  will  not  perceive  what 
has  been  done.  Actually,  often  not  much  needs 
be  done  to  make  the  readinp  easier. 

.■Mthouph  not  many  of  them  show  in  upjH'r 
left,  both  jiajicrs  throuRhout  were  shot  with 
Ixixes.  iioods,  B('n  I>ay  and  coin  imle  devices, 
ivv  'rsi  s,  headline  liecks,  boldface  body  type. 

One  such  is  column  1  in  upper  left.  The 
leyend  “(Jood  MorninR”  is  a  reverse.  It  looks 
b'^tter  in  ujiper  riRht,  a  clean  and  simjile  piece 
of  tyj'eset. 

Yrt,  the  jiape  in  uppr'r  hft  is  attractive.  And 
it  illustrates  a  couple  cf  principles  that  lie¬ 
s' rve  attention:  It’s  not  necessary  to  sjiot  the 
l.iR'rest  head  at  the  toj;  of  the  pape;  it’s  not 
n  c  “;.sary  to  play  the  hlyRcst  story  at  the  top 
c  f  the  jiaRe. 

Tile  1-uicide-Skydivinp  head  is  hut  42  point. 
T!ie  head  on  the  Vietnam  war  is  72.  A  reader- 
ty))e  story  runninR  at  the  top  of  the  pape  with 
a  relatively  small  headline  forms  effective 
clianpe  of  stride. 

Ros.^ihly  the  most  dramatic  chanpe  in  upper 


riRht  is  Imads  in  the  all-down  style  of  capitali¬ 
zation.  Thirty-dashes  were  sunk  and  cutoffs 
under  art  wei’e  droiijied. 

Ujiper  riRht  also  shatters  another  icon  that 
never  should  have  lieen  cast  in  the  first  place. 
There’s  no  law  that  the  day’s  No.  1  story  must 
drop  down  the  rlRht-hand  sector  of  the  pape. 
PlaciiiR  it  in  u))per  left,  as  was  done  here,  also 
is  effective  chanpe  of  pace. 

The  old  paRe  contained  no  kicker  combina¬ 
tions.  The  new  one  has  two.  They  help. 

Art  in  the  new  pape  packs  more  sock, 
mr.inly  bex^ause  it’s  in  stratepic  positions. 

Revisions  were  charted  at  conferences  of 
nows  executives,  the  production  manaper  and 
the  composinR  room. 

With  all  hands  in  aRreement,  Elwyn  A. 
Nellis,  manaRiiiR  cxlitor,  pecked  out  a  memo 
to  the  staff : 

“With  one  possible  exception,  let’s  eliminate 
blackface  in  body  type.  In  columns,  set  either 
questions  or  answers  or  alternate  parapraphs 
in  lipht  indent  ripht  and  left.  The  exception  is 
late-breakinp  bulletins. 

“Discontinue  the  use  of  flaps  on  sports  and 
Women’s  papes. 

“Eliminate  all  half-column  cuts  in  run¬ 
arounds. 

“We  will  u.se  no  more  boxed  stories. 

“Except  in  the  Today  column  (9  picas)  we’ll 
use  no  measure  narrower  than  one  column. 

“Type  may  be  spread  to  create  white  space, 
the  minimum  beinp  four  columns  on  five.  Heads 
on  a  spread  must  not  extend  beyond  the  type 
on  either  side.’’ 

The  chanpes  were  made  in  both  papers. 
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V  Republican! 


Weekly  Editor 


SOi^S&^mas 


croasod  use  in  I'.MlT  of  work  by 
children. 

A  few  years  a^'o  we  wrote  in 
this  sj)ace  how  the  Illiir  HiU 
(Me.)  Week'll/  Pnckt't  used  both 
writinjrs  and  drawings  of  area 
school  kids  on  what  Christmas 
meant  to  them.  The  Packet  is 
still  doinjr  this,  jiiviim-  over  its 
tabloid  front  i)ap:e  to  such  writ¬ 
ings  and  drawings.  Work  is 
signed  by  name,  grade  and 
school.  (One  tifth-grader  de- 
scrilnnl  Santa  Claus  riding 
around  on  Zoomy  .\iilines  be- 
cau.se  his  sled  broke  down.  A 
third-grader  wrote:  “I  like  sum¬ 
mer  I  like  spring/ 1  like  the 
Kell  that  ring.”) 

The  Anpeti  (Colo.)  ///n.s- 
tratcfl  Xcivu  turned  three  pages, 
including  the  centerfold,  over  to 
such  art  and  writings,  running 
it  in  spot  blue  ami  yellow  coloi'. 
The  illustrated  News  asked 
students  in  second  and  fourth 
grade  to  conti'ibute  material. 
The  fourth-graders  u.sed  the 
theme,  “The  Fiist  Christmas.” 
The  .second-gradeis  gave  their 
versions  of  Santa  Claus.  (One 
child  wrote:  “1  think  Santa 
Claus  is  a  mortal.”) 

For  the  front  i)age  of  a  spe- 
I'ial  Christmas  (lift  (iuide  issue, 
the  Sacramento  Suburban 
Newspa))eis,  Fair  Oaks,  Calif., 
used  Christmas  artwork  done  by 
childien  of  emi»loyes.  Reinhart 
Kiunlsen,  the  group’s  imblisher. 
told  us  it  was  a  great  emi)loyee 
relations  iiroject  and  adcied  to 
the  “home”  atmosphere  the 
pajtei's  are  to  create  among  the 
staff.  .^Iso.  “it  has  a  spontaneity 
and  charm  to  it  that  almost 
givc's  it  a  professional  touch.” 

Chililren  12  years  old  or 
under  could  enter  drawings 
around  the  theme.  “What  I 
think  when  1  think  of  Christ¬ 
mas.”  .A  (trize  of  .SI  was  given 
to  <‘ach  child  who.se  entry  was 
selected  to  be  |)|-inted. 

The  A'f/.sd  Lini.'iivp  (Mich.') 
Toioic  ('oil riff  used  children's 
drawings  as  art  ft)r  Christmas 
greetings  from  advertisers  add¬ 
ing  the  name  of  an  advertiser 
to  the  bottom  of  each  drawing. 
Pictures  of  three  fourth-grade 
cbisses  ))articipating  in  the 
|)roi(-et  ran  in  the  issu<‘. 


The  front  page  of  the  Caribou 
(Me.)  Aroostook  Republican. 


local  prosi)ector  who  contributes 
to  the  News-Sun,  it  tells  the 
Indian  version  of  Christmas, 
l>ai-t  of  which  goes: 

Heed  ijoii  the  aiHSA  T  CHIEF 
of  nil  Xiitioiifi/  irlio  (cr/.s  honi 
cniiii’  tin'  liplit  of  dincii..  The 
truth  of  IHS  hi'iiiij  /.s  cccr 
l>rr!iciit  In  the  Khiiidoni  ot 
the  jioiiii,  the  heiir  mid  tin 
I  men.  .  ./Thomjh  heed  iioii  nil 
brnvc.'i  of  nil  (/(/c.s  ]]’ho  todni/ 
liny  HIM  trilnite  in  lore  or 
in  fenr/For  the  ('hief  of  nil 
(’hiefs,  THE  CHEAT  SPIK- 
IT,  Mii.it  he  oheijed  eneh  dmj 
of  the  ijcnr." 

Have  a  merry  Christmas 
file. 


tackles  look  toagher 

Thanks  to  Certified  Dry  Mats 


The  whole  purpose  of  a  dry  mat  is  excellent  reproduction! 
That’s  what  we  have  believed  in  since  1924.  That  explains 
why  our  CERTIFIED  SYNDICATE  is  Number  ONE.  the  larg¬ 
est  selling  mat  in  the  industry.  Stereotypers  ask  for  them 
because  they  save  their  time  and  the  boss’  time.  too.  They 
also  ask  for  them  because  a  stereotyper  is  a  skilled  crafts¬ 
man  and  proud  of  his  work  and  CERTIFIED  SYNDICATE 
shows  this  work  off  to  better  advantage!  There  are  others  in 
the  complete  CERTIFIED  line.  too.  BLUE  RIBBON  for  tough 
jobs;  SILVERTONE  for  absolute  technical  precision  for 
those  “special”  occasions.  Insist  on  the  CERTIFIED  line 
— your  hard  work  deserves  it! 


Station  Guide 

For  Tv  Editorials 

WTV.I  Miami,  which  pio¬ 
neered  the  daily  televi.sion  edi¬ 
torial  in  10.">T.  has  compiled  a 
24-i)age  booklet  on  editorials. 

Titled  “News  Is  Not  a  By- 
Product.”  the  booklet  has  iM-en 
di.stributed  to  college  journalism 
schools,  to  community  leaders 
and  oi)inion  moldeis  in  tlu*  sta¬ 
tion’s  South  Florida  coverage 
area. 

How  one  station  deals  with 
the  privileges  and  rt'si)onsibil- 
ities  of  the  broadcast  editorial 
is  (liscussed  by  WTVPs  vice- 
president  for  news,  Kal))h  Ren¬ 
ick.  The  i)iece  traces  the  concept 
and  history  of  the  tv  editorial, 
covers  the  organization  of  a 
broadcast  news  oj)ei'ation,  the 
function  of  the  editorial,  its  ef¬ 
fect  on  the  community  and  sta¬ 
tion  ))olicy  oji  editorials. 

It  also  points  up  the  fact  that 
involvement  is  the  key  to  edi- 
tori:ilizing  but  cautions  that  be- 
caus*'  of  market  ditbu'ences,  the 
•  ■ditoi'ial  may  not  1h“  every  sta¬ 
tion’s  dish  of  tea. 

Free  copies  of  “News  Is  Not  a 
By-Product”  may  be  obtained 
by  writing  direct  to:  WTV.J 
News  Department,  .’fO  N.W.  4th 
St.,  Miami,  Florida  d:U28. 

>r  J.inu.iry  13,  1Q68 


Honor  Roll  of  CERTIFIED  DRY  MATS:  SYNDICATE  for  job  work 
NEWSPAPER  for  full-page  reproduction — BLUE  RIBBON  and 
SILVERTONE  for  quality  baked  work 

Used  os  the  standard  of  excellence  since  1924 


There  was  much  locally-writ¬ 
ten  poetry  in  the  Christmas  is¬ 
sues  of  weekly  newspajiers. 
Among  the  most  interesting  was 
one  featured  on  tin*  front  page 
of  the  Sun  ('ity  (.Ai-iz. )  .Vcfc,'?- 
Sini. 

Called  “The  Creat  Si)irit” 
and  written  by  Rurro  Ciane,  a 


Certified  Dry  Mat  Corporation,  Dept.  P,  555  Fifth  Ave.,  New  York,  N.Y.  10017 


United 

FEATURE 

SYNDICATE  JNC. 


FEATURES  IN  READER  INTEREST 


COLUMNS 


MARQUIS  CHILDS 
DORIS  FLEESON 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
INEZ  ROBB 

NORTON  MOCKRIDGE 
MARY  McGrath 


SPECIALTY  COLUMNS 


BY  GEORGE 

Humorous  Advice 
WILLIAM  A.  DOY'LE 
Doily  Investor 
Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR,  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
AMY  VANDERBILT 
Modern  Manners 


VARIETY  FEATURES 


LITTLE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS,  DAILY  & 
SUNDAY 

HEALTH  CAPSULES  D 
TICKER  TOONS  D 


COMICS 


ABBIE  an'  SLATS  D/S 
DAVY  JONES  D 
EB  and  FLO  D/S 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
CAPTAIN  AND  THE  KIDS  S 
ALL  STARS  D 
EMMY  LOU  D/S 
GINGER  D 
PIXIES  D/S 
STEES  SEES  W/S 
STRANGE  AS  IT  SEEMS  D/S 
TARZAN  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 


220  East  42nd  St..New  York  17.N  Y. 


SYNDICATES 

Harriet  Van  Home 
Writes  With  Wit 

Ky  Kay  ErMin 


A  port  and  pithy  woman  col¬ 
umnist  will  write  her  witty  views 
of  the  current  scene  for  news¬ 
papers  across  the  country. 

The  columnist:  Harriet  \’an 
Horne. 

The  format:  Three  columns  a 
week. 

The  relea.se:  Immediate. 

The  distributor:  Los  .Anpeles 
Times  Syndicate. 

Harriet  Van  Horne  is  a  writer 
who  delicately  and  decisively 
manages  to  Ik*  feminine  and  yet 
propound  her  definite  opinions 
with  integrity  and  a  hard-nosi*d 
viewpoint  in  her  general  inter¬ 
est  column. 

\«>  Deep  Thinker 

"I'm  not  going  to  mas(iueraile 
as  a  deep  thinker,"  .Miss  Van 
Horne  promi.sed.  “.Most  ))apers 
are  so  well  st(K*ked  with  the 
minds  of  experts.  Perhaps  1  can 
l>e  the  pi(|uancy  in  a  rich  .sauce.” 

.Miss  Van  Horne  also  will 
write  an  occasional  humorous 
piece  on  a  light  suliject,  com¬ 
ment  on  fo<Ki  and  fashion,  .social 
trends,  .social  trivia  and  .social 
snohl)ery. 

''harp  Sl»le 

She’s  a  dainty,  hlu»*-eyed 
blonde  with  a  sweet-voiced 
feminine  mannt*j- — and  a  har¬ 
poon  in  her  typewriter.  She  has 
lK‘en  writing  since  the  age  of  11 
when  she  start«>d  amusing  her 
family  with  lint's  printed  on  an 
ancient  Remington  giv(*n  to  her 
by  her  father.  Her  first  .job  was 
on  the  f/rccnw/c/t  (Conn.)  Ti)iie, 
where  sht*  covered  mei'tings  and 
chased  fii-es. 


•Miss  \’an  Horne  bt'came  a 
columnist  ftn-  thi*  .Vcm'  )'ork- 
\\’<)rl(l-Tcl(’!/rin)i  (Ifil’i)  and  won 
rt'cognition  for  ht'r  sharp  style 
and  writing  skill.  She  was  a 
television  columnist  iH'fon*  she 
Itroadent'd  her  subjt'ct  matter  to 
thf*  general  field.  When  the 
M’orh/  .tonnuiJ  Trihunv  was  sus- 
pendi'd,  she  moved  her  column 
to  the  .VcM’  York  /’osf. 

IViKcr  Ibilenlial 

"We  here  in  Los  .Angeles  have 
been  watching  .Miss  V’an  Horne’s 
column  and  we  believe  that  she 
is  destined  to  become  the  most 
powerful  and  outspoken  of  the 
women  editorial  page  commenta¬ 
tors,’’  said  Rex  Barley,  manager 
of  the  Los  .Angeles  Times  Sjm- 
dicate. 

Some  .subjects  of  recent  Van 
Hojme  columns  were  “Lost  Gen¬ 
eration,”  “The  .American  Ma- 
lais'*,”  “Dream  Girl,”  "Lady 
Hird,"  “.Swinging  London." 


Harriet  Van  Horne 


WASHINGTON  COVERAGE 

of  your  Congressman,  Senator  or 
legislation  affecting  your  area 


An  exclusive,  pin-point  nevt/s  service,  tailored 
to  the  specific  needs  of  your  newspaper 
or  group.  Need  a  Washington  address? 


WASHINGTON  BUREAU  NEWS 

becomes  your  Washington  bureau 

KENNETH  SCHEIBEL,  Bureau  Manager 

1251  Natl.  Press  Bldg.,  Washington,  D.  C.  20004  (202)  628-7227 


Teens  Have  Own 
Motor  Column 

Motor-loving  youths  are  pro¬ 
vided  intriguing  insight  into  the 
auto  world  in  Michael  Lamm’s 
“Teens  on  Wheels”  column,  a 
popular  part  of  the  .Al*  N'ews- 
features’  Youth  Page. 

“Teens  on  Wheels”  follows  the 
Q&A  format,  with  young  driv¬ 
ers  writing  in  tiucstions.  The 
stafT  of  .Joe  Wing,  general  t*di- 
tor  at  AP  Newsfeatures,  pro¬ 
vides  spot  cartoons  with  each 
column,  these  highlighting  spe¬ 
cific  questions.  Lamm  provides 
the  answers  to  from  two  tt)  five 
questions  once  a  week. 

Vi  i(lc  Range 

“Questions  have  ranged  fi-oni 
daddy-may-I-use-the-car'?  sorts 
of  problems  to  basic  mechanics: 
What  -  do  - 1  -  d  o  -  n  o  w  s said 
Lamm,  dl,  who  lives  at  Stock- 
ton,  Calif.,  with  liis  wife  and 
three  sons. 

“In  between.  I've  answered 
inquiries  about  dating  eti(|uette, 
how  to  keep  miniskirts  from 
haling  thighs  when  stepping  out 
of  sports  cars,  what  to  do  about 
dogs  that  insist  on  'eaning  into 
convertibles,  jilus  more  prr  .-al 
questions  like:  how  a  te<  ger 
can  go  about  buying  rea.son.  hie 
liability  insurance,  what  a  high- 
schooler  should  look  for  in  a  u.se<l 
car,  equitable  plans  for  borrow¬ 
ing  the  family  .sedan,  whether  a 
teen’s  owning  a  car  hurts  his 
studies. 

“It’s  really  lK*en  quiU*  a  lively 
and  liberal  education  in  the 
automotive  traumas  of  kids. 
.And  cars  play  an  amazingly 
large  role  in  their  lives  now- 
a<lays.” 

Motor  Magazine 

Lamm  formerly  was  manag¬ 
ing  editor  of  Motor  Trend  Moji- 
(tzine.  He  wiites  for  Cnr  Lite, 
Rood  &  Track,  Sports  ('ar  (Ira- 
phic.  Hot  Rod,  Car  Craft,  Roil 
S:  ('astoni.  Motorcade,  Ropalar 
Hot  Roddinp  and  H squire. 

“I’ve  been  inti'rested  in  cars 
since  about  age  <*ight,”  ex¬ 
plained  the  columnist  with  «>n- 
thusiasm.  “I  got  my  diiv(*r’s  li¬ 
cense  at  age  14- -you  could  ilo 
this  in  Texas,  where  1  was 
brought  up.  I  h'arneii  to  ilrive 
when  I  was  12  by  piloting  a 
tractor  aroumi  a  cow  i)astuie. 
Hetween  ages  14  and  18,  I  owiu'd 
no  fewei-  than  .'!!)  dilferent  cars, 
sonetimes  three  at  a  time,  all 
of  them  traded,  with  very  little 
cash  outlay  and  absolutely  no 
financing.  My  main  interest  at 
that  time  was  classic  and  an- 
tiijue  cars.  One  of  my  main 
present  inteiests  is  autoniohile 
.safety.” 
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syndicate 

/Sentences 


Rail  o’fh't'!  Hootin  Holler’s 
expeerienced  a  poperlation  ex- 
ploshuti.  Snuffy  Smith  and 
Loweezie  have  had  a  haby.  It 
took  the  little  n  itter  about  four 
weeks  to  inak«‘  his  first  appear¬ 
ance — and  Fred  Lasswell  had 
some  hilarious  >j:a>rs  for  his 
readers  in  nearly  <><•(>  ))apers. 

Newspapers  sometimes  test  a 
comic  strip’s  popularity  by 
leaviiifr  it  out  a  few  times.  Three 
recent  cases  in  which  papers 
quickly  were  pei  suaded  by  com- 
plainiuK  readers  to  reinstate 
comics  thus  tested  were: 
( ircenxhoro  (\.C.)  Record,  “The 
I’hantom,”  hy  Lee  F'alk  and 
Seymour  Rany ;  Davenport 
( Ind. )  T  i  )»(.  e  a  -  D  e  in  o  e  rn  f , 
“Moose,’’  by  Rib  Wel)er;  Water¬ 
loo  (Iowa)  Daih)  Courier,  “Ui)) 
Kirby,’’  by  .John  Prentice  a!id 
Fred  Dickenson. 

The  i.eo|)(>ld  C.  (Jlass  Memo¬ 
rial  .Awai'd  “for  outstandinp: 
achievement  in  the  cause  of 
Old  (ilory’’  was  pre.sented  to 
V'toii  Caniff,  “Steve  Canyon’’ 
<  oonist,  in  a  ceremony  in  In- 
d  pendence  Hall,  Philadelphia. 

Many  newspapers  are  carry- 
iiifj  heavy  |)rom()tion  iironrams 
to  publicize  a  full  hour’s  tele- 
c:ist,  “The  Fabulous  Funnies,” 
ov<>i’  the  N'RC-tv  netwoi-k  on 
the  eveniuK’  of  Feb.  11. 

• 

Voiing  Wriler  Offers 
Coverape  at  Olympics 

.4  IhfiS  Winter  Olympics  fea¬ 
ture  service,  peared  to  the  needs 
of  the  small  daily  and  weekly 
newspaper,  is  beinp  offered  by 
N'oah  Gurock,  a  21-year-old  sen¬ 
ior  at  City  College,  New  York. 
He  spent  most  of  last  .summer 
at  the  Pan-American  Games  in 
Winnipeg  and  at  the  L^.S.  trials 
in  Minneaj>olis  doinp  free-lance 
work  for  a  dozen  newspapers 
and  wire  services.  He  said  he 
will  devote  himself  at  Grenoble, 
France,  almost  entirely  to  doinp 
feature  stories  on,  and  taking 
photo}>rai)hs  of  U.S.  athletes. 

In  addition,  Gurock  said  he 
plans  to  write  a  daily  column  on 
the  Games,  which  will  emphasize 
an  off-the-l»eat<>n-path  view  of 
the  Olympics.  He  covers  City 
College  sports  for  the  A'cw  York 
Tiinet^,  and  is  a  contributor  to 
Aniateiir  Athlete  Magazine. 

Editors  interested  in  availing 
themselves  of  this  serv'icc  may 
contact  Gurock  at  1470  West 
.Avenue,  Rronx,  New  York  101(i2. 


\Iiirphy  Group 
Po  Florida  Holdin|;s 

Tampa,  Fla. 

The  Evening  Telegram  Co.  of 
Superior,  Wisconsin,  has  pur¬ 
chased  the  weekly  l^arifo  (Fla.) 
Sentinel  and  its  commercial 
j)rinting  concern  from  Gulf  Sen¬ 
tinel  Corporation. 

Morgan  Mur|)hy,  president  of 
the  Telegram  Co.,  said  the  Sen¬ 
tinel  would  l>e  owne<i  by  an  affil¬ 
iate,  Manitowoc  Herald-Times 
Inc.  It  is  the  Telegram’s  third 
P’lorida  acquisition  in  the  la.st 
two  years.  Other  properties  are 
the  Dunedin  TiineK  and  West 
Coasting  Printing  Co.  of  Pinel¬ 
las  Park. 

.lames  H.  Coney  .Ir.,  presi¬ 
dent  of  Gulf  Sentinel  and  presi¬ 
dent  of  the  Tribune  Company, 
j)ublisher  of  the  Tampa  Tribune 
and  Tampa  Timm,  said  the  sale 
of  the  Sentinel  cleared  the  way 
for  the  Tribune  Company  and 
its  parent  cor()oration,  Rich¬ 
mond  Newspapers  Inc.,  to  be¬ 
come  j)art  owners  of  a  com¬ 
munity  cablevision  company  at 
Lakeland. 

• 

F^x-G.E.  and  Parliier 
Buy  Nevatia  Paper 

Elko.  Nev. 

Sale  of  the  RIko  Dailp  Free 
Drens  to  Mel  Steninger  and  Earl 
Frantzen  was  announced  by  E. 
R.  Steninger  and  Chris  Sheerin, 
co-publishers  of  the  afternoon 
daily. 

The  sale  included  the  Free 
Press’  commercial  printing 
plant,  hut  not  the  building 
which  houses  the  newspaper. 

Present  circulation  of  the 
paper  is  .‘l.lOft.  Steninger  and 
Shwrin  bought  it  in  194.7  from 
the  late  E.  M.  Steninger,  grand¬ 
father  of  one  of  the  new  owners. 
Sheerin  in  1924  was  a  memlw’r  of 
the  first  journalism  graduating 
class  at  the  University  of  Neva¬ 
da  under  the  late  .A.  L.  Higgin- 
lM)tham. 

.Mel  Steninger  was  city  editor 
of  the  Free  Press  following  his 
li).').‘l  graduation  from  the  School 
of  Journalism  at  the  l'niv(>rsity 
of  .Mi.ssouri.  He  resigned  in  19(12 
to  enter  the  real  estate  Imsiness. 
Frantzen  is  business  manager  of 
the  Free  Press. 

• 

Pr«‘SH-Bar  Debate 

The  Reardon  Rejiort  on  a 
free  press  and  fair  trial  will 
1)0  debated  at  a  luncheon  of  the 
Deadline  Club,  the  New  A’ork 
City  Professional  Chapter  of 
Sigma  Delta  Chi,  at  the  Over¬ 
seas  Press  Club  January  1.7. 
David  L.  Sha|)iro,  professor  of 
law  at  Harvard  University,  of¬ 
ficial  re|)orter  for  the  commit¬ 
tee.  will  l>e  a  speaker. 


WHO  IS 
YOUR 

MAN  IN 
HOLLYWOOD 

0  m, 


L’v., 


To  millions  of  readers,  Hollywood  is  the  show  biz 
capital  of  the  world.  It  stands  for  excitement, 
celebrities,  fast-paced  living.  And  it  can’t  be 
written  about  from  the  outside-in.  Canned  public¬ 
ity  stories  don’t  sell  newspapers.  What  you  need 
is  the  daily,  syndicated  column  by  Jim  Bacon, 
now  appearing  exclusively  in 


This  column  is  NOW  AVAILABLE  FOR  SYNDICA¬ 
TION  for  the  first  time! 

Jim  Bacon  writes  with  the  intimate  ^ 
knowledge  and  bizzazz  that  only  a  ^ 
longtime  journalist  member  of  the 
Hollywood  scene  can  command. 

YOU  MAY  STILL  GET  AN  EXCLUSIVE  IN  YOUR  AREA 

PHONE,  WRITE 
OR  WIRE 


m 


Syndication  Desk;  (213)  464-7411 


HOLLYWOOD  REPORTER,  6715  Sunset  Blvd..  Los  Angeles,  Calit.  9(X)28 
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IMiOKM.KAPIIV 


The  Long,  L-o-n-g  Lenses  of  Jack  Zehrt 


Jack  Zehrt's  standard  equipment  for  football  photoqraphy  includes 
two  Dalmeyer  telephoto  lens — 1500mm  and  900mm — with  attached 
Plaubel  Makiflex  cameras,  and  extension  tubes  of  his  own  design. 


|{\  Kirk  Frirtliiian 


The  midille  of  Jnvuorii  hux 
hi  come  It  peuk  of  li/iorlx  photo 
ortintp  in  recent  yearii.  The  pro 
foothiill  Super  Ilou'l.  Itiitiketholl. 
Hoekeij.  The  heginninpn  of  the 
track,  racing  and  golf  neanons. 
U'j///  crowded  uports  pageK  in 
mind,  here  the  fimt  of  a  ttro- 
part  .verier  on  wagu  to  take 
better  uport:^  pictures. 


.lark  Zrhrt.  a  former  news¬ 
paper  photographer  and  pre.";- 
ontly  one  of  St.  Louis’  most 
active  freelancers,  has  In^-en  pet- 
tinp  a  lot  of  mileape  lately  in 
the  Sunday  supplements  with  a 
particular  technique  he’s  de¬ 
veloped  for  sports  photopraphy: 
.super  lonp  lens  and  larpe  for¬ 
mat. 

Zehrt,  a  specialist  in  sports 
photopraphy,  claims:  “People 
aren't  tired  of  old  subjects.  .Just 
old  pictures.  So  the  super  lonp 
lenses  are  my  way  of  pettinp 
new  anples  on  sports  .subjects 
that  have  l>een  photopraphed 
thousands  of  times." 

In  (iloce 

He  points  to  football  as  a 
prime  examjde.  It’s  a  close  con¬ 
tact  sport.  With  his  extra-lonp 
lenses,  Zehrt  pets  in  close. 

Xo  tiled  shots,  he  says,  of  a 
back  attemptinp  an  end  sweep. 
Or  a  loiip  shot  where  the  only 
excitement  is  tryinp  to  find  the 
ball.  But  rather,  a  quarterback's 
eye-view  of  what  it  feids  like  to 
have  a  bip  linebacker  red-dop- 
pinp  you.  Or  an  inside  look  at 
the  life  of  an  inside  lineman, 
complete  w  ith  elbow  whompinp 
into  a  put.  This  is  what  football, 
particularly  pro  football,  is  all 
aliout.  .\nd  this  is  what  sports 
jiape  reader-viewers  want  to 
.see.  Zehrt  pives  it  to  them. 

Zehrt,  of  cour.se,  isn’t  the  only 
sports  photoprapher  in  the 
country  usinp  super  lonp  lenses 
to  pet  in  on  the  close-up  action. 
But  many  of  the  others  shoot 
.'{.■imm  from  the  sidelines.  Zehrt 
never  pets  anywhere  near  the 
sidelines. 

You  look  for  him  at  a  St. 
Louis  Cardinals  baseball  pame, 
he’ll  be  way  back  in  the  press 
l)ox.  Or.  in  the  case  of  football, 
far  Ivdiitvl  the  end  zone  with 
two  cable  relea.ses  in  hand.  One 
release  leaiis  to  a  howitzer-like 


l.'idbmm  rip,  the  other  ti>  a 
OOdmm  that’s  only  a  little 
smaller.  Both  have  Plaubel 
Makiflex  cameras  attached  to 
them. 

Zehrt  often  uses  the  POP  for 
the  area  l)et\veen  the  near  poal 
line  and  the  30-yard  line,  the 
l.'tOOmm  for  the  remaininp  70 
yards.  This  way  he  can  cover 
the  entire  field  with  two  cameras 
and  never  move  from  his  spot. 

"I’m  a  rockinp  chair  photop¬ 
rapher,’’  Zehrt  says  (althouph 
settinp  up  the  two  cameras  is  not 
a  job  for  a  lazy  man). 

In  makinp  use  of  the  super 
lonp  lenses,  Zehrt  is  takinp  ad- 
vantape  of  a  technifiue  which 
recently  came  into  vopue  amonp 
the  I)etter  sports  photopraphers : 
throwinp  the  fans  in  the  back- 
pround  out  of  focus  to  brinp 
up  the  action  on  the  field.  This 
is  possible  l**‘cause  of  the  shallow- 
depth  of  field  inherent  in  lonp 
lens  photopraphy. 

Crowds  make  bad  backprounds 
(as  every  baseball  batter 
knows).  But  crowds  Ix'come 
v<>ry,  very  fuzzy  when  you  are 
shootinp  with  a  ‘.MHlmm  or  a 
l.")0(lmm  lens.  The  action  stands 
out  in  sharp  <‘ontrast  apainst  tin* 
fuzzy  backpround. 

Zehrt’s  technique  is  to  pre¬ 
select  his  spot,  then  wait  foi’  the 
action  to  come  to  him.  .And  it 
does,  more  often  than  not.  He 
adds  one  more  important  in- 
predient  to  producinp  outstand- 
inp  sports  pictures:  knowing  the 
game  so  you’ll  know  what  is 
going  to  happen  next.  This  is 
particularly  true  in  football. 


-After  13  years  as  a  sports 
photoprapher  for  the  St.  Louis 
(.Mo.)  (ilohe-Dcmocrat  and  12 
more  freelancinp  as  a  specialist 
in  sports  photopiajiby.  Zehrt 
knows  his  pames.  This  includes 
football,  baseball  (St.  Louis  was 
a  pood  place  to  Iw'  photopraphinp 
t)aseball  last  Fall),  hockey,  polf, 
horse  and  auto  racinp,  surfinp 
and  skydivinp. 

Zehrt’s  .super  lonp  lenses  pive 
him  a  special  advantape  in  shoot¬ 
inp  .surfinp  and  .skydivinp:  the 
safety  of  workinp  from  the 
pround  or  on  the  beach.  .And 
that’s  no  small  thinp. 

Last  yeai',  Zehrt  pot  a  spec- 
ta<'ular  shot  of  an  aii-plane  fly- 
inp  into  a  hupe  cloud.  He  sup- 
pested  to  This  M’ce/.-,  the  Sun¬ 
day  supphuntuit,  that  the  jihoto 
would  make  an  excellent  illus¬ 
tration  for  a  story  on  chanpinp 
the  weatlu'r.  It  ran  on  the  cover 
of  the*  .April  7,  l!h)7.  issue. 

.Seeiiic  .Shots 

Lately,  Zehrt’s  also  been  pho- 
t(»pra))hinp  the  country’s  .scenic 
wonders.  "I  pet  the  pictures  no¬ 
body  el.se  has  the  len.ses  for,’’  he 
explains.  His  super  lonp  lens- 
different  anple  technitiue  was 
even  able  to  come  up  with  a  new- 
shot  of  the  very  much  photo- 
praphed-f  rom-every-anple  New 
York  skyline.  It  ran  in  New 
York  mapazine  of  the  New  York 
Herald  Tribune. 

.About  a  year  apo,  Gehrt  had 
one  of  his  photopraphs,  of  a 
fipure  skater,  on  the  cover  of  the 
(llobe-Ilenioerat  Sunday  Maga¬ 


zine.  There  was  nothinp  unusual 
in  this.  Zehrt  fre(|uently  shoots 
a  cover  for  the  mapazine.  What 
w  as  unusual,  thouph,  w  as  a  four- 
pape  spread  on  Jack  Zehrt. 
called  “The  Bip  Lonp  View." 

The  article  pointed  out  how- 
Zehrt  stood  in  one  spot  w  ith  his 
five-foot-lonp  camera  and  not 
only  broupht  distant  mountains 
to  him,  but  also  cities,  buildinps, 
clouds  or  anythinp  else  it  pot  a 
bead  on. 

The  came?-as,  which  Zehrt  de- 
sipned  and  built  himself  (he 
claims  anyone  can  build  a  simi¬ 
lar  camera),  can  jnount  a  (lb- 
inch  l.KtOmm  lens  that  focuses 
from  IbO  feet  to  infinity  or  be¬ 
yond  the  beyond,  w-hichever  is 
farthest  away.  .As  the  (llobe- 
Democrat  jjointed  out,  w  hen  you 
photopraph  a  mountain  2.')  miles 
away  with  Zehrt’s  camera  it 
looks  like  it  is  next  door. 

Zehrt  uses  the  camera  pri¬ 
marily  for  sports  jjhotoprajihy 
but  he’s  also  found  it  makes 
dramatic  views  of  .American 
cities  fi-om  as  far  away  as  five 
miles.  H(‘  claims  that  except  for 
the  e<iuipment  used  in  observa¬ 
tories.  his  is  the  larpest  still 
camera  in  the  world.  But  he  can 
set  it  up  in  less  than  five 
minutes. 

Zehrt  is  also  credited  for  dis- 
coverinp,  in  this  country  at  least, 
the  new  I’lauf)el  Makiflex  cam¬ 
era  onto  which  he  screws  his 
outsized  lenses.  He  had  been 
usinp  antique  Super-D  Graflexes 
previously.  Zehrt  maintains  the 
.Makiflex  is  the  only  lopical  .suc¬ 
cessor  to  the  Graflex. 
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1  he  Makiflex,  as  yet  not  in 
wide  use  in  this  countT-y,  is  a 
3 >4 -square  sir  camera  with  a 
revolving  back  which  accej)ts 
backs  for  120  anti  TOnini  roll 
film;  2t4x3*/4  sheet  film;  1x5 
sheet  film;  and  Polaroid  film, 
both  1x5  and  CBIOO  film  packs. 

Zehrt  most  often  u.ses  1x5 
sheet  film  since  he  likes  the 
speed  with  which  he  can  slide  a 
4x5  holder  into  the  springless 
back.  Also,  Itecause  he  likes  the 
.‘I'i -square  format.  “It’s  a  great 
image  size,”  he  says.  "A  big 
image  with  plenty  of  field  and 
j)lenty  of  room  for  a  Sunday 
supplement  masthead.” 

Takes  Most  Lenses 

Zehrt  adds  that  almost  any 
lens  can  l>e  fitted  to  the  .Makiflex 
with  ease.  He  has,  in  fact, 
mounted  all  of  his  old  lenses, 
including  a  150mm  f4.5,  180mm 
f2.!),  270mm  f5.5  and  3<)0mm 
f5.5,  plus  the  big  ones  for  which 
he  designed  adapter  tulx's: 
500mm,  (iOOmm,  000mm  and  the 
.50-pound  1500mm. 

Using  his  super  long  lenses, 
Zehrt  once  covered  a  golf  tourn¬ 
ament  from  the  comfort  of  a 
.strategically-located  greens- 
keeper’s  house,  without  having 
to  concern  himself  about  crowds 
or  jarring  anyone’s  putting  with 
his  shutter  clicks. 


How  does  if  feel  fo  be  on  the  receiving  end  of  a  blitz?  With  a 
little  help  from  Dalles  Cowboy  Don  Meredith,  a  charging  St.  Louis 
Cardinal  and  a  super  long  lens,  Jack  Zehrt  gives  sports  fans  an 
unusually  graphic  description. 
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The  bone-jarring  “inside"  of  pro  football  achieved  by  Zehrt's  super 
long  lens  technique.  Backgrounds  have  disappeared  and  an  ex¬ 
tremely  shallow  band  of  grass  comes  into  focus. 


Safety  is  one  advantage  of  Zehrt's  super  long  lens  philosophy.  With 
a  normal  telephoto  lens  he  would  have  to  be  out  in  the  path  of  the 
above  25-foot  wave  to  get  this  picture.  Actually,  he  was  600  feet 
away  on  the  beach. 
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Carbonless  Order 
Forms  Help  Girls 

|{y  Stan  FiiniiieHj* 

(^\M.  IV(>\ idfiice  Journal  aiul  Kiillotin 


Knthusiastic-  is  the  word  to 
descrilH'  Marvin  Veal,  classified 
advertising  inanaprer  for  the 
fhilhiii  Morning  .Vcm’s.  He  dis¬ 
played  missionary  zeal  when  he 
i)ounceti  to  his  feet  at  the  AN- 
CAM  convention  in  Miami  to 
tell  everyone  about  the  cost  sav¬ 
ings  ami  efficiencies  he  exptni- 
enced  with  a  new  Classified  or¬ 
der  form  he  is  printiiiR  on  car¬ 
bonless  paper. 

Why  Manin  Veal  is  so  en¬ 
thusiastic  is  an  intere.'itin>r 
stoi-y. 

In  the  spring  of  1967,  Veal 
was  looking  for  the  be.st  re- 
idacement  for  the  one-part 
forms  then  used  in  takinjt 
Classifietl  a<l  s|)ace  orders.  These 
forms  ha<i  lM*en  economically 
))i-inted  on  stub  rolls  of  news- 
l)rint.  Hut  there  weie  i)roblems, 
so  replacinK  them  with  snap-out 
or  continuous  forms  from  a  bus¬ 
iness  forms  printing  specialist 
was  considered.  Duiinj?  this 
search  for  the  ideal  form,  the 
foreman  of  the  painn-’s  job  shop 
happened  to  see  a  demonstra- 
tio!i  of  NCR  I’aper  caibonless 
paper.  He  was  impres.sed  with 
the  fact  that  this  carbonless 
jtaper  was  available  in  reverse 
pre-collated  sequence  .so  that 
after  one  itass  throu^rh  the 
|)ress,  the  resulting  forms  were 
ai'ranged  in  the  liesired  se*iuence 
and  with  the  simple  aj)plication 
of  a  "fanapart”  plue  could  be 
easily  padded  and  fanncnl  apart 
into  .sets.  .And  the  whole  job 
could  1m*  done  in  the  Morninjr 
News’  own  job  .shop.  After 
checkinK  into  it  him.self,  Veal 
also  became  impresse*!  with  the 
clean,  smudge-jjroof  co))ies  this 
paper  |)roduce«i  plus  the  time- 
saving  aspect  of  no  carbon  to 
remove  from  the  .set  after  typ- 
infi  the  order. 

Of  Dill'ereiit  Color 

The  decision  was  made  to  u.se 
NCR  Taper  carbonless  paper, 
forms  were  desif^ned  anil 
printed  and  put  into  ojieration 
in  duly,  19«)7. 

What’s  the  form  like?  .Ac¬ 
tually,  there  are  two  foims  iden¬ 
tical  excejit  in  the  color  of  their 
first  sheet.  Both  are  S’i"  x  9 '2' 
in  size,  each  consi.stinj?  of  three 
sheets.  The  top  half  of  each 
form  contains  blocks  or  lines  to 
fill  in  with  information  on  the 
name  of  the  jjerson  placinjj  the 
ad,  the  number  of  words  and 
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lines  in  the  ad,  ski))  dates,  who 
took  the  ad  and  who  ok’d  it.  The 
form  foi-  ads  to  be  |)laced  in  the 
Sunday  |)aper  has  j^ieeii  for  the 
color  of  the  first  sheet;  the  first 
liajre  is  white  on  the  form  used 
foi-  ))lacing'  ails  in  the  daily  |)a- 
))e)'.  The  bottom  half  of  both 
forms  is  lesened  for  the  ad¬ 
vertising  message. 

Ijpi’d  While  on  Tlione 

How  ai'e  the  forms  used? 
■Activity  starts  in  the  44-girl 
tele|)hone  room^ — o))en  .seven 
days  a  week  (only  three  hours 
on  .Sunday).  Every  girl  has  an 
1 HM  electiic  tyi)ewriter  which 
was  nurchased  and  installed 
when  the  new  system  was  begun 
in  .July.  The  girls  ty|>e  the  in¬ 
formation  on  the  carbonless  ))a- 
l)er  form  while  taking  it  over 
the  tele|)hone.  This  is  an  im- 
inovement  to  begin  with,  l>e- 
cause.  in  the  i)ast,  many  of  the 
ad  orders  were  taken  down  in 
handwriting. 

There  is  no  carl)on  to  smuilge. 
Teo|)le  don’t  gel  soiled  ami 
co|)ies  don’t  become  smeared 
am!  illegible.  'I'hei’e  is  no  carbon 
|)a|)er  to  remove  from  the  form 
and  throw  away.  The  forms  and 
the  |)eoi)le  using  them  stay  neat 
am!  clean. 

-After  the  information  is  tyjied 
on  the  oriler  form,  the  fonn  is 
sent  by  conveyor  to  the  coi)y 
conti'ol  center.  There  the  form 
is  sei)arated.  The  first  |)art 
(white  or  green)  goes  to  the 
com|)osing  room,  the  second  |)art 
(yellow  sheet)  goes  to  the  credit 
dej)artment  and  the  third  j)art 
( |)ink  sheet)  is  retained  in  the 
Classified  -Ad  Department’s  co))y 
control  center  and  filed  by 
classification  of  the  ad. 

EHiciency  .\cliie>ed 

What  are  the  i-esults?  The 
use  of  this  new  form  has  de- 
veloi)ed  many  clearly  evident  ef¬ 
ficiencies  in  ))roduction. 

1.  I’nder  the  old  system,  the 
one-i)art  foim  went  first  to  the 
credit  de|)artment  and  then  was 
|)assed  on  to  the  com|)osing 
room.  This,  of  cour.se,  often  had 
the  effect  of  creating  a  bottle¬ 
neck  at  the  credit  de|)artment 
and  ])Utting  pressure  on  the 
com|)osing  room.  Now  the  credit 
de|)aitment  marks  their  copy 
“HOLD”  if  their’s  is  a  negative 
evaluation  and  ))asses  it  along 
to  the  com))osing  room,  where 


Order  forms  for  classified  ads. 


it  is  matched  with  the  com|)os- 
ing  room  co|)y  and  the  ad  is 
held  out  of  the  |)a|)er.  With  this 
three-|)art  foi'in,  the  com|)osing 
room  has  an  even  flow  of  Classi¬ 
fied  ad  woik  all  day  with  no 
bunching  u|)  Ix-cau.se  the  ads 
had  to  go  through  another  de- 
|)aitment  first. 

C4>lor  t. oiling 

2.  Color  coding  the  first  iiage 
has  ))rovid<‘d  l)etter  control  and 
elimination  of  eiiors.  'fhe  Sun¬ 
day  i)a|)er  is  com|)osed  Friday 
night  along  with  the  Saturday 
moniing  |)ai)er.  The  green  Clas¬ 
sified  ad  sheet  automatically 
and  clearly  flags  that  ad  to  the 
Sunday  ()a|)er.  Thei-e  is  no  more 
confusion  as  to  which  |)ai)er  is 
to  carry  the  ad. 

.‘J.  Errors  in  ads  have  been 
greatly  reduced  because  the 
cojjy  is  cleaily  ty|)ed  and  not 
hamiw  ritten. 

4.  (Ireater  s|)eed  is  achieved 
by  the  girls  in  the  com))osing 
room  who  jirejiare  the  TTS 
ta))es  to  be  in.serted  in  linotype 
machines  for  automatically  set¬ 
ting  ty()e.  The  co|)y  is  easier  to 
read  so  the  girls  can  set  it 
faster. 

T).  The  checking  department 
(they  are  responsible  for  seeing 
that  all  the  ads,  and  only  tho.se 
ads  which  should  be  run  are  in 
the  paper)  u.ses  the  file  copy 
of  this  three-j'art  form.  Elim¬ 
inated  is  the  usual  hunting  of 
a  lost  ad  order  so  copy  and 
.schedules  can  be  matched. 

Call  for  a  Repeat  .\d 

Veal  is  reluctant  to  say  so, 
but  this  new  form  is  probably 
making  money  for  the  de|)art- 
ment.  On  the  day  that  the  Clas¬ 
sified  ad  expires,  the  girl  who 
took  the  ail  calls  the  advertiser 
and  asks  if  the  ad  i)roduced  the 
desired  results.  If  the  an.swer  is 
no,  the  girl  suggests  running  it 
for  an  additional  period  at  the 
lesser  cost  of  the  next  highest 
freiiuency  insertion  rate — i.e. 


three  moi’e  days  added  on  a 
foui'-time  schedule  earns  the 
lower  seven-time  rate.  In  the  old 
('ays,  two  girls  made  lists  each 
day  of  all  ads  ex|)iring  that  day. 
Since  there  aie  several  hundred 
ex))iring  ads  in  the  jiaper  each 
day.  the  ))rei)aiation  of  these 
lists  took  a  long  time.  .After  the 
lists  were  pre|)ared,  they  were 
given  to  the  girls  in  the  tele- 
l)hone  room  for  their  follow-u|) 
calls. 

Now  the  jiink  file  co|)ies  are 
gathered  each  day  for  expiring 
ads  and  given  to  the  girls  who 
took  the  order  originally.  The 
girls  start  these  calls  three 
hours  earlier  than  under  the  old 
system.  Consequently  they  can 
do  a  better  job  on  these  “ex- 
tend-the-contract”  calls  and 
have  more  time  to  work  on  other 
accounts  during  the  day. 

2  Cents  IVr  .*"ii*| 

How  much  does  this  new  NCR 
Pa))er  form  cost?  Veal  says  the 
three-part  form  costs  them  two 
cents  ))er  .set.  The  fact  that  NCR 
Taper  forms  can  be  jtroduced  in 
their  own  job  sho|)  has  the  addi¬ 
tional  advantage  of  eliminating 
any  possible  delays  in  the  de¬ 
livery  of  the  forms. 

Carbonle.ss  i)aper  has  a  lot  of 
advantages  in  being  cleaner, 
maybe  a  little  faster,  but  the 
cost  is  a  little  higher  than  car¬ 
bonized  forms  —  about  1577 
higher,  according  to  the  ))rinters 
I’ve  talked  to. 

-And  in  many  o|)erations  I’ve 
seen,  a  two-part  form  can  do 
just  as  good  a  job  as  a  three- 
l)art  form,  with  the  carbon  kept 
for  sales  follow-up  and  the  orig¬ 
inal  held  in  Classified  and  going 
to  billing  or  accounting  after 
the  ad  has  exjiired. 

The  main  point,  though,  is 
that  good  foi-ms  can  be  the 
heart  of  a  good  Classified  op¬ 
eration,  whether  you’re  paying 
a  half  cent  per  set  or  a  nickel — 
de))ending  on  how  you  use  them. 
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Rock  Heads  New  Office  Of  INPA 


Travel  Ads 

(('otitinmd  from  pof/e  15) 


»‘nt  orRanization,  the  Interpub¬ 
lic  (Iroup,  as  Rroup  vicepr^si- 
rlent  in  charge  of  intemational 
operations,  lie  succeeds  Frank 
A.  Sherei’,  who  has  l)een  named 
senior  vicepresident  in  charge 
of  planning  for  the  group. 

Campbell- Kwald,  intent  on 
tightening  up  business  opera¬ 
tions,  has  picked  a  new  j)resi- 
dent:  Hugh  McCulloch  Red- 
head.  Redhead  assumes  the  post 
Fell.  5  and  i>rings  to  it  previous 
expeiience  as  an  ad  man  to¬ 
gether  witli  tinancial  experti.se 
gained  as  a  senior  vicepresident 
of  the  .Mellon  National  Bank 
and  Trust  Co.,  I’ittshurgh. 

Other  notable  agency  news: 
Sullivan,  .Stauffer,  Colwell  & 
Bayles  got  $(?  million  in  Lehn 
&  Fink  Products  Co.  billings, 
via  Lysol  brands,  formerly  with 
Richard  K.  .Manoff.  Manoff,  how¬ 
ever,  was  given  another  L&F 
brand,  namely  Medi-Quik  which 
came  out  of  Kenyon  &  Kck- 
hardt.  Doyle  Dane  Bernbach 
also  entered  the  L&F  arena, 
being  named  to  work  on  Beacon 
Wax  and  a  number  of  new 
products.  The  shift  around  of 
L&F  brands,  involving  several 
other  agencies,  .saw  in  excess  of 
$12  million  in  billings  reallo¬ 
cated;  a  top  threesome  at  Ted 
Bates  (Bill  .Abrams,  Ross  Leg- 
ler  and  Bariy  Shadorf)  has 
joined  Bozell  &  Jacobs  in  which 
th('y  now  have  “ownership  in¬ 
terest.’’  .Account  losses — G  r  e  y 
Advertising  has  resigned  Rev¬ 
lon’s  Thayer-K nomark  account, 
worth  $1  million;  the  Warnaco 
Company,  billing  $1  million  with 
its  intimate  apparel  line,  has 
parted  with  Doyle  Dane  Bem- 
liach. 

!\ews  Executives 
Vi  ill  FelloMships 

Stanford,  Calif. 

Four  news  executives  will  be 
among  the  Stanford  University 
profe.ssional  journali.sm  fellows 
who  gather  for  the  Spring  quar¬ 
ter  here.  Previously  the  Ford 
Foundation-backed  program 
awarded  fellowships  for  non¬ 
journalism  studies  only  to  re¬ 
porters,  writers  and  broadcast¬ 
ers. 

The  api)ointees  are; 

Robert  C.  King,  assistant 
managing  editor,  Minveapolia 
(Minn.)  Star; 

Theron  C.  Liddle,  managing 
editor.  Salt  Lake  City  (Utah) 
lleaerct  \'eira: 

James  F.  McDaniel,  assistant 
managing  editor,  Memphis 
(Tenn.)  Commercial  Appeal; 

Douglas  L.  Turner,  city  edi¬ 
tor  for  special  projects,  Buffalo 
( X .  Y . )  Courier-Express. 


International  Newspaper  Pro¬ 
motion  .Association  opened  a 
“World  Office”  this  week  at  7."»() 
Third  .Avenue,  New  York,  ad¬ 
jacent  to  .ANP.A  headciuarters. 

In  an  office  near  those  of  the 
International  Circulation  .Man¬ 
agers  .Association,  the  .American 
Society  of  Newspaper  Editors, 
and  Newspaper  Information 
Service,  INP.A  has  installed 
Gerald  .1.  Rock  as  ext'cutive 
secretary. 

“MemlH'rs  of  INP.A  will  l)e 
assured  of  broader  and  faster 
services  with  the  establishment 
of  heachiuarters,”  said  INP.A’s 
president,  Wishard  .A.  Brown, 
publisher  of  the  Sau  Hatael 
( Calif. )  hidepemleut-Jourmil. 

“The  growth  of  INP.A  mem- 
U^rship,  and  the  increasing  im¬ 
portance  of  its  services  resulted 
in  our  decision  to  provide  an 
international  base  of  operations 
with  full-time  supervision  by  a 
person  of  broad  organizational 
and  management  experience,” 


Veteran  Operators 
‘Rury^  (iuntmed  Tape 

Three  United  Press  Interna¬ 
tional  employes  “buried”  an 
historic  stock  market  service  in 
New  York  last  week  (Jan.  5) 
after  a  high-spirited  wake.  It 
was  the  gummed  tape  circuit  on 
New  York  and  .American  Ex¬ 
change  stock  j)rices. 

.All  three  worked  the  circuit 
when  it  was  inaugurated  in 
1!»2!>.  They  are  Eddie  Bungne, 
operator,  who  joined  UPl  in 
l!t27;  Dick  Brown,  financial 
wire  filer,  with  UPI  since  1928, 
ami  'I'om  Fabian,  tabulator,  who 
pasted  up  his  first  stocklist  for 
United  Press  in  1929. 

The  circuit  closed  when  the 
la.st  client,  the  Cinritniati  Post 
atid  Times-Star,  switched  to  the 
six-channel  Unistox  computer¬ 
ized  TT.^  system  to  set  stock 
li.sts. 

Bijngue  recalled  working  the 
U.P.  financial  wire  with  a 
Moi'se  key  before  the  gummed 
tape  system  was  introduced. 
.About  five  years  ago,  production 
of  the  main  lists  on  the  gummed 
tape  circuits  was  taken  over  by 
computers,  but  name-stub 
changes  were  still  sent  by 
operators  manually. 

• 

Up  to  Seiii i- Weekly 

Ht'NTSVII.LE,  Tex. 

The  117-year-old  Huntsrille 
Item  has  stepped  up  fi-om 
Wf'ekly  to  twice-weekly  publica¬ 
tion,  with  Bassett  Keller  as  pub- 
li.sher  and  Don  Reid  Jr.  as  edi¬ 
tor.  The  Item  l)ecame  part  of  the 
Harte-Hanks  group  last  .May. 


Gerald  J.  Rock 


Brown  said. 

R<H-k,  formerly  assistant  gen¬ 
eral  business  manager  of  United 
Press  International,  has  .served 
in  executive  positions  during  his 
SO  years  with  I’ PI  in  the  U.S., 


Latin  .America  and  .Asia.  He  \«  as 
a  director  of  UPI  and  Wire 
Service  Supply  Company,  and 
organiz«>d  the  PJOtJ  conference 
of  UPI  editors  and  jjublishers  in 
.Mexico  City. 

He  was  correspondent  and 
general  manager  for  United 
Press  in  India,  Burma,  Ceylon, 
Pakistan  and  Afghanistan  fol¬ 
lowing  World  War  II,  and  for 
11  years  directed  the  news  and 
business  operations  of  L'PI’s 
eastern  division  with  head- 
cjuarters  in  Pittsburgh.  In  UPI’s 
New  A’ork  headquarters,  he  was 
manager  of  the  personnel,  pur¬ 
chasing,  credit  and  general  serv¬ 
ices  departments. 

During  World  War  II  he  was 
an  officer  in  charge  of  the  edi¬ 
tions  of  Yatik,  the  .Army  weekly 
magazine,  published  in  Puerto 
Rico,  Trinidad,  and  India.  At 
Camp  Pickett,  V’a.,  he  was  editor 
and  publisher  of  the  Xews.  Be¬ 
fore  joining  UPI,  he  was  on  the 
staff  of  the  Denrer  Post. 

INP.A  has  approximately  760 
members. 


$40,000  Raised 
For  Family  of 
Slain  Policeman 

BfFFALO,  N.  Y. 

Within  three  hours  after  a 
Buffalo  policeman  was  shot  and 
killed  on  the  street,  the  Buffalo 
Ereniny  Xeu's  and  its  readers 
had  started  a  fund  for  the 
patrolman’s  widow  and  four 
children. 

Together  with  a  group  of 
patromen’s  wives  who  called 
City  Editor  Bud  Wacker  and 
volunteered  to  handle  a  fund, 
the  jiaper  raised  nearly  $25,000 
in  one  month. 

The  first  contribution,  a  check 
for  $500,  was  made  by  James  H. 
Righter,  publisher  of  the  News. 

'the  money  has  been  placed  in 
a  trust  fund  to  provide  for  Mrs. 
William  F.  Gleisle  and  for  the 
education  of  her  children,  ages 
6,  5,  4,  and  2. 

When  Mrs.  Robert  J.  Ando- 
lina,  a  policeman’s  wife  who 
didn’t  even  know  the  Gleisles, 
heard  of  the  trage<ly,  she  called 
the  News  city  desk  and  asked 
whether  .she  could  make  a  con¬ 
tribution  to  help  the  widow. 
Told  by  reporter  Ray  Hill  there 
was  no  fund,  Mrs.  .Andolina 
volunteered  to  work  on  one. 
Executive  Editor  Paul  E.  Nevill 
gave  the  go-ahead. 

Later  another  fund  was 
started  by  Police  Commissioner 
Frank  Felicetta  and  the  Buffalo 
Courier-Express.  It  raised 
nearly  $15,(l(((t. 


But  Buena  f  'ista 
Isn^t  Saying  Bye 

Sonoma,  Calif. 
Buena  Vista  Vineyaids  op- 
rations  are  expanding  in  a  move 
calling  for  an  incorporation  hut 
Frank  H.  Bai’tholomew,  winery 
owner  and  chairman  of  the 
board  of  United  Press  Interna¬ 
tional,  said  the  area  is  still 
available  for  future  conferences 
of  UPI  editors  and  publishers. 

The  vineyards  were  purchased 
and  the  Haraszthy  Wine  Cel¬ 
lars  established  here  to  provide 
a  hobby  and  with  the  hope  it 
would  pay  its  way,  the  news 
veteran  pointed  out.  Demand 
for  the  wines  has  outpaced  j)ro- 
duction  increa.ses  of  18  to  .SO 
percent  annually. 

The  expansion  involves  the 
formation  of  a  new  company, 
Buena  Vista  Winery  Inc.,  with 
Bartholomew  president  and 
Vernon  O.  Underwood,  presi¬ 
dent  of  Young’s  Market  Com¬ 
pany,  Southern  California  wine 
distribution  company,  chairman. 
• 

Retires,  Takes  Job 

CoLl’MBl’S,  Ohio 
Allan  M.  Trout,  journalist 
and  columnist,  has  l)een  named 
director  of  company  relations 
for  Investors  Heritage  Life  In¬ 
surance  Company.  Trout  retired 
December  31  after  50  years  in 
the  newspaper  business,  of 
which  nearly  39  years  were 
spent  on  the  staff  of  the  Louis¬ 
ville  Courier-Journal  as  public 
affairs  reporter  and  writer  of 
the  daily  folk  column.  Greetings. 
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ANPA  Report 

i<'<intini4i  tl  troni  /«(</('  11) 


L’nless  an  aiiK'ndcd  S.  1312  is 
enacted,  howt'Vfr,  lht»  Jtepart- 
mont  of  Justic**  presumably 
would  feel  compelled,  on  the 
basis  of  the  Tucson  decision,  to 
jtrtK'eed  apainst  other  joint  oper¬ 
ations  and  perhaps  later  apainst 
lonp-established  merpers. 

Althouph  othei-  businesses 
from  time  to  time  have  soupht 
formulation  of  peneral  rules  or 
puideliiK's  under  the  antitrust 
laws,  the  l>ej)artment  of  Justice 
and  the  Federal  Trade  Commis¬ 
sion  to  daU'  have  not  laid  down 
any  such  puidelines  for  news- 
pajM'rs,  «'xcept  on  the  basis  of 
court  decisions  or  consent 
decrees  in  antitrust  cases. 

Kelalioiiikliip  l<>  I’rior  Cases 

\  .summary  of  some  of  the 
povernment  antitrust  .suits 
apainst  newspapers  may  help 
place  in  perspective  the  distinc¬ 
tions  Indween  the  limited  exemp¬ 
tion  j)ro|)osed  in  S.  1312  and  the 
factual  situations  in  povernment 
antitru.st  litipation  which  may  or 
may  not  Ik*  affected  by  S.  1312. 

The  first  antitrust  action 
broupht  by  the  United  States 
apainst  a  newsi)ai)er  involved 
the  Lorain  (Ohio)  Jonrn<tl.  The 
United  States  Suj)reme  Court 
on  DecemlM'r  11,  1!).'»1,  upheld 
the  decision  of  the  lower  court 
that  the  newspaper  had  violated 
the  Sherman  Avt  by  refusinp  to 
accept  advert  i  si  np  from  mer¬ 
chants  patronizinp  a  comjietinp 
radio  station.  The  court  held  the 
practice  was  for  the  pui'pose  of 
maintaininp  a  mono|)oly.  This 
decision  established  one  principle 
of  antitru.st  law  as  it  affects 
newsi)a|)er  |)ublishinp.  That 
pi’inciple  remains  viable  today 
and  the  jn'oposed  bill  will  not 
invalidate  it. 

I.iniilcd  .Vpplicalioii 

The  next  sipnificant  antitrust 
action  involved  the  A'c/c  Orlrnna 
(La.)  Tiinoi-Licdifitne  and 
.S’fnfc.s.  In  that  ca.s«‘,  the  United 
States  Supreme  Court,  on  May 
2"),  1!).")3,  ruled  five  to  four  that 
the  publishers  did  not  violate 
the  Sherman  .\ct  by  requirinp 
adverti.seis  to  buy  space  as  a 
unit  in  the  morninp  Picayune 
and  the  «'veninp  States.  The 
coui-t  was  e.xi)licit,  howev(*r, 
that  its  rulinp  a|)plied  only  to 
that  case  and  that  similar  ca.ses 
that  mipht  come  InTore  it  later 
would  lx*  decided  on  the  facts  of 
the  individual  case.  The  court 
.stated  “we  do  not  detei  mine  that 
unit  advertisinp  arranpements 
are  lawful  in  other  circum¬ 
stances  or  proceedinps.”  The 
meaninp  of  this  statement  Ix'- 
came  clear  in  later  cases  and 


this  decision  would  not  l)e  af¬ 
fected  by  the  j)roposed  bill. 

The  same  issue  arose  in  the 
criminal  i)rosecution  broupht  by 
the  Department  of  Justice 
apainst  tin*  Citif  (Mo.) 

Star  and  Tinian.  A  cons«'nt  de¬ 
cree  was  sipned  Novemlx-r  1.'), 
I‘.).j7,  endinp  the  povernment’s 
concurrent  civil  antitrust  suit. 
Under  that  decree,  the  news¬ 
papers  were  jiiohibited  from  en- 
forcinp  mandatory  combination 
advertisinp  rates  under  which 
advt‘rtisers  would  Im*  retiuired  to 
take  equal  si)ace  in  morninp  and 
eveninp  newspapei  s  to  pet  space 
in  either.  That  decision  would 
not  be  affect«*d  by  S.  1312. 

I  iiiqiie  Factors  Hcropnizcd 

Use  of  the  antitrust  laws  by 
the  federal  povernment  apainst 
a  small  city  news))aper  was  illus¬ 
trated  in  the  action  broupht 
apainst  Harte-Hanks  News¬ 
papers,  Inc.  arisinp  out  of  com¬ 
petition  of  two  daily  newsjjapers 
in  Greenville,  Texas,  a  town  of 
17,000  population.  This  was  a 
criminal  case  in  which  the 
defendant  corporation  was 
acfjuitted  by  a  federal  judpe,  who 
recopnized  that  such  a  small 
town  “could  not  jirofitably  sup¬ 
port  two  daily  jjapers  and  that 
this  was  apj)arent  to  the  owners 
who  for  several  yeais  prior  to 
the  merper  made  proposals  to 
l»uy  out  each  other.”  That  case 
recopnized  the  unitiue  economic 
factors  influencinp  the  news¬ 
paper  business  and  it  is  this 
rwopnition  that  the  proj)osed  bill 
se«*ks  to  define  by  law. 

Antitiust  action  broupht  by 
the  Department  of  Justice 
apainst  the  Wirhito  (Kan.) 

ended  in  a  cons«>nt  decree 
sipned  June  2i),  1!).')!).  This  de¬ 
cree  also  |)rohibited  the  news- 
pa|)er  from  adoptinp  forced  com¬ 
bination  advertisinp  and  circu¬ 
lation  rates  for  its  moiminp  and 
eveninp  editions.  The  decree  per¬ 
mitted  di.scounts  for  combination 
morninp  and  eveninp  insertions 
up  to  certain  j)ercentap(*s  and 
within  a  limited  period  of  tim<*. 
S.  1312  would  not  alter  the  j)ro- 
hibitions  or  the  |)ermitt<*d  prac¬ 
tices  set  out  in  the  decr«>e. 

In  the  most  iec«*nt  ca.se,  the 
federal  district  court  held  that 
the  Los  .\npeles  Times  violated 
Section  7  of  the  Clayton  Act  by 
acciuirinp  the  larp«*st  successful 
local  daily  newspapers  in  San 
Rarnardino  County,  adjoininp 
Los  .Anpeles  County.  Obviously 
this  <lid  not  involve  the  acquisi¬ 
tion  of  a  financially-distressed 
newsi)aper.  The  Court  refused 
to  permanently  enjoin  the  Times- 
Mirror  Co.  from  ac(|uirinp  any 
other  newspaper  in  the  relevant 
peoprai)hic  market.  This  i)ur- 
chase  would  not  be  affected  fa¬ 
vorably  or  unfavorably  by  the 
exemi)tion  soupht  in  S.  1312. 


K.  August  Engel, 
Publisher  Dies 

Litti.e  Hock,  Ark. 

K.  .\upust  Knpel,  78,  editor 
and  publisher  of  the  Ark'nnxan 
Demovnil  since  1!)2(!,  died  Janu- 
ai  y  8  in  his  apartment  hen*  after 
an  illness  of  sevei-al  w(*eks. 

He  l)epan  his  association  with 
the  T)emocrat  .77  years  apo  as 
its  business  manaper.  Karlier 
he  had  worked  at  the  Sun  An¬ 
tonio  (Tex.)  Liijlit,  and  the  Sew 
Orleans  (La.)  Item.  He  was  a 
native  of  Luckenbach,  Texas. 

In  1!)2(!  he  boupht  co-owner 
Klmr*r  K.  Clarke's  interest  in  the 
Dem(K*rat  and  later  |)urchased 
the  interest  of  the  other  owner, 
John  M.  Rranham. 

Knp(*l  was  active  in  the 
.Arkansas  Press  .Association  and 
in  the  Southern  Newsi)aper  Pub¬ 
lishers  .As.sociation.  Survivors 
include  three  sisters. 

*  *  * 

PlERRK  V^\.\  Paassex,  72,  one¬ 
time  re[)orter  for  the  Toronto 
(ilohe,  editorial  writer  for  the 
.Atlanta  Con.'ftitntion  and  foreipn 
coriespondent  for  the  Sew  York 
Ereninff  World;  Jan.  8. 

*  *  * 

Birgess  Damron,  .■>(;,  AP 
newsman  and  field  rei)iesenta- 
tive  in  the  South;  Jan.  3. 

*  *  * 

Clark  H.  Sciiooley,  (>."),  Mid¬ 
west  newspaper  reporter  and 
journalism  t<*acher  at  Hardin- 
Simmons  University,  Texas; 
Jan.  1. 

*  *  « 

Vance  R.  Noel,  80,  news  edi¬ 
tor  of  the  ('entralia  (Wash.) 
Daily  Clironirle  for  .70  years; 
recently. 

9k  4? 

Scott  Ankerson,  71,  retired 
Sjtrinyfiehl  (Mass.)  lie/mhliran 
reporter;  Dec.  23. 

*  «  * 

Henry  Irving  Jenks,  80,  n*- 
tired  business  manaper,  (ireen- 
field  (Mass.)  Eerorder;  Jan.  1. 
♦  *  ♦ 

Donald  Hoekman,  70,  circu¬ 
lation  manaper  of  the  (ireat 
Fallft  (Mont.)  Trihnne  for  38 
years  until  he  retir<*d  in  1!».'(7; 
bee.  27. 

ak  4t  4c 

.Anthony  J.  Sarno,  03,  for¬ 
mer  INS  and  Kinp  Features 
cameraman ;  ont*  of  five  brothers 
who  are  news  [ihotoprajihers; 
Dec.  .31. 

*  *  * 

Charles  R.  Marshall,  71,  re¬ 
tired  (1!)02)  executive  of  Ellinp- 
ton  &  Co.,  New  York  advertisinp 
apency;  Dec.  31. 

*  *  * 

CHARLE.S  Gwyllcm  DI'NN,  82, 
president  and  publisher  of  the 
Queliec  City  Clironicle-Tele- 


yra}di  of  the  Thom.son  pi’ou)); 
Dec.  28. 

*  4c  ♦ 

Michael  Rowe,  31,  manapinp 
editor  of  the  Trail  (R.  C.) 
Timc^i;  Dec.  18. 

*  *  * 

Vivian  Willits,  0.7,  retired 
women’s  editor  with  3.7  years  on 
the  Inylrwond  (Calif.)  Daily 
.Vcu'.'?;  Dec.  19. 

*  *  * 

.A MON  E.  Gros.s,  .70,  assistant 
|)ublisher  of  the  Inglewood 
(Calif.)  SewR-Citizrn ;  Dec.  18. 

*  *  « 

Col.  Harvey  L.  (Heinie) 

Miller,  79;  Dec.  20.  In  a  varied 

career.  Col.  Miller  had  been  a 
sports  editor  of  the  old  Wash¬ 
ington  Herald,  editor  of  Onr 
Savy  mapazine,  publisher  of  the 
Ccast  Guard  mapazine  and, 
while  l>oxinp  coach  at  the  Uni¬ 
versity  of  Maryland,  taupht 
cour.ses  in  journalism. 

4c  4c  4c 

•Arthi  R  1).  Pierce,  70,  former 
associate  editor  of  the  Philadel¬ 
phia  Dupiirer;  Dec.  18.  He  had 
al.so  served  on  the  editorial 
boards  of  the  Philadelphia. 
Reeord  and  Camden  (N.  J.) 
Courier-Post  and  as  music  critic 
for  .Ameriean  Merenry  mapa- 
zine. 

«  * 

John  Lewis  Yeager,  81,  re¬ 
tired  Spokane  (Wash.)  Spokes- 
ma7i-Review,  court  hou.se  re¬ 
porter  and  free-lance  sonp 
writer;  Dec.  26. 

*  *  * 

Dorothy  .A.  P'ree.man,  62, 
former  librarian  of  the  Spokane 
(Wash.)  Spokesmayi-Reriew  and 
of  the  Seattle  (Wash.)  Times; 
D«*c.  21. 

«  * 

Harry  Addison,  62,  copy  edi¬ 
tor  of  the  Philadelphia  Inquirer 
for  27  y«*ars  who  retired  re¬ 
cently;  l)ec.  31. 

4c  4c  4e 

Mrs.  Harlan  Miller,  64, 
noted  as  “The  R.  W.”  in  her 
husband’s  “Ovei*  the  Coffee” 
column  for  the  Des  .Moines  Trib¬ 
une;  Dec.  29. 

*  *  « 

H.  W.  Kendall,  70,  lonptime 
editor  of  the  Creensboro  (N.C.) 
Daily  Sews  who  retired  two 
years  apo;  Jan.  1. 

*  ♦  * 

jE.tN  David,  35,  former  news 
<*ditor  of  La  Presse,  Montreal; 
Dec.  31. 

#  ♦  4s 

Ephraim  L.  Peter-son,  69, 
a  real  Falls  (Mont.)  Tribune  re- 
liorter  since  1944;  Dec.  21. 

4(  *  4c 

Thomas  Pim  Cope,  64,  asso¬ 
ciate  editor  of  the  Fort  Pierce 
(Fla.)  Sews-Tribune;  formerly 
on  the  Sew  York  Sews  copy 
desk,  editor  of  the  Paris  edition 
of  the  Sew  York  Herald-Trib¬ 
une,  foreipn  correspondent  for 
United  Press;  Jan.  1. 
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classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


WNOl  M.KMKNTS 
yrirspiipt-rs  For  Siilo 
WKKKI.Y  CliOl’P 

In  >rr(>\^•in^r  dnNvnstate  Illinois  area. 
PiitMii  at  Terms,  Write  fully 


ANNOUNCEMENTS 

Appraisers-C.onsultanls 

API’KAISALS  FOR  ESTATE  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion 

R.  Krehbiel.  Box  8S.  Norton.  Kansas. 

J.  N.  WELLS  &  COMrANY 

S. VLKS  -  rrRt'HASE'S  -  FlNAN't'INt;  j  r,  i:t  West  Ri««s»n-elt  Ril..  Wheaton.  III. 
rulilishers  .'service.  .'liM  Jeirerson  Bldi;.. 

CreenslHoo.  N.  :!74lil  l*h ;  ;>7l-:i67u  ■  ONE-YEAR-OLD  WEEKLY  clearenl 

I  $7.fi00  for  owner-editor  working  part- 
time.  Potential  unlimite<l  for  tro-sretter 
willinK  to  devote  full-time.  Owner 
wants  to  atteml  law  schixtl.  .\re.a  6. 
Box  2flS7.  FTditor  &  Publisher. 


Business  Opportunities 

PRO.MOTER  WANTED 
Canadian  publisher  has  idea  for  inter¬ 
national  trade  mavtasine:  needs  pro¬ 
moter  able  to  arranKe  for  financing 
and  assume  management  responsibility. 
Box  43.  E<litor  &  Publisher. 


NEW.SI'APEK  .SEKVICES 

Mnilinf!  I.ists 

SALES/MARKETING  | 

MAILING  LISTS  1 

RETAIL.  WOOL..  MI  RS..  SCHOOLS. 
CHURCHES.  INSTITUTIONS 

Only  $14  per  1  ,(IU(l  iulilresstKl  on  your 
circulars,  cards.  env(loiH>s  or  lalnds. 

CODEI*  in  ZIP  numerical 
.'jociuence.  (luarantcecl  current,  aocuratt*. 
.»c  refund  on  ALI.<  Po'it  OHice  returns. 
IS-HOl’R  SEHVK'E.  Ccmiftlete  Mailing 
facilities.  Hundreds  of  other  List.s. 

I  Write  for  FREE  catalog. 

;  EVER  READY  MAILERS.  Inc. 

4021  Austin  Hlvd 
'  Island  Pk..  N.Y.  lloaS 


CAN  INVEST  $U>o.o()0 
IN  DAILY  - 

with  or  with<uit  services.  Thirty  years’ 
newspaiK^r  experience.  Prize-winninjj 
re|M>rter  an<l  eilitor;  former  Washing 
ton  corres|M)ndent.  w 
ten  years’  ex|K*rietic«*  selIin^r  advertis- 
inj;.  N<»w  luildisher.  What  is  your 
offer?  Write  in  confidence  to  Box 
^>lilor  &  Publisher, 


ISen'spapi^r  Itrokers 

('DNKIDENTIAL  NKtlOTIATIONS 
fi»r  purchase  an<l  sale  of 
Daily  NEW.SPARER.S  Weekly 

in  Eastern  states 

w.  H.  (;rimes  &  CO. 

National  Pre.ss  Building 
Washin^rt<m,  D.P.  2oooi 
fA('  202f  NAtional 
“  VERNON  V.  PAINE 
Daily  papers  Nation-wide  service 
305  Taylor,  Claremont,  Calif.  01711 


.SUBURBAN  OFFSET  WEEKLY.  Chart 
Area  0.  SofiM  rtoss  this  year:  payroll 
only  $1,600.  Full  price  $25M:  $r»M 
down,  balance  $250  month.  Box  2110,  | 
Elitor  &  Publisher. 

SOUTHERN  CALIFORNIA  lonc-es- 
tablished  weekly:  tops  in  paid  circula¬ 
tion.  news,  advertisinjr,  reputation  and  i 
b*'*'^*^  •  community.  Submit  qtiali-  ! 

i-esVM uaient :  I  data  first  letter.  Box  lOfiO.  Etlitor  i 


Press  Engineers 

Newspai>er  I’ress  Installations 
MOVING— REPAIRING- TRUCKING 
Exi>ert  Service — World  \Vi<le 
SKIDMORE  AND  MASON.  INC. 
55-50  Fourth  Street 
Brooklyn,  N,  Y.  11231 
(AC  212)  JAckson  2-6105 


&  Publisher. 

I  SMALL  DAILY  NEWSPAPER,  lonjr 
I  established.  Excellent  potential.  Has 
'  own  olfset  plant  in  thrivinj?  tourist 
I  resort  Owner  is  reti^in^J.  Ib.x  1900. 
I  Elitor  &  Publisher. 


MACHINERY  &  SI  PPME.S 

Auction  Sale 

PUBLIC  AUCTION 


NEViSPArEH  SERVICES 

Complete  Plants 

lujuid.vting  thk  formkr 

WORLD-TKLKCRAM  NKW.SI>.\I>KR 
at  12.7  Barclay  St..  N.Y..  N.Y.  HHm  7 

C'-nipU'te  f'liint  for  stifp 
or  liny  ptirt.  «  r  f'orts 
Machine  shop:  t<H>l  room;  supply  room: 
larvre  .sto<*k  of  parts  f«u*  Hoe  presses, 
Hurletron  parts,  etc. 

C<mtact  Harry  Novey.  or  Mr.  Miller  at 
125  Barclay  St.,  N.Y.(’.  Tel:  (.-Xt'  212i 
22T-320'<  collect. 


CALIFORNLX  1-machine  trade  type- 
settinjf  plant  for  sale — $l9.30o:  or  will 
trade  for  weekly  pai>er  Colorado  or 
Oklahoma.  Box  4.  Editor  &  Publisher. 


COMPLETE  PLANT— 13  Linotypes.  3 
Elrods.  2  Ludlows,  96-paf?e  press.  24- 
pa^e  press:  over  400  faces  and  fonts 
of  type.  Call  313-962-91.30. 


Compitsing  Hoorn 

eSM  INTERTYPE,  (jas  iM)t.  <iuad«ler: 
price<l  to  sell.  West  Side  Press,  4136 
W.  R<K»8evelt  Rd.  (AC  312)  427-7616 
Chicajfo.  III.  60624. 


LIQUIDATING 


$1,000  DOWN,  pay  balance  from  profits 
after  your  >riiarantee<l  salary.  Will  fi¬ 
nance  oi>eratintf  costs.  Western  N.Y.  ,  i 

offset  weekly.  $00,000  volume.  No  job  |  l^n  /  3  rH 
printing.  Elderly  owner.  Box  12,  Editor  • 

&  Publisher. 


TUESDAY 

10  A.M.i 


The  DIAL  AGENCY,  1503 
Kalamazoo,  Mich.  40001.  Ph 
“America’s  ^?1  Newspaper  Broker.*’ 

ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  new8pai>er — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  i)ersonal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  D^O,  Mount  Pleasant,  Mich.  48S58 


l'A(’KA(iE  OF  THREE  un<»pf)ose<l  let- 
I  terpress  weeklies  in  West  Texas.  All 
in  giNMl  t(»wns.  Printe<l  in  own  central 
I  plant.  (iroHsing  $165M.  I'rofitable. 

I  Owner  wishes  to  retire.  Write  or  call 
Newspa|)er  Service  Co.  Inc.,  215  Curtis 
Nazareth.  ;  st..  .Jennings,  La.  70516.  (AC  :\\S) 
349-7422.  ;  s2  1-0 175. 


( OLORADO  COUN’PY-SEAT  exclusive 
.$28,000,  $7M  down.  Calif,  twin  week¬ 
lies.  $7v>M.  Nebr.  pair,  $14.500  down. 
Weekly  serving  top  ski-resort,  county-  | 
seat,  $56.00(! — 20';^  down.  Lyle  Mariner  ] 
•Asso.,  731  E.  17th  Ave..  I>enver.  Colo., 

no2o:L  I 


HARRIS  ELLSWORTH,  Licensed  Bkr.,  |  w^i^kly.  Priced  at  only  $65 
Serving  the  Pacific  Northwest  :  oiio  gross:  $30.fMio  down.  ( 


Box  500,  Roseburg,  Oregon  97470 

ARIZONA  AND  WESTETiN  PAPERS 
Dean  Sellers,  Broker,  John  Hogue,  As¬ 
sociate,  637  E.  Main  St..  Mesa,  Ariz., 
852(*L  Ph;  (602)  064-2431  or  964-2952. 


SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers’* 
Newspaper  Sales,  Management, 
Appraisals.  Personal  Purchases 
107  S.  Law'rence  St.,  Montgomery,  Ala. 
(205)  262-1751 

NEGOTIATORS  for  transfer  of  news- 
paF>er  properties — sale  or  purchase. 
I>ixle  Newspapers,  P.O.  Box  400,  Gads- 
<len.  AIa^5002^Ph  :  ( AC  20.5)  546^33.5J. 
NEWSPAPER  SALES-APPRAISAI^S 
Personnel  and  E<iuipment  Specialists 
MID-SOT^H  MANAGEMENT  CO. 

N.  J.  Babb,  Dial  (803)  582-4511 
I\0.  Box  1657,  Spartanburg,  S.C.  29301 
CO .\ FID ENTIA L’  I N FO RM .\tToN~ 
Daily  Newspaper  Proi>ertie8 
W’.  H.  Glover  Co.,  Ventura,  Calif.  93001 


Metespapers  For  Sale 

BILL  MATTHEW.  Newspaper  Broker, 
rj'.i  Buena  Vista  Drive.  Dunedin.  Fla., 
has  several  quality  dailies  and  weeklies 
available  in  the  Midwest  and  Southeast. 

_ PHONE  AC  (S13)  733-2966 

$3,000  CASH  DOWN  buys  some  of  the 
following  newspapers:  Kansas.  $16,500 
to  $32,500  (tross;  Nebraska.  $32,500  to 
$10,000;  Missouri.  $20,000  to  $35,000: 
Italiana-lllinois.  $25,500  to  $67,500. 
Robert  N.  Bolitho.  Railey-Krehbiel.  Box 
133.  Emporia.  Kans.  66801. 


NOKTHEKN  C.VLIFORNIA  exclusive 
.0110  for  $0O.- 
Olfset:  i>rofit- 
ible;  kismI  climate.  J.  A.  Sny<ler. 
Newspa|>er  Bkr..  2234  E.  Homney:i  Dr..  ( 
.\naheim.  Calif..  02806. 


ISeicspapers  Wanted 

tU'ALIFIED  NEW.SPAPERMAN  seeks 
$200/$300M  property.  Prefer  West  or 
South.  Box  16.  Eilitor  &  Publisher. 

LEASE.  PURCHASE.  Western  off.set 
weekly,  exclusive,  minimum  2M  circula¬ 
tion.  $70M  Kross.  Box  28.  E<litor  & 
Publisher. 


XKWSP.APER  SERVICES 

Features  Arailahle 

WOMKN  I.OVB  MEO  HOrSEH'S  ('Ol.fMX 
They  tret  addicted — it’s  humor  written 
especially  for  them.  Send  for  sample 
columns.  Weekly.  Cayutt.t  Features. 
M.'icDouitall.  N.Y..  14701. 

YOUNGER  THAN  BRADY— less  po¬ 
litical  than  Spock — doctor  with  100- 
me<lical  columns  is  seekinf;  publisher. 
Write  Box  2086.  Editor  &  Publisher. 

RErRESHING  STAMP  AND  COIN 
columns,  articles  or  pattes.  Worlil-wide 
news.  B<>x  3.  E<litor  &  Publisher. 


STAR  STANZAS — Rhymed  Horosco|)es. 
Unique  astrolocry  feature  bound  for 
ix>pulnrity.  Free  s.ample  to  e<litors. 
Allen  Glasser.  241  Dahill  Rd.,  Brook¬ 
lyn.  N.  Y.  11218. 


LARGE  TYPESETTING  PLANT  | 

]  at;  518-534  West  26th  St.. 

I  New  York  City  I 

ALL  A.C.  MOTORS  j 

7  LATE  LINOTYPE  MACHINES, 
all  with  Magazines.  4  Molds.  Mold  1 
Blower  Unit,  AC  Electric  Pot.  | 
Margach  Feeder,  etc. — including:  ! 
Model  30  Mixer  (4  main  &  4  aux  I 
mags)  Ser.  No.  69209  w'.  Hydra-  | 
quadder.  Model  29  Mixer  (2  mags),  i 
Ser.  #62610.  Model  25  Mixer  (2  , 
mags),  Ser.  #54817.  Model  31  (4  i 
mags),  Ser.  #60287  w/Stsir  Quad¬ 
der.  Model  31  (2  mags),  Ser.  | 

#60288  w',  Hydraquadder.  2-Model 
83  (2  mags),  Ser.  #54821  &  54.820.  ' 

170— EXTRA  Lite  &  Bras^  Magazines. 

120 — FULL  FONTS  Lino  &  Intertyi>e 
Mats. 

17- -STEEL  Mag  Riicks.  Machinist's 
Bench,  Rocla  Mat  (‘leaner, 
Komyns  Spaoebands  (^leaner.  Sorts 
Cabs.  Spacebamis  &  large  (piantity 
miscellaneous. 

1  f:lr<)d  model  f  strip  ma¬ 
terial  MAKER  Ser.  2rF-2208-G 
with  14  Molds,  etc. 

05 -STEEL  GALLEY  CABS.  13-SteeI 
Double  Tier  Tyi>e  Cabs,  Irnfiosing 
Stones,  Cut  Cabinets,  Galley 
Trucks,  etc. 

4  VANDERCOOK  PROOF  PRESS¬ 
ES  incl.  No.  325-(J  2tl0488:  No. 
23  Safe  Electric  2^14480:  No.  219- 
AB  fAdjustable  Hcdi  2X18563;  No. 

4  2X16354. 

,  HAMMOND  G-lOO  Glider  Saw.  Mor- 
I  rison  &  Nolan  Saw.s,  House  & 

I  Amsco  Power  Miterers.  Margach 

1  Low  Slug  Router,  lesch  Saw- 

Sharpener,  Seal  Mounting  Pre.ss, 
etc. 

MISC.  MONOTYPE  Molds.  Mats,  etc.; 

DAVIDSON  Dav-A-Matic  Auto.  Dupli¬ 
cator,  Proofreaders’  Desks.  So^t^ 
Cabs.  Chase  Racks  &  Chases  and 
large  quantity  miscellaneous. 

NOLAN  1-TON  REMELT  FURNACE 
with  water-coole<l  pig  molds,  etc. 

30U,COO  LBS.  LINO  METAL  &  H/VND 
TYPE. 

Sale  Under  Supervision  of 

PRINT-ART  SERVICES.  INC. 

BENJAMIN  ALTMAN.  Auctioneer 
261  Broadway,  New  York,  N.Y.  10007 
Phone:  (212)  WOrth  4-2350 

Call  or  Write  for  Circular 


Equipment  removed  from  the  former 
World  Journal-Tribune  plant  in  N.Y. 

6  — Model  8  Linotypes  (3/90) 

Nos.  46035  —  46122  —  46123  — 

47941  —  47942  —  49597 
3  -  Model  C4  Intertyiies  (4/90) 

Nos.  16410  —  16111  —  19039 

2 —  M(xlel  G4/4  Intertyjws  (90-72-34) 
Nos.  16362  —  16400  (42  ems) 

Most  with  Blowers — Saws — Quadders 
All  with  Electric  Pots — Feeders — AC 

3 —  Elroil  Stripcasters — Electric 

Nos.  F'2653E  —  F3361E  —  F4061E 
3 — Hamilton  20  Paste  Form  Files 
3— Hamilton  Letterlioard  Cabinets 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4590 


•MODEL  C  INTERTYPE,  rjis  pot.  AC 
motor.  Must  move  immeiliately.  West 
Side  Press,  4436  W.  Roosevelt  R<1.  (.\C 
312)  427-7616  Uhicafjo.  III.  60624. 


THE  GALVESTON  DAILY  NEWS 
converting  to  offset.  Have  2  Photo- 
Lathes  and  2  Electronic  Tracers,  less 
than  1-year  old.  Delivery  in  February. 
Pay  after  M.arch  1968.  Priced  rittht! 
Contact :  Les  Daufthtry,  Publisher.  ( AC 
713)  SH  4-3611.  (Jalveston,  Texas. 


F-4-4  INTERTYPE.  .Serial  it  15390. 
electric  pot  and  qiniilder.  West  Side 
Press,  4436  W.  Roosevelt  Rd.  (.XC  312) 
427-7616  ChicaKO.  III.  60624. 

QUALITY  MACHINERY 

LINOTYPES:  Model  3Us  with  1.  2  or  3 
m:i)rs:  Model  8’s  with  swinwinK  key¬ 
boards 

INTERTYPES:  Model  r-2  s  an.l  C-3’s 
with  front  changes,  peslestal  bases  & 
S.N.  to  23.000. 

Choice  of  Qti.-idders  and  electric  or  gas 
pots  on  all  above  machines. 

LUDLOWS:  22'7  and  21-Em  Casters 
with  electric  or  gas  pots.  Cabinets, 
sticks  ami  fonts  of  mats. 

Check  u-ilh  tts  before  you  buy.  Our  spe¬ 
cial  deals  and  low  prues  will  open  your 
eyes. 

LINOTYPE  MAINTENANCE  CO., 
"Fine  fypesetbnq  Machinery  Since  1832  ‘ 
135  Church  St.,  New  York,  N.  Y.  I(X)07 


GOSS  full-page  Mat  Roller,  fine  con¬ 
dition.  West  Side  Press.  4436  W.  Roose¬ 
velt  Rd.  (AC  312)  427-7616  Chicago. 
III.  60624. 


22Vj  EM  LUDLOW,  gas  pot.  140  fonts 
matrixes,  6  Ludlow  cabinets.  West  Siile 
Press.  4436  W.  Roosevelt  Rd.  (AC  312) 
427-7616  Chicago.  III.  60624. 
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Mscliinery  &  Supplies 


BUY  OR  SELL  EQUIPMENT  THROUGH  E&P'S  REGULAR  WEEKLY  LISTINGS 


C.iftnposinf!  liiutm 

TYl’KSETTING  MArHINES-Kasl  ef¬ 
ficient  ATF  ph<»to-tyi>e  system,  now 
producins  2  ne\vspai>ers.  magazines. 
Big  tyi)e  selection.  i*rice<l  for  cpiick 
sale.  Call  (iird*ons  or  Pudley.  Cr(»w 
Publications,  IT'iO  So.  ('lementine.  Ana¬ 
heim.  Calif.  (AC  714 »  62.7-0120. 


(;-4  INTKirrYPK.  Senal  22717.  6 
molds.  Has  iM»t.  Mohr  saw  an<l  <|ua«Uler. 
W  est  Side  Press.  1421*  W  .  |{<M>sev«  It 

IM.  IA('  21 2 »  427-7616  ChicaHo.  111. 

6o624. 


C2  INTKHTYPK.  factory  reconditioned. 
ei|uipi>e«l  with  TOl"  1  l-ShalTstall 

Mat  llelertor  4  Mold  Disk,  Late  Miniel 
Electric  Pot,  Blower.  2  Mans.  Marnach 
double  pin  feebler.  Mohr  .Measure  Con¬ 
trol.  Micrometer  sett  inn  side  knives. 
Replaced  by  Monarchs.  Barnain  $6,000. 
Review  Ptn.  <'o..  Miami.  Fla.,  22101. 
I  At'  30.7)  277-2721. 


IVLLY  RKBl'ILT  Model  7  Linotyi»e. 
'I adapter  keylM>;ir«l  :in<!  perforator. 
.'^pitTy  comlition;  2  Halleys  an  hour: 
also  '^-pt.  font  limit  mat  of  Corona 
with  Erbar  Uddi  and  in.'it  detector. 
.\vail.  late  Jan.,  e.arly  Feb.  Can  l*e 
st'en  anytime.  (;f>inH  offset.  $70n0. 
Henry  Null.  Th«»  AbitiHlon  Journal. 
Clarks  Summit.  Pa.  I'^lll,  |717)  7>*7. 
1 1  I'i. 


PHOTON  712  TEXT  MASTER,  excel¬ 
lent  condition:  6-s-t»-I(i-1 1-12-1 4-ls  pt. 
lenses;  L. R.  man.  test  panel,  to«d  kit 
...  a  real  Iwirnain  at  .^.'H.OOh. 

JoO  B  AI>M.\STER.  many  extra  parts 
kit.  ta|*e  reader.  2-16  f<int  discs,  etc. 
Cost  .$7S.6''0;  s«dl  ft»r  $70,0uo.  I.\C  6o2i 
274-27.'<2 — Nelson. 


SAVE  55®o  OF  NEW  COST  IF  TOU 
AftE  CONSIDERING  THE  PUR¬ 
CHASE  OF  A  200  SERIES  PHOTON 

PHOTONS 

Model  200A  (2) 
equipped  identicdlly. 

INLAND  ha^  fi.r  immediale  de- 
livery  two  M.alel  2il('A  l*hotf»ns, 
Ser.  Nf»s.  266  and  267,  romplele 
ailh  lyp.'  disks.  In  exrell.nt  me- 
rhaniral  mnilitinn.  Will  pr.Hlure 
sizes  6  Ihr.iUKh  72  point.  Kquipped 
with  all  latr-slyir  lealures. 

We  aill  install  on  your  fl.Hir  aitli 
a  uuarantrr  of  an  A-l  t>rodurl  of 
either  film  or  t>aper  ready  f.»r 
paste-up, 

/  .'I  l  iiirl:,i  liiflirDuitirn 
II  II  Lull: 

INLAND  NKWSPAI’KK 
M  ACIIIN  KIIY  (  nitl'DK  ATION 
172(1  Cherry  Street 
Kansas  City.  Missouri  61166 
Area  Code  616  ItAltimore  l-»66U 


Mi.srelliimums  HlacliitiPry 
6  I.INOTYI’KS 

Moilel  14.  2r:{.sS47  —  Mislel  IS,  *^2227.7 
Mo<lel  16.  i-2:!21!i  —  Model  IS.  r-2-!22:i 
■Mialel  I!».  r2I2.';i  —  Mcalel  2.'.,  :2;!62;!7 
3  INTEKTYl’KS  Mo.!.!  C3.7M.  TTinS.Mt 
Mislid  C2.’.,M.  2210126 
Mialel  CS.'.M,  riO.317 
VANDEKCOOK  rUDOE  CHESS 
M.alel  22  .  22'.inL 
HAMMOND  GI.IDEH  TKI.M  SAW 
Model  64 H.  226321 
3  JAMPOL  PL’SIIEHS 
6f0  TON  HOE 

Direct  Pressure  Molding  Machine 
■  •  TON  MELTING  I’OT  with  c.art  duniti 
•Many  other  items 

Contact:  J.  J.  Hotrers,  The  Oregonian 
1 72o  SW'  Hdw;iy.  I'ortl.and,  Ore.  1*7261 


Misfpllam-ttus  Marlihipry 

First  Quality 
USED  EQUIPMENT 

•MODEL  6  LINOTYPES- Two  nnjr.i- 
zines.  .‘XC  electric  pots,  ftMnlers.  mat 
dctiM'tnrs.  IT  keylntards;  very  clean  — 
,'^erial  No/s.  41u72,  41071  an<l  41076. 
'ITS  PlaRFOR.VTORS  Standard,  cx- 
cell«*nl  .Serial  N<»’s.  7064  ;iiul  Mi.70. 
STA-HI  (  (  IfVEI)  PLATE  ROTTER— 
22‘S"  ciii-nif.  encloseti,  with  manual 
and  automatic  tontrob',  A('  motors: 
lik«-  new;  ou’ice  tixlay  $7400)  Serial 
No.  MR!*-7»;2t;:k 

PHOTtM-ATHK.  12  \  IS.  u.-ed  very 
little  Model  PL-1.\;  Serial  No.  310. 
ELROD  <ias  |iot,  AC  motor,  and  7 
molds  Serial  No.  F3027(J. 

COLE  UTAR'I'ER  FOLDER  -  MimIcI 
No.  .’lO,  Can  1h‘  atta<'h(‘d  to  .'iiiy  press; 
icosi  today  $77i.0i. 

2  TNI  I  HOE  I’RESS  —  22  pane  ca¬ 
pacity,  22’S''  cut-olf:  and  all  stcr«*o 
includinH  m:it  roller,  cleilric  pot.  cast¬ 
ing  bikx.  tail  trimmer.  Indly  shaver  and 
chill  block.  .\  surprisinnly  ho<hJ  press, 
ie)*uilt  I  y  Tnion  prior  to  our  ai^quisi- 
tion.  40  h.p.  chain  drive  and  7*^*  h.p. 
.‘^tartinH  motors6,  all  AT.  t'olur  foun¬ 
tain:  cna.Ms. 

s  f'OL.  TOSS  HEAVY  DTTY.  VACT- 
TM  BA(  K.  FLAT  ('A.^l'INC  BOX  with 
vacuum  pump  and  AC  motor. 

FRiDEN  TVPRO  Like  new  (cost  a!- 
mo.-.t  $l0  Mt  i . 

P.'XPFR  ('FITER  26C  Craftsman 
with  haiul  Icvtu*  New,  iistiJ  very  little. 

$15,500  TAKES  IT  ALL! 

Or  will  sell  by  items 

<  .  A.  .MAKTIN  (Kl'.il  .3S2-167.7 
II\MLI;T  news  C(»MPAN3 
IttiX  131.  HAMLET,  N.  C.  JsaC. 


Perforator  Tape 

NOW  STATIC-FREE  |K*rf  ta|>es  at  our 
same  prices  lowest  in  USA.  All  colors 
Top  tpiality. 

Lull  or  ll'ritc: 

PORTAfiE  (216)  PO  2-3757 
27  E.  Kxi  hanHti  St.,  Akron,  Ohio  4430S 


l^resses  Ar  Marhinery 

FOR  SALE:  OOSS  SUBURBAN, 
t)ir«*e  units,  half  and  quarler-foliler. 
Miscellaneous  additional  equipment. 
l'.*6o.  ExcelUmt  condition.  Available 
imme«liately !  W  here  is,  as  is — $44,500. 
t  «.ntacl :  .Michael  Mead.  Central  I’ub. 
Co.,  lUO.  Box  ISS,  Warn  n.  Pa.,  16365, 
Ph:  ("ID  723-''2(M'. 


6-TNrr.  2I.PAUE  DUPLEX 
TUBl'LAR  PRESS  FOR  SALE 
Minlel  C'J-36'',  2-to-l,  in  excellent  con¬ 
dition.  Available  about  June  1.  De- 
iivers  25, (mo  copies  per  hour:  22'%'' 
cut-olf;  7oHP  3-phase  Cline  Westinn- 
hoUM*  ilrive  ami  a  five  HP  Joh  motor: 
uses  15*  i"'  ond  30*7"  newspaper  rolls 
up  to  37-inch  diameter;  extra  plate 
cidlar  riiiHs  also  for  runninn  up  to 
36-iii(h  wide  pat>er. 

Press  is  equipped  with  electric  hoist 
and  roil  rewimUr  and  paper  slitter 
cultinn  roller  for  tabloids:  side  register 
for  3-unit  cidor  positions  and  two  com- 
liens.'itors  for  vertical  renister.  Color 
fountains  consist  of  one  Duplex  double 
wiilc  fountxiin  with  two  rollers,  and 
two  single  pane  ('apco  fountains.  Stere¬ 
otype  equipment  is  included  consislinn 
uf  line  (Joss  he.’ivy  duty  mat  roller,  ser. 
2r227.  mat  ruttinn  table  and  knife, 
one  Sta-Hi  mat  former  ser.  2it.S.7227, 
Duplex  vacuum  castins  box  ser.  2rV-  j 
1*20,  Duplex  plate  finisher  ser.  i?644,  ! 
chipping  block  and  Duplex  tubular  | 
plate  router  ser.  4i?7(M)  :  metal  |>ot  is  a  j 
7-lon  Kemp  ser.  2;iK‘-644  immersion- 
type  tHpiippet]  with  a  new  International  ] 
eleitric  pump  ser.  2^713A17.  i 

For  further  information  contact: 

THE  DAII.Y  TIMES 
Ottawa.  Ill  no  s  61.470 
Ph'ine  (A('  "17»  4;»:>-2(K0 


Presses  &■  Machinery 


NEWSPAPER  PRESSES 


HOE  COI.ORMATIC  PRESS  (1060) 

1  I’nit  -22‘S"^ — Double  Folder  Skip 
Slitter  Reel  and  Paster.  1 


SCOTT  PRESS -(1947) 

6  Units — 22% " — Color  DwR — 2  Reserves 
— Double  Folder  — Ballmm  Former — AC 
Unit  Drive — Reels  and  Pasters. 


HOE  COLOR  CONVERTIBLE  (1951) 
6  Units — 23i*<* — Color  Cylinder — 3  Re¬ 
verses  —  l>oub)e  Balloon  Folder  —  AC 
Unit  Drives — Reels  and  Pasters. 


('.OSS  HEADLINER 
AND  ANTI-FRICTION 
22%  —  5  L^nits  —  1  Folder  (1939)  3 
Units-  1  Folder- 'Color  Deck  (recent)  — 
Skip  Slitter  —  ILalloon  Former  —  DC* 
Group  Drive  w  G.E.  Rectifiers  Reids 
and  Tensions— WILL  DIVIDE. 


WOOD  PRESS  (1971) 

1  I'nits — 22‘(4 — Tension  Lockup  Dou¬ 
ble  Foliler — Unit  Drive. 


GOSS  HSLC  ARCH  TYPE  PRESS 
12  Units  22% — 4  Folilers — Skip  Slit¬ 
ters  —  ('olor  Stripers  -  -  4  DC  (Jroup 
Drives  w  new  G.E.  Rectifiers— COM¬ 
PLETE  STERb'O  ton  EbM’frir  Metal 
Pot — 2  WiHxl  Juniors  2  Autoshavers — 
WILL  DIVIDE. 


(B)SS  H.<LC  ARC  H  TYPE  UNITS 
7  Units — 22%  -  tailor  Cylimlers  2  Fold¬ 
ers  w  1  Balloon  Former  2  .XC*  (.roup 
Drives-WIFL  DIVIDE 


HOE  SIMPLEX  (194k) 

24  pane— 22*(| — Color  Cylinder — *7  and 
*4  Folder  \C  Drive  —  COMPLETE 
STEREO  'I'urtles  Chases — Goss  47  W 
Roller — Sta-Hi  Master  Former  Elec¬ 
tric  Metal  Pot  W’oo<l  Pony  .Xutoplate 
Sta-Hi  Master  Router. 


DUPLEX  TUBULARS  (2  to  1) 

24  pajre  16  pane  k  pane  Decks  with 
or  without  complete  .'Stereo  AC  Drives. 


BEN  SHULMAN  ASSOCIATES 

66  E.  42ml  St.,  N.Y'.  17.  N.Y.  0.\  7-4r.!lO 


OFFSET  MULTILITH  PKESS.  ch:iin 
delivery,  prints  17  x  21  sheet,  plus 
A'fF  ('raftsman  camera,  lioth  working 
perfectly:  $3,(M»0  cash.  Chronicle,  Box 
46u7,  Jacksonville,  Fla.  32201. 


SCO'Tl*  PRESSES  (1947-S> 

.36  Units —8  Folders — 22%"  Balloon 
Formers  AC  Unityi>e  Drives — Reels  & 
Pasters  Trackage 

Available  Immediately 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4590 


Presses  A*  Machinery 

6-UNIT  <;OSS  HIGH  SPEED 
ROLLER  BEARING  PRESS 
22%  "  Cutoff- -90°  StaHKer 
Re(‘ls.  Tensions  uml  Pusters 
(Jroup  A<'  Drive 

Double  Formers  with  Up|.er  Formers 
This  hinh-speed  pr<‘ss  is  loaded  with 
color  flexibility;  has  an  outstandinn 
priKluclioti  record;  can  l>e  s«*e!i  operal- 
inn  at  the  Houston  Chronicle. 

Available  in  approximately  18  months. 

( >ttt'rril  li.rclnsi7‘t  ly  bv : 
INLAND  NEWSPAPER  MA('H.  (O. 
1720  ('herry  St..  Kansas  (*ity.  Mo.,  64108 
A.C*.  816  -  B.\  1-9060 

FOR  SALE,  at  very  modest  price,  a 
(loss  double  width  sextuple  press  of  48 
panes,  <‘ompiete  with  color  cylinder, 
lM>wer  roll  hoists.  l>oth  double  and 
quarter  folders  in  fine  condition:  com¬ 
plete  motors  and  all  controls  including 
11  push-button  stations,  full  supply  of 
rollers  and  some  extras;  tabloid  slitter: 
2.000  Hidlon  automatic  ink  tank  and 
system:  new  blankets,  extra  gears  and 
portable  ink  fountains.  Best  offer  for 
press  or  spare  parts.  (%»ntact  Elmer  M. 
Jackson,  Jr.,  (ieneral  Manager,  Oapi- 
tal-<bizette  Pre.ss.  Anna|K>lis.  Maryland 
21101  or  tel:  (AC  3ol)  268-.5011. 

HKHl  SPEED  SC’O'rr  PRESSES 
Manufactured  1919  &  1957 
22’S""  Uulotf.  90°  Stagger 
Rated  52,500  IPH 

T«*n  units  with  2  folders:  upper  form¬ 
ers.  rc^ds.  tensions  and  pasters:  AC 
drive.  giMw!  color  alnive. 

Can  1m*  offered  as  4.  .5  or  6-unit  presses. 
Loi-aled  Phoenix.  Arizona. 

(.'eKfiit'f . 

INLAND  NEWSPAPER  MACH.  CORP. 
1720  ('herrv  St..  Kansas  City.  Mo.,  GI108 
A.(*.  M6-BA  1-9060 

D;-PAGE  1919  GOSS  UNUrUBE  2J741 
and  stertH>  eiiuipment.  Good  care,  mini¬ 
mum  UM*  running  x.UOO  <laily.  Wabash 
( Ind. )  Plain  Dealer. 

<;oSS  HIGH-SPEED  AR(  II  TYPE 
ROTARY  PRESS 
Attention:  Daily  Publishers 
(’irculation  20,()0((  to  35,000 
Six  units  with  two  color  humps,  double 
folder,  A('  press  drive.  22*^"  cutoff. 
Fed  from  roll  stands  lM*nealh  the  press. 
I*ractical  running  s)»e«H|  34,000  per 

hour.  Due  to  webbing  arrangement, 
outstanding  color  flexibility  isissible. 

Available  now!  ('an  be  stored  12 
months. 

Best  dollar  value  on  the  market  today. 
()tr«*re<!  comidete  with  slereotyi^ 
age,  <leli\er«*il  and  install«*d  or  “as  is. 

INLAND  NEWSPAPER  MA('H.  ('ORP. 
1720  Cherry  St.,  Kansas  ('ity.  Mo..  6I1((S 
A.C.  816  BA  1-9060 


Stereotype  Equipment 

STA-HI  Master  Former.  110  volts,  234^" 
cut-olf,  in  giMsl  condition.  Best  offer 
buys.  Contact:  D.  Burley.  Item  Lynn. 
Mass..  01903. 

STA-HI  MASTER  ROUTER.  22^)i"  cut¬ 
off.  $1750:  two  late  nuMiel  Sta-Hi  Mat 
Formers,  $995  ea.  All  guaranteed  gcxHl 
condition  —  save  thousands  <)n  this 
etjuitunent .  Tyler  Ty|K*setling_(^o.,  1116 
S.  Sne«Hl  St.,  Tyler,  Tex.,  75i05. 


GOSS  UNIVERSAL  j 

Year  1962  NEWSHArKR  tresses 

,  r  U  COMPLETE  PLANTS 

2  Units  and  holder  roi.lERS 

Mail  Folder,  i/4  page  STEREO  EQUIPMENT 

Hurleton  Drive  B£|6j  SHULMAN  ASSOCIATES 

Stereo  Plate  Perfector  I  g(,  4.>„j  .  N.Y.  17,  N.Y.  OX  7-4590 

Roll-O-Matic  Roller  - 

Sta-Hi  Router  and  Former  I  1  OR  2  UNITS  UNIT  TURUL.VR  Press. 

I  series  700,  plus  foliler  :>nd  color  unit. 
JOHN  GRIFFITHS  COMPANY.  INC.  lAI'A  Technical  Center,  Inc..  667  M:id- 
426  Lexington  Ave..  N.Y'.,  N.Y.  10017  •  ison  Ave.,  Room  501.  New  York,  N.i. 
(AC  2P2I  6s.-,-4774  I0(i2l.  (212)  6X8-7640. 
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Career  Opportunities 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


KI»1T<>U  lnfdi  ntalion  S|«K‘ijiIist  for 
jMourjtms  in  ajrrirulturt*. 
natural  resources  at  university. 

Itev-iiH*:  wlittuial.  avrenry.  I*K  ex|)eri- 
«*nr«  :  male.  !!."►- la.  ran^re.  Send 

resume  to  M<*\  Kditor  &  Publisher. 

iflministnitire 

SKUVICK  UEPKESENTATIVK 
If  you  hke  to  travel,  are  experienced 
in  newspaper  advertising,  can  com- 
inunicate  with  newspai>er  publishers 
arul  a<ivertisinj:  managers  — and  are 
lookinjr  for  a  compensation  plan 
that  pretty  much  lets  you  write  your 
own  ticket — we  may  have  just  what 
you  are  looking  for.  We  publish  a  well- 
known  syndicatwl  newspai>er  service 
and  will  have  a  territory  oi>en  after 
the  fust  of  the  year.  Send  ctimplete 
resiinu?  to  Box  Etlilor  &  l*ub- 

Usher. 

AI>MIMSTi;.\Tl  \  E  A.^SISTANT  u* 
puldlsher.  lonK-established  vcfowin^ 
syn«licate<l  supplement.  Experience  In 
newspaper  operati«>ns  am!  manaijement 
especially  valuable.  .Advertising  and,  <»r 
circulation  and  cir  tnlilorial  and/or  pro¬ 
motion  background  helpful.  Sales- 
mindiMlm  ss  imiMii  tant .  Unusual  oppor¬ 
tunity.  New  York  Uity  headcpiarters. 
Ot'casional  travelling.  Eor  details,  H«>x 
I.''*.  Editor  &  Publisher. 


i'.trvufaiiitn  \ 

WANTEIt:  UIKCUL.VnoN  MANAtiEK 
Younjr.  a^ttressive.  hard-hittinK.  healthy, 
for  Flori<ia‘s  larK«"J^t.  fastest-^rowinu 
bi-weekly — -15.0(10  free:  wants  to  con¬ 
vert  to  voluntary  pay.  bulk  sales  to 
hotels,  hi^h-rise  apartments  ...  a 
tremendous  opportunity  for  ri^rht  man. 
Keporter,  P.O.  H«*x  IJO.  Miami  Beach. 
Ma..  '.V.W’MK 

IH.^TBKT  MANAtiEl:  for  Alaska’s 
largest  daily  bx'ated  on  l»eautiful  CiHik 
Inlet,  suriounded  by  mountains,  val¬ 
leys,  streams,  fish,  moose,  vfoats.  la^ars.  i 
ski  hills,  hiking'  trails,  lakes,  summer  ' 
daylight  ail  nij^ht  and  winters  delight- 
ful  with  4  veryone  in  ski  pants  ami  play- 
inn  in  the  snow.  Write  Bill  'INibiii. 
.Xnchoraye  'fimes.  .\m’h4>ravre.  .-Maska. 

ErTl  BK  UNEIMITEh!  Small  Missis-' 
sippi  paiKM'  is  liMikin^  for  younn>  an-  , 
ni’essive  taU*nt  seekinn  the  top.  Perfts'l  j 
s|M)  for  4|istrict  ruati  or  younn‘*r  cir¬ 
culator.  Excellent  plant  ami  c4>n4iitions. 
Pleas«>  tell  all  in  first  reply.  Ibix  lon,  ' 
Kdit<»r  &  Publishei-. 

CITY  CIKCCEATION  MANAtJEK 
Take  c<»mplete  charne  iimrniiin  4lelivery 
in  East.  Opportunity  atal  excellent  ad¬ 
vancement.  Full  det.ails  Imdudinn  salary 
leipiiiwments  first  letter,  jdease.  Biix 
‘.*1.  Ealitor  A:  Publisher. 


W.\NTKI»:  Newsp;i|4erman  to  In*  e^littir- 
publisher  4»f  we«*kly  newspa|K‘r  in  fast- 
nrtiwinn  Northern  Indiana  city.  N4» 
comiietition.  (icmmI  salary  plus  nenerous 
shar»'  of  pn>fits.  Fine  <»p|M»rtunity  f4U- 
eiiernetic  re|K>rter  with  hea4l  for  busi¬ 
ness.  .'send  complete  resume  tti  Box  2a. 
halit4ii‘  &  Publisher. 

EXECl^riVK  SECKETAHY  for  na- 
tHuial  newspa|n‘r  manar.ine.  Varitsl  te¬ 
st  wm  si  bi  lit  ies.  \S Ork  lnclu4les  tiictaphone 
c4>rrespomU‘nc(‘.  M  idtiiwn  Manhattan . 
AlM»ve-averane  salary.  Insuranct*.  vaca- 
ti4>n.  other  b(*nefits.  Box  oU,  Etliftir  & 
Publisher. 

A I  >  \'  E  K  r I  I N  < ;  M  A  N  A  ( i  E K  f  or  t  he 
.'s4»uthv\esi’s  larnesl  state  mann/ine  pub- 
lisitetl  utuler  private  enterprise.  Must 
be  in  mi4|-thirti<‘S.  ability  tii  call  on 
national  tictsHifits  ami  anencies.  Capable 
4>f  prom4)tional  idi*as.  At  b  ast  10  years  j 
exi>eriem*e.  Must  travel.  \  womlerful  , 
4ip|»4»rtunity  f4M'  nrttwth  am!  advanct^-  I 
merit.  (!ollene  nrailuate  preferia**!  but  i 
m»t  necessary.  Write  to  Mr.  Wtssl  M.  I 
Mall.  Business  Manan^***.  TFvXAS 
P.\B.'\I>K  Manazim*.  Ifrawer  O.  ('apitol 
.'''tatl4m.  Austin.  Texsis  7x711. 

EOITOK-MANACEK 

M4Hlerii  4»fVsel  t wice-w(»ekly  newspainu* 
(areti  .’U  planning  daily  4)|>eration  nee«ls 
aK>fressive  ^reneral  mana^rer.  Excellent 
salary  ami  Item  fits  plus  cost  anti  pro¬ 
duction  Inmiises.  .'stcK’k  <»pti4>ns.  Uare 
opportunity.  All  replies  confidential. 
Box  7x.  Etlitor  &  l^iblisher. 


itlvertising  i^nMlueiUm 

('OPY  DESK 
CONTROL  (’LEKK 

To  process  all  retail  advertising —work 
with  messengers  and  larger  retailers  to 
expe<lit8  copy  flow. 

Pai«l  vacations,  hospital  plan,  top  pen¬ 
sion.  Kxpamling  ilepartment  spells  up- 
p4>rtunity. 

Excellent  working  conditions — si>ort8- 
man’s  paraclise.  Russell  W.  Y'oung,  The 
Seattle  Times  (largest  in  the  I’acific 
N4>rthwest),  Seattle,  Washington  9SUI. 

I»ISPAT('II  DEPARTMENT  MANAC.ER 
ft»r  snM  evening  ami  Sunilay  oiiera- 
tio!..  Zone  2.  Tak''  ctimplete  charge  10 
piM»ple.  May  now  W  second  man  In 
larger  tiepartment.  Excellent  company  • 
l*enefits.  Write  complete  resume  and 
salary  r<>fpiirements  to  Box  XU,  E<litor 
A:  Publisher. 


i'.irciilation 


FULL  CKARfiE  CM  for  big-circula- 
titm  weekly  chain  in  Area  0.  Should 
know’  voluntary  pay  metho4l.  Bid  job 
f4>r  BKJ  man !  Box  25,  EMitor  &  Pub¬ 
lisher. 


W.AN'f  'I'O  (lET  .AIIE'.AD  in  4*ircula-  | 
tifUiV  4»ur  ail  4»n  page  12.  Circula-  ‘ 

{'unx  Career  Planning  Institute. 

DISTRKT  MANA<;KR  OR 

SUPERVISOR  IN  A  RUT? 
0|H‘ning  with  unusual  ailvancement  op-  , 
p<triuniti4‘S  for  man  capable  of  miih  r- 
vising  nine  men  on  a  rnornirtg  daily. 
/«uu  2.  .''Salary  plus  fringes. 

IbfX  51.  E4litor  A:  Publisher. 

DISTRM  T  SALES  MAN.AdER.  expi-ri- 
em’€*4l.  for  awar4l-winning  evening  ami 
Sunday  newspa|»er  in  (’hart  Area  2. 
.Must  l>**  sales.  service-i»rienteil  in  work¬ 
ing  with  4nir  newspai*er  Isiys  and  part- 
tina*  a4lult  c4»\inselors.  Exi'ellent  ail- 
\  anct'rnent  p4>ssibilit  ies  w  it  hin  depart¬ 
ment  4H-  newspaper  griMip.  Semi  resume 
to  Bo^  l»2,  k^litor  A:  Publisher. 

Il.uiHt  K.-\NS.\.S  D.AILY  is  ltH>king  for 
e.  g4>4"l  man.  i>erhaps  stymitsl.  who 
wants  t4»  Ik*  a  ofrot  cir<'ulat«»r.  We’ll 
gladly  intervi«‘W'  anyone  from  a  r4M>kie 
district  man  on  up.  Uimfaiential  replies 
should  incliab  ba4'kgr4Uind.  lefererices 
an4|  salary  status.  Write  B4)X  U5.  K<li- 
tor  A:  Publishei'. 


i  lassifii^d  Adt'4*rtistiifi 

IMMEDIATE  OPENINd  for  aggressive, 
sales-conscious  cias.sifieil  a4lvertiHing 
salesman  with  a  rapidly-growing  31.000 
circulation  aftermxm  daily.  Lay4>ut  ex- 
I  i)erience  re4|uire<l.  Top  salary,  car  al- 
‘  l4»wance  and  exceptional  fringe  benefits. 

!  .All  replies  confiilential.  Sen*!  comidete 
I  resume  to:  Classifie*!  .Advertising  Mgr., 
I  Kank:ikee  Daily  .Timrnal,  Kankak(*e, 
j  Illinois  f)((001. 


(LASSinED  NATIONAL 
ADVERTISING  MANAGER 
Y4Uing,  aggressive  manager  nee4le<l  to 
\  direct  the  cIa8sifie<l-nationaI  advertising 
I  staff  of  The  East  St.  lx>uis  (Illinois) 

!  Metro  East  Journal  .a  3S,000  p.m. 

I  dally.  This  |>osition  includes  managing 
I  the  classifie<l  'phone  ami  street  staff 
an<I  working  with  national  representa¬ 
tives. 

Management  experience  desiretl  :  clas- 
sifie*!  know-how’  is  nee4!e4l  in  this  job. 
Uollege  ilegree  preferreil,  but  not  neces¬ 
sary.  We  would  like  a  man  2S-35  with 
a  real  <lesire  to  a4lvance.  Excellent  sal¬ 
ary— 4lei>ending  on  background. 

I  The  Journal  is  one  of  the  6  Lindsay- 
!  Schaub  Newspat^ers.  Fin«»  opportunities 
I  for  ativancement.  For  more  information 
I  write; 

James  E.  Spangler.  Personnel  Mgr.. 
LINDSAY-SCHAUB  NEWSPAPERS 
Box  780 

Decatur,  Illinois  6252-' 

An  lujiutl  Enif'loyrr 
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C.lnssificil  Atlrt'rlisiufi 


NUMBER  2  MAN 

for  a  large  classiticfl  operation  in  :i 
iHMiming  sm»\v-free  city.  A’ou  would 
Ik*  replacing  one  of  the  l>est  sales 
managers  iii  the  4*ountry,  so  it’s  irn- 
l»<»i'tant  tor  you  to  Ih»  long  on  abd- 
ity  ami  sinc4*rely  d«*dic.'ittH|  to  big 
goals.  Excellent  l>**nefits  and  t'm* 
salary  is  iipen.  fell  us  alnait  your¬ 
self.  Writ**  to  Box  !*7.  Edit*/!’  A: 
Publisher. 


IM.MEDIATK  OPENINd  fm-  sales- 
mlnile*!.  career-inimie*!  classifieii  man¬ 
ager.  All  iM-nefits  inclialing  |K*nsion. 
Write  or  ’phtme:  Dmiabi  J.  Ulilft/rd. 
Or:eonta  iN.Y.i  .'''tar  ( AU  (>(*7)  132- 

KHM-. 


iHsplti}'  Advt^rftsinfz 

ADVERTISING  SALESMAN  for  pro¬ 
gressive.  growing  daily  in  50-100,000 
/one  5.  Salary  in  $000((  plus  range. 
F^xcellent  fringes.  A4lvanccment  oppor¬ 
tunity  for  man  with  ambition,  enthu¬ 
siasm  ami  proven  sales  xibility.  Box 
2130.  Editor  &  Publisher. 

RARE  Ol»PORTUMTY  for  retail  a.I- 
vertising  salesman  on  one  of  the  na¬ 
tion’s  top  newspapers.  Prefer  young, 
ambitious  promotable  man  with  ilaily 
newspaper  exi»erience.  Semi  resume  and 
references  to  Retail  .Ad  Manager.  The 
Tribfjne  Co.,  Tampa,  Floriila  33fio2,  A 
personal  interview  may  be  arrange*! 
during  INAE  C*»nvenlion  in  New  Or¬ 
leans  Jan.  11-16. 


DISPLAY 

SALESMAN 

Th«*  Modesto  Bee  has  an 
immediate  openinff  for  ex¬ 
perienced  display  advertis¬ 
ing  salesman.  Must  have 
layout  ability. 

I’ermaneut,  full-time  i)osi- 
tion  offers  excellent  oppor¬ 
tunity  and  employe  benefits. 
.Apply  in  i)erson  or  send 
resume  to: 

Personnel  Deoartment 
,  McCLATCHY  NEWSPAPERS 
2 1  st  &  Q"  Streets 
Sacramento,  Calif.,  95804 

j  VVANTKD:  ADVKUTI.'JINU  MAN  to 
I  join  display  staff  of  11  i>ersons,  mid- 
'  west  daily  of  35,00U  circulation,  com- 
,  munity  of  au.OOO.  Must  have  retail  ac¬ 
count  experience — strong  on  c*»py,  lay- 
,  out  an*l  selling.  We  prefer  a  family 
!  man  wh*>  wants  to  settle  in  a  pros|)er- 
ous.  growing  community  and  w’ork 
among  congenijil  pe*iple.  Newly  re- 
m*Mleled  plant  ami  otli*’es:  5-*lay  week  : 
annual  Ismus;  company-paid  retirement 
plan.  We  imy  top  salaries  ami  it  will 
I  pay  you  to  look  Into  our  proposition. 

'  Write  fully  to  Box  2162.  Editin’  & 

'<  Ibjblisher. 

MOVE  UB  IN  NEW  EN(;LAM)  in 
Worcester,  Massachusetts,  a  market  and 
,  newspapers  that  are  on-the-move. 

We  are  growing  ami  we  want  someone 
well  iiualifie*!  in  a*Ivertising  sales  to 
grow’  with  us. 

Within  a  few  years  one  of  the  coun- 
I  try’s  largest  d*>w’ntown  shopping  centers 
I  w’il!  be  oj/erating  in  ibiwntown  Wor¬ 
cester.  We’re  .statfing-up  now. 

If  y*>u  want  to  m<»ve  up.  ami  y*>u’ve 
got  IT,  and  you  want  to  receive  posi¬ 
tion  ami  earnings  re)ate<l  to  what  you  I 
can  deliver,  then  send  your  resume  to  ' 
Lee  .Ailams,  A*lvertising  Direct*»r,  Wor¬ 
cester  Telegram  &  Gazette,  Worcester, 
Mass.,  016(H.  Replies  will  be  treated 
.  c(»nfidentially. 


IPisplay  Advertising 

WE  NEED  YOU  NOW! 

The  largest  newspaper  in  the  state, 
daily  and  Sunday,  needs  an  experienced 
young  man  strong  on  detail  with  *lrive 
ami  ionbition.  We  offer  salary,  c*>mmis- 
sion.  car  allowance,  hospitalization,  an*! 
profit-sharing  plus  an  unparallele*!  op- 
IM)rtunity  for  advancement  w’ith  the 
Ilonrey  Mtslia  Group.  Write  full  <le- 
tail.H  on  <iualifications  to  J.  I>.  King. 
Retail  Advertising  Manager.  Las  Vegas 
Review-Journal,  B.O.  B*»x  7('.  l.as 
Vegas,  Nevada  89101. 

RETAIL  ADVERTISING  MANAtlER 
.Area  5  evening  an*l  Sunday  7(*.off*».  Ag¬ 
gressive  sjiles-mimleil  i>ers*>n  to  repie- 
sent  and  help  direct  staff  of  highly- 
regar<l€<l  newspaper.  Plenty  of  nmni 
at  top  if  you  have  talent.  Write  fully. 
Box  2077.  Editor  &  Puld  sher. 

SALESMAN  for  Alaska’s  largest  tlaily 
liM'ated  on  Iteautifui  C<H>k  Inlet,  sur- 
roiinde*!  by  mountains,  valleys.  str**ams. 
fish.  tiKM/se.  g<iats.  l>ears.  ski  hills, 

1  hiking  trails,  lakes,  summer  daylight 
I  all  night  an<l  winters  ilelightful  with 
everyone  in  ski  pants  ami  playing  in 
the  snow.  Write  Bill  Tobin,  Anchorage 
*  Times,  Anch<»rage,  Alaska,  90501. 

!  MAJOR  DAILY  NEWSPAI*E'R  in  N.Y. 
j  metro|K>litan  area  seeks  an  ex|»erience<l 
display  salesman  for  its  retail  a<iver- 
tising  ilepartrnent.  C<»py  an*l  layout 
i  ability  is  helpful  in  this  excelb  nl  |M)si- 
tion  where  y*Mi  will  work  with  *lecision- 
'  makers  in  a  competitive  market.  $11.- 
( 0(»  i»er  year  t<»  start  w’ith  plenty  of 
!  aiivancernent  |H>tential.  Reply  in  strict 
;  confulence.  B(jx  98,  Editor  &  Publisher. 

ADVERTISING  MANAGER  (I.mmI  op- 
IMU’tunily  for  aggnssive  lea*ler-sales- 
man,  soun*l  planner:  twice-weekly  an*l 
fast-gr*>w  ing  attractive*  town.  .Area  o. 
Box  93,  E4iit<»r  &  Publisher. 

IMMEDIATE  OPENING  for  an  ag¬ 
gressive,  young  a*l  Siil€*sman  with  na¬ 
tional  ex|>erience.  Duties  will  l>e  t*>  *le- 
velop  national  acc(»unts;  half-time  in 
retail  *k*partment.  This  is  an  opportuni¬ 
ty  to  gmw  with  s€»con*l  large*st  daily  in 
state.  .Area  3.  It  will  pay  you  t<»  write 
to  Box  85.  Editor  &  Publisher. 


$8,000  TO  START 

•  INCKNTIVE  n,AN 
r  OTMKK  BENEFITS 
.An  excepti*>nal  op|>ortunity  for 
live-wire  display  a<Ivertising 
salesman.  Must  have  re«*or*i  id’ 
sjiles  accomplrshments.  /*>ne  3. 
Air-mail  resume  and  references 
1*1  Box  99,  K<litor  &  l*ublisher. 


ADVERTISING  SALESMEN,  retail 
\  an*l  classifusl,  f*M'  *laily  newspaper  in 
j  E&P  /ones  5.  7  an*l  8.  Sen*l  complete 
'  ty|>ewi'itten  resume,  references  to  In- 
I  land  D:iily  Press  .Assn..  Phi  West  Mon¬ 
roe,  Uhicag**.  111.  6o603. 

;  ADVERTISINCi  SALESMEN  Increas- 
I  ing  staff  to  pro|»erly  cover  city  of  45,- 
I  (Miu  ...  a  Iteautiful.  w*>n*lerful  area 
•  7.(M)U  feet  up  when*  life  is  v'o<mI  anil  sjil- 
[  aries  alMwe-average.  GikkI.  experience*! 

men  only  apply  giving  exi>erience,  e<lu- 
1  cation  and  family  situation.  Permanent. 
Also  men  fc»r  Espanola  and  Taos,  New 
Mex.  VVrite  Bill  Colvert.  .Advtg.  Dir., 
The  New  Mexican,  Bo.x  2U18,  Sante  Fe, 
i  New  Mex..  875nl. 

(’HALLEN(;iN(;  OPPORTUNITY  for 
man  to  hea*l  advertising  department  on 
'  3,209  circulation  semi-weekly,  double 
I  as  photographer.  City  of  5.000  excel¬ 
lent  public  schools,  jr.  college.  The  right 
job  for  young  man  on  the  way  up. 
’  (^)ritact:  The  Powell  Tribune,  Box  7o, 
l»owell,  Wyo.,  82135, 


Editorial 

WANTEIt ;  EXPERIENCE!)  NEWSMAN 
for  miinaKini;  e<Iitor  on  8.000  itrowintt 
morninir  daily  in  Northeastern  Pa.  M<al- 
ern  offset  idant.  Contact  It.avid  M.  Tur¬ 
ner.  The  Itaily  Review,  Towanda.  Pa. 
1.8818. 
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Hi  l  l'  \\ AMi:n 


lli;i.l'  W  AM  KH 


IIKM’  WANTKH 


IIKI.I'  W  ANTED 


This  i-ouM  lie  the  (.|>|H)itunity  you 
have  heen  waiting;  for.  Tht‘  New  Mritain 
Horahl  has  an  iinnusliate  o|>eniIl^^  for 
a  general  assiunment  reis)rtei'. 

The  Herald  is  a  lively  award-vvinnint? 
evenin^r  newsnai>er  in  central  Connec¬ 
ticut  with  a  Krowintr  circulation  of 
nearly  ;;4,fio0.  We  olfer  lietter  than 
averajre  j>ay.  con^jenial  statf.  mmlern 
huildin^r.  and  excellent  employee  liene- 
tits. 

Nt»w  Hritain  is  a  Kood  place  to  live. 
locate<l  halfway  between  Boston  and 
New  York.  It  is  the  hl^rhly  prosi»erous 
Hanlware  City  of  the  World,  the  home 
of  C-entral  Connecticut  i>tale  Colle>fe 
with  its  own  symphony  orchestra,  a 
top  flight  Art  Museum  and  excellent 
shopping  facilities. 

If  you  are  interested — then  write  or 
call  today.  Richard  F.  Conway.  Man- 
auin$r  Editor.  Herald.  Or  Lindsley 
Wellman.  Personnel  Manager,  New 
Hritain,  Conn.  06050  (AC  203)  225-46(tl. 

COCKTHorSE  KEPOUTEU  wanted  l.y 
strong,  prize-winning  ('hart  Area  5 
afternoon  daily.  Excellent  pay.  l^st 
working  coiMlItions,  pleasant  growing  . 
city;  broad  area  of  interesting  commu¬ 
nity  activities;  advancement  opi>ortuni- 
ties;  sound.  pn»gressive  management. 
Write  Ho\  2161,  Editor  &  Publisher. 

REPORTER  for  seashore  weekly.  Gen¬ 
eral  assignments.  Steady.  Send  resume 
to  The  Leader.  Wildwooil,  N.  J.  08260. 

OPENINGS  for  general  newsman  and  | 
wire  e<iitor  on  Wisconsin  daily  that  < 
wants  to  maintain  its  high  level  of  i 
local  news  coverage  and  balanced  news 
content,  l^eek  experience,  but  w’ill  con-  | 
sider  all  applicants  who  have  news 
enterprise.  Opx>ortunitie8  for  develop-  ' 
merit.  Ebccellent  working  conditions, 
company-paid  i>ension.  life  and  hos¬ 
pital-surgical  plans  plus  other  usual 
i*enefit8.  Reply  to:  Wm.  Huffman, 
Publisher,  Wisconsin  Rapids  Tribune. 
Wisconsin  Rapids.  Wise.,  r»4494.  Tele- 
lihone  (715)  423-720n.  ! 

KXPEKIEN('EI)  EDITOR  to  run  new 
weekly  in  growing  section  of  Central 
Jersey.  Must  lie  alile  to  take  complete 
charge  and  oi>erate  on  minimum  bud¬ 
get.  State  age.  ex|>erience  and  salary 
desire<l  in  first  letter  to  Box  21  .")>*, 
Eilitor  &  Publisher.  ‘ 


THE  MIAMI  HERALD 

has  ojienings  for  an  experienced  copy  t 
etlilor  and  an  aggressive  general  as-  ; 
signment  rt-|>orter.  The  copy  e^litJir 
must  l>e  able  to  write  sharp  heads.  i 
challenge  copy  readily  an<I  have  the 
IMitential  to  move  up  when  the  op-  i 
iHirtunily  occurs  ;  the  reinirting  vacancy 
calls  for  a  reiK)rter  with  a  fiair  for 
colorful  writing  who  is  not  satisfie4l 
with  a  routine  job,  whether  it  l>e  on 
s|K>t  news  or  innlepth  assignments.  If 
intereste<I.  please  send  background 
summary  to:  John  McMullan.  Executive 
Editor,  The  Miami  Herald.  Miami. 
Florida 

WIRE  EDITOR  for  ni'i^st  progressive 
l).m.  in  county  with  Capt*  Kennetly. 
(hmkJ  salary,  working  comlitions  and 
benefits.  Write  (»r  call:  P.  S.  I./eei‘h. 
Daily  &  Sumlay  Times.  Mellx^urne. 
Florida  32901.  Ph :  (AC  30.*ii  :23.:661. 

DESKMAN  AND  REPORTER,  ex- 
l>erience<l,  for  Mexican  l»order  paT)er. 
Apply  Managing  Eilitor.  Valley  Morn¬ 
ing  Star,  Harlingen.  Tex.,  TS.T.aO. 

(JOOD  WRITER  needed  for  informa¬ 
tion  office  at  major  university.  Zone  6. 
Here  is  a  job  with  variety — good  sal¬ 
ary  top  working  conditions  plus  3- 
week  paid  vacation,  half-price  tuition 
for  one  course  a  semester :  excellent 
cultural  and  sports  events.  Box  214vS, 
E<iitor  &  Publisher. 

REPORTER-FEATURE  WRITER  for  j 
leading  weekly  in  me<Iium-8ize  Pa.  city. 
Send  resume  and  salary  re<iuirements  I 
tt)  Box  2151.  Kilitor  &  Publisher. 

WHETHER  YtVl’  HAVE^  the  experience 
t<»  merit  a  salaiy  of  $1.’5  as  a  com¬ 
bination  deskman-reporter  or  you  are 
starting  out  as  a  re|H»rter,  we  may  have 
a  place  for  you.  Would  you  like  to  join  | 
one  of  the  leaders  in  Imlian.H?  Want  a  ( 
company  that  gives  you  excellent  l>ene- 
fits  and  working  comlitions  t<Mlay  and  ] 
a  futuie  unlimite<l?  We’re  a  27,0^0  p.m.  > 
that’s  going  places.  Want  to  go  with 
us**  All  replies  promptly  acknowIe<Ige<!. 
Box  1>'18,  Eilitor  &  Publisher. 

EXPERIENCED  REPORTER  with  a 
sincere  interest  in  tmlay's  community 
problems.  This  oi>ening  is  f(»r  a  man 
who  gets  much  satisfaction  from  <Ioing 
imiMirtant  stories  for  demanding  n*ad- 
ers.  Tell  us  about  your  interests  — IcK’al  • 
government,  education,  science,  health  j 
ami  me«iicine?  (live  us  the  chance  to 
show  how  we  can  use  your  abilities  in 
a  way  to  .assure  progress  in  your  career. 
Box  44.  Editor  &  Publisher, 


Assistant 

EDITOR 


E&P  Employment  Zone  Chart 


Use  zone  numnei  to  indicate  location  without  specific  identit  cation 


Natiftnal  consumer  magazine  in 
Chicago  has  an  excellent  career  op¬ 
portunity  for  an  experienced  college- 
trained  assistant  editor. 

This  person  wculd  In?  working  in  a 
professional  atmosphere  and  would 
iK'iform  a  variety  of  jimrnalistic 
duties  such  as  copy  editing,  rewrit¬ 
ing  and  writing  of  articles. 

College  training  should  be  In  Jour¬ 
nalism  ami  or  English.  No  travel 
involved.  Fine  employee  bt'iiefits  and 
excellent  potential  for  the  right 
person. 

Send  resume  in  complete  confidence. 

Box  2150 

,  E(difor  &  Publisher 

WANTED:  WRITER  with  photographic 
exi»erience.  State  agency  neeil.s  copy 
writer  wh»>  can  hamile  a  camera  for 
public  information  staff.  Salary  com- 
mensur:ite  with  ex|ierience.  Must  have 
I  Journalism  degrt'e  or  equivalent  ex|>fcri- 
ence.  .Semi  resume  to  Personnel  Olfice.  ' 
P.O.  Box  1708,  ('heyenne,  Wyoming 

I  82001. 

REPORTER  siMU’Is  ami  general  as- 
,  signments:  17,000  Central  Pa.  daily. 
(hkkI  l>enefits.  Contact  Managing  Edi¬ 
tor,  Public  Opinion,  ('haniliersburg.  Pa. 
17102. 

'  COPY  EDITORS — Fast-growing  group 
of  strong.  lively  suburban  aftermMui 
I  daily  newspa|>ers  in  metro|M)Iitjin  New 
'  York  area  h;is  ofienings  for  two  capable 
c<»py  readers.  We  are  liKiking  for  some¬ 
one  with  at  least  a  year  of  desk  ex- 
l>erience.  but  will  consider  re|H>rter  whti 
wants  to  shift  to  the  di'sk.  Good  pay 
;in<l  relateil  l>enefits  with  an  excellent 
|K>tential  for  rapid  mlvancement.  Our 
area  has  unexcelle<l  recreational,  e«lu- 
cati<»nal  an«l  cultural  advantages  in  ad¬ 
dition  to  its  proximity  to  New  York 
j  City  ...  a  giKxl  place  to  move  to  , 
ami  to  stay  in.  Box  11,  Editor  &  Pub¬ 
lisher. 

CITY  EDITOR  for  expanding  weekly 
group.  LiMiking  for  a  young  man  on  ; 
the  way  up.  or  exi»erience<l  old  pro.  1 
('ontact  R.  K.  .'^mith,  Tilton  Publica¬ 
tions.  Rochelle,  Illinois  61068.  (.\(' 

n|5»  562-4171. 

NEED  TWO  REIMIRTERS :  Rorky 
.Mountain  morning  daily:  $115-$145.  Box  j 
2125.  E«litor  &  Publisher.  ! 

('OPY  DESK 

Bright  future  for  copyreailer  who  is 
fast  can  s|>ell  and  knows  grammar. 
Fast-growing  35.000  afternoon  daily  in 
Miilwest  university  city.  (iiHHl  salary, 
toi)  fringes.  Pnfer  ambitious  man  or 
woman  from  sm.nller  newspaper.  Box 
15.  E<litor  &  Publisher. 

MANAGING  EDITOR 
...  fi>r  progressive  (ireater  Chicag«» 

;  Area  offset.  lo.HOO  circulation  PM 
daily.  We  nee<l  an  aggressive  Eilitor 
lt»  lead  our  news  team.  Prefer  a  man  • 
I  30  to  35,  with  a  gcMxl  newspaper  back- 
,  grouml. 

I  Our  niiHlern  offset  plant  is  a  moilel  of 
the  industry.  The  paper  is  privately 
I  owneil. 

I  Excellent  future  for  the  right  man. 

!  .\ttractive  salary  with  many  fringe  ! 
iM-nefils.  I 

Write  Box  ;*.0.  Editor  &  Publisher,  giv¬ 
ing  a  full  resume.  All  replies  held  in 
complete  confidence. 

READY  TO  MOVE  to  a  newsp:ii)er  that 
can  lift  you  from  the  doldrums  of 
routine?  We  l»elieve  the  quality  of  re- 
|K»rting  an<l  writing  in  a  smaller 
(35,000)  newspa|>er  can  match  the 
very  l>est.  If  y<m*re  thinking  of  chang¬ 
ing  jobs  in  the  near  future,  then  don’t 
delay  in  checking  with  us.  Bo.x  48, 
Editor  &  Publisher. 


COMBINATION  EDITOR-REPORTEI. 
wanttNl  for  desk  duly  2  days  weekly 
features  and  general  a.^signment  work 
remaimier  of  5-day  wet'k.  Mo<lei‘n,  re¬ 
spected  evening  daily  of  31.000  cir¬ 
culation  in  pleasant,  prosperous  com¬ 
munity  of  50.iMHi.  Excellent  starting 
salary  lilnual  extra  l>enefits;  oppm- 
tunity  for  promotion  ;  best  working  con¬ 
ditions.  Write:  Roy  L.  Barron.  Kan¬ 
kakee  (lllinoisi  Daily  Journal  with 
details  of  training,  experience,  refer¬ 
ences. 

WIRE  EDITOR  wanted  by  prize-w. li¬ 
ning  evening  newspaper  in  ('hart  Area 
5,  community  of  5(i,ooo.  Bonus,  profii- 
sharing,  free  insurance,  sick  pay  and 
other  advantages  on  lop  of  excellent 
starting  pay,  plus  mnlt  raises.  Excel¬ 
lent  future  in  expamling  newspaper 
group.  Send  details  of  e4lucation.  train¬ 
ing  and  experience  to  Box  5,  b>iitor  & 
I'ublisher. 

ASSISTANT  SPORTS  EDITOR  Young 
man  with  collego  or  brief  professional 
exiK*rience  to  join  4-m,in  staff  of  lively 
Southeast  36,000  daily  in  summer-win¬ 
ter  mountain  recreational  area.  Should 
know  or  Ik*  able  to  learn  layout.  e<lit- 
ing.  as  well  as  game  coverage.  Write: 
Bill  Lane.  S|M>rts  Editor,  Kings|K)i't 
1  Term .  37662 )  Times-News. 

OPENIN(iS  COMIN(f  LM*  ft>r  iierma- 
nent  s|H>ts  for  ieiK>rlers  and  di*skmen. 
Fine  otMH>rtunity  on  progressive  dailies 
moving  in  196S  to  brand-new  plant. 
Expanding  industrial  community. 
Worthwhile  siile  Umefits.  definite  pay 
schtslule.  etc.  Write  or  telephone 
Roliert  H.  Smith,  (ieneral  Manager,  The 
Daily  Press,  Inc.,  New|M»rt  News,  Vir¬ 
ginia  23607.  Tel:  (A('  7o3)  214-8421. 

XiOMEN'S  KIHTOU  for  47.000  evening 
Lafayette.  Indiana,  Jmirnal  and  Cour¬ 
ier.  Experiences!  and  qualified  woman 
to  direct  l>eautifully-house<l,  4-memi»er 
staff  in  proiluctioii  of  attractive  ami 
creative  women’s  pages  with  alsiut  a 
50-50  balance  lietween  social  and  gen¬ 
eral  Women’s  interest.  Marriage  taking 
present  6-year  l>oss  lady  south  in  Feb¬ 
ruary.  Mighty  giKsI  job  on  m»Hlern, 
|)ri>gressive  paiK*r  with  liest  fringes; 
(ileasant.  eapal>le  colleagues  in  an  in¬ 
teresting  big-10  city.  Omtact:  Paul 
James,  Assistant  Managing  E^litor, 
with  full  particulars. 

DESK  MAN  for  .Maska’s  largest  daily 
locatetl  on  l»eautiful  Cook  Inlet,  sur¬ 
rounded  by  mountains,  valleys,  streams, 
fish.  nuxKse.  goats.  Invars,  ski  hills, 
hiking  trails,  lakes,  summer  daylight 
all  night  and  winters  delightful  with 
everyone  in  ski  pant.s  and  playing  In 
the  snow.  Write  Bill  Tobin,  Anchontgc 
Times,  Anchtirage,  Ala.ska,  99.501 . 

WRITER  Expanding  financial  organ¬ 
ization  with  challenging  range  of  sales 
Proliant  ion  public  relations  s€*eks  an 
e\|K*rience<l  communicator  able  to  go  to 
the  heart  of  a  matter  ami  get  it  across. 
Salary  negotiable.  Send  resume*  includ¬ 
ing  past  earnings  to  Box  58,  Editor  & 
Publisher. 

('OPY  EDITOR.  .Area  1  a.m.  metropoli¬ 
tan  pa|K*r.  Must  Ik*  exi»erienee<l,  strong 
on  national  :ind  international  news; 
layout,  makeup  amC'or  photoeeliting 
ability  helpful.  Top  salary,  lienefits. 
Send  complete  details  Pi  Box  55,  F^litor 
&  Publisher. 


Investigative 

REPORTER 

Pc'*  top  southwestern  television 
stet'on.  Applicant  must  be  self- 
motivated,  thorough  and  a  man  of 
Integrity.  He  must  be  a  digger 
with  the  ability  to  uncover 
irregularities  in  politics,  law  en¬ 
forcement  and  government.  In¬ 
vestigative  background  and  news- 
oaper  journalism  preferred,  but 
will  consider  any  top-flight  news¬ 
paper  reporter/investigator.  We 
are  looking  for  a  background  man 
to  prepare  reports  for  our  "on- 
air"  people.  Top  salary.  Send 
resume  to  Box  I.  Editor  &  Pub¬ 
lisher. 

An  Equal  Opportunity  Employer 


EDITOR  &.  PUBLISHER  for  January  13,  1968 


Hilitoriol 


HKI.P  \<  ANTKI) 

Editorial 


HF.LP  ANTED 

Editorial 


HKFP  W  ANTED 

(Pparatifrs^Machinists 


DKSK  MAN-HKl’OUTKU 
\\«  are  lo<»kinK  tor  a  vt^kmI.  fast,  ao- 
<'urate  man  to  fill  a  key  desk  posili<»n 
4ind  an  eN|»erienre<l  vreneral  assi^rnment 
reporter,  preferalily  a  woman,  althoujjh 
we  won’t  diseriminale  av.'ainst  a  man. 
Heporler  will  handle  wide-i  an^rIn^r 
variety  of  assiv^nments  and  could  wind 
iij)  as  p<diticai  or  investigative  s|K*ciaI- 
ist.  The  Tinas  Ilei'ald-Kecord  is  an  tntt- 
standing  itT.nim  (and  fast-vrniwinvr » 
olTset  ilaily  in  Middletown.  N.Y.,  7n- 
miles  fnnn  N.Y.('.  If  y<ni  want  to  \n“ 
come  part  of  a  com|K*titive  professional 
team  proilucinjr  an  auvrressive.  prize- 
winnin^J  community  newspaper,  sef»d 
resume  and  interview  availahility  tt) 
A.  N.  Kornni.  Kditor.  12  Mull»erry 
Middletown.  N.  Y. 

I>KSK  MAN  OpiHutunity  for  a  younk', 
aleit  pi «)fessional  who  wants  to  move 
'Ip  fast  w  ith  a  fast-urow  ina.  m«Mlern 
newspaper.  Variety  of  'liities  vrives  op- 
INirtunily  to  learn  all  facets  of  tlesk 
operation. 

KKrtfHTKU  One  who  wants  the  op¬ 
portunity  t<»  prove  in  a  hurry  what  he 
can  ilo. 

Write  or  call:  Kd%%.  t’asey.  Kditor,  The 
Ihiily  .\dvance.  l>over,  N..I.  oTsol.  (At” 
2(ill 

KIHTOI: 

American  Kducat  ion  I'uhlicat  ions,  a 
\er'>\  t%)mpany.  publishers  of  ( T'lC- 
KKNT  KVKNTS  and  other  topical  €*<lu-  ] 
calional  materials,  is  in  the  pr'H*«*ss  of  | 
developing  an  excitin^r  new  periodit'al  i 
tin  urban  alfairs  for  use  in  social 
studies  chisses  in  grades  ;»  throu(;h  12.  i 
We  are  looking;  for  a  professional  ! 
writer  who  has  rich  and  bn'ad  experi¬ 
ence  in  writinj?  about  urban  alfairs.  A 
ke<*n  understandinvr  of  the  city  teen¬ 
age,  s  and  insiyrht  into  their  neecis,  as- 
I>ir:«tion.s  ami  problems  aro  important 
re'iuirements.  K\|K*rience  ;»s  a  social 
studies  teacht'i*  in  an  urban  sch'si]  is 
most  desirable.  Kesuiiu>  outlining  ]x*r- 
soiial  bac'krrround.  edu(*ation  and  work 
e\|K*rience  may  s«  rit  to:  Mr.  ’rhomas 
().  Mism*r,  Ib'pt.  !*-ll{.  .\m**rican  Kdu- 
cation  Publications.  A  Xemx  t'ompany. 

Hikh  .'Street.  M  i'Idletow  u.  t'onii. 
U(ib'»T.  .\n  K'pial  Opportunity  Km- 
ployer  im  11. 

Kt;\l»!  WOKK! 

If  .\ou  like*  to  work  enjoy  a  challence 
admire  ;ivruressi\ eun  ss  « mbrace  ac- 
c'uracy  se*ck  opportunity  then  this 
may  be  the  place  lor  you.  The  job  isn’t 
a  snap;  the  pace  is  cpiick:  the  tasks 
demandinvr.  but  the  lewards  are  numer- 
ou^.  (^mmI  pay  ami  U'lielils.  Pn;er  e\- 
IKUMeticeci  reporter,  but  will  trriin  om* 
with  latent  ability.  .Morninc  paptr 
Jfi.ooii  eirc'ubition  Area  2.  Po\  ‘»1. 
Kditor  tSi:  Publisher. 

IK  YOriiK  A  YOrNii.  ixperienced 
leporter  who  is  IcHikinu'  for  a  l>etter 
job  on  a  fast-movin;;  daily  and  .'Sunday 
mw>paper.  we  want  you.  .\pplicant 
mu'-t,  have  initiative  ami  want  to  -^vi 
the  story  behiml  the  st<fry  .  .  .  ati 

excellent  opportunity  for  furthcrinvr  a 
cau*er  in  journalism.  Frank  Ibiward. 
News  .lournal.  .Matislield.  Ohio  ilbol. 

SPOU'l'S  KIUTOK 
CKNKPAL  KKPOin  KKS 
( I  row  inj.  2»),ooo  cj  t  culat  ion  Northern 
lllirtois  d:iily  nee<ls  sports  writer  wh<» 
'•an  su|K*rvise  l;iyout  includinir  win. 
Photofa.X',  and  write  local  and  area 
news  and  column  in  comi>act  >ports- 
consci<»us  circulation  area,  .'salary  ."ST.- 
s(Mi  to  .Ss,;pHi  commensurate  with  train- 
iliv?  ami  exiK'iience.  News  report**!’  on 
int»*rest invT  swinn  jobs  for  both  male 
and  female  candidates.  All  fringe*  Ix-ne- 
fits.  Write  or  call  Maiiauiim  Kditor. 
.louriial-St.'indard.  Fr»H-port.  111.  IIP  :!2. 


COPY  EDITOR 

1  ‘  r*»st  i  vre  N .  Y .  ( *.  p  u  b  I  i  s  h  i  n 

company  needs  man  with  two 
years  of  daily  copy  d*-sk  and 
rewrite  experience  for  ne\ 
weekly  mak'’azine.  News  tn 
desk  experience  helpful. 
tUH’essary.  Must  be  'piick 
curate  and  ha\e  a  Hair 

writing  and  headline: 
F'antastic  future  for  riuhl  man. 
Salary  to  .S^aun. 


bi¬ 

city 

not 

ac‘- 

for 


Send  resume  in  confidence  to: 

Box  101,  Editor  &  Publisher 


Newspaper 

REPORTER 

Immediate  opening  for 
JOURNEYMAN  REPORTER 

at  the 

MODESTO  (CALIF.)  BEE 

P«Tmanent  position:  «'xcellent  em- 
ploy*'  lnuefils.  Apply  in  person  or 
semi  d«.*tails  resume  t*^: 

Personnel  Department 
McCLATCHEY  NEWSPAPERS 
2  I  st  &  "Q"  Streets 
Sacramento,  Calif.,  95804 

—  2  .^LOT  Ol*KN  for  iro-vietter  news- 
matt  in  midwi*st.  (Jroup  of  national  an'l 
^reneral  excellettce  wwklies  now  estab- 
lishliik'  I’entral  m-ws  bure;iu  to  sei*xe 
publi*’ali<»ns  and  wholly-owned  ra*lio 
station.  Se**k  exi>erienced  news  e*litor 
*ir  youmr  man  with  some  news  back- 
^rouml  aii'l  iM>tential  to  join  profes¬ 
sional  t<‘ar!i.  Sporls-cu’iented  a  I’eal  plus. 
Full  benefit  packatr*-.  profit-sharinjr  ami 
will  pay  ail  earned.  lmm<*diate  oi»en- 
invr.  Phone  or  write:  K'xecutive  Editor, 
Tilton  I’ulilications  (.\('  ''l.'i)  .'H2-UT1. 
Ibx’helle.  Illinois  (ilufl''. 

(’t)I’Y  ItKSK  M.\N.  larire  daily;  chal- 
lenu**:  advancement  potential.  fl'MMl  pay 
top  frinvres.  l^pper  /one  1.  Weekly 
editor  this  may  \*e  for  you!  Ib)x  72. 
Fiditor  &  I'uhlisher. 

SPOUTS  ('OPY  EI>lT(yU  —  top 
metropolitan  daily  in  the  northeast, 
with  a  kcmmI  spmts  department,  m  eds 
an  «*\pei’i**!ic‘»*d  *‘opy  editor  who  ('an 
do  makeup.  'I’his  is  a  job  for  a 

vTood  man.  Hu\  7.’.  Kditor  &  I’ublisher. 

MK’rUO  UKPOKTKU 
P»ik'  »'astern  p.m.  would  like  a  pro 
who  '‘ould  join  our  statT  without  ev«*n 
chanvrinv'  st**p.  Hut  w**  are  willinu'  to 
list*-n  .also  In  ynunvr  txHiple  who  fnel 
confid**nt  they  <*an  make  it  bi^r.  We’ll 
make  it  inte?‘«*stinvr  in  either  case.  Pox 
S'*.  Kditor  tV;  Poblisher. 

OKNKUAK  STAFF  UKPOKTKU.  ex- 
perienc*'!.  for  .\M(’  'lady  new>pa|»er  of 
2;>.7u'i  bwatrcl  in  vrrowinvr  Tri-City 
ar**:i  of  .'*'out  h*‘astern  W'ashinjrton.  GcksI 
salary,  friiii:**  i•♦*n«•fils  and  moviiiir  ex- 
pf  tis«»  allowance.  Kxc<*llent  family  com¬ 
munity.  lMeas»»  k'ive  e\i>erience  and 
re‘c  rences  first  letter.  Interview  will 
b*'  ariaiivr*'d.  Write  t*»  I>on  Pujinetti, 
Maiiatrinvr  Kditor.  Tri-City  HeraM.  I’.O. 
Hnx  2f>ns.  Tri-(’ities.  Washinvrton  ‘.»1».‘F>2. 

NKWS  KIMTOU  for  1  weeklies  fcirc. 
over  lo.iMMM  in  irrow'im;  metroiM>litan 
jirca  of  Okla.  Opportunity  unlimited. 
Only  experienced.  hard-w•^Mkin^r.  c’rea- 
live  p*  rsnn  need  apply.  The  K«*direr. 
Ilox  :*.u7.  Mroken  Arrow,  Okln..  71012. 

KIUTOU-TKCHNTCAK 

( ASSIST  ANT) 

‘cii’iitific  enkdneerliitf  society  has 
nptuiimr  for  man  *u’  w*»man  to  copy- 
iclit  in-inu'cripts  for  monthly  journal. 
Prefer  dei.rr**e  in  science,  enuint'erin^r 
or  technical  writimr  plus  2-T  years’ 
experience  on  technical  ma^’azines. 
Will  consider  industrial  or  research 
♦■\p«rien<*e  plu"  hi^fhly  develope*! 
Kn^rlish  lan-ruaiLre  skills.  This  is  a 
permanent  stall  positioti  with  all  bene¬ 
fits.  (Iraml  Central  area.  PIe:ise  send 
l•«-sume  ami  state  salary  e\pec‘t4*d.  Pox 
77.  Kditor  iSr  Publisher. 

SPORTS  WRITER 

,  Nrrth  ('entral  Ohiii’s  foremost  news¬ 
paper  is  ItMikin^r  for  a  younsr  sports 
writer  to  join  l-man  stalf.  Some  e\- 
perienc*}  helpful,  but  not  ne<‘ess:u'y. 
Kxcellent  spot  t*»  learn  and  advance, 
('ontai’t  F'recl  Tharp.  SjMuts  Kditor, 
N*\vs  Journal.  Mansfield.  Ohio  l  P»nl. 

Tli.VN.'^LATOK  English  to  Spanish 
only.  Must  l*e  fast  typist.  Knowledge 
of  world  affairs  and  journalism  back- 
krouml  preferred.  For  I. at  in-American 
department,  N.  Y..  worl<i-wl*le  news 
organization.  Po\  tb».  Editor  &  Pub¬ 
lisher. 


UEPORTEKS.  DESKMEN  for  daily  ■ 
newspapers  in  E&P  zones  .*».  7  and 
Experience*!  or  ciualified  In^rinners. 
Send  complete  typewritten  resume,  ref¬ 
erences  t*>  Inland  Daily  Press  Assn.. 
U.O  West  Monroe.  Chicavro.  III.  t5u*>n:*. 

CREATIVE  HKPOKTEK  to  start  in 
public  relations  *lepartmc  iit  of  -l-\  a<l- 
vertisinj?  and  public  relations  acency: 
c*»mpany  also  has  Motion  Picture  an*l 
I..ive  Show  Pro*luction  Division  with 
offices  in  IlarrisbiirK  an<l  New  York. 
Excepti*>nal  opportunities  for  fast  a«l- 
vancement  for  self-startinjr.  creative 
writer  and  ide;i  developnnnt  ^ruy  or 
^ral.  Must  have  at  least  three  years 
exiferience.  Write  complete  details  in¬ 
cluding  salary  reciuirement  t*t  Pr«-si- 
dent.  Waller  (J.  O’Connor  Co..  100  N. 
(Cameron  St..  Harrisburvr.  Pa.  17P*1. 

KKKMKNTAUY  EDITOR 
Th**  publishers  of  MY  WEEKLY 
UKAIiEU  have  s€»v«ral  new  creative 
positions  available  now.  with  others 
schc'luled  fc»r  later  in  Your 

creative  talents  can  l>e  applieil  in  the 
area  of  writinjr  for  chibiren’s  jrrade*! 
I»eri<Mlicals  or  evaluating  selecti<»ns  for 
childn  n's  bcM»k  clubs.  Assi^rnmenls  are 
made  :icconlinir  to  ycnir  teachinjr  and 
writinur  backirround.  Specific  experience 
should  include  a  minimum  of  l-.j  years 
of  teachimr  and  or  professi*»nal  wriiinpr. 
If  you  would  like  to  explore  the  jjrowth 
of  AKP.  please  sen'l  your  resufTie  an*! 
salary  r♦•*|uirements  in  confidence  to: 
Mr.  Thomas  O.  Misner.  I>ept.  P-IR, 
American  Elucation  Puhlic.ations.  A 
Xerox  ('ompany.  Mik'h  Street.  Mi»l- 
*llei<iwn.  ('onn.  nbl.77.  An  K'lual  Oppor¬ 
tunity  Employer  (m  fi 


Misrollaniums 

OPKNINCS  IN  PENNSYLVANIA 
All  tyi»«*s.  Writ**:  I*NP.\ 

2717  N.  Front  St..  Harrishutv.  Pa.  17110 


MACHINIST — $4.63  per  hour  and 
every  fringe  benefit  on  second  shift  in 
typesetting  plant — 15  intertyi>es.  Union 
or  eligible.  Nee<I  exi>«rienced  man  with 
the  ambition  to  be  head  machinist  in 
Ohio’s  largest  typesetting  plant.  Write: 
Box  1049.  Dayton,  Ohio  45401. 

MACHINIST,  mid-Atlantic  15-Linotype 
daily.  Tl’S  experience.  Liberal  benefits 
including  retirement.  $170-a-week. 
^rite  fully.  Box  1422.  Editor  A  P'lb- 
NEEDED  IMMEDIATELY  —  Combina¬ 
tion  man  for  prize-winning  offset  daily. 
Machine  and  H<K>r  work.  Scale:  $*i.4o 
r>er  hour.  Contact:  Mechanical  Siipt., 
l>aily  News-Miner,  Fairbanks,  Alaska 
t*9701. 

MACHINIST  WANTED  Linotype. 
Electron  Mi\**r.  TT'.S  experience.  Elec¬ 
tronic  knowUxlk'e  |M>t*ntial  for  consci¬ 
entious  man.  ITT’  fringes  ami  *)ver  the 
scale  |)ay.  Contait  Charles  L.  Hutson, 
Box  17s.  Utica.  N.Y.  Ui.'.u:!. 

HEAD  MACHINIST  for  night  shift. 
(JcmmI  wages,  fringe  lx*nefits  and  retire¬ 
ment  plan.  Opportunity  for  right  man. 
/one  2.  R<)\  !♦(),  Editor  &  Pul'lisher. 


EhttUtfsraphv 

j  PHOTOCRAPHKRS 

LiHiking  for  gcxMl  free-lance  mom*y 
i  We  pay  :t  for  top  cpiality.  News  angles. 

;  features.  iK*rsonalit ies.  humor,  the  «>ir- 
i  l>e:it  and  cHldball.  art.  Singles  ami  lay- 
*'Ul  sets.  World  newspai>er  riuhts  pur- 
chastxl.  Send  gb'ssies  with  return  en¬ 
velope  to  Donabl  (IralT,  Newspaper  En- 
terjiri.se  Association.  12nu  W.  :{rd  St., 
Cleveland.  Ohio  Mil'*. 

NEWS  PHOTOGRAPHER,  experience*!, 
to  take  full  charge  of  relatively  new 
photo  dei'artment  on  expamling  3.7,000 
p.m.  daily  in  attr:ictive  seacoast  com¬ 
munity.  Publisher  demands  excellence. 
Send  resume,  salary  re*iuirements.  to 
Managing  Editor.  The  Day.  New  L*>n- 
*lon.  Conn..  0ii.''2(i. 


(fprratoni-Machinists 

COMBINATION  Linotype  operator  and 
floorman  for  job  shop.  Model  32  ma¬ 
chine ;  3TL7  hour  week:  vacation,  sick 
leave,  insurance.  The  Prairie  Ptg.  Co.. 
Galesburg.  Illinois  61401.  Ph:  (AC 
309)  342-0019. 

HEAD  MACHINIST  for  Metropolitan 
morning  and  evening  new8pa|»er.  Must 
be  forceful  supervisor  of  10  machinists 
maintaining  22  machines  including 
Comets  and  Monarchs :  must  l>e  famil¬ 
iar  with  perforators.  TTS  equipment 
and  Linofilm  (or  equivalent).  Salary 
commensurate  with  ability.  Excellent 
fringe  lienehts.  Write,  wire  or  call  col¬ 
lect ;  A1  Miller,  Composing  Room  Suiit., 
Union-Tribune,  919  Second  Ave.,  San 
Diego.  Calif..  92101.  Ph :  AC  714  234- 
7111. 

HEAD  MACHrNM^^c7ni^  man  cap- 
able  of  taking  care  of  14-machine  shop 
with  perforator  and  TTS  experience 
nee*!  apply.  Excellent  salary  for  right 
man.  Electronic  background  helpful. 
Contact  Jack  Kenner,  Lima  News. 
Lima.  Ohio  45802.  Ph :  (AC  419)  223- 
IGH'. 


HEAD  MACHINIST  for  Midwest  daily 
newspaper;  10-machine  plant  TTS 
equipped.  The  man  we  want  should 
have  knowhow  to  maintain  present 
equipment  and  for  future  development; 
also  fair  degree  of  experience  in  elec¬ 
tronic  and  electrical  circuits  is  required. 
Excellent  salary  and  fringe  benefits. 
Send  resume  of  experience  first  letter. 
Write  Box  1590.  Editor  &  Publisher. 

LINOFILM  KeVb(MRI)^PERATOR 
Prefer  one  who  can  operate  without 
markup.  Excellent  opportunity;  bene¬ 
fits.  Contact  Rol>ert  Heilig,  Des  Plaines 
PubT  Co..  1000  Executive  Way,  Des 
Plaines,  Ill.,  60018.  Ph :  (AC  312) 
>^24-1111. 

LINOTYPE  (TPERATOU  for  suburban 
weekly,  non-union  shop.  Small,  effec¬ 
tive  organization  in  suburban  Buffalo. 
Secure  position.  Job  work  and  straight 
matter.  The  Amherst  Bee,  Williams- 
ville.  N.Y..  14221.  (AC  716)  632-4700 

L I N  OT  Y  PE  OPERATOR— Newspaper. 
Must  l>e  accurate  and  able  to  handle 
crap  matter.  Write  or  call;  Al  Opolka, 
Cr»ll'er  Co.  News.  P.O.  Box  1737, 
Naples.  Fla.,  33940.  (AC  813)  MI  2- 
2107. 


CLASSIFIED 

Advertising  Rates 

"SITUATIONS  WANTED" 
IPavabI*  with  order  I 
4-timts  90c  per  line,  per  issue 

3-tiines  $1.00  per  line,  per  issue 

2-t<ines  .  $1.10  per  line,  per  issue 

l-time  $1.20  per  line,  per  issue 

Count  fire  average  words  per  line. 

3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra 


Do  not  send  irreplaceable  clippings, 
etc.,  in  response  to  ‘help  wanted' 
advertisements  until  direct  request  is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


0I$PLAY— CLASSIFIED; 

The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  displ^- 
classified  is  $2.75  per  agate  line — $^.50 
per  column  inch  minimum  space. 

"ALL  OTHER  CLASSIFICATIONS" 
4-times  $1.35  per  line,  per  issue 

3-times  $1.45  per  line,  per  issue 

2-timei  $1.55  per  line,  per  issue 

1-time  $1.65  per  line,  per  issue 

DEADLINE  FOR  ADVERTISING 
Tuesday,  4:30  PM 

Box  numbers,  which  are  mailed  each  day 
as  they  are  received,  are  valid  for  1-year. 

Editor  &  Publisher 

8S0  Third  Ave..  N.  Y.,  N.  Y.  10022 
(AC  2121  Plato  2-7050 


EDITOR  Al  publisher  for  J.inuary  1  i.  1968 


HKLP  WANTED 

IIKI.P  ANTED 

Prrssmcn-Slcrpitlypcrs 

Prpxsmcn-Stcreolypers 

WEB  PRESS  SUPERINTENPENT  for  OFFSET  PRESSMAN  capable  of  op- 
all-day  daily  newspaper  in  isolated  Mid*  erating  and  simple  maintenance  on 
Atlantic.  Need  exiwrienced.  mature  Harrii  17%  x  22^^;  considerable  4- 
leader  in  late  SO’s  or  40’a  with  full  color  process  work.  KnowledKe  of 
background  in  letterpress  o{>eration  but  smaller  offset  presses  and  letterpresses 
who  has  capabilities  of  learning  new  preferred.  Top  wages.  Transportation 
pr<K"esses.  Must  be  able  to  handle  labor  furnished  from  Seattle,  contingent  up- 
matters  with  good  jufigment  and  re-  on  one  year’s  employment.  Write:  Com- 
s[«nsibility.  Good  pay  and  fringes,  mercial  Ptg.  Co.,  Att’n :  Jim  Ballard, 
Write  Bo.x  2025,  Editor  &  Publisher.  .  P.O.  Box  710,  Fairbanks,  Alaska  99701. 

I  CLASSIFIED  ADVERTISING  | 
I  Order  Blank  | 

1  Name - S 

1  Address — - - 1 

1  City - 1 

g  State - Zip  Code - J 

I  By - I 

g  Classification _ S 

I  Copy - I 


I 

! 


□  Assign  a  box  number  and  mail  my  replies  daily  g 

g  lo  Run:  l  imes  Till  Forbidden  M 

g  Mail  to:  g 

"  EDITOR  &  PURLISHER  •  8S0  Third  Avenue  •  New  York,  New  York  10022  | 
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HKM*  >\.4\TKI) 

l‘ri'ssmrn-St>‘reolypers  ‘ 

PR^.sMAN-.STEREOTYPER:  Due  lo  a 
retiremt'nl  and  ii  pimmI  for  an  additional 
situation  two  situations  art*  avaiiablo  on 
the  nii^ht  shift  for  combination  press- 
stereo  journeyman.  Work  in  a  modern 
air-conditioned  plant.  Six  (Joss  he.'ullincr 
presses  print  our  47M  mornin«^•^*venin^r 
circulation.  Scale  $3.87  per  h«»iir;  Keh. 

1,  1%8,  $3.98  iH*r  hour;  August  1, 

$1.08  per  hour.  Ctmipany-paid  life  in¬ 
surance,  sick  l»tnefit.s,  hospitalization 
and  major  me<lif*al  insurance.  Excellent 
pension  plan  and  liUu’al  vacatitm.  Con¬ 
tact  Wilbur  Lehman,  Foreman,  Journal 
and  Courier.  l>;ifayette,  Indiana  17901. 
YOUNG  PRESSMAN~^ant€d  with  2 
or  3  years  experience  or  more.  Eastern 
Ind.  Pub.  Co..  KniRhtstown,  Indiana 
4614^ _  _ 

IM{()(;UESSIVE  SUPEUINTENDENT 
for  pressrcMim  of  tlaily  and  Sunday  i 
Atlantic  Seal>oard  newspai>er.  Will  of-  ' 
jer  excellent  pay  anti  r•‘al  resi>onsibil-  ' 
ity  to  a  leader.  .3.%-rtO,  whti  knows  let¬ 
terpress  from  KrountI  up  but  couhl 
shiit  ^rea^s  int<»  filTset.  Personnel 
handiinv:  is  im|M>rt;int  (i.art  of  job. 
Write  Box  60,  Eilitor  &  Publisher.  ; 


Pritit4*rs 


EXI'EKIENCEI*  PKINTEK  for  small 
commercial  print  shop.  Etpiipment  in¬ 
cludes  10  X  IT)  offset  and  10  x  15  plat- 
ten.  Olfsel  an<l  letterpress.  Bindery, 
make-up  experience  neces.s.ary.  Ely 
Baily  Times.  P.O.  Box  1 1 ‘>9,  E'ly, 
Nevada  89301. 

FLOOK.MAN  or  all-around  printer 
needed  for  small  daily  in  S.E.  Kansas. 
Will  accept  %  trainee.  Write  or  call: 
Jim  Coo|Kr.  Puhlishin);  Enterprises. 
Inc.,  300  \V.  Second.  Hutchinson.  Kans., 
67.501. _ 

FOREMAN  for  a  6-Unit  Urbanite  olT- 
set  press.  Must  have  complete  knowl- 
e<l)?e  of  maintenance:  must  have  ability 
to  direct  men  in  the  Union  shop  and 
capable  of  ^ettinR  first-class  printe<1 
products.  Locate<l  not  too  far  away 
from  San  Francisco,  California.  All 
letters  will  l>e  answered  and  kept  in 
strict  confidence.  Salary  open.  Box 

I980_._  Editr)r  &,  Publisher.  _ 

MAN  WANTED;  Satisfied  with  pie.-*- 
ent  job  but  w’ould  like  to  step  into 
foreman's  position  on  ^rowint;  offset 
weekly.  Chart  Area  2.  Must  have  abil¬ 
ity  to  supervise  cold-tyi>e  ad  composi¬ 
tion  department,  mark-up  and  com|X)se 
ads:  some  job  printing.  Send  resume 

to _ Box _ 1937.  Editor  &  Publisher. 

MECHANICAL  SUPEKINTEN DENT- 
Desirable  position  available  to  a  good 
working  supervisor,  with  practical 
knowledge  of  all  departments  incIudiiiK 
new  typesetting  and  press  work  meth- 
o<ls  and  e<]uipment.  We  need  an  ITU 
man,  capable  of  promoting  efficiency 
and  det>end:)bility,  who  can  8U|>ervi8e 
and  coordinate  composing  room,  stererv 
tyi>e  an<l  press  room  of  modern,  grow¬ 
ing  midwest  daily.  E.xrelient  pay  and 
working  conditions,  pleasant,  moflern 
city.  VVrite  full  details  of  experience, 
background,  references  to  Box  1912, 
Kditor  &  Ptiblishpr. 

SOUTHERN  “CALIFORNIA  DAILY 
and  weekly  newspaper  and  shopper 
neecls  competent  TTS  straight  matter 
oi>erator8,  ad-mixer  operators  and  floor 
men  good  at  setting  market  ads.  .Steady 
situations  open,  $144. .50  days;  $149.50 
nights.  Contact  Wm.  Greding.  Citizen- 
News,  1545  N.  Wilcox  Ave.,  Hollyw’ood, 
Calif..  90028. 

"TAKE-CHARGE-GUY"  “as  Ff>ieman 
for  6-unit  Urbanite.  Comi>lete  knowl- 
e<lge  of  maintenance.  comi»etence  in 
handling  non-union  personnel  essen¬ 
tial.  All  replies  answered  and  kept  in 
strict  confidence.  Daily  with  commer¬ 
cial  work  in  Zone  2.  Box  2('98.  E<litor 
&  Publisher. 


rroilurtiim 

COPY  DESK 
control  ('LERK 

To  process  all  retail  advertising,  work 
with  messengers,  and  larger  retailers 
to  expedite  copy  flow. 

Paid  vacations,  hospital  plan,  top  iien-  ! 
sion.  Expanding  department  spells 
opportunity. 

Excellent  working  conditions — sports¬ 
man’s  paradise.  Russell  W.  Young,  The 
Seattle  Times  (largest  in  the  Pacific 
Northwest),  Seattle.  Washington  98111 


HKLP  AM  KI> 

Produclioff 


NEWSPAPER 

PRODUCTION 

MANAGEMENT 


Le.tdint;  publishing  company  h.-ts 
excellent  career  opportunity  for 
recent  college  Krail  who  has  tren- 
cral  exposure  in  printing  produc¬ 
tion.  In  prepar.ation  for  managr**- 
ment  responsibility,  the  individual 
selected  will  receive  training  in  hot 
metal.  photocomposition.  letter- 
press,  and  web  offset  .as  well  as 
iidministiation,  personnel  and  labor 
relations. 


If  you  meet  these  qualifieations — 
.are  intereste<l  in  manaKement  and 
willing  to  relwate — please  send 
complete  resume  including  salary 
re<|uirements.  in  confidence,  to  Box 
52.  Editor  &  Publisher. 


An  Equal  Opjairtunity  Employer  M  F 


Public  l{clalions 


Ready  For  A 
Career  In 

PUBLIC  RELATIONS? 

Looking  for  the  opportuni¬ 
ty  to  embark  on  a  satisfy¬ 
ing  public  relations  career 
with  one  of  the  largest  and 
olde.st  U.  S.  corporations? 
(Chart  Area  5) 

VV'ant  a  position  which  pre¬ 
sents  a  ilistinct  challenge 
to  your — 

.  .  .  writing  experience  and 
skills? 

.  .  .  leadership  ability? 

.  .  .  sound  judgment? 

.  .  .  high  level  of  intelli¬ 
gence  ? 

.4 re  you  a  college  graduate 
who  has  demonstrated  pro¬ 
fessionally  the  ability  to 
think  clearly  and  write  con¬ 
cisely  under  pressure? 

If  your  answers  are  all  af¬ 
firmative,  .send  full  per- 
.sonal  data  to: 

BOX  2 

EDITOR  &  PUBLISHER 

.An  K(ju;il  Opportunity  Employer! 

DIRECTOR  FUHLK'  INFORMATION 
for  newly-en-atetl  position  on  Office  of 
(ddlege  Relations  slatl  of  .<tate  Uni¬ 
versity  i>f  New  York  College  of  .Arts 
ami  Science,  Prefer  p«*rson  with  espe- 
rience  in  a  colb'ge  university  news  bu¬ 
reau  but  will  accept  applications  frotii 
newspaper  reiMu  ters.  i  tillege  tlegiTH*  a 
must.  Salary  o|^*fi.  month‘s  vacation. 
TI.AA  relirement.  low-ci>st  Imsfutaliza- 
tioii  plan.  .An  opporttinity  with  a  fu¬ 
ture.  Semi  letter  of  appiicat itin,  resume 
ami  a  few  of  lies!  writing  samples  to 
Box  7<b  Eilittu*  A:  Publisher. 

ARMSTRONG  CORK  CtVMPANY  of¬ 
fers  an  outstamiing  pufilic  relatimis  op- 
l>orltinity  ftu*  a  top-lliglu  writer  with 
2-3  years*  experience  in  the  newspa|s*r 
fitdil  or  in  a  relateil  activity  such  as 
p.r.  or  advertising.  t*>»llege  graduate 
preferrtsl.  LilxM'al  salary  and  lM>nefits: 
location  ill  I.aiicasler.  Pa.  .\rmstrong 
is  a  leading  manufacturer  of  ImiMing 
priMlucts.  home  rurnishings.  packaging 
materials,  indust  rial  siHH'ialt  ies  ami 
prtNiucts  for  home  caie  and  conveni¬ 
ence. 

If  you  are  interestcsl  in  a  rewarding 
carwM'  with  excellent  opptui unit  ies  bir 
advancement,  write  to: 

Mr.  R.  C.  Hawkins 
ARM.'^TRONG  CORK  CO. 
l.ancaster,  Pennsylvania  1 76n  1 


F  D  I  T  O  R  A;  P  I :  BF.  I  S  U  F  R  for  J.mu.iry  1  L  I‘'6« 
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Personnel  Availsbie 


IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


/If/rrtirtijtfrarirr 

AI)  MANACErR-DIRKCTOR 
42-year-ohl  aggressive  newspaper  “pro** 
with  21  years*  experience  (11  with  top- 
level  management  responsibilities)  on 
2nd  an»l  3rd  competitive  metropolitan 
daily  and  Sun<)ays  seeks  challenging 
l>osition.  Proven  profit  and  sales  mo¬ 
tivator;  strong  planning  and  develop¬ 
ment:  talent  for  obtaining  maximum. 
Experience<l  in  all  phases  of  presenta¬ 
tions.  promotion,  mark®^  research,  mer¬ 
chandising,  letterpress  and  offset.  Re- 
si>onsible  family  man.  Box  2126,  Editor 
&  Publisher. 

EXPERIENCED  MANAGEMENT  MAN, 
presently  an  employee!  publisher,  seeks 
a  new  connection  where  he  can  add 
value  to  the  owner's  property.  Broad 
experience  in  newspaper  management. 
Receptive  and  flexible  to  any  proposal. 
Confidential  exchange  of  views  wel- 
conie«l.  Box  2ir)7,  Editor  &  Publisher. 

OFFSET  ONl^Y  ...  6  years  all  phases; 
20  years*  newspaper.  Seek  opportunity 
w’ith  large  weekly,  small  daily  as  pub¬ 
lisher,  general  manager  or  pro<luction 
with  ownership  potential.  Tops  in  con¬ 
versions.  not  afraid  of  work;  cost- 
conscious.  Prefer  Zone  3.  4.  6,  S.  Avail¬ 
able  with  ample  notice  at  $ir)M:  recep¬ 
tive  to  alternatives.  Will  exchange  con¬ 
fidences.  Top  references.  Box  IS.  Editor 
&  Publisher. 

<;KNERAL  MANAGER,  large  weekly 
or  daily,  offset  or  letterpress.  Available 
after  notice.  Box  n6,  E^litor  &  Pub¬ 
lisher. 

.\D  K\E('UTIVE.  17  years',  seeks  top 
management  Florida  daily-weekly.  Box 
Tl.  Editor  &  Publisher. 

EDITOR  WITH  FUTURE 

looking  for  job  with  same:  news 
e\e<*utive  on  larger  paper:  general 
manager  or  publisher  on  smaller 
*me.  (»r  2nd-in-command  iN>Hitlon 
with  this  in  view.  Broad  range  of 
e\i»erience:  Paris,  Washington. 

New  York,  Suburbia.  Vermont. 
Stnmg  in  pnsluction.  advertising, 
cireiilation.  Believe  in  balancetl. 
lijird  core.  res|M»nsible  journalism. 
Traveleil.  Gniduate  work  in  ei‘o- 
iminics.  Family  man. 

Now  €»mploy(sl  willing  to  w.ait  if 
.vi»u  have  right  opiM>rtunity  on  hori- 
z<m  but  at  top  rung  an<l  can 
move  (juickly  for  challenging  |m>- 
sition  that  «>lTers  solid  satisfaction 
and  ho|K»  of  permanence.  Asking 
st<K*k  participation  if  ik>s- 
sible  but  creative  growth  oppe^r- 
lunity  Is  overriding  consitleration. 

Ik»\  ''7,  Editor  &  Publisher. 

YOFNC  .lOFRNALIST.  exi>erien(tsl. 
vNants  his  <)wn  newspaiter.  Imt  lacks 
finances.  Would  like  t<i  work  for  news- 
paiKM*  owner  and  eventually  buy  all  or 
part  interest  in  paper.  IVefer  native 
.'<tate  of  Flori*!:!.  Box  S2.  Falitor  & 
I’ublisher. 

AI)  MANA(;KR  PR  OR? 

Now  ad  manager  and  promotional  man-  I 
ager  elwtronics  (<listributor) :  seeks  I 
challenging  |N>sition  Zones  4.  6,  8  or  9. 
Box  71.  Eilitor  &  Publisher.  ' 


I  Circulation 

j  A  WARD- WINNING  ('M.  promotion- 

minde<l.  cost-conscious.  e.\|»erienre4l  on 
metro  small  daily,  weekly  all  phases. 
I  Columbia  Institute  idus  college  train¬ 
ing:  15  years’  ex|»erience  yet  38  years 
young.  Will  relocate,  ('all  (A(?  218) 
356-2769  or  write  Box  57.  Wlitor  & 
Publisher. 

ATI'ENTION  PUBI.ISHERS! 
Have  you  ever  wishe<l  that  you  could 
!  have  y<»ur  choice  of  uunllficMl  circula- 
I  tion  i>ers(»nnel  ?  NOW  YOl'  C.\N  — 
j  Circulation  ('areer  Planning  Institute 
i  has  a  numl>er  of  clients  who  are  fully 
I  qualifie<l.  successful  circulation  person- 
;  nel  wishing  to  make  a  change. 

W^hether  your’s  is  a  small  or  large 
newspaj>er.  we  feel  that  we  have  the 
aptdicant  you  seek.  NO  FEE  (Tf.XRGED 
for  information,  write  or  w’ire: 

'  CIRCn.ATlON  CAREMi 

I’l.ANNING  INSTITUTE 
210  5th  .Ave..  New  York.  N.  Y.  10010 

CIRCUEATION  MANAGER  or  assist¬ 
ant:  16  years’  experience,  all  phases; 
13  years*  Home  Delivery  and  District 
Supervisor:  3  years’  C.M.  .Age  35.  mar- 
rieil.  Will  relocate.  B<i\  67,  b^litor  & 
Publisher. 

!  riI{ri:i,ATI()N  DOCTOU,  iivaihiMe  as 
I  consultant  or  full-time,  to  prescril)e  for 
'  an<l  cure  your  ailing  department.  Send 
I  symi»loms  for  resume  to  Box  90.  Fklitor 
&  Publisher. 

PROMOTION-MINDED  ('M  desires  to 
relocate  midwest  or  southwest.  Box  89, 
E<litor  &  Publisher. 


Display  Advertising 

YOCNG  AD  MAN  wants  sales  j(»b  with 
motlern  daily.  Will  exchange  superior 
work  for  superior  pay,  future.  Knows 
all  me<lia.  marketing,  research:  is  g(XKl 
I  presenter.  Degree.  29.  Me<llum  to  large 
j  market.  Box  17.  E<litor  &  Publisher. 

'  OHIO  FAMILY  MAN  with  20  years’ 
I  new8pai>er  and  retail  advertising  experi¬ 
ence  w'ishes  to  relocate.  Prefer  Ohio 
j  area.  Excellent  references.  Salary  open. 
Write  Box  37,  E<litor  &  Publisher. 


EDITORIAL  CARTOONIST,  relatively 
new.  young  and  widely  reprintcsl  na¬ 
tionally:  now  with  major  metropolitan 
daily :  invites  discussion  with  e<litor 
s*M*king  ’‘different”  i<leas.  Object:  m.atri- 
riiony.  Box  26,  E<litor  &  Publisher. 


Circulation  I  Salary  secondary  to  ( 

- - - - - - - _ I  Iio^35.  Editor  &  Publh 

YOUNG  CIRCULATION  MAN.  nse  31  :  ^  FOKMKR  NEWSMAN, 
thirteen  years’  exi>erience  in  romi>eti-  !  with  U.S.  Foreign  Servi 
five  area  with  metroiMdltan  daily.  Will  i  resuming  newspai>er  c 
start  as  dealer  or  district  manager  to  |  me<lium-size«l  <lally. 
prove  my  worth.  Box  14.  Editor  &  investing  if  there  is 
Publisher.  !  partnership  or  ownershi 

- toi^  &_  Publisher.  _ 

YOUNG.  HARD-WORKING,  self-mo-  |  EX-SPORTS  EDITOR!  I 
tivated  industrial  salesman  has  a  strong  change  to  city  e<litor  or 
ilesire  to  enter  circulation  field.  Will  l»est  references.  Box  27, 
relocate.  Box  34,  Editor  &  Publisher.  lisher. 

EDITOR  dC  PUBLISHER  for  January  I  1968 


NEWSMAN,  42 — marrieil — seeks  op- 
I>ortunity  to  edit  weekly.  Prefer  Calif, 
or  Southwest,  but  consider  anywhere. 
Toi>-notch  photographer,  feature  writ¬ 
er.  Available  new!  Box  2136,  Editor 

&  Publisher. _  _  _ 

EDITOR 

Solid,  varie<l  background  on  two  re- 
specteil  dailies  has  prepare<l  me  to  be 
e<litor  or  managing  (nlitor  of  a  paper 
seeking  excellence.  Middle  .30‘s,  mar¬ 
ried.  something  of  a  crusader  and  fully 
capable  of  representing  your  paper  l>e- 
fore  the  community.  Box  2159,  Editor 

'  &  Publisher. _ 

j  ABLE  NK'WSM.AN.  33.  veteran,  family, 
seeks  challenging  writing-e<liting-pho- 
togrnphy  or  press-public  relations  work. 
Relocate  anywhere.  Two  degrees. 
Sterling  references.  Presently  assistant 
to  eilitor.  Bn?^47.  E<litor  &  Publisher. 

'  FORMER  METRO  NEWSMAN.  32— 

■  now  <lesking  on  international  business 
I  newspaper — seeks  return  to  general  as¬ 
signment  and  in-depth  reporting  for 
large  competitive  daily.  Extensive  mag¬ 
azine  feature  cre<lits:  specialty  law  an«l 
urban  affairs.  Marrie<L  Professional 
photographer.  Write  Box  2156.  Editor 

&  Publisher.  _ _ _ 

TENDER,”  LOVING  CARE  for  wire. 
co|)y  desk  job.  Experiences!  woman’s  edi¬ 
tor:  fine  background:  top  references. 
Salary  secondary  to  congenial  office. 
Box  35,  Editor  &  Publisher^ _ _ 

I  FORMER  NEWSMAN,  now  overseas 
!  with  U.S.  Foreign  Service,  interested  in 
i  resuming  newspai>er  career  as  cnlitor 
I  of  me<iium-sizeii  <lally.  Would  consider 
I  investing  if  there  is  opportunity  for 
I  partnership  or  ownership.  Box  39,  Edi- 

toi^  &_  Publisher.  _ _ 

I  EX-SP'ORTS  editor!  50M  daily.  ne€Hls 

■  change  to  city  e<litor  or  copy  desk  :  42  : 
l»est  references.  Box  27.  Edit<»r  &  Pub¬ 
lisher. 


RETURNTT)  PEACE  CORPS  volunteer. 
23.  seeks  job  ns  reporter  on  g(KMl  news¬ 
paper.  Has  written  free-lance  articles 
for  major  newspaper.  Zones  1-4.  Box  9. 

Editor  &  Publisjier.  _ _ 

SPORTS  WRITER  seeks  assignments 
for  Winter  Olympics.  Will  do  8i»ot 
;  news,  features,  photos,  of  YOUR  local 
athletes.  Box  2127.  E<litor  &  Publisher. 

I  SIURT^LEEVE  EDITOR  two  multiple 
I  e<lition  <lailies.  string  of  weeklies,  seeks 
I  So.  CaliL  opi>ortunity.  M«Mlest  i>ay.  Top 
I  references.  Box  92,  F^litor  &  Publisher, 
i  ”(io()D~\VRlTER7~(:(><>D  '  REP()RTER'! 

1  gtHxl  head  writer.  e<litor.  etc.  Sol»fr. 

!  clean:  act  and  work  fast;  usually  right: 
j  age  49.  marrie<l.  children  grown.  Work 
I  cheap  but  hanl  to  please.  Box  76, 

1  E<litor  &  Publisher. _ _ 

!  MANAGING  KUITOK  of  Western 
I  shelter  magazine,  with  advertising  and 
PR  b.ackground,  to  cover  West  for  N.Y. 
pui*lication :  or  will  relocate.  Box  59. 

E«litor  &  Publisher. _ _  _ 

.JOURNALISM  PROH*:SSOK  wants  j<.b 
during  14-month  leave  or  longer.  Start 
.Tune  1.  Challenge  essential.  E«liting. 
e<litorial  writing.  e<litoriaI  research. 

etc.  Box  63.  E<litor  &  Publisher. _ 

EDITOR,  exi^erien^a'fl  in  s|M»rts,  city, 
managing  e<litor  duties.  40.  Quality 
work.  Box  68,  Editor  &  Publisher. 
ATTENTION  Publishers  and  Editors 
of  me<liuin-size  and  up  dailies;  Why 
'  p.'iy  8l50-a-week  for  two  me<liocre  re- 
!  |M>rters  when  you  can  have  one  82.50-a- 
I  we«'k  metro|>olitan  newspai>ernian  able 
I  to  «io  twice  the  work  and  SAVE  YOU 
MONEY. 

I  am  presently  making  mtirh  more, 
but  an  imi>ending  divorce  im|>els^  me 
to  seek  a  change  of  scenery.  Fully 
qualified:  36:  exi>erience  at  highest 
levels  of  journalism :  capable  of  hold¬ 
ing  any  job  on  e<litoriaI  side  of  new’s- 
pai>er:  I»est  references;  prefer  situation 
where  ability  to  dig  for  exclusives. 

'  making  use  of  wide  knowle«lge  in 
!  ixditical.  economic  and  s<x‘io!ogic  fields 
'  can  build  circulation  for  you.  Willing 
to  pay  way  and  work  one  week  free 
if  skills  don’t  suit  you.  Box  86.  E4litor 
&  Publisher. 

S'^OUNG  -  ALERT  -  ENTHUSIASTIC 
STAFF  WRITER-EDITOR.  19.  work¬ 
ing  for  UCL.V’s  campus  <laily.  seeks 
SUMMER  position.  \Vell-qualifie<l  for 
ago  (resume  on  re<iu*‘st).  .Available 
June  17  to  Sept.  27.  anywhere.  Bt>x  73. 

lyitor  &_PL*blisher. _  _ 

sT>OirTS~WRrTER77-L  thw  years’ 
ex|»erience.  seeks  |M>sition  in  Ztmes  8, 
9.  Top  clippings  available.  Minimum: 
$120-:i-wet‘k.  Box  SI,  E<litor  &  Pub¬ 
lisher.  _ 

NEW 'y"oRK”TIMF7s  ('OPY  editor 

Content  (well,  almost)  with  present 
$15,090  salary  proiul  to  l»e  part  «)f 
such  integrity  and  quality  but  frus¬ 
trated  over  small  role  in  l;irge.  great 
organization.  Varie<l  background  qu.ali- 
fies  me  for  resixmsible  role  on  smaller 
?m|Hr.  No  hurry.  Save  n<l  if  intereste<l. 

Box  83.  E<litor  &  Publisher.  _ 

llEfllNNER.  handy  with  camera,  type¬ 
writer.  se<*ks  job  with  daily:  re.ady 
and  willing  to  learn.  Box  61.  Editor 
&  I'ublisher. 


Free  i^ance 

NEED  (^OVERAGE  in  smith  Texas 
1  ami  northern  Mexico?  ('i>ntact  experi- 
I  enceil  newspa|>er  and  bniadcasting  re- 
,  p«>rter-photograph«  r:  publishtsi  maga¬ 
zine  writer.  Will  supply  news.  f«‘atiires. 
color  ami  black  and  white  photos.  Box 
I  SI.  t^litor  &  Publisher. 

j  Operators-Machinists 

'  HEAD  MACHINIST — Young.  marrie<i. 

with  family,  wishes  to  relocate  in  Zone 
1  1  or  2.  Exi>erience<l  in  all  phases  of  hot 
I  metal  and  computer  tape  operations: 

’  excellent  knowle<lge  of  electronics  :  abil- 
;  ity  to  teach  and  organize.  Box  2128, 

Editor  &  Publisher.  _  ^ 

HEAD  MACHINIST.~43.“”de8irerTerI 
manent  day  situation.  Electronics,  hot 
metal,  ITS,  Photon  maintenance,  com¬ 
puter.  etc.  References  from  present 
employer  and  others.  Machinist,  5645 
West  Donna  Drive,  Milwaukee,  Wise. 
53223. 


!  Operators^Machinists 

ITS  OPEIRATOR — Fast  and  accurate: 
straight  or  tabular:  newspaper,  trade 
,  plant  experience:  male:  married:  35. 
Days  only  in  Zone  8  or  9.  Union.  Box 
1802,  E<litor  &  Publisher. 


Photofi[raphy 

PHOTO-CHIEF  for  two  dailies;  1.5 
years*  ex|)erience.  H..\.  in  Journalism. 
Family  m.an.  37,  ilesires  iH>sition  on 
southwest  daily  or  magazine.  Can 
furnish  references  and  show  top  quality 
samples  of  photo-journalism.  H«»x  61. 
Editor  &  Publisher. 


Pressmen^Stereotypers 

PRESSM.AN.  experience<l  on  Goss 
Headliner,  desires  job  in  combination 
shop.  Completely  competent  in  all 
;  phases  of  press  and  9tereotyr>e  work. 

I  Charles  Groleau,  Box  85,  Mulberry, 
’  Indiana  46058. 

I  DUPLEX  PRESSMAN— offset.  letter- 
press,  job  work.  Will  relocate.  Box 

2096,  E<Iitor  A  Publisher. _ 

I  WANTED:  Job  as  press  erector,  press- 
'  man  trainer  or  salesman  in  newspaper 
field.  Have  18  years’  exi>erience  as 
pressman  and  maintenance  work  Iwuh 
I  letterpresses  and  offset  and  (»oss  press**s. 

1  Box  29.  Editor  &  Pubfisher^  ^ 

I  IMtESSROO^!  SUTERINTI':NI)ENT. 
'  family  man.  age  41 — 22  years’  press- 
j  rmim  and  stereotyi>€  ex]>erience  on  let- 
J  terpress.  Ifi>x  79.  Editor  &  Pubfisher. 
I^t^TsSMA>^.^TERE(rrYPER.  ag.  5a! 
e\|>erience<l  on  Goss,  H«)e  and  i)uple\ 

I  presses;  foreman  anil  superintendent 
I  for  20  years.  Prefer  straight  firess 
:  work,  but  will  accept  foremanship  or 
I  sui>erintemlency  of  combination  shop. 

I  (iiMal  color  man.  Have  union  card.  Box 
69.  Eilitor  &  Publisher. 


GENERAL  FOREMAN 
MECHANICAL  SUPERINTENDENT 
I  Age  47.  ten  years’  production  e.xperi- 
.  ence.  Tape,  hot  and  cold  type  experi- 
I  ence:  knows  value  of  production  and 
I  low  page  cost.  Box  2102.  Editor  & 
Publisher. 

1  POSITION  SOUGHT  by  man  now  fore- 
I  man  in  centralized  offset  printing  plant. 
Thorough  knowledge  of  all  proreases 
from  copy  through  press.  Prefer  Areas 
7.  8,  9.  Box  1962.  Editor  A  Publisher. 

AD  COMPOSITOR  seeks  job  on  large 
non-union  daily  in  Ohio  or  Pa.  Box 
1994.  Editor  &  Publisher. 

AD  AND  JOB  COMPOSITOR.  fl!7d7 
up),  desires  steady  situation,  anywhere, 
any  shift.  UNION.  Age  57.  single- 
divorced.  Ad-alley  and  trade  plant  ex- 
1  i>erience.  Toi>-notch  dead-stone  man. 

I  Box  19,  Editor  &  Publisher. 

Production 

I’M  31.  NON-UNION;  can  handle  pro¬ 
duction  in  your  offset  newspaper — 
camera  through  press;  ex|>erience  on 
Community.  Box  31,  Editor  &  Pub¬ 
lisher. 

"^^HANICAL  SU P ER INTENDE N  I 
or  PRODUCTION  MANAGER 
Age  46.  Thorough  knowleilge  tape,  hot 
and  cold  tyi>e.  computers  and  photo¬ 
composition.  Box  36.  Eilitor  &  Pub¬ 
lisher. 


Public  Relations 

ADVERTISING  OR 
PUBLIC  RELATIONS 

Middle-age  “pro”  seeks  connection  in 
one  of  these  fields.  Knows  copywriting 
for  all  media,  public  relations  and 
house  organs.  Resume  for  the  asking. 
Box  7,  Editor  &  Publisher. 

trT^e  magazine  e1>itor!  36! 

seeks  corixirate  PK  position.  Experi¬ 
enced  in  all  phases  of  publishing  busi¬ 
ness:  writing,  wilting,  pro<Iuction.  lay¬ 
out  and  design  plus  promotional  mat«*ri- 
al.  Box  21.  Editor  &  Publisher. 


Shop  Talk  at  Thirty 

Ity  {{olM'i't  Itrouii 

Labor’s  Rights  and  Illegal  Acts 


Sooner  f)r  later  Congress  will 
take  a  look  at  the  excesses  of 
some  unions  peipet rated  durinp: 
siecalled  collective  harpainiiiR, 
or  afterward  durinp:  strikt'  con¬ 
ditions.  under  the  jiretense  that 
they  have  somethinp-  to  do  with 
"rifrhts"  protected  hy  the  Taft- 
Hartley  Act. 

.Memlters  of  the  American 
Newspaper  (luild  eh-cted  to 
strike  the  /,o.s  Anitiha  Ht  iiiJd- 
ICjrtihiitK  r.  Other  union.s  soon 
.joined  the  strike'  in  an  effort  to 
clo.se  down  the'  newsjiaper.  .Man- 
ap:em<'nt  electe'd  to  fijrht  and  to 
continue  puhlishins.  I’art  of  the 
co.st  of  this  decision  were  numer¬ 
ous  acts  of  sahotajre  of  plant 
and  eiiuipment.  .Management  has 
prevailed  in  its  effoids  to  pub¬ 
lish  so  now  the*  efforts  of  strikers 
are  to  prevent  the  transportation 
and  delivery  of  newsprint  to  the 
plant.  Influence*  is  Ix-inp:  exe-rted 
on  unions  that  have*  no  direct 
dealinprs  with  the  newspaper. 

.AttemptitiK  to  bi-ins'  pressure* 
on  the*  He*rald-Kxaminer  owner¬ 
ship.  a  dozi*n  or  moi-e*  strike-rs 
fi-om  Los  .Ans'‘l<‘s  se  t  up  a  picket 
line*  areeuml  the*  plant  eif  the* 
He“arst-owne*el  Situ  Fninrixro 
The*  ('hronirh  is  pub- 
lishe'el  in  the*  same*  plant  unde*r 
the*  .'san  Fraiie'ise-o  Xe*wspaper 
I’rintins  Fo.  .Me-mbe*rs  etf  otli(*r 
unieens  re*fuse*il  tee  cross  the  “in- 
format  i.etnal  pie*ke*t  line*”  ailel  the 
pape*rs  ceeuhl  neit  jiublish.  The 
actiem  was  ille*sal.  as  e*ve  ryone 
kne*w.  so  me*mbe*i  s  e)f  the*  maile*rs’ 
unietn  se*li*cte*d  that  mome*nt  to 
e*all  the'ir  eewn  strike*  to  sive*  the* 
wheile*  inciile*nt  an  air  eif  le*sality. 

In  l>e*troit.  the*  te*amste*rs’ 
uniem  struck  ami  cle).si*d  the* 
hi  triiil  \iirs.  The*  Fm  Frrus 
shut  eieiwil  al.so.  Me*mbe*rs  e)f  the* 
strikins  uniem  ami  of  eithe*r  ne*ws- 
pape*!*  uniems  imme*iliate*ly  be*- 
e-ame*  instrume*ntal  in  the*  e*stab- 
lishme*nt  ami  eepe*ratiem  of 
s  ‘ve*ral  se>-calle*el  "inte*rim  strike* 
pape*rs’'  appe*alins  tee  the*  same 
aiive*rti.si*rs  ami  re*aile*rs.  The 
lt*sal  justifie-atiem  fe>r  pi*rmit- 
tins  a  strikins  uniem  tee  so  intee 
e-emipe*tition  with  a  liusim*ss  it 
has  Just  force*d  tee  suspe*ml  is 
olescure*.  tee  say  the*  le*ast.  Semie* 
te'amste*r  lawye*r  must  have*  re*al- 
ize*el  this  see  lleiw  the*  union  is 
tryins  te>  sisn  "cemtracts''  with 
thee.se*  Strike*  pape*i*.».  What  alieeut 
the*  other  uniems? 

.\  peepular  ele*vice*  of  .seeme  craft 
uniems,  particularly  the*  printers, 
is  the*  work  steeppas'*  unile*r  the 
suise*  of  a  chape*l  me*e*tins  elurins 
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workins  hours.  It  was  use*el  to  a 
ele*vastatins  ele*sree  apainst  the 
.Ve  ic  York  .Ve'M'.s*  elui'ins  ne'sotia- 
tions  last  year. 

.All  eef  these  jiressure  tech- 
nii|Ues  turn  ceellective  barsainins 
inte)  a  farce.  They  amount  to  a 
colle'ctive  .strons-arm.  (Jive  in, 
))Ut  up.  or  shut  deewn. 

The're*  must  lee*  seeme*  e'lllipht- 
ene*el  le*aelers  aniems  the  many 
unions  dealins  "  ith  newspapers 
and  unless  the*y  can  re'steere 
re*a.sonableness  and  e-quity  to 
collfH'tive  barsainins  the  pendu¬ 
lum  of  lesislation  will  swins  the 
eether  way,  seeoner  or  late*r. 

• 

li<»h  K<»y(l  Keliro; 
l)(‘uii  of  ('aiiKM’uiiieii 

Mll.W.Vt  KKK 

Kotwrt  .1.  Reeyel.  elean  of  the 
Mil  wan  kef  .hntniiil  photeeprajehy 
staff,  re*tire*il  l>e*c.  'iff.  He*  had 
joine'd  the*  staff  March  1,  lifdl. 
He  has  taken  nume*re)us  photos 
of  e*very  Preside*nt  since  Calvin 
Coolidse*. 

Keeyei  .starte'd  in  the*  days  whe*n 
picture's  we*re  take*n  with  a  blast 
of  flash  powele*r.  “That’s  whe'n  T 
le*arne*el  to  S'“t  names  lu'fore*  I 
teeeek  the*  |)icture*,'’  he*  says  with  a 
Si’in.  “That  way  1  ceeuld  run  out 
of  the  roemi  ami  le*ave*  pr*eeple  in 
the*  smeeke*.” 

• 

Hall  -Vs  Kditor 

Rie'iiMONte,  Va. 

Grover  (^.  Hall  .Ir.  has  left 
the  1iieln)iti)i(J  Xewit  Lender 
after  one  ye‘ar  as  its  e'diteer.  He 
came  he*re'  fremi  the*  Montse'tnery 
AInhntiin  .hnirnni,  where  he  had 
worke'el  for  .‘lb  ye*ars,  to  re]»lace 
.lame's  .lackson  Kilpatrick  as  edi¬ 
tor  of  the  e'ditorial  i)as<*.  Kil¬ 
patrick  re*sisne*d  to  elevote  full 
time*  te>  a  syndicate*d  cedumn. 
1*.  'I'e'nnant  Hryan,  publisher  of 
the  Ne*ws  Le*aele*r,  .said  he  had 
acce*pte*el  Hall’s  re*sisuution  and 
Hall  went  eiff  on  a  vacatiem  in 
Fleerida. 

• 

III  l*0!silioii 

X.\rA.  Calif. 

.Adam  G.  Llewellyn,  publisher. 
.Vf//)e;  lieijiider,  has  bee*n  named 
to  a  ne*w  peesitieen  as  vice*pre*si- 
de*nt  for  imlustrial  re'latieens  of 
Scripps  Le  asue*  Xe*wspape*rs.  Be*- 
fore*  U'ceemins  publisher  he*re  in 
January,  Ifffil,  Llewellyn  was 
exe'cutive*  director  of  the  Wash- 
insteen  (1).  C.)  Publishers  .Asso¬ 
ciation. 


Editor’s  Probe 
Corrects  Abuses 
In  Juvenile  Hall 

Dixon,  Calif. 

The*  Solami  Ce)unty  Grand 
Jury,  le)e)kinjr  into  charges 
brought  by  a  weekly  ne*wspaper 
e»elitoi-  of  mismanage*m<*nt  in  the 
cemnty  Juv<*nile*  ele*t(*ntiem  hall, 
has  de*cieleel  to  »*nd  its  investiga- 
tiem. 

Claims  eef  bad  food,  no  heat 
and  abuse*  of  the  inmates  had 
b(*e*n  breeught  by  Ted  Hickman, 
the*  Dixon  Tribune,  aft(*r  Hick¬ 
man  spent  three  days  in  the 
juvenile*  dete*ntion  hall  posing  as 
a  yeeuthful  eeffemler.  (K&P,  Jan. 
(),  page  1(1.) 

On  De*c.  Iff,  IftreT,  Hickman 
testifie'el  for  twee  heeurs  In'feere* 
the*  granel  jury. 

Then,  after  hearing  te*stimony 
freem  the  Juve*nile  Crime  Com- 
missieen,  the*  Ceeunty  Probation 
De'pai'tment  anel  Hei-st*h  Bayes, 
he*ad  eef  the*  preeleatieen  de'part- 
me*nt,  the  gi-anel  jury  decided 


Pearson  Case 

iConlinned  from  /nine  l.“) 


Judge*  Heeltzeeff  that  as  a  matte'r 
eef  law  it  is  not  an  actieenable 
tnatte*r  feer  a  ne*wspa[)e*rman  tee 
u.se  jeurleeine'd  eleecuments  whe*n 
he*  did  not  instigate  the*ft  and  if 
the  deecume'iits  di.sclo.se*  matte*rs 
eef  pulelic  inte>rest  he  has  a  legal 
right  tee  use  the*m. 

The*  e|Ue*stieen,  Weeeeels  as.serte'd, 
is  eef  vast  imjeeertance*  to  the*  e*n- 
tire*  ne*w.spa|ee*r  ceerps.  In  an 
asiele*.  Woeeds  .saiel  that  he* 
eleeulete'd  if  the*re*  was  a  lie'WS- 
pape*iman  in  Washingteen  whee 
hael  met  at  seeme*  time*  use*el  infeer- 
matieen  eebtaine*el  freem  el(ecume*nts 
he*  kne*w  we*re*  eebtaine'el  ley  clan- 
ele*stine*  me'theeels.  'I’he'e-e*  is  an 
eeve*rrieling  justification  in  the* 
public  inte*i-e*st  feei-  the*  use  of 
such  eieM*ume*nts  whethe*r  the*y 
we*|-e*  purleeine'el  eei*  met,  Wooels 
ele*<*lare*el.  'I'lie  lai'ge'r  jeublic  jeur- 
pee.se*  pe*rmits  the*  knowing  u.se*  eef 
purloine*d  eleecuments,  Wooels 
ele*clare*el. 

The*  arguments  we*i*e*  een  a 
meetieen  ley  Deeelel’s  atteerne*ys  feer 
summary  judgment.  Judge* 
Heeltzeetr  said  that  the*  e|Ue*stieen 
the*  ceeui't  must  ele*ciele*  is  whe*ther 
re*(*e*ipt  eef  steele*n  eleecuments  anel 
pulelicatieen  eef  the'ir  c<ente*nts  by 
tile  ceelumni.sts  ceenstituted  "an 
actieenable*  teert.” 

If  he*  elecides  the  e|Ue.stieen 
affirmatively,  the  eiue'stieeii  of 
damage's  woulel  have*  to  be  deter- 
mine'el  ley  further  ceeurt  jereece*- 
elures.  Juelge*  Heeltzeelf  e*xieresse*el 
deeubt  that  re(*eeve*ry  of  anything 
but  minimum  elamages  weeuld  he 
likely. 


all  things  Hickman  had  feeund 
wrong  had  since  be*en  cor- 
re'cted.  New  rules  had  leeen  put 
into  effect  eliminating  smoking 
for  inmates  or  ceeunseleers  when 
around  inmates;  heeise-play  of 
any  kind  was  now  preehibited  as 
was  vulgar  language  by  either 
ceeun.selors  eer  inmates. 

,Ade*(iuate  heat  and  improve¬ 
ment  of  foeeel  alsee  hael  lee*en  maele. 

Hickman  tolel  Ke&P  he*  was 
haiejey  with  the  eeutceeme  eef  his 
inve'.stigatieen  with  twee  excep¬ 
tions.  The  grand  jury  had  failed 
to  act  een  any  of  his  chai-ges  eef 
alle'ge'd  uncle*anliness  and  lax 
drug  elis|ee*nsing  pr(ece*dui-es  in 
the  country  hos|eital.  Hickman 
had  visite'd  the  hospital  during 
his  three*  days  in  Juvenile*  Hall 
(eeesing  as  a  yeeuthful  eeffemler. 
The  Grand  Jury  alsee  hael  failed 
tee  recomme*nel  a  chie*f  eeverse*e*r 
at  the  juvenile  hall  feer  '21  heeurs 
rather  than  the  pi*e*se*nt  8  heeurs. 
• 

Report  on  iNegroes 

Sceeres  of  I'niteel  Press  lnte*r- 
national  re'jeeerters  arounel  the 
L’nite*el  State's  have*  inti*rvie*weel 
“mielelle  class”  Xe*gree  familie'S  to 
eleteimine*  how  they  fee*!  about 
the  civil  rights  re*veelutieen.  The* 
in-elepth  re*|eeert  ceellate'el  ley 
He*ni-y  P.  Le*ife*rmann,  of  the* 
I’PI  bureau  in  .Atlanta,  was 
transmitte'ei  Jan.  !i  feer  re*le*ase  in 
afternoeen  pajeers  eef  'I’ue'selay, 
Jan.  He  anel  the*i-eafte*r. 


She  assigns  the  stories 
Washington  reads  about 
nearby  Maryland  and 
Virginia.  And  she  knows 
what  makes  good  reading: 
Her  own  reports  on  Vir¬ 
ginia's  school  integration 
won  her  a  Pulitzer  Prize  for 
local  reporting. 

Name:  Mary  Lou  Werner 
Her  Job:  State  editor  of 
The  Washington  Star. 
Another  reason  influential 
Washington  reads  The 
Evening  and  Sunday  Star. 

I  flThe  . 

Washington 

1  T  Star 
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TOP  DRA'WER —  Upper  chassis  is  another  name  for  the  top  drawer  brain  of  the  Star 
AutoSetter.  Its  circuit  boards  silently  sort  out  tape  signals  far  faster  than  a  man  can  think.  Motion¬ 
less  components  scan  electrical  signals  and  add  millisecond  delays  for  spacebands  and  repeat  char¬ 
acters  —  smoothing  out  matrix  and  spaceband  assembly. 

The  AutoSetter  doubles  its  reading  speed  whenever  rubouts  appear  and  returns  to  normal  tape 
feed  for  production  signals.  After  a  squabble,  pushbutton  commands  can  reverse  tape,  reset  a 
line  and  elevate  in  less  than  6  seconds.  When  a  safety  stops  the  tape,  it  stops  on  a  dime  —  the 
thin  edge  of  a  dime. 

You  can  call  it  top  drawer  or  upper  chassis.  Either  way  it  means  more  slugs  in  the  galley  at 
the  end  of  the  shift. 

STAR  PARTS  Co*  south  Hackensack  N.  J. 

DIVISION  OF  POWERS  S  EATTON  <^kctua6ue.i.  cS^nc. 

CHICAGO  •  DENVER  •  LOS  ANGELES  •  KANSAS  CITY,  MO.  •  MINNEAPOLIS  •  MONTREAL 


$5000  in  Conservation  Awards 


The  Scripps-Howard  Foundation's 
Edward  J.  Meeman  Awards  for  1967 

to  Newspapermen.  Prizes  totalling  $5000 

will  be  awarded  to  newspapermen  and  women  on 
U.S.  newspapers  in  recognition  of  outstanding  work 
in  the  cause  of  conservation  published  in  newspapers 
during  1967.  One  first  prize  of  $1000  will  be  awarded. 
The  remaining  $4000  will  be  distributed  in  awards  in 
number  and  amount  to  be  determined  at  the 
discretion  of  the  judges. 

Conservation,  for  the  purposes  of  the.se  awards,  is 
limited  to  con.servation  of  .soil,  water,  forests,  clean 
air,  vegetation,  wildlife,  scenery  and  open  space. 
Conservation  of  mineral  re.sources  and  oil, 
important  though  it  is,  is  not  included. 

Entry  deadline  for  the  awards,  named  for  the  late 


Edward  J.  Meeman,  former  editor  of  the  Memphis 
Pre.ss-Scimitar  and  Con.sei'vation  Editor  of  the 
Scripp.s-Howard  Newspapers,  is  February  15. 

Any  U.S.  newspaperman  or  woman  may 
be  nominated  for  an  award  by  a  newspaper 
or  newspaper  reader. 

Nominations  of  candidates,  including  clippings 
and  tearsheets  of  candidate’s  work  published  in  a 
newspaper  during  1967  and  a  biographical  sketch 
of  author,  should  be  sent  to  Meeman  Awards, 
Scripps-Howard  Newspapers,  200  Park  Avenue, 
New  York,  N.  Y.  10017.  Entries 
should  be  neat,  but  not  elaborate. 
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